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INTRODUCTION

Gallup Pakistan undertook the project, Brands Referendum 2011, the aim of which was to
analyze the different brands available to consumers for various commodities, and their
success rates with respect to the market they have so far managed to capture.

This presentation is divided into 7 Sections and has a Highlights section which summarizes
the Main Findings of the Study.

This is a draft version of the Report, circulated only together feedback and recommending
errors in this version can be expected and therefore this version should be quoted with
certain.

For any queries or clarifications, the undersigned can be contacted.

L

; /\
Fatima Idrees
Group Manager, Gallup Pakistan

August 18, 2011
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Highlights
Section 1: Beauty Products
A. Soap

. According to 42% of the people questioned, ‘Lux’ is the first brand that comes to mind
when they hear the name ‘soap’, followed by Lifebouy at 19% and Safeguard at 15%
respectively.

. 34% percent of respondents said Lux was the one brand whose advertisements they recall
seeing on Television/Newspaper/Billboards. Next in line was Lifebouy at 16% and
Safeguard at 10%.

. The survey suggests that the brand Lux is being used the most by 33% of people
questioned, seconded by Lifebouy at 23% and Safeguard at 17%.
B. Shampoo

. When the word ‘Shampoo’ is heard, Sunsilk is the first brand that comes to mind
according to 32% of the sample, whereas its Head & Shoulders for the other 16% and
Pantene for 14% of the people questioned.

. Sunsilk is reported to have been recalled the most out of all the shampoo advertisements
on Television/Newspaper/Billboards at a total of 26% followed by Head & Shoulders and
Pantene, both at 12% each.

. 29% of respondents said Sunsilk was the one shampoo brand they use the most. Second in
line is Head & Shoulders at 16% and Pantene at 14% respectively

& Copy Rights Reserved with Gallup Pakistan 2011 Page 6
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............. Continued

C. Body Lotion

. 8% of the sample population said Care was the first brand they thought of when
hearing the word ‘Body Lotion’, whereas a total of 6% percent thought of Ponds.

. Advertisements of Care and Ponds were recalled most by the respondents at 5% each
followed by Olivia at 4%.

. According to the survey, Care and Ponds is used most by 5% of the sample
population. Dove and Olivia stand second at 3% each.

Section 2: Food Items

A. Tea

. Supreme and Tapal were the top-most thought of brands, at 23% each with Lipton at
a total of 21%.

. Respondents were able to recall advertisements for three brands the most, namely
Supreme, Tapal and Lipton, all three of which were 17% each.

. Tapal is being used by 24% of the people questioned, followed by Supreme (21%)
and Lipton (15%)

& Copy Rights Reserved with Gallup Pakistan 2011
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............. Continued

B. Cooking Oil

. While discussing Cooking Oil brands, it is reported that 14% people thought of
Dalda first with Habib at 12% and Sufi at 10% respectively.

. 11% of the population questioned managed to recall Dalda’s advertisements first.
Next in line were those of Habib (10%) and Kisan (7%).

. 11% of the people use Dalda the most, followed by Habib (9%) and Sufi (8%).

C. Milk

. Fresh Milk was thought of by 22% of the respondents followed by 15% for Tarang
and 13% for Olpers respectively.

. Advertisements for Tarang were recalled the most, at a percentage of 18, with Olpers
and Haleeb both at 10% each.

. Fresh milk is reported to have been used by 31% of the sample population succeeded
by three brands at 10% each, namely Haleeb, Olpers and Tarang.

6 Copy Rights Reserved with Gallup Pakistan 2011
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Biscuit

When hearing the word ‘biscuit’, Sooper is the first brand that comes to mind
according to 28% of the respondents succeeded by Rio at 10% and Bakery at 8%
respectively.

Sooper advertisements (19%) were recalled the most followed by Rio at 9%, and
Bakery and Tuc at 6% each.

Sooper biscuits (27%) are most commonly consumed, followed by Bakery (9%) and
Gala (7%).
Ice-cream

Walls ice-cream came to mind first for 29% percent of the people questioned,
followed by Yummy (10%) and O’'more (8%).

Walls advertisements were recalled the most according to 22% of the sample
population, next in line being O’more at 9% and Yummy at 7% respectively.

Walls ice-cream comes first yet again, as the most-commonly consumed brand,
standing at 26% followed by the local ice-cream (6%).

Copy Rights Reserved with Gallup Pakistan 2011
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Section 3: Home Appliances

 Refrigerator

. When the word refrigerator was brought up, 28% of the people questioned thought
of Dawlance whereas 12% thought of Waves followed by PEL at 11%.

. Dawlance’s advertisements were most widely recalled, at a total of 26%, second in
line being Waves at 12% respectively.

. Further, Dawlance also happens to the brand most used by the sample population
followed by Waves and PEL, at 28%, 12% and 11% each.

B. AC

. When the word AC was heard, 11% of people surveyed thought of Dawlance and
Haier each, where 10% thought of PEL and 9% of LG.

. 11% of respondents recalled seeing adverts of Haier the most, whereas it was 8% for
PEL and 7% for Dawlance.
. Haier is the most-commonly used Air Conditioner amongst 7% of the sample

population, with Dawlance (6%) holding second place.

Copy Rights Reserved with Gallup Pakistan 2011
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C. Washing Machine

. 22% of people have been reported to state Super Asia as the first brand that comes to
mind when hearing the word, Washing Machine. National and Dawlance come
second with a percentage of 8 each.

. Super Asia’s adverts were most-commonly recalled followed by Dawlance,
corresponding to 14% and 9% respectively.

. Super Asia is used the most among 23% of the sample population. Dawlance comes
next with a total of 8%.

D. Air Cooler

. Super Asia’s air coolers were the first to be thought of among a total of 10% sample
population, with no significant competitor.

. 5% of the people surveyed recalled seeing National’s adverts the most, whereas the

figure was 4% for Super Asia.
. Super Asia is widely used amongst 7% of the population followed by National at 5%.

Copy Rights Reserved with Gallup Pakistan 2011
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Section4: Vehicles

A.

Car

The brand, Suzuki, came to mind when the word ‘car’ was heard, for a total of 14
percent, succeeded by Toyota and Honda at 11% each.

14% of respondents recalled seeing adverts of Suzuki the most, whereas 12% voted
for Honda and 11% for Toyota.

Suzuki cars are used most by a total of 14% of the people surveyed, whereas it was
12% for Honda and 11% for Toyota respectively.

Motor Vehicle

When hearing the word ‘Motor Cycle’, 37% of the population thought of Honda,
whereas 11% thought of CD7o0.

Honda adverts were recalled most by 22% of the people, followed by Yamaha, CD70
and Unique all at 5% each.

Honda also happens to be the most-commonly consumed motor vehicle for 26% of
the people surveyed, with CD70 holding 9% respectively.

