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IN THIS ISSUE FROM THE EDITOR

31% Pakistanis are of the opinion that having a job is the best way for a

Dear Reader,

woman to be independent; 37% disagree.

Gilani Research Team now brings to you a collection of daily polls releases
in the form of a weekly digest, which gives you the opportunity to read
6 opinions of the Pakistani public on various socio-political issues. We hope it

will be of interest to you and your readers.

74% Pakistanis believe men make better business executives than women

dO; 24940 diS&ngEd. If you have any further questions in this regard, please feel free to contact

us.

8

Ms. Fatima Idrees

47% Pakistanis say being a housewife is just as fulfilling as working for pay; | """

E-mail: fatima.idrees@gilanifoundation.com

49% disagree.

10
Negative views of Russia on the Rise: Global Poll.
Please send all correspondence to:
L. I . Keep Updated
fatima.idrees@gilanifoundation.com
12
41% Pakistanis say they have confidence in the press; 56% say the opposite. n n R

Cyberletter © For more on Gallup International see www.gallup-international.com. If
for any reason you wish to unsubscribe please send an email to

fatima.idrees@gilanifoundation.com
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan Gilani Poll/Gallup Pakistan
June 02, 2014 June 03, 2014

31% Pakistanis are of the opinion that having a job is the 74% Pakistanis believe men make better business execu-

best way for a woman to be independent; 37% disagree. tives than women do; 24% disagreed.

According to a Gilani Research Foundation Survey According to a Gilani Research Foundation Sur-

carried out by Gallup Pakistan, 31% Pakistanis are vey carried out by Gallup Pakistan, 74% Paki-
of the opinion that having a job is the best way for stanis believe men make better business exec-

a woman to be independent; 37% disagree. utives than women do; 24% disagreed.

CLICK FOR DETAILS » CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://www.gallup.com.pk/Polls/020614.pdf�
http://www.gallup.com.pk/Polls/030614.pdf�

WPEN GILANI CYBERLETTER

OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan Gilani Poll/Gallup Pakistan
June 04, 2014 June 05, 2014

47% Pakistanis say being a housewife is just as fulfilling as Negative views of Russia on the Rise: Global Poll

working for pay; 49% disagree.

According to a Gilani Research Foundation Sur- Negative views of Russia on the Rise: Global
vey carried out by Gallup Pakistan, 47% Paki- Poll
stanis say being a housewife is just as fulfilling

as working for pay; 49% disagree.

CLICK FOR DETAILS »

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan
June 06, 2014

41% Pakistanis say they have confidence in the press; 56% say

the opposite.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 41% Paki-
stanis say they have confidence in the press;

56% say the opposite.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://www.gallup.com.pk/Polls/060614.pdf�

Gilani Poll/Gallup Pakistan
Islamabad— June 02, 2014

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 31%
Pakistanis are of the opinion that having a job is the best way for a woman to be inde-
pendent; 37% disagree.

A nationally representative sample of adult men and women, from across the four
provinces was asked, “Please tell me how strongly you agree or disagree with this
statement: Having a job is the best way for a woman to be an independent person.”
Responding to this 31% said they agreed, 28% replied they neither agreed nor disa-
greed and 37% said they disagreed. 4% did not respond. A gender breakdown revealed

77%
49%
43%
87% that 43% men said they agreed compared to 57% women, 65% men said neither com-
1% 28% 27% 30% pared to 35% women and 49% of men disagreed with the statement compared to 51%
21% 20% women.
0% 15% A similar survey was conducted in China where 43% said agreed with the statement,
o 7% 27% said they neither agreed nor disagreed and 21% replied they disagreed. 9% did
1% 1% not respond. When the same question was asked in Colombia, 77% of the respond-

Pakistan China Colombla United States ents said they agreed with the statement, 7% said neither whereas 15% disagreed. 1%
did not respond. In the United States, 49% of the respondents indicated that they
agreed with the statement, 30% said they neither agreed nor disagreed and 20% men-
tioned they disagreed. 1% did not respond.

mAgree  Neither MDisagree = DK/NR

This study was done by GIA Global Survey and was conducted in 64 other countries
Source: Gallup and Gilani Surveys : : -
the Pakistani Affiliate of Gallup International Association besides Pakistan. The recent survey wa.s carried out among .a éampl'e of over 66,000
www.gallup.com.pk men and women across the globe, during 2013. Error margin is estimated to be ap-
proximately + 2-3 per cent at 95% confidence level.
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According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 74% Paki-
stanis believe men make better business executives than women do; 24% disagreed.

