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A majority of Pakistani urbanites believe in Black Magic and Taweez
Ganda: Gallup Pakistan Survey

Islamabad: February 16, 2007

According to results of Gallup Pakistan’s latest survey on ‘Religion and Spiritual Beliefs’, half
of Pakistan’s urban population believes that Black Magic is a plausible reality and Taweez Ganda
(a kind of ‘amulet’) can be used to heal its ill effects. The other half disagrees.

The survey, which was conducted in December 20006, revealed that 52% of the respondents
expressed belief in Black Magic (Kala Jadoo) while 47% does not and a further 1% did not give
any response. Similar results were observed in regard to Taweez Ganda; half of the respondents
(49%) believe in it, whereas the other half (50%) does not.

Respondents were also asked to give their opinions on Palwistry. It was noted that one-third of
the urbanites (31%) believe in it as opposed to two-thirds of those (68%) who do not do so.

This survey was conducted by Gallup Pakistan, affiliated with Gallup International, on a
sample of over 1000 respondents in the urban areas of all four provinces of Pakistan. This
sample was statistically selected across all ages, income groups and educational levels. The
error margin for a sample of this kind is estimated to be + 5% at a 95% confidence level.

"Which of the following do you believe in?"
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