Copy Rights Reserved with Gallup Pakistan 2011
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Section 5: Mobile Phones

A. Mobile Phone Hand Set
. Nokia got highest number of votes for brand recalled the most, at a 66%.

. Nokia’s advertisements were also recalled the most by the people questioned at
(39%).
. Nokia yet again, stands no competition as ‘brand used the most’ at 54%.

B. Mobile Operator
. Ufone (13%) with Jazz (12%) have been recalled the most by the Pakistani public.
. Ufone’s advertisements were recalled the most by the respondents.

. Ufone (13%) and Jazz (12%) are being used the most by the people who were

questioned.

& Copy Rights Reserved with Gallup Pakistan 2011
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PRODUCTS IN PAKISTAN

Brands Used the Most

60% 1 54%
50% -

o/
40% | 5a0r

. 31%
30% 1 s 24% 2% 26% 2% 26% )3 28%
’ 20%

14% 16%

o/
20% 1% 14% 13%

10%
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0% .

Lux (soap)
Sunsilk (shampoo)
Care (body lotion)
Ponds (body lotion)
Tapal (tea)
Dalda (cooking oil)
Fresh Milk (milk)
Sooper (biscuit)
Walls ( ice-cream)
Dawlance (refrigerator)
Haier (AC)
Super Asia (air cooler)
Suzuki (car)
Honda (motor vehicle)
Super Asia (washing machine)
Nokia (mobile phone)
Ufone (mobile operator)
Jang (urdu newspaper)
Express (News channel)
Zee Cinema (music channel)
QTV (Islamic channel)

E Source: Gallup Pakistan National Public Opinion Poll 2011
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Locsss sl Section 1a
Brand Recall: Soap

Question: When you hear the word ‘Soap’ what brand comes to mind?

Percent of Respondents (%)

45% - 42% Lux 42
40% - Brand Recall: Soap Lifebouy 19
35% N Safeguard 15
30% T Capri 8
25% 10, Tibet 3
o i 0
20/0 15% Dettol 3
15% - Palmolive 2
10% i 80/0 50/ Saba 1
0 3% 3% 0 ° 0 Others 5
5% - 2% 49, - 2%
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E Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Soap

Question: During last week can you recall one ‘Soap’ advertisement on
TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

40% - Lux 34
350, |34% Ad Recall: Soap Lifebouy 16
30% - Safeguard 10
Dettol 6
25% - 21% Palmolive 3
20% - 16% Capri 3
15% - Saba 1
10% Do not recall 21
10% A 6% 6% Others 2
5% - 3% 3% o 2% DK/NR 6
0% . . . . . -!-,

Lux
Lifebou
Safeguard

Dettol
Palmolivl
Capri :I
Sab;I
Do not reca-ll
Others
DK/N

E Source: Gallup Pakistan National Public Opinion Poll 2011

Copy Rights Reserved with Gallup Pakistan 2011



et Section 1a
Brand Usage: Soap

Question: Which ‘Soap’ brand do you use the most?

Percent of Respondents (%)

35% - 33% Lux 33
30% | Brand Usage: Soap Lifebouy 2
° ° Safeguard 17
25% - 23% _
Capri 6
o/ )
20% 17% — -
o/
15% Dettol 3
10% - 6% 4% 5% Palmolive 2
5% - 3% 3% 2% 2% 4o ’ Saba 2
(1]
0% l l l I-Il |I-,| 'I—-,.I .| Sufi Soap 1
x > © £ = =5 9 g 2 v
= g E o 8 :g 2 0 8 lq-, > Others 4
- > © — o) ©
2 28 F 3 28 a8 g g [on ;
- ® © =
0 o [/p)

E Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Soap

e Brand Recall

According to 42% of the people questioned, ‘Lux’ is the first brand that
comes to mind when they hear the name ‘soap’, followed by Lifebouy at
19% and Safeguard at 15% respectively.

e Ad Recall

34% percent of respondents said Lux was the one brand whose
advertisements they recall seeing on Television/Newspaper/ Billboards.
Next in line was Lifebouy at 16% and Safeguard at 10%.

e Brand Usage

The survey suggests that the brand Lux is being used the most by 33%
of people questioned, seconded by Lifebouy at 23% and Safeguard at
17%.

e Overall Leader: LUX

Lux remains the top brand in this category, scoring highest percentage
of respondents in all of the three questions asked.

& Copy Rights Reserved with Gallup Pakistan 2011
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Locsss sl Section 1b
Brand Recall: Shampoo

Question: When you hear the name ‘Shampoo’ which brand comes to
your mind first?

Percent of Respondents (%)

35% 329 Brand Recall: Shampoo Sunsilk 32
Head and Shoulder 16
30% - Pantene 14
Lifebouy 11
25% A
Bio Amla 7
20% 16% Clear 2
(\
14% Medicam 2
o/ ()
15% 11% 12% Dove 1
10% - 7% Nil 1
Others 2
o/
5 A’ 2% 2% 10/0 1% 20/0 DK/NR 12
0% , , , e 1 -_r?r—ﬂ_- AL
T = [ ) o - T "
: 5§ 5 § £ & § 3 % § ¢2
c T > € = < o L (=] <
S 88 § & o S 6 °
? 6 © - ] =
Source: Gallup Pakistan National Public Opinion Poll 2011
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AD Recall: Shampoo

Question: During last week can you recall one ‘Shampoo’ advertisement
on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

30% - AD Recall: Shampoo Sunsilk 26
26% Head and Shoulder 12

25% - Pantene 12
20% - Nil 10
15% - 12%12° A; 14% | Lifebouy 7
10% Bio Amla 5

o . [v)
10% 7% 5%, 4% Clear 4
o 0O,
5% 1 3% 2% 1% 1% 1% 1% Dove 3
0% . . . ; . . I_l, English 2
< 3 2 = > = 5 g % E o 3 ¥ = nz: Medicam 1
m 5 ¢ ¢ © E o o 5 % @ J 2 2 ;
c o ¢ o < o A 2 = = ¥ Bio 1
35S £ ® & o T E O [a)

)] v o J @ = 8 SamSoul 1

'2 Others 1

i Nil 10

o DK/NR 14

T
Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Shampoo

Question: Which ‘Shampoo’ brand do you use the most?

35% -

2 o . Percent of Respondents (%)
30% 1207 Brand Usage: Shampoo
o Sunsilk 29
25% A Head and Shoulder 16
20% 162 Pantene 14
. ° 14% 12° -
15% - 11% Yo Lifebouy 11
o o
59, - 3% 2% 2% 4o, 3% 2% E'eal‘f . ;’
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Shampoo

Brand Recall

When the word ‘Shampoo’ is heard, Sunsilk is the first brand that comes to mind
according to 32% of the sample, whereas its Head & Shoulders for the other
16% and Pantene for 14% of the people questioned.

Ad Recall

Sunsilk is reported to have been recalled the most out of all the shampoo
advertisements on Television/Newspaper/Billboards at a total of 26% followed by
Head & Shoulders and Pantene, both at 12% each.

