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Keep Updated 

Dear Reader, 

Gilani Research Team now brings to you a collection of daily polls releases 

in the form of a weekly digest, which gives you the opportunity to read 

opinions of the Pakistani public on various socio-political issues. We hope it 

will be of interest to you and your readers. 

 

If you have any further questions in this regard, please feel free to contact 

us. 

Ms. Fatima Idrees 

Group Manager 

E-mail: fatima.idrees@gilanifoundation.com 
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OPINION POLLS - HIGHLIGHTS 

60% 12% 

Sharp gender and urban/rural differences exist between 

views on allowing men to marry more than once.  

Since 2012 there has been an increase in Pakistanis who 

report being happy with the law and order situation, how-

ever majority are fine or unhappy with it.  

Gilani Research Foundation (GRF Poll) 

March 9, 2015 

Gilani Research Foundation (GRF Poll) 

March 10, 2015 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan, 40% Pakistanis be-

lieve that men should not be allowed to marry 

more than once; 60% disagree.  

CLICK FOR DETAILS » 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 12% Paki-

stanis are extremely happy about the law and 

order situation; 28% are happy.  

 

CLICK FOR DETAILS » 

March 2015 

http://www.gallup.com.pk/Polls/090315.pdf
http://www.gallup.com.pk/Polls/100315.pdf
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OPINION POLLS - HIGHLIGHTS 

51% 

More than half (51%) Pakistanis claim to have seen TV ad-

vertisements for LUX soap in the past few weeks.  

Gilani Research Foundation (GRF Poll) 

March 11,  2015 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 51% Paki-

stanis have seen advertisements for LUX soap 

within the last two to three weeks; 34% have 

seen Lifebuoy advertisements.  

CLICK FOR DETAILS » 

March 2015 

Gilani Research Foundation (GRF Poll) 

March 12, 2015 

Majority Pakistanis are happy about their relations with 

relatives.  

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 26% Paki-

stanis said they are extremely happy about 

their relations with relatives; 43% report being 

happy.  26% 

CLICK FOR DETAILS » 

http://www.gallup.com.pk/Polls/110315.pdf
http://www.gallup.com.pk/Polls/120315.pdf
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OPINION POLLS - HIGHLIGHTS 

30% 

Over the last decade, increasing number of Pakistanis re-

port being happy with their income.  

Gilani Research Foundation (GRF Poll) 

March 13, 2015 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 30% Paki-

stanis are extremely happy with their income; 

36% Pakistanis are happy. 

CLICK FOR DETAILS » 

March 2015 

http://www.gallup.com.pk/Polls/130315.pdf
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“ Sharp gender and urban/rural differences exist between views on 

allowing men to marry more than once.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad— March 9, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 40% Pakistanis 

believe that men should not be allowed to marry more than once; 60% disagree.  

 

A nationally representative sample of adult men and women, from across the four provinces was 

asked, “Some people say that men should not be allowed to marry more than once, while others 

think that men are allowed to marry more than once according to the Islamic Law. What is your 

opinion about this?” In response to this question, 40% respondents said that men should not be 

allowed to marry more than once, while 60% respondents said that men should be allowed to 

marry more than once. 

 

According to the rural-urban demographic breakdown, 34% respondents from rural areas said 

that men should not be allowed to marry more than once, and 66% said that men should be al-

lowed to do this. However, more than half urban respondents (52%) believe that men should not 

be allowed to marry more than once while, 47% urban respondents disagreed with this opinion. 

According to the gender breakdown, majority of men (66%) believe that they should be allowed 

to marry more than once, while 34% men disagree with this. On the other hand, 48% women 

think that men should not be allowed to marry more than once, and 51% think that they should 

be allowed.     

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of Gallup International. The recent survey was carried out among a sample of 

1413 men and women in rural and urban areas of all four provinces of the country, during Febru-

ary 2 - February 9, 2015. Error margin is estimated to be approximately ± 2-3 per cent at 95% 

confidence level. 