A nationally representative sample of adult men and women, from across the four provinces
was asked, “Please tell me how strongly you agree or disagree with this statement: On the
whole, men make better business executives than women do.” Responding to this, 40%
said they strongly agreed, 34% agreed and 19% replied they disagreed. 5% said they strongly
disagreed with the statement and 2% did not respond. A gender breakdown showed that of
the 40% who strongly agreed, 65% were men and 35% were women. Amongst those who
said they agreed, 55% were men and 45% were women. Of those who said they disagreed
with the statement, 32% were men and 68% were women and the breakdown of those who
strongly disagreed with the idea, 30% were men and 70% were women.

A similar survey was conducted in China where 6% said they strongly agreed with the state-
ment, 32% agreed and 45% disagreed. 7% strongly disagreed and 10% did not respond.
When the same question was asked in Sweden, 1% of the respondents said they strongly
agreed with the statement, 7% agreed, 42% disagreed and 48% strongly disagreed. 2% did
not respond. In the United States, 2% of the respondents indicated that they strongly agreed
with the statement, 10% agreed and 54% disagreed. 33% of the respondents strongly disa-
greed and 1% did not respond.

This study was done as part of the World Values Survey Sixth Wave, conducted apart from
Pakistan in 60 other countries. The study was released recently in Doha where Gallup Paki-
stan's Executive Director represented Pakistan. The recent survey was carried out among a
sample of 1200 men and women in rural and urban areas of all four provinces of the coun-
try, during 30th January - 20th February, 2012. Error margin is estimated to be approximate-
ly £ 2-3 per cent at 95% confidence level.

Gilani Poll/Gallup Pakistan
Islamabad - June 03, 2014

54%
48%
45%
40% 42%
% 32% 33%
19%
10% 10%
5% 6% 7% 7%
2% . l 1% % 2% 1%
= = -
Pakistan China Sweden United States
mStrongly Agree  mApree  mDisagree W Strorgly Disagree — DK/NR

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk
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74% PAKISTANIS BELIEVE MEN MAKE BETTER
BUSINESS EXECUTIVES THAN WOMEN DO
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Gilani Poll/Gallup Pakistan
Islamabad - June 04, 2014

49% S1%
45%
%
30%
25%23% 28% 24%
20%
17% 17%
11% 13%
4% I 3% % 4% %
| - N
Pakistan China Qatar United States

HStronglyAgree ©Agree W Disagree MStrongly Disagree  DK/NR

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 47% Pakistanis
say being a housewife is just as fulfilling as working for pay; 49% disagree.

A nationally representative sample of adult men and women, from across the four provinces was
asked, “Please tell me how strongly you agree or disagree with this statement: Being a house-
wife is just as fulfilling as working for pay.” Responding to this, 17% said they strongly agreed,
30% agreed and 26% replied they disagreed. 23% said they strongly disagreed with the state-
ment and 4% did not respond. A gender breakdown showed that of the 17% who strongly
agreed, 48% were men and 52% were women. Amongst those who said they agreed, 46% were
men and 54% were women. Of those who said they disagreed with the statement, 52% were
men and 48% were women and the breakdown of those who strongly disagreed with the idea,
64% were men and 36% were women.

A similar survey was conducted in China where 11% said they strongly agreed with the state-
ment, 49% agreed and 24% disagreed. 3% strongly disagreed and 13% did not respond. When
the same question was asked in Qatar, 45% of the respondents said they strongly agreed with
the statement, 36% agreed, 17% disagreed and 2% strongly disagreed. In the United States, 24%
of the respondents indicated that they strongly agreed with the statement, 51% agreed and 20%
disagreed. 4% of the respondents strongly disagreed and 1% did not respond.

This study was done as part of the World Values Survey Sixth Wave, conducted apart from Paki-
stan in 60 other countries. The study was released recently in Doha where Gallup Pakistan's Ex-
ecutive Director represented Pakistan. The recent survey was carried out among a sample of
1200 men and women in rural and urban areas of all four provinces of the country, during 30th
January - 20th February, 2012. Error margin is estimated to be approximately + 2-3 per cent at
95% confidence level.
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477 PAKISTANIS SAY BEING A HOUSEWIFE IS JUST AS FULFILLING
AS WORKING FOR PAY; 43% DISAGREE.
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Views of Russia have strongly deteriorated since last year, as shown in the latest 24-country
poll for BBC World Service conducted mostly before the events in Crimea. Feelings have be-
come more negative in 13 countries polled, and are the most negative since the poll began in
2005.