Brand Usage

29% of respondents said Sunsilk was the one shampoo brand they use
the most. Second in line is Head & Shoulders at 16% and Pantene at
14% respectively.

Overall Leader: SUNSILK

Sunsilk has topped the charts for the ‘Shampoo’ category, with no
major competitors.
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Locsss sl Section 1¢
L |
Brand Recall: Body Lotion

Question: When you listen to the name ‘Body Lotion’ which brand
comes to your mind first?

500/0 _ 470/0 Percent of Respondents (%)
45% A Care 8
40% - Brand Recall: Body Lotion Ponds 6
35% A Olivia 3
o/
30% Care Honey Lotion 2
o/
250/ 0 Baby Lotion 2
OOA) Nivea 2
15 /0 7 80/
100/0 |07 6% Touch me 2
0
5% - 3% 2% 2% 2% 2% 1% 1% 1% 1% 1% Revion 1
00/0 l.l T l-l l-l T I;D; Cool :]]
ody Coo
2 " © - © c X - o _— 7)) x
s 2 2 5 & £ g 2 3 3 £ = 8§ 5 Z Vaseline 1
© 5 8 £ B8 Z = 3 O 3 s g £ X
o S = g K > & 2 x & Johnson’s 1
> 2 o °c > 5 B
g = = o > £ Do not Recall 47
< o Others 5
(4}
g DK/NR 15
Source: Gallup Pakistan National Public Opinion Poll 2011
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Question: During last week can you recall one ‘Body Lotion’
advertisement on TV or Newspaper or Billboards that you remember?
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Percent of Respondents (%)

Care 5
Ponds 5
AD Recall: Body Lotion Olivia |
70% 1 ' 64%
Bride 2
60% -
50% - Body Cool 1
40% Touch Me 1
30% A Lux 1
20% - Vaseline 1
5% 5% 49 o 8% -
0% %% 9% &b 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 4% Honey Lotion 1
0% ] B L 1, T T T T T T T T T Johnson’s 1
o (2] © (] — [ P @ [} — %) [a' e .
8 g % § § = 3 % 5 g 5 % % § g 2 Care Honey Lotion 1
c > S 3 9 2 B 4 & o) o Nivea 1
8 ¥ - § 5 7 E =
S - 2 p evlon 1
T 2 a
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3 Others 4
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Body Lotion

Question: Which ‘Body Lotion’ brand do you use the most?

Percent of Respondents (%)

Care 5
70% . . Ponds 5
Brand Usage: Body Lotion 61% — -
60% —

Olivia 3
50% 1 Care Honey Lotion 2
40% - Body Cool 2
Nivea 2
30% A Revlon 1
20% - Honey Lotion 1
Touch me 1

10%4 5% 5% 7o 0 ,
o 2 3P 2% 2% 2% 1% 1% 1% 1% 1% 1% Jonson's 1
0% - 1] ooew = oo —— Lux 1
g 2 o _g > —8 s 5 2 § g o E @ @ 5 g o Vaseline 1
o 5 a = §§ ©O 2 > §%8 = <} S 5% = 4 Do not use Body lotion 61

o o T = > Z & I a S @ ® B - o o
% S E o § > 5 -§‘ Others 4
o Om DK/NR 8
Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Body Lotion

Brand Recall

8% of the sample population said Care was the first brand they thought of when
hearing the word ‘Body Lotion’, whereas a total of 6% percent thought of Ponds.

Ad Recall

Advertisements of Care and Ponds were recalled most by the respondents at 5%
each followed by Olivia at 4%.

Brand Usage

According to the survey, Care and Ponds is used most by 5% of the
sample population each. Dove and Olivia stand second at 3% each.

Overall Leader: Care

Even though most of the people surveyed thought of Care first, it shares
first place with Ponds for ‘Brand whose Advertisements were recalled
the most’, as well as ‘Most-Commonly used Beauty Product'.
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Brand Recall: Tea

Question: When you listen to the name ‘Tea’ which brand comes to
your mind first?

Percent of Respondents (%)

Supreme 23
% 23% 23% — .
25% 1 295 295 o4y, Brand Recall: TEA Lipton 21
20% - A-One
15% - Kenya
Open Tea

10% - Deer

%1 . 2% 2% 2% 1% 1% 3% .l Pearl Dust
0% T T r T T - [ 1 --_ . m— I_l ; Mezban
@

© )
> Vital
[ =
(]
x

Nlw|lo | O,

w
()

Tapal

o
[
(=] Nil / Do not Recall

Others
DK/NR

Lipton
A-One
Mezban

Open Tea :I

Supreme
Pearl Dust

| |W|2]=2]N

Nil/Do not Recall

Source: Gallup Pakistan National Public Opinion Poll 2011
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AD Recall: Tea

Question: During last week can you recall one ‘Tea’ advertisement on
TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

30% - o Supreme 17
AD Recall: TEA 26% Tapal 17
25% - Lipton 17
A-One 3
20% AN7YA7%17%
Kenya 3
15% - Tettly 2
Deer 2
o/
10% Mezban 1
Teez Dam 1
59, 3% 3% 0, 90
° |_| . 2% 2% 1% 1% 1% 1% 1% Pearl Dust 1
o [ 1] -
0% o = ¢ - £ s = % o K Open Tea 1
e § § £ 2 & o s 3 © & o £ 2 Vital 1
¢ &« 8 9@ § 2 4 | o0 & £ 5 g 2
'g. F J « x F § N T §- % 5 E Nil / Do not Recall 26
n @ o c Others
= o o P
(m] DK/NR
§

Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Tea

Question: Which ‘Tea’ brand do you use the most?

Percent of Respondents (%)

300/0 7 Tapal 24

250, $4% Brand Usage: TEA Supreme 2

21% Lipton
Open Tea

15% Kenya

15% - — A-One
10% Pearl Dust

Deer
Tettly
Mezban
K-2

Vital

Teez Dam

—_
()]

20% A

10% - 7%

5% A H ° 3% 2% 2% 2% 2% 2% 1% 1%

4% 3%,

K-2
Vital

Tapal
Lipton
Kenya
A-One
Deer
Tettly
Others
DK /NR

Nil / Do not use
Others
DK/NR
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Supreme
Open Tea
Pearl Dust

Mezban
Teez Dam

—_
o

Nil / Do not use

Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Tea

e Brand Recall

Supreme and Tapal were the top-most thought of brands, at 23% each with
Lipton at a total of 21%.

e Ad Recall

Respondents were able to recall advertisements for three brands the most,
namely Supreme, Tapal and Lipton, all three of which were 17% each.

e Brand Usage
Tapal is being used by 24% of the people questioned, followed by
Supreme (21%) and Lipton (15%)

e Overall Leader: Tapal

Tapal was the top brand for this category, though sharing first place with
Supreme for ‘brand that was recalled the most’, and with Supreme as
well as Lipton for ‘brand whose advertisements were recalled the most’.

