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63% of Pakistanis watch outdoor advertisements with high 
or modest interest: GILANI POLL/GALLUP PAKISTAN 

 
Islamabad, August 19, 2011  
 

The results of a Gilani Research Foundation survey carried out by Gallup Pakistan indicated that 63% of 
Pakistanis take high or modest interest in advertisements on billboards, along roadsides.  
 
In a survey a nationally representative sample of men and women from across the country were asked the 
following question: Many organizations and companies advertise their products at billboards or paste or 
write their ads and posters at walls. How much interest do you take in seeing and reading them? 
The findings of the survey revealed that 22% of Pakistanis take high interest in reading such 
advertisements, while 41% take moderate interest. 36% people said that they do not take interest in 
reading advertisements at all on billboards, along roadsides and 1% did not know and/or chose not to 
respond. 
 

Many organizations and companies advertise their products at billboards or paste or write their ads and 
posters at walls. How much interest do you take in seeing and reading them? 
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International. 
The recent survey was carried out among a sample of 2624 men and women in rural and urban areas of all four provinces of the 
country, during July 31 – August 1, 2011. Error margin is estimated to be approximately + 2-3 per cent at 95% confidence 
level. 
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k̈́~iǑ͈8 /5 `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈را رl͏� ؤےa8 êƒ/ï 

>   b@̈́bƏ8ع ͈9 hɲ̈́wͅ اؤر /m͈?Ǒ͈Ɔ  
"j ͉ǣș͉ǱŮد añ͈ƙ راث/̄ͅǡµ͆ا"  

  
63%  k̈́~/ ͅǑ†ħ/m͉ زaǖ͊¶b͉@ /m͈ رڈb@͇ lĲ راث/̄ͅǡµ͆رے ا/Ǒ̈́8 lĲ کa8 7̆|͇ kżb˴ɠƍ /m͈añ͈Ƴ͌ lͅǤ̲ʱ�͈د ĺ j ͉ǣș͉ǱŮ۔د  

  

  k̈́~iǑ͈8`ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ن ر/ ͅǑ†ħ/m͉ 6ˑǑ͈8،  
  

  2011 ،  ا7ȇĹ  19ا¡iم اm͇ٓ/د،   
 

iǑ͈8 êǠ͈Ɓ/� \m͈ا lĲ  `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ر k̈́~،Z͇@/ȹƌ lĲ ؤےa8 63%   k̈́~/ ͅǑ†ħ/m͉ lĲ راث/̄ͅǡµ͆رے ا/Ǒ̈́8 lĲ کa8aǖ͊¶b͉@ /m͈ رڈb@͇ز   ĺ j ͉ǣș͉ǱŮد kżb˴ɠƍ /m͈ 7̆|͇۔añ͈Ƴ͌ lͅǤ̲ʱ�͈د   
 

 `ñ͈�ͅاb�̈́ 5ǭ̈́Ǖͅ ̈́ǥƄ A͉: ورá kͅ~/m͈¹͆̂/ر l´ ḥ}͇ \ˏƃ añ͈ƙ ؤےa8ؤ  ͈Ǒ8 /̞�͉b͉@ وال> êë͈ l´  اثa:̈́� ،êC /' kżؤا l̈́Ǥǿ͉ ͈Ǖ�͇ Ǒ͈/ں b@a8ں Ǒ̈́8 lĲ/رے ¡/b@͇ `ú͏رڈ l´ 7̆|͇ A: /ʙű ادارے اؤر ƃ/ل  ǔ̈́ǒ͉˫Ő
 aǖ͊¶b͉@ ر اؤر/̄ͅǡµ͆ا /m͈ añ͈Ƴ͌ kͅ~A: œ̉ͅǡș͆Ɖ  b@ ث/ïb ÿ̈́ȠƊ j̈́ǣ�͉اaǖ͊¶b͉@ /m͈ رڈb@͇ k͏~b@ b@ آپ lͅǤˣ�͉ l´ j دlń añ̴͈ʱ�͈ ز د@b͈ارؤں ͉:ʱƂ /m͈ añ͈Ƴ͌ kͅ~/ʙű A̪وا~añ͈Ƴ͌ kͅ۔ ا:A راہ  ͉ǣș͉ǱŮد j̈́ǣ ͅǥŇ l´آپ ا b@ͅ l͏�ٓا h ̈́Ⱦ ǘ

