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More than half (51%) Pakistanis claim to have
seen TV advertisements for LUX soap in the

past few weeks.
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More than half (51%) Pakistanis claim to have seen TV advertisements
for LUX soap in the past few weeks. GILANI RESEARCH FOUNDATION
(GRF POLL)

Islamabad, March 11, 2015

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 51% Pakistanis have
seen advertisements for LUX soap within the last two to three weeks; 34% have seen Lifebuoy advertisements.

A nationally representative sample of adult men and women, from across the four provinces was asked, “In
the past two three weeks, have you seen the TV advertisements of any of the following soaps?” In response to
this question, 51% respondents said they have seen advertisements of LUX soap in the past two to three weeks,
34% have seen advertisements for Lifebuoy soap, 14% have seen the advertisements for Capri soap, 9% saw
TV advertisements for Rexona, 7% saw advertisements for Le Sancy, 4% saw advertisements on TV for
Safeguard, while 2% saw ads for Dove soap and 1% saw ads for Dettol soap. On the other hand, 21%
respondents did not see any TV advertisements for soap, 2% saw ads for other soaps and 1% did not respond.

Question: “In the past two three weeks, have you seen the TV advertisements of any of the
following soaps?”

LUX 51%

Lifebuoy 34%

Capri 14%
Rexona 9%
Le Sancy 7%
Safeguard 4%
Dove 2%
Dettol Soap 1%

Others 2%
None 21%
DK/NR 1%

Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)

(Note: This was a multiple response question so the percentage sum exceeds 100.)

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Pakistani affiliate of
Gallup International. The recent survey was carried out among a sample of 1413 men and women in rural and
urban areas of all four provinces of the country, during February 2 - February 9, 2015. Error margin is estimated to
be approximately + 2-3 per cent at 95% confidence level.



http://www.gallup-international.com/
http://www.gallup.com.pk/
../../../../../../AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/81ZIWTB4/Daily%20Polls/Word/Press%20Release/2014/AppData/Local/Microsoft/Windows/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR/English/October/Undecided%20PR/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Documents/Documents/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/Documents/Daily%20Polls/www.gilanifoundation.com

P R ESS R E L EAS E )‘:&/ U‘{4 (also emailed /faxed separately)

©

s o LK Pt G0
" bbr LG ¢y
et fe 2l 3l
L Jlo(LUX) Jguﬁ Pt ol S w’t/u,;’t»@(51°/o)w4, s
:ujéﬁ4 d}é@bl‘;’l
et s, G0

2015 11uu’ru/|

1 L e (LUXY G s £ 55 o 225 it 51% .4 £ <y bl £ sl @/wu/
- é}/V'L(LIfebUOY)LU JUL;‘/I34%‘é:/ $d

JU‘A.V'JJ»LQ?”J»# fu/(i..id‘r,cuqi)ﬂy/?:/rl;J/JL}L)L-*c;/Jwgﬁ/f
S dODY ,/// S0 U S 65K enl 51% i L iy 1. gé,4d, KA L gl uf¢
U1 e Lol 3114% . 25 621 L (Lifebuoyy J_th il _ 513134% .25 421 L e (LUX) U s £
¢3/' 4%. (Le Sancy) % J_7%(Rexona) L/J.ﬂ/'g%aém??lL(Caprl)u’/u“ St d
du‘méf,ur“’ ODE: ,/)/Lwléf,uy(Dettol)J%é_l%uh(Dove)w A_;/IZ%,G«(Safeguard)»(J
uu)‘/)é_uﬂ'ﬂbé_)/m%aé)d”/u’ad/w'ithed{g”/z_u(y,«'iﬂ%u)d/»,{’ é:/(ﬂ

U/UWJWKLbuJ/Lﬂﬂ 1%(‘L é}/ ¢ (}/V‘L

s‘&g‘.zjs)w\a;\i\wauSuSawu|Lulu)}>iny;>&*

(LUX) ot

(Lifebuoy) g a3Y
(Capri) s_=s

(Rexona) L3

(Le Sancy) (=t I
(safeguard) 32 —as
(Dove) 353

(Dettol Soap) s J sl
B

o A

b G s/ o sles

4%
2%
1%
2%

1%

9%
7%

14%

21%

34%

51%

(< CCMUz_lOO%mi (J' & £ )P &gu&?ﬁq'}’-w J‘V Jh
Source: GRF Poll

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)
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Gilani Research Foundation is a not for profit public service project to
provide social science research to students, academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr.
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup
Pakistan.

If you have any further questions regarding this poll, please feel free to contact us.

Best Regards,

Ms. Fatima Idrees
Phone: +92-51-2655630
E-mail: fatima.idrees@gilanifoundation.com

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in
Washington D.C. USA. We require that our surveys be credited fully as Gallup
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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