& Copy Rights Reserved with Gallup Pakistan 2011 Page 38



GALLUP

fiol
& Consultanc,

AAAAAAA
Affiliated with Gallup Internation:

Section 2b

Cooking Oil




nimimezit Section 2b
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Brand Recall: Cooking 0il

Question: When you listen to the name ‘Cooking QOil’ which brand
comes to your mind first?

Percent of Respondents (%)

16%
0 . . 0 Dalda 14
. 14% Brand Recall: Cooking Oil 14% | >=
14% - 12% Sufi 10
129 - 0 Habib 12
0 1 O% Kashmir 7
10% N Pakwan 5
8% _ 7% Kisan 5
Tulo 4
o/ | 0/ EO
6 /0 5 A’ 5 A) 4(yo 4(%) Meezan 4
49, | 3% 3% 3% Shan 3
Shama 3
o/ 0/ 40/ 40
2% I “ 1% 1% 1% Open Oil 3
0% y T T T T T T " . l_l . Soya Supreme 1
© e e} o o c = —_ = =4 ili
S BT I A - A - :
T s = > é s 8 g 35 i K> s x Darja Awal 1
x & ° = 5 5 Nil / Do not Recall 4
o =
% a Others 10
& =
= DK /NR 14
Source: Gallup Pakistan National Public Opinion Poll 2011
6 Copy Rights Reserved with Gallup Pakistan 2011 Page 40



GALLUP Brands Referendum 2011
. iioe K ‘ c|.) nem ationa " Section 2b

AD Recall: Cooking 0il

Question: During last week can you recall one ‘Cooking Oil’ advertisement
on TV or Newspaper or Billboards that you remember?

o/ _
5% Percent of Respondents (%)
. : : o
AD Recall: Cooking Ol 21% | Dalda "
20% - Habib 10
Kisan 7
16% Sufi 5
15% Kashmir 4
Meezan 3
11%
10% Pakwan 3
10% - Tulo 3
0
7% 6% Soya Supreme 2
5%
° .o Shama 2
5% - 4% 0o, 20, 20
3% 3% 3% 20, 29, Zaiqa 1
(i (]
I I 1% 1% 1% 1% Darja Awal 1
0% T T T T T T T T Utlllty 1
) = = e = = @ © © = ; S =] 2 o= Sunflower 1
= 2§ % £ §F F B oz oz B :E:TOEC: =
e = = 2 = s & N - = + e = = Nil / Do not Recall 16
:’.; s < E Others 6
» 2 DK /NR 21
=
Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Cooking Oil

Question: Which ‘Cooking Oil’ brand do you use the most?

Percent of Respondents (%)

18% . . 17% Dalda 11
16% - Brand Usage: Cooking Oil ] [su 8
14%, - Open QOil 6
129% 1% 11% Hebb °
R o Pakwan 5
10% - 8% Q_A; Kisan 5
8% 6% Kashmir 5
6% - 5% 5% 5% Meezan 3
0 o o Shan 3
4% - 3% 3% 3 5y 20 Tulo 3
2% - 1% 1% 1% Shama >
0% — . - . . . o . . . " . Darja Awall 2
a g T ¥ X @ 2 @ 5 & & > é 5 § 0 Utility 1

o o X = = -
8 tg 8 Khajoor 1
§ % Nil / Do not use 6
Others 11
DK/NR 17

Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Cooking 0il

Brand Recall

While discussing Cooking Oil brands, it is reported that 14% people
thought of Dalda first with Habib at 12% and Sufi at 10% respectively.

Ad Recall

11% of the population questioned managed to recall Dalda’s
advertisements first. Next in line were those of Habib (10%) and Kisan
(7%).

Brand Usage

11% of the people use Dalda the most, followed by Habib (9%) and Sufi
(8%).

Overall Leader: Dalda

Dalda remains on the top for this category.
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a
Brand Recall: Mi
]

Question: When you listen to the name ‘Milk” which brand comes to
your mind first?

2% g0
0 .
Brand Recall: Milk
o/ Percent of Respondents (%)
20%
Fresh Milk 22
15% - 1
o/ |
15% 13% arang 5
M1% 1% 1% Olpers 13
10% - Haleeb 11
6% , Nestle Milk Pack 11
59 4% 5% Nido 4
b
Everyday
1% Nil / Do not Recall 6
i
0% T T T T T T _ T T Others 5
. ) o 8 x 8 ¥ B8_ @ z DK/NR 11
= F & £ 25 = B 3§ & £
@ (i o] T L8 & Q8 5 a
@ W o I.ﬁ =0
L 4 =
2

Source: Gallup Pakistan National Public Opinion Poll 2011
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AD Recall: Milk
]

Question: During last week can you recall one ‘Milk’ advertisement on TV
or Newspaper or Billboards that you remember?

0, - 0,
35% . 32% Percent of Respondents (%)
250, Olpers 10
° Haleeb 10
20% - 18% Nestle Milk Pack 9
Everyday
1 50/0 T Nido
10% 10% 9% T(Iaa Max
10% - 7% 6% .
5o/ 4% 4% (I\;H:]DO not Recall 32
DK/NR
o I
0 /o g T 2 T _8 T é T “ T -8 T é T § _ T Q %
s g ¢ 2x 3% z = o8 & 3
S © Z 285 9 § 8¢ & =0
o 2
z
Source: Gallup Pakistan National Public Opinion Poll 2011
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Question: Which ‘Milk’ brand do you use the most?

Brand Usage: Milk

Brands Referendum 2011
Section 2c¢

35%7 31% P
o . . ercent of Respondents (%)
30% Brand Usage: Milk
° Fresh Milk 31
25% - 21% Haleeb 10
20% - Olpers 10
15% Tarang 10
? 10% 10% 10% 8% Nestle Milk Pack
10% - ° 49, Nido
5% A 2% 2% 1% 1% ° Everyday
0% | | - —— Tea Max
2 o o x 0 x 9 0 z Nil / Do not k 21
g é g g § g g ; -g g g 5 E 5 OIh O Not KNow
o = © = © n 0O e p Q ° < o thers 1
* °© =z E S °© =& © DK/NR
= ] - > 4
Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Milk

e Brand Recall

Fresh Milk was thought of by 22% of the respondents followed by 15%
for Tarang and 13% for Olpers respectively.

e Ad Recall

Advertisements for Tarang were recalled the most, at a percentage of
18, with Olpers and Haleeb both at 10% each.

e Brand Usage

Fresh milk is reported to have been used by 31% of the sample
population succeeded by three brands at 10% each, namely Haleeb,
Olpers and Tarang.

e (Qverall Leader: Fresh Milk

Fresh milk is reported to have been recalled and used the most by the
sample population, whereas advertisements for Tarang were recalled
the most.
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Brand Recall: Biscuit

Question: When you hear the name ‘Biscuit’ which brand comes to your
mind first?