March 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup 
International Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 
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“ Since 2012 there has been an increase in Pakistanis who report be-

ing happy with the law and order situation, however majority are 

fine or unhappy with it.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - March  10, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 12% Paki-

stanis are extremely happy about the law and order situation; 28% are happy.  
 

A nationally representative sample of adult men and women, from across the four provinces 

was asked, “Please tell us whether you are happy about the following issues or not: Law and 

order situation?” In response to this question, 12% respondents said they are extremely hap-

py about the law and order situation, 28% respondents said they are happy, 24% feel fine 

about it, 25% are unhappy, while 11% are extremely unhappy about the law and order situa-

tion. 
 

This question was also asked during previous years. The trend indicates that while there have 

generally been a high number of respondents who report being unhappy or extremely unhap-

py about the law and order situation, these numbers are starting to decline in recent years. 

The percentage of respondents who report being extremely unhappy have fluctuated over the 

past decade, but decreased from 18% in 2012 to reach its lowest (11%) in 2015. In 2009, the 

percentage of respondents who were unhappy was highest at 36%. However, since then the 

number has fallen to 32% in 2012 and 25% in 2015. On the other hand, the number of re-

spondents who report being happy has been steadily increasing since 2009 (17%), to 21% in 

2012 and 28% in 2015. While those who report being extremely happy have also increased 

from just 1% in 2012 to 12% in 2015.    
 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of Gallup International. The recent survey was carried out among a sample 

of 1413 men and women in rural and urban areas of all four provinces of the country, during 

February 2 - February 9, 2015. Error margin is estimated to be approximately ± 2-3 per cent at 

95% confidence level. 
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Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup Inter-
national Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 
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“ More than half (51%) Pakistanis claim to have seen TV 

advertisements for LUX soap in the past few weeks.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad— March 11, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 51% 

Pakistanis have seen advertisements for LUX soap within the last two to three weeks; 

34% have seen Lifebuoy advertisements.  

 

A nationally representative sample of adult men and women, from across the four prov-

inces was asked, “In the past two three weeks, have you seen the TV advertisements of 

any of the following soaps?” In response to this question, 51% respondents said they 

have seen advertisements of LUX soap in the past two to three weeks, 34% have seen 

advertisements for Lifebuoy soap, 14% have seen the advertisements for Capri soap, 9% 

saw TV advertisements for Rexona, 7% saw advertisements for Le Sancy, 4% saw adver-

tisements on TV for Safeguard, while 2% saw ads for Dove soap and 1% saw ads for 

Dettol soap. On the other hand, 21% respondents did not see any TV advertisements for 

soap, 2% saw ads for other soaps and 1% did not respond.  

 

The study was released by Gilani Research Foundation and carried out by Gallup Paki-

stan, the Pakistani affiliate of Gallup International. The recent survey was carried out 

among a sample of 1413 men and women in rural and urban areas of all four provinces 

of the country, during February 2 - February 9, 2015. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level. 
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Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup 
International Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 
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“ Majority Pakistanis are happy about their relations with relatives.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - March 12, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 26% Pakistanis 

said they are extremely happy about their relations with relatives; 43% report being happy.  
 

A nationally representative sample of adult men and women, from across the four provinces was 

asked, “Please tell us whether you are happy about the following issues or not: Relations with rela-

tives?” In response to this question, 26% respondents said they are extremely happy about their 

relations with relatives, 43% respondents said they are happy, 27% respondents feel fine about 

their relations, while 3% are unhappy and 1% are extremely unhappy about their relations with rel-

atives. 
 

This question was also asked in previous years. The percentage of respondents who report feeling 

extremely happy about their relations was 22% in 2005, before falling to 14% in 2009 and 13% in 

2012. The number rose once again and was at 26% in 2015. The percentage of respondents who 

said they are happy increased from 35% in 2005 to 48% in 2012, before decreasing to 43% in 2015. 

The percentage of respondents who said they feel fine decreased over the last decade, from 34% in 

2005 to 32% in 2012 before falling further to 27% in 2015. Those respondents who report being 

unhappy have also decreased, from 8% in 2005 to 3% in 2015, while those who report being ex-

tremely unhappy has remained consistent at 1%. 
 

