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Opinion Poll
CHANGING LIFESTYLES & HABITS
Domestic Travel

This two-part series deals with travel patterns in Pakistan. The series focuses on frequency and reasons for domestic
and foreign traveling.

36%0 Pakistanis Travel Domestically For Recreation At Least
Once A Year And 24% Travel For Work: GILANI
POLL/GALLUP PAKISTAN

Islamabad, July 26, 2011

The results of a Gilani Research Foundation survey carried out by Gallup Pakistan indicated that 36%
Pakistanis travel domestically for work at least once a year, while 24% do the same for work and business
purposes.

Domestic Travel For Recreation:
In a survey, a nationally representative sample of men and women from across the four provinces were asked
the following question: “How often do you travel domestically for recreation?” 36% said they travel for
recreation. Of these, 10% travel at least once a year, 9% travel once in six months, 10% travel once in three
months and only 7% travel recreationally every month. A large proportion (38%) said they never travel
domestically for recreation, while 25% said they do so occasionally.

“How often do you travel domestically for recreation?”
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Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk)

Domestic Travel For Work:
In a related survey, a nationally representative sample of men and women from across the four provinces were
asked the following question: “How often do you travel domestically for work?” 24% respondents travel from
one city to another for work. Of these, only 4% travel at least once a year, with 9% traveling once in six
months, 6% traveling once in three months and 5% traveling monthly. More than half (66%) never travel
domestically for work, while 8% travel occasionally.

“How often do you travel domestically for work?”

66% ONever
70 1 B Occasionally
60 - Oonce A Year
50 OOnce in 6 Months
40 - Hl Once in 3 Months
30 O Monthly
20 EDK/NR
10 - 1%
0 1

Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani affiliate of Gallup
International. The recent survey was carried out among a sample of 2702 men and women in rural and urban areas of all four
provinces of the country, during 3 July — 9 July 2011. Error margin is estimated to be approximately + 2-3 per cent at
95% confidence level.
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Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk)
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Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk)
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Opinion Poll from Gallup Pakistan
he Pakistani Affiliate of Gallup International ST ey
FOUNDATION

Tuesday, July 26, 2011
(3 Pages including this and Urdu version)

Gilani Research Foundation is a not for profit public service project to
provide social science research to students, academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr.
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup
Pakistan.

If you have any further questions regarding this poll, please feel free to contact us.

Best Regards,

Ms. Fatima Idrees Ms. Sadaf Hasnain

Project Manager Research Executive

Phone: +92-51-2655630 Phone: +92-51-2655630

E-mail: isb@gallup.com.pk E-mail: sadaf.hasnain@gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in
Washington D.C. USA. We require that our surveys be credited fully as Gallup
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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