Percent of Respondents (%)

30%

25%

20%

15%

10%

5%

0%

28%

10%

8%

|

6%

% 4% 4% 4% 4%

il

Brand Recall: Biscuit

Sooper

L
14

Bakery

Gala

]

S
-

Zeera Plus

l T
K4

Peanut Pic

i

50/5

Prince

3%2

Candy

Tiger

%

1% 1%

Fresh Biscuits

Gluco

Source: Gallup Pakistan National Public Opinion Poll 2011
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Others
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AD Recall: Biscuit

Question: During the last week can you name one ‘Biscuit’ advertisement
on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

35% -
. H H 31% Sooper 19
AD Recall: Biscuit ° .
30% - Rio 9
o Bakery 6
25% —1 . Tuc 6
20% 4 - ° Gala 5
15% - Zeera Plus 4
10% 9% Peanut Pick 3
o -
6% 6% ro 6% Prince 2
5% - 3% 4% 3% 90 o 4% Lemon 2
° 2% 2% 1% 1% 1%
0% Tiger 1
(+] (- T T
0 o 0 o 3 ) 0 < - 3] )
g £ § 8 3 2 & § ¢ § T S o¢g § g Candy !
Q x F @ e £ E 2 & 0 £ X
0 [ © 5 = ) = -~ Cafy 1
é g g Nil / Do not Recall 31
o e Others 4
> DK/NR 6
Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Biscuit

Question: Which ‘Biscuit’ brand do you use the most?

Percent of Respondents (%)

30 Sooper 27
o 70 . . .
27% Brand Usage: Biscuit Bakery 9
259%, - Gala 7
Rio 6
20% - -
16% uc 6
15% - Zeera Plus 5
o Peanut Pick 4
10% - 9 /°7 % Prince 3
6% 6% ro o
5% 5 /04% Candy 2
o/ _| .
5% 2% 1% 1% 1% 1% Tiger 2
0% Fresh Biscuits 1
() g . : . % . 9 . g 3 © 8 5 = g r .q:) 8 2 g Z Party 1
o X § & p o & ¢ 2 2 & & &5 ©°© & 9 Mari ]
o [ ® -5' - [ — o S 0 c 6 0 arie
» o 5 g & a 0
g ® = a 50/50 1
N g 0 = Nil / Do not eat 16
- z Others 5
DK/NR 4
Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Biscuit

e Brand Recall

When hearing the word ‘biscuit’, Sooper is the first brand that comes to
mind according to 28% of the respondents succeeded by Rio at 10%
and Bakery at 8% respectively.

e Ad Recall

Sooper advertisements (19%) were recalled the most followed by Rio at
9%, and Bakery and Tuc at 6% each.

e Brand Usage

Sooper biscuits (27%) are most commonly consumed, followed by
Bakery (9%) and Gala (7%).

e Overall Leader: Sooper

Sooper is the one brand that was recalled the most, and used the most
by households.
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Section 2e
Brand Recall: Ice Cream

Question: When you hear the name ‘lce cream’ which brand comes to
your mind first?

Percent of Respondents (%)

35% - Walls 29
29% .
30% Brand Recall: Ice Cream Yummy 10
25% 24% O’'more 8
b -
Choc Bar 2
20% -
Walls Badami 2
0, .
15% 10% 8% Local Ice cream 2
10% 1 ° Kulfa 2
_ 0, 0, 0, 0, 0,
5% 2% 2% 2% 2% 2% 1% 1% 1% 1% 1% 1% Polka 2
0% , , NN NHaaE EaaE Cornetto 1
2 £ g2 5 g ¢ £ £ g 8 5 ¢ & § . & EZ Gourmet 1
= § £ g 8§ § ¥ & g 5 s & & = £ & |igo 1
£ o £ § 5 5 3 g % s 38 g
°C =2 8 g 2 2 Chocolate Ice Cream 1
© - = ©
= g § El Tutty Fruity 1
[}
8 x Boom 1
S 2 ,
8 Nil / Do not Recall any brand 24
= Others 2
DK/NR 11
Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Ice Cream

Question: During the last week can you name one ‘lce cream’
advertisement on TV or Newspaper or Billboards that you

remember?

Percent of Respondents (%)

o/ _ 0,
45% _ 42% Walls 22

40% - Ad Recall: Ice Cream ,
O’more 9
35% Yummy 7
30% - Choc Bar 4
25% 1 22% Badami 3
20% A Kulfa 2
15% - 11% Cornetto 1
0,
10% - 9% 7% 7% Boom 11
Y/ Local | 1
59, l 4% 30 2% 404 1% 1% 2% oca ce.cream
0% - o - | Tutty Fruity 1
°T v e > ' & IR £ E 2 5 o £ Nil / Do not Recall only 42
© o - =} - o <=
S £ E 9 § 2 g S S w T g < Others
° > § o S 8 £ & DK/NR

T 53

3 8

§

Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Ice Cream

Question: Which ‘Ice cream’ brand do you use the most?

Percent of Respondents (%)

0
50:’,& . 46% Walls 26
e Brand Usage: Ice Cream Omore 5

0
35% - 0 Local Ice cream 4
gg:;o 26% Yummy 4
200/: 7 Badami 2
15% 1 0 Choc Bar 2
10% - 6% 4% 4% 0o/ 90/ 90 7%
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0% Polka 1
®» o > E g © ° fe) E o w o Gourmet 1
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o ¢ £ 8 8 3 5 o« S < v 6 B Tutty Fruity 1
2 S © o g 5 g 5
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— = 15 (]
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© Nil / Do not eat 46
Others 3
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011:
e Brand Recall lce Cream

Walls ice-cream came to mind first for 29% percent of the people
questioned, followed by Yummy (10%) and O’'more (8%).

e Ad Recall

Walls advertisements were recalled the most according to 22% of the
sample population, next in line being O'more at 9% and Yummy at 7%
respectively.

e Brand Usage

Walls ice-cream comes first yet again, as the most-commonly
consumed brand, standing at 26% followed by the local ice-cream (6%).

e (QOverall Leader: Walls

Walls ice-cream tops the brand list for Ice-cream for all three questions
pertaining to the category.
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L |
Brand Recall: Refrigerator

Question: When you hear the name ‘Refrigerator’ which brand comes to

your mlnd fl rSt? Percent of Respondents (%)

Dawlance 28

PEL 11

35% 132% Brand Recall: Refrigerator ;V:g:f -

30% -

25% - ;G_ j
o/ | 18% aler

fgoﬁa | 16% 459, Philips 3

o 10% | National 2

10% A 4% 4% 5% Orient 1

5% A — 2% 2% ] 1% 1% o 1% . Super Asia 1

O = T'T' Y= e LT T oo g [ Toshiba 2

2 & § p - 5 £ 5 & 8% £ 8% § & |Ni/DonotRecal 18

't§° = n o § c o é 5 % 6 a Others 1

a < DK/NR 10

E Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Refrigerator

Question: During the last week can you name one ‘Refrigerator’
advertisement on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

Dawlance 26
359 - Ad Recall: Refrigerator 20 PEL 10
30% i 26% 0 Waves 12
25% A Haier 4
Philips 3
20% -
15"/0 . 12% LG 2
o 10% —— -
10% - . ) r|e'n
5% - . 4% 39 2% 2% 2% 2% 4% 20 3% National 2
0% N ([ (e e o omem B | oo W | SuperAsi 2
3 o 8 8 4 9 s T 5s 5 A& 5 0 ﬂZﬁ Singer 4
§ * 3 £ E 2 s 52 2 -2 2 ¥ Nil / Do not eat 30
% = o © = @ » =z O Others
Q DK/NR

Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Refrigerator

Question: Which ‘Refrigerator’ brand do you use the most?