b˛ɓƍ l´ :9͏م bƩ͌ا êC،'؟ / ͅǑ 6̈́ lĲ ؤےa8  22%  †ħ/m͉ j ͉ǣș͉ǱŮراث ͇|7̆ د/̄ͅǡµ͆ا lȘ͈r /~k̈́ ا ͅǑ lͅǤ̲ʱ�͈د l´،añ͈Ƴ͌  êʔǑ͇ �͇41%  ،añ͈Ƴ͌ lͅǤ̲ʱ�͈د l´  j ͉ǣș͉ǱŮ36ͅ{̪وڑی ͇|7̆ د%  êC /̄ő l̈́� ںbľbŶ
lͅǤ�͈ bرڈ :añ͈̚|̈́ ê�͇b@ͅ ^ʇű/m͇ A͉ د    �êC /̄ő l̈́ ا́̈|b˛ɓƍ añ͈̚م ́̈|m͈  añ͈̚/ ا́̈|b̐ں �b�͇ l̈́اب ́̈|añ͈̚ دm͈/۔ %1۔ؤہ a8ک Ǒ̈́8/رے ͇@

/ں |=Pƻں  ' Šãľ ŢãĻö Tâ UŁ وا Ţŏ Šã şZ ادارے اور ¿/ل U� 2Ƒ şƒ ز <ô|P Ţƹ ر اور/Ƒëا� / ŠZ O Šèư Tc <ö <ƑëĂ¿  Pƻ ت/�PłąÀ Sŀ ŢZا <ö /įº رڈP şƹ NÎ/| رے/ľö UȾ
U ã O Šèņī ŠZد U� S Ţåý Ţŏºد Sŀéö Uآپ ا� Pƾ UÒٓا <ĔÅ<ô|P Ţƹ / ŠZ رڈP şƹ TÑ Pƻ Pƻ آپ UìĹ Ţð راہ <µ۔ اO Šèư Tc / PŅīºا ŠZ O Šèư Tc /įº < ŢZ اروںP Šƹ؟ د'  
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Source: Gallup and Gilani Surveys 

the Pakistani affiliate of Gallup International Association 
(www.gallup-international.com; www.gallup.com.pk) 

 

ˑǑ͈8 ؤےa8 êǠ͈Ɓ/� /5 `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ر k̈́~iǑ͈8  lĲ دی/m͇ٓی اœ̉±͆ اؤر j̖|͈د kı ںb@͇b@ رؤں/�͉ lĲ ن/ ͅǑ†ħ/m͉ ؤےa8 êë͈ ۔/Ǒ͈8 /Ǒ͈8 ĺ د>ƃ kı ن/ ͅǑ†ħ/m͉ 6ˑǑ͈8 \ˏȅǗ̈́Ƅ ĺ ^Ǒ̈́†͆Ǘ͈n̈́aǖ͊�̈́د اؤر    62624 اhƈĺ `ñ͈�ͅاb�̈́  
13 k͏~لاb�͇  /mͅ01 7ȇĹ2011 ا / ̈́Ǒ ǔ͈˩̈́Ǹ9ͅ /5 ن/ʇƊا lĲ jɋ˘ï̈́ ا۔bƩ͌ >ɭͅɞǛ̈́Ɨ añ͈ƙ  kͅ~/m͈¹͆̂/ر  ً/Ǒ͇ 6͈hɲͅwͅ A:͉ ورá 3%-2+  ۔l͌ư /Ǒ͈8 /m͈/ʙű  
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Gilani Research Foundation is a not for profit public service project to 
provide social science research to students, academia, policy makers and 
concerned citizens in Pakistan and across the globe. 
 
Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field 
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. 
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and 
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup 
Pakistan. 
 
If you have any further questions regarding this poll, please feel free to contact us.  
 
Best Regards,  
 
 

 
 
 
Ms. Fatima Idrees                 Ms. Sadaf Hasnain 
Project Manager                 Research Executive 
Phone: +92-51-2655630            Phone: +92-51-2655630 
E-mail: isb@gallup.com.pk          E-mail: sadaf.hasnain@gallup.com.pk  
  
 
Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in 
Washington D.C. USA. We require that our surveys be credited fully as Gallup 
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys 
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International Association. For details on Gallup 
International Association see website: www.gallup-international.com 
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