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24% of Pakistanis claim they do not use normal water supply for

Drinking. They fetch it from another source: GILANI
POLL/GALLUP PAKISTAN
May 07, 2012
According to a Gilani Research

Foundation Survey carried out by
Gallup Pakistan, 24% of Pakistanis
claim they do not use normal water
supply for Drinking. They fetch it

from another source.

Click for details

Among those who do not use common water supply for drinking,
31% buy it from market place, 18% fetch it from an available

‘tube-well’ while 49% cite miscellaneous sources: GILANI
POLL/GALLUP PAKISTAN

May 08, 2012

According to a  Gilani Research

Foundation Survey carried out by Gallup
Pakistan, among those who do not use
common water supply for drinking, 31%
buy it from market place, 18% fetch it
from an available ‘tube-well’ while 49%

cite miscellaneous sources.

Click for details
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15% of Men claim they actively help their spouses in household chores; 29% at@
they offer no support; 56% are in-between: GILANI POLL/GALLUP PAKISTAN
May 09, 2012

P According to a Gilani Research Foundation
f

X& of Men claim they actively help their spouses
‘ ‘\_ in household chores; 29% admit they offer no

support; 56% are in-between.

\ Click for details /

26% of Pakistanis vote for Mobile phone as the best invention during last hundrm
years; 19% vote for computers and 12% for internet: GILANI POLL/GALLUP
PAKISTAN

Survey carried out by Gallup Pakistan, 15%

May 10, 2012

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, 26% of
Pakistanis vote for Mobile phone as the best
invention during last hundred years; 19% vote
for computers and 12% for internet.

\ Click for details /

Divided Views on closing off business centers after 8 in the evening: 38% are in favor,
34% are opposed while 28% are indifferent: GILANI POLL/GALLUP PAKISTAN
May 10, 2012

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, divided
views exist on closing off business centers after
8 in the evening: 38% are in favor, 34% are

opposed while 28% are indifferent.

Click for details

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilant who pioneered the field of opinion in Pakistan and established Gallup Pakistan in
1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading universities in Pakistan
and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk)
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24% of Pakistanis claim they do not use normal water supply for Drinking. They fetch
it from another source. GILANI POLL/GALLUP PAKISTAN
Islamabad May 07, 2012

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan, 24% of Pakistanis claim they do
not use normal water supply for Drinking. They fetch it
from another source.

A nationally representative sample of men and women from across the four provinces
was asked “Some people do not drink the water they use in their homes for other
purposes whereas some people use the same water for every purpose. What is the norm
at your home?” Responding to this, 24% claim that water for drinking purpose is taken
from other sources whereas 76% claim that same source of water is used for drinking
and other household usage.

Question: “Some people do not drink the water they use in their homes for other
purposes whereas some people use the same water for every purpose. What is the
norm at your home?”

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2697 men and women in rural and urban areas of all four provinces of the
country, during April 15 - April 21, 2012. Error margin is estimated to be approximately *
2-3 per cent at 95% confidence level.

Continued............
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Among those who do not use common water supply for drinking, 31% buy it from
market place, 18% fetch it from an available ‘tube-well’ while 49% cite miscellaneous
sources. GILANI POLL/GALLUP PAKISTAN

Islamabad May 08, 2012

According to a Gilani Research Foundation Survey carried out
by Gallup Pakistan, among those who do not use common
water supply for drinking, 31% buy it from market place, 18%
fetch it from an available ‘tube-well” while 49% cite
miscellaneous sources.

A nationally representative sample of men and women from across the four provinces was
asked “What kind of water is used at your home normally?” Responding to this nearly one in
four said they use a source other than common supply. Among them 31% claim that they
purchase water from market, 18% claim that they fetch water from a nearby tube-well and
49% claim that they get water from other sources. However 2% did not give a view.

Question: “What kind of water is used at your home normally?”

Other Sources,
49%

___Don'tKow/No
Response, 2%

Tube-well,
18%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2697 men and women in rural and urban areas of all four provinces of the
country, during April 15 - April 21, 2012. Error margin is estimated to be approximately *
2-3 per cent at 95% confidence level.
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15% of Men claim they actively help their spouses in household chores; 29% admit

they offer no support; 56% are in-between. GILANI POLL/GALLUP PAKISTAN
Islamabad May 09, 2012

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan, 15% of Men claim they
actively help their spouses in household chores; 29% =~ =
admit they offer no support; 56% are in-between.

A nationally representative sample of men and women from across the four provinces
was asked “Often the male member of the family helps with the household chores like
cooking, educating children, cleaning, dish washing etc. Do you or the male members in
your family help with the household chores?” Responding to this, 15% men claim that
they actively support their spouses in household chores, 33% claim that they give

somewhat support, 23% claim a little support whereas 29% claim that they give no
support at all to their spouses.

Further analysis shows that not all women agree with Men’s claim that they provide
support in household chores. Thus only 10% of women in the sample say that men
provide active support; 33% say they never help, while 57% are in-between.

Question: “Often the male member of the family helps with the household chores like
cooking, educating children, cleaning, dish washing etc. Do you or the male members
in your family help with the household chores?”

Views Among Men on whether they help out
33%

Views Among Women on whether males in the
household help out

23% 27%

Active Support Somewhat Suppor Alittle Support No Support at all Active Support  Somewhat Suppor A little Support No Support at all

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2653 men and women in rural and urban areas of all four provinces of the
country, during April 22 - April 28, 2012. Error margin is estimated to be approximately

* 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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26% of Pakistanis vote for Mobile phone as the best invention during last hundred
years; 19% vote for computers and 12% for internet. GILANI POLL/GALLUP
PAKISTAN

Islamabad May 10, 2012

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan, 26% of Pakistanis vote for Mobile
phone as the best invention during last hundred years; 19%
vote for computers and 12% for internet.

A nationally representative sample of men and women from across the four provinces was
asked “In your opinion, which is the best invention of the last 100 years?” Responding to
this, 26% believe that the cell phone is the best invention of the last century, 19% believe
that the best invention is the Computer whereas 12% believe it to be the Internet. 18%
said miscellaneous inventions to be best. However 25% did not give a view.

Question: “In your opinion, which is the best invention of the last 100
y
years?” (Give one answer)

26% 259%
19% 18%
I 12%

Cell phone Computer Internet Miscellaneous Don't Know / No
Response

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2653 men and women in rural and urban areas of all four provinces of
the country, during April 22 - April 28, 2012. Error margin is estimated to be
approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Divided Views on closing off business centers after 8 in the evening: 38% are in favor,
34% are opposed while 28% are indifferent. GILANI POLL/GALLUP PAKISTAN
Islamabad May 11, 2012

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan, divided views exist on
closing off business centers after 8 in the evening: 38%
are in favor, 34% are opposed while 28% are
indifferent.

Recently the government decided that in order to save electricity all markets should be
closed at 8pm. A nationally representative sample of men and women from across the four
provinces was asked “Recently, government instructed to close all markets at 8 in night, in
your opinion is it a good decision or bad?” Responding to this, 38% favor the
government’s decision to close off all business centers after 8 in the evening whereas 34%
oppose this decision and believe that there should be no restriction, however, 28% are
indifferent.

Question: Recently, government instructed to close all markets at 8 in
night, in your opinion is it a good decision or bad?”

Indifferent,
28%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2697 men and women in rural and urban areas of all four provinces of
the country, during April 15 - April 21, 2012. Error margin is estimated to be
approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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