Percent of Respondents (%)

Dawlance 28

N PEL 11

Brand Usage: Refrigerator o -

0 Haier 4

30% _28% 26% Philips 3
25% - LG 2
20% - Orient 1
15% 7] 11% 12% National 2
10% - o 40 Toshiba 2
5% - I 4% 3% 2% 1% 2% 2% 19, 4% 1% 2% Super Asia 1
0% . . I_l - '_| o ] B e e—— N Singer 4
g oy % E £ 9 § § % § E"’ E né Nil / Do not have Refrigerator 26

E 2 z © 5 k g_ » S o Others 1

@ DK/NR 2

Nil / Do not have Refrigerator

Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011:
Refrigerator

e Brand Recall

When the word refrigerator was brought up, 28% of the people
questioned thought of Dawlance whereas 12% thought of Waves
followed by PEL at 11%.

e Ad Recall

Dawlance’s advertisements were most widely recalled, at a total of
26%, second in line being Waves at 12% respectively.

e Brand Usage

Further, Dawlance also happens to the brand most used by the sample
population followed by Waves and PEL, at 28%, 12% and 11% each.

e (Qverall Leader: Dawlance

Dawlance has managed to score highest percentages in all three
questions asked, with no major competitors.
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GALLUP Brands Referendum 2011

Brand Recall: AC

Question: When you hear the name ‘AC’ which brand comes to
your mind first?

Affiliated with Gallup International

Section 3b

World Leaders in Marketing Research & Consultancy

Percent of Respondents (%)

LG 9
PEL 10
) Brand Recall: AC Dawlance I
25% - 22% Haier 11
20% Super Asia 4
o/ | Waves 3
15% o 10% M% 11%
10% 4 2% General 5
5% Orient 2
4% )
o/ | 3%
5% ] I_I [] 2% 1% 2% 1% 1% 1% National 3
O T T e T s e -I,,]-_ e Mitsubishi 1
o o ® = c © < 2 o <) 2
JE§§§&’§§§§%§§E§E§§§Phnips 2
= ® 3 (/2] = o)
H = 8 2 2 ¢ g 28 Sabro 1
o =
Singer 1
Kenwood 1
Nil / Do not Read 22
Others 1
DK/NR 13
Source: Gallup Pakistan National Public Opinion Poll 2011
& Copy Rights Reserved with Gallup Pakistan 2011 Page 66



GALLUP Brands Referendum 2011

Ad Recall: AC

Question: During the last week can you name one ‘AC’ advertisement
on TV or Newspaper or Billboards that you remember?

Section 3b

Affiliated with Gallup International
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Percent of Respondents (%)

LG 5
45% - Ad Recall: AC 1% PEL 8
gg:ﬁ’_ Dawlance 7
o -

30%- Haier 11
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20% 1 Waves 3
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: AC

Question: Which ‘AC’ brand do you use the most?

Percent of Respondents (%)

Dawlance 6
PEL 5
45% 7 41%
40%- Brand Usage: AC LG 2
Haier 7
o/
2(5)"2 7 Super Asia 3
25% A 23% Waves 4
20% 1 General 3
15% Orient 1
10%- 6% 5o, 7% 0 Philips 2
5% 2% 3% 4% 3% 19, 2% 1y 1% 1% National 1
0% -;ﬁ - e e ' — 1
s ¢ 2 3 g § ¥ : & T 3 2 & £
s " £ < 3 @ g = s = 2 = Nil 41
5 g’. = ) ° e 2 2 o Others 1
e @ DK/NR 23
Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: AC

e Brand Recall

When the word AC was heard, 11% of people surveyed thought of
Dawlance and Haier each, where 10% thought of PEL and 9% of LG.

e Ad Recall

11% of respondents recalled seeing adverts of Haier the most, whereas
it was 8% for PEL and 7% for Dawlance.

e Brand Usage

Haier is the most-commonly used Air Conditioner amongst 7% of the
sample population, with Dawlance (6%) holding second place.

e Overall Leader: Dawlance and Haier

Dawlance and Haier were the top two brands that were thought of the
most, and used the most, however people managed to recall
advertisements of Haier more.
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Brand Recall: Washing Machine

Question: When you hear the name ‘Washing Machine’ which
brand comes to your mind first?

Percent of Respondents (%)

Super Asia 22
Brand Recall: Washing Machine National 8
25% ° Dawlance 8
-Qi/o Asia 3
20% - Haier 5
16% | LG 2
o/ _ — Boss 3
15% Ittefaq 2
o o 0/ QO Singer 2
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o/ | o
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Washing Machine

Question: During the last week can you name one ‘Washing Machine’
advertisement on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

30% - 28% Super Asia 14
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25% - Ad Recall: Washing Machine National
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Haier
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Washing Machine

Question: Which ‘Washing Machine’ brand do you use the most?

Percent of Respondents (%)

Super Asia 23
. . . National 7
25% 23% Brand Usage: Washing Machine —— .
o/ | Asia 3
2 16% o j
- aier
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LG 2
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011:
Washing Machine

e Brand Recall

22% of people have been reported to state Super Asia as the first brand
that comes to mind when hearing the word, Washing Machine. National
and Dawlance come second with a percentage of 8 each.

e Ad Recall

Super Asia’s adverts were most-commonly recalled followed by
Dawlance, corresponding to 14% and 9% respectively.

e Brand Usage

Super Asia is used the most among 23% of the sample population.
Dawlance comes next with a total of 8%.

e Overall Leader: Super Asia

Super Asia holds first place in all three of the questions asked for this
category.
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Brand Recall: Air Cooler

Question: When you hear the name ‘Air Cooler’ which

brand comes to your mind first?