Bilal Gilani, Executive Director at Gallup Pakistan, adds that ‘Relations with relatives’ is an important 

indicator of social cohesion. Findings from the study would be interesting once people’s perception 

of their relationship with non-relatives is also compared. Increased urbanization and modernizing 

social trends usually lead to re-modeling of ties with family and non-family. Gallup’s sociologists 

have been asking this question to better understand effect of modernization among Pakistani popu-

lace.           
 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Paki-

stani affiliate of Gallup International. The recent survey was carried out among a sample of 1413 

men and women in rural and urban areas of all four provinces of the country, during February 2 - 

February 9, 2015. Error margin is estimated to be approximately ± 2-3 per cent at 95% confidence 

level. 
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Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 
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“ Over the last decade, increasing number of Pakistanis report being 

happy with their income.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - March 13, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 30% Pakistanis are ex-

tremely happy with their income; 36% Pakistanis are happy. 

 

A nationally representative sample of adult men and women, from across the four provinces was asked, 

“Please tell us whether you are happy about the following issues or not: Your income?” In response to this 

question, 30% respondents said they are extremely happy with their income, 36% respondents said they 

are happy, 25% are fine, while 7% respondents are unhappy with their income and 2% are extremely un-

happy. 

 

This question was also asked during previous years. The trend over the past decade indicates that Pakistan-

is are increasingly happy about their income. The percentage of respondents who said they are extremely 

happy with their income increased from 19% in 2005 and 2009, to 20% in 2012 and 30% in 2015. Those 

who said they are happy increased steadily from 2005 to 2012 (31% to 40%) but fell to 36% in 2015. The 

percentage of respondents who felt fine about their income was highest in 2005 at 32%, but has decreased 

since then to 28% in 2009 and 27% in 2012 before reaching its lowest at 25% in 2015. While those re-

spondents who report being extremely unhappy with their income has always remained low, the percent-

age of those who report being unhappy has also fallen from 15% in 2009 to 9% in 2012 and 7% in 2015.        

 

Bilal Gilani, Executive Director at Gallup Pakistan, adds that satisfaction with Income situation is a percep-

tion indicator as compared to factual indicators of living standards, such as poverty score or being above or 

below poverty level. In certain situations, those below poverty level may still be happy or even very happy 

with their income. Contrary situation i.e. very high income individuals may perceive to be unhappy about 

their income situation. This important distinction is crucial while interpreting the results of this survey.   

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Pakistani 

affiliate of Gallup International. The recent survey was carried out among a sample of 1413 men and wom-

en in rural and urban areas of all four provinces of the country, during February 2 - February 9, 2015. Error 

margin is estimated to be approximately ± 2-3 per cent at 95% confidence level. 
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IN NO EVENT SHALL Gallup Pakistan OR ITS 

AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-

AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-

TATION, DAMAGES FO LOSS OF PROFITS, BUSI-

NESS INTERRUPTION) ARISING OUT OF THE USE 

OF OR INABILITY TO USE THE MATERIALS. 

 

As a user of this report, you acknowledge 

and agree that any reliance upon, or use of 

any information made available through this 

Report shall be entirely at your own risk. 

Subject to any implied terms which cannot 

be excluded by law, Gallup Pakistan and its 

related entities (including any directors, 

officers, employees and agents) shall not be 

liable for any loss or damage, whether direct 

or indirect, and however caused, to any per-

son arising from the use of (or reliance upon) 

information provided on and made available 

through this Report. 

Legal Information & Disclaimer 

Copyright 

The Report and its content are protected by 

copyright. By accessing the Report you 

agree that this is solely for personal use. 

Any distribution, use, photocopy of the Re-

port is barred . The buyer of the Report 

must not reproduce, frame (by whatever 

means), link to or otherwise use any of the 

material on the site without first obtaining 

the written permission of Gallup Pakistan. 
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