The poll also finds that views of the United States have worsened around the world, led by
sharp increases in negative views among citizens of Spain (up 19 points), Germany (up 18
points) and Brazil (up 15 points). Views of the EU have also eroded, with perceptions of the
institution being at their worst globally since the poll began and among European citizens in
Spain, Germany, and France. In these three countries, negative ratings have increased (by re-
spectively 19, 10, and 7 points), and positive ratings have simultaneously dropped (down 15,
11, and 5 points).

Meanwhile, Germany has kept its position as the most positively viewed country, with 60 per
cent worldwide giving it positive ratings. As in 2013, it is followed by Canada (57%), and the
UK (56%).

The UK is the country whose perceived influence in the world has most improved from 2005
to the present. Positive views towards the UK have gone up six points, from 52 to 58 per cent
on average across the long-term tracking countries surveyed since the beginning of the poll.
Negative ratings have simultaneously dropped eight points, from 29 to 21 per cent. Converse-
ly, China’s perceived influence has worsened the most over the same decade.

The Country Ratings Poll of 24 nations, entering its 10th consecutive year, was conducted by
GlobeScan/PIPA among 24,542 people around the world between December 2013 and April
2014. It asked respondents to rate 16 countries and the EU on whether their influence in the
world is “mostly positive” or “mostly negative.”

Views of Pakistan's Influence
By Country, 2014

B Mainly positive
Canada [EIE
USA

Mexico [INENN
Chile
Peru
Brazil

uk ECE.
France [HREHN
spain Bl
Germany

Turkey INNNES
Russia [IEH
jsrael §

Gilani Poll/Gallup Pakistan
Islamabad - June 05, 2014

Mainly negative

Nigeria I

Ghana
Kenya [IEEZTNNEN

Pakistan
Indonesia

china [INEINEEN
India
Australia

South Korea |FEE

Japan IEN

Global average

(Pakistan [ERENN

excluded)

The white space in this chart represents “Depends,” “Neither/neutral,” and “DK/NA*
Asked of half of sample (except in Japan)
Question not asked in Argentina



Gilani Poll/Gallup Pakistan
Islamabad - June 06, 2014

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 41% Pakistanis
say they have confidence in the press; 56% say the opposite.

A nationally representative sample of adult men and women, from across the four provinces
was asked, “Could you tell me how much confidence you have in the Press?” Responding to
this, 8% said they had a great deal of confidence in the press, 33% said quite a lot of confidence,
39% replied not very much and 17% said none at all. 3% did not respond.

59%

48% a8k

39%

A similar survey was conducted in China where 12% said they had a great deal of confidence in 338

the press, 48% said quite a lot of confidence and 24% said not very much. 2% said none at all
and 14% did not respond. When the same question was asked in Philippines, 19% said they had 28%

a great deal of confidence in the press, 48% said quite a lot of confidence, 28% replied not very 7% 19% 21% 7%
much and 5% said none at all. In the United States, 2% set a great deal of confidence in the insti- 14%

12%
tution, 21% said quite a lot and 59% said not very much. 17% of the respondents said none atall g%
and 1% did not respond. . 3% I 2% % 2% 1%

Pakistan China Phillpplnes Unlted States

28%

This study was done as part of the World Values Survey Sixth Wave, conducted apart from Paki-

stan in 60 other countries. The study was released recently in Doha where Gallup Pakistan's Ex- WAGreatDeal mQuiteAlot wMNotVeryMuch NRoneAtAll - DK/NR
ecutive Director represented Pakistan. The recent survey was carried out among a sample of

1200 men and women in rural and urban areas of all four provinces of the country, during 30th . o

January - 20th February, 2012. Error margin is estimated to be approximately + 2-3 per cent at the PakistanSiOAuitifiTia?ea:)lfljggnﬂpc;llr:ig:nigimefAssociation

95% confidence level. www.gallup.com.pk
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4175 PAKISTANIS SAY THEY HAVE CONFIDENCE IN THE PRESS:
9675 SAY THE OPPOSITE
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Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
website:

national Association see

www.gallup-international.com

fatima.idress@gilanifoundation.com

Join us to stay updated
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.