Brand Recall: Air Cooler

10%

6%

3%

30/ 0, 0, 0, 0, 0,
© 2% 2% [l 2% 2% 2% 40, 10, 19 1%

Super Asia
PEL
Dawlance
LG
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Lahori Cooler
Dell

Asia

Haier
Orient
Sony
General
Local

KSC

Atlas
Hitachi

Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Air Cooler

Question: During the last week can you name one ‘Air Cooler
advertisement on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

Super Asia 4

45% 1 Ad Recall: Air Cooler 40% Dawlance 2
40% A LG 2
35% A PEL 2
30% - Dell 1
25% A Orient 1
20% - National 5
15% Asia 1
10% o 59, Haier 1
5%4 4 2% 2% 2% 1% 1% s 1% 1% 1% 1% 2% 1% GFC 1
0% B T e S = Hitachi 1
o] o o = = = ® Lo = (&) = © = = o 14 New Asia 2

g £ " & 8 g 5 2 5 6 § 2 8 % 2 § [l 1
5 = © & * T 3z - 6 0o Nil 40

e ® Z o
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Air Cooler

Question: Which ‘Air Cooler’ brand do you use the most?

Percent of Respondents (%)

. Super Asia 7
Brand Usage: Air Cooler Dawlance 2
40% 1 37% LO 2
Lahori Cooler 2
o/
gg"?— Orient 2
°° Dell 1
25% 1 National 5
20% - Local 2
15% - PEL 1
10%1 7% 59 Asia 1
5%, - 2% 2% 2% 2% 19, 2% 1% 1% 2% 1% 1% 2% Royal 2
0% N T T e 1 Hitachi 1
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Air Cooler

e Brand Recall

Super Asia’s air coolers were the first to be thought of among a total of
10% sample population, with no significant competitor.

e Ad Recall

5% of the people surveyed recalled seeing National's adverts the most,
whereas the figure was 4% for Super Asia.

e Brand Usage

Super Asia is widely used amongst 7% of the population followed by
National at 5%.

e Overall Leader: Super Asia’s air coolers

Super Asia’s air coolers are widely used and recalled by people the
most, however as far as advertisements are concerned, National’s air
coolers are more famous.
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Brand Recall: Car

Question: When you hear the name ‘Car’ which brand comes to your

mind first?
Percent of Respondents (%)
Suzuki 14
0 Brand Recall: Car Toyota 11
16% 114% 14% 14% | Corolla 5
14% 1 0 0 Honda 11
12% - 1% 11% — 5
10% A 8% Cultus 6
8% 1 6% Alto 2
6% 5% ° 5% 2D 5
Baleno 2
4% - ) o
2°/: . 2% 2% 1% 1% 1% 1% Honda City 1
0% - Core 1
( 2 % o s c 0 o q o S, o . 5 = @ nZ: Mercedes 1
5 > £ s £ 35 < 2 5§55 8 = S s X Hondai 1
3 ° 9 T ] S T o 2 5 o .
cor e = ° “ ° = o Nil 14
[
= Others 4
DK/NR 14

Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Car

Question: During the last week can you name one ‘Car’ advertisement
on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

. Suzuki 14
Ad ReCa” . Car Toyota 11
16% 114% 14% 14% Corolla 5
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(8)";: . 5% 6% Cultus 6
6% - 5% 5% Alto >
4% A 2% 2D 5
2% - Baleno 2
00/0 T T T T T T - T T Hondal 1
T 8 ©® © c 2} S n o ® o 0w = v o Core 1
- 2 g = i N i:; 2 s & = E < Mercedes 1
> 2 6 2 ° 3 s 6 © g s X Nil 14

w - o T s © m =T o O 0
% Others 4
DK/NR 14

Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Car

Question: Which ‘Car’ brand do you use the most?

Percent of Respondents (%)

Brand Usage: Car

0/ _ Suzuki 14
16% 14% 14% 14% Toyota 11
14‘%) T 0

11% 12% Corolla 5
12% - 0 Honda 12
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011: Car

e Brand Recall

The brand, Suzuki, came to mind when the word ‘car’ was heard, for a
total of 14 percent, succeeded by Toyota and Honda at 11% each.

e Ad Recall

14% of respondents recalled seeing adverts of Suzuki the most,
whereas 12% voted for Honda and 11% for Toyota.

e Brand Usage

Suzuki cars are used most by a total of 14% of the people surveyed,
whereas it was 12% for Honda and 11% for Toyota respectively.

e Overall Leader: SuzuKki cars

Suzuki cars are being recalled and used the most out of all the car
brands available in Pakistan.
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e Section 4b
Brand Recall: Motor Cycle

Question: When you hear the name ‘Motor Cycle’ which brand comes

tO your mlnd fl rSt? Percent of Respondents (%)
Honda 37
CD70 11
Yamaha 7
Unique 5
40% 37% .
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Ad Recall: Motor Cycle

Question: During the last week can you name one ‘Motor Cycle’
advertisement on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

Honda 22
CD70 5
Ad Recall: Motor Cycle Yamaha 5
30% - o Unique 5
%o 26% Super Star 2
25% 7 22% [ KawasakKi 1
o/ [ 18% Suzuki 1
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Section 4b
Brand Usage: Motor Cycle

Question: Which ‘Motor Cycle’ brand do you use the most?

Percent of Respondents (%)

Honda 26
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30% 9o Unique 4
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Results of Brand Referendum 2011:

Motor Vehicle
Brand Recall

When hearing the word ‘Motor Cycle’, 37% of the population thought of
Honda, whereas 11% thought of CD70.

Ad Recall

Honda adverts were recalled most by 22% of the people, followed by
Yamaha, CD70 and Unique all at 5% each.

Brand Usage

Honda also happens to be the most-commonly consumed motor vehicle
for 26% of the people surveyed, with CD70 holding 9% respectively.

Overall Leader: Honda’s Motor Vehicles

Honda's motor vehicles seemed to be most famous amongst the
sample population, that too with no major competitor brand worth
mentioning.
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Brand Recall: Mobile Phone Hand Set

Question: When you hear the name ‘Mobile Phone Hand Set’ which
brand comes to your mind first?

70% - 66% Percent of Respondents (%)
o/ n
60% Brand Recall: Mobile Phone Hand Set Nokia 66
50% - Samsung 5
40% A Q Mobile 4
o/ | LG 2
30% China 3
20% A 9% Sony Ericsson 1
10°A) ] 5% 4% 2% 3% 1% 1% 1‘%) 5% 4% U Phone 1
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Ad Recall: Mobile Phone Hand Set

Question: During the last week can you name one ‘Mobile Phone Hand
Set’ advertisement on TV or Newspaper or Billboards that you

remember?
o/ _ . ™
“%14  Ad Recall: Mobile Phone Hand Set ottt 9
o -
Nokia 39
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30;) Q Mobile 10
250/" 1 Samsung 7
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20% | 18% - .
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15% - 10% o 10% U Phone 2
0% - ° China 2
0, 0,
5% A . 3% 3% 2% 2% 1% 1% 1% |_| l Zong Set 1
0% T T ll |1-1| | N Sony Ericsson 1
g 2 2 99 e ¢ 2 ® _ = z ¢ Nil 18
) 2 S o ° < e c o0 2
=z o ] £ < o D o W = Others 1
= o c 0
£ g 3 s Y= © DK 4
o A n N 1T}
NR 10

Source: Gallup Pakistan National Public Opinion Poll 2011

( , Copy Rights Reserved with Gallup Pakistan 2011 page 94




et Section 5a
L |
Brand Usage: Mobile Phone Hand Set

Question: Which ‘Mobile Phone Hand Set’ brand do you use the

most?
B . . Percent of Respondents (%)
60% 1 54% rand Usage: Mobile Phone Hand Set
Nokia 54
50% A Samsung 5
40% - LG . 4
Q Mobile 3
30% - China 3
20% - 14%, 13% Siemens 1
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011:
Mobile Phone Hand Set

e Brand Recall

Nokia got highest number of votes for brand recalled the most, at a
66%.

e Ad Recall

Nokia's advertisements were also recalled the most by the people
questioned at (39%).

e Brand Usage

Nokia yet again, stands no competition as ‘brand used the most at
54%.

e Overall Leader: Nokia

The survey suggests that Nokia has managed to attract more than half
of the market.
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Brand Recall: Mobile Operator

Question: When you hear the name ‘Mobile Operator’ which brand
comes to your mind first?

Percent of Respondents (%)

60% - Brand Recall: Mobile Operator ] Sz "
1% Ufone 13
50% A Nokia 3
40% A Zong 4
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Ad Recall: Mobile Operator

Question: During the last week can you name one ‘Mobile Operator’
advertisement on TV or Newspaper or Billboards that you remember?

Percent of Respondents (%)

60% - Ad Recall: Mobile Operator 500 [ Ufone 12
50% A Jazz 8
Zong 6
40% A Nokia 2
30% - Tele.nor 3
Warid 4
20% 1 12% Samsung 2
8% 6% LG 3
10% 2% Nil 8
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Source: Gallup Pakistan National Public Opinion Poll 2011
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Brand Usage: Mobile Operator

Question: Which ‘Mobile Operator’ brand do you use the most?

Percent of Respondents (%)

60% - . 51% Jazz 12
50% Brand Usage: Mobile Operator Utone 13
Zong 4

40% - Nokia 3
30% A Telenor 3
Warid 3

20% 12% 13% Samsung 2
10% - . 4% 39, ;‘"3 ;
0% T T ! L DK/NR 51

Jazz
Ufone
Zong
Nokia
Telenor
Warid
LG
Nil
DK/NR

Samsung

Source: Gallup Pakistan National Public Opinion Poll 2011
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Results of Brand Referendum 2011:
Mobile Operator

e Brand Recall

Ufone (13%) with Jazz (12%) have been recalled the most by the
Pakistani public.

e Ad Recall
Ufone’s advertisements were recalled the most by the respondents.
(12%)
e Brand Usage

Ufone (13%) and Jazz (12%) are being used the most by the people
who were questioned.

e Overall Leader: Ufone
Ufone stands first in all three of the categories for Mobile Operator.
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RESEARCH DESIGN

* Face to face, in-home interviews
* Sample size (N=2697)
* The data represent a cross section of adult population of different parts of Rural and Urban Pakistan.

* The Sample was selected through a scientific process and represents both men and women in rural and
urban areas of all 4 Provinces of the country. The error margin for a sample for this size is approximately
+3% at 95 percent confidence level.

* The field work was carried out face to face in June, 12-13, 2011.

:Disclaimer

The material in this Report is provided for informational purposes only. It does not constitute a recommendation and should not be relied upon as corporate advice. Data
. presented in this report offers no guaranty of success or failure for any of the corporate entities talked in the report

Gallup Pakistan shall not be under any liability for loss or damage of any kind whatsoever arising as a result of any opinion, advice, recommendation, representation or
information expressly or impliedly contained in this Report notwithstanding any negligence, default, or lack of care by it or that such loss or damage was

. foreseeable

Gallup Pakistan makes no representations or warranties, either express or implied, as to the accuracy of the information in these pages or its fitness for any purpose
whatsoever. Whilst every effort has been taken to ensure the accuracy of the information in these pages, their content is naturally subject to change. In no event will
Gallup Pakistan or its employees be held liable for any direct, indirect, special incidental or consequential damages arising out of the use of the information held in

.this Report

Unless otherwise explicitly stated, all information is copyright Gallup Pakistan, irrespective of whether a copyright symbol and statement is present. All trademarks are
. acknowledged. Gallup Pakistan asserts its moral rights to the information held on its systems

For more details on Methodology, please contact Gallup Pakistan
Contact details:
Ms. Tanya Lone

Email: tanya.lone@gallup.com.pk
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About Us

Established in 1980, Gallup Pakistan draws upon its rich experience of over 25
years and continues to bring innovation and technology to business opinion and
socio-economic research. We offer a unique combination of business acumen and
technical know-how, which helps our Clients translate customer perceptions into
effective business strategy. By transforming large amounts of data into insightful
reports and analysis, we help our Clients better understand their professional
needs and requirements.

Gallup Pakistan is the country's most respected opinion and socio economic
research organization and is widely quoted in national and international media.
Being an affiliate of Gallup International we have close collaboration with Gallup
associates all around the globe and enjoy the benefit of drawing upon an
international pool of knowledge.

Successful marketing relies upon the marketer's ability to translate customer needs
and demands into an effective business plan that targets the right audience, and
reflects their wants and desires. Gallup Pakistan is an expert in business research.
Through its insightful Marketing and Information Consultancy in the area of
Business Research, it delivers valuable knowledge to its enterprising Clients, which
forms an integral part of their Marketing plans.

& Copy Rights Reserved with Gallup Pakistan 2011 Page 105



P A K | S T A N
Affiliated with Gallup International

World Leaders in Marketing Research & Consultancy

Legal Information & Disclaimer

Copyright
The Report and its content are protected by copyright. By accessing the Report you agree that this is solely for personal use. Any distribution , use , photocopy of the Report is bared . The buyer of
the Report must not reproduce, frame (by whatever means), link to or otherwise use any of the material on the site without first obtaining the written permission of Gallup Pakistan.

Disclaimer
The content of this Report should not be relied upon as a specific recommendation. It should be used for general information only purposes. It does not constitute financial or media advice.

Gallup Pakistan takes all reasonable steps to ensure the authenticity and reliability of the data presented in this report, but does not accept liability for the security of the service. Gallup Pakistan,
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IN NO EVENT SHALL Gallup Pakistan OR ITS AGENTS OR OFFICERS BE LIABLE FOR ANY DAMAGES WHATSOEVER (INCLUDING, WITHOUT LIMITATION, DAMAGES FOR LOSS OF
PROFITS, BUSINESS INTERRUPTION) ARISING OUT OF THE USE OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge and agree that any reliance upon, or use of any information made available through this Report shall be entirely at your own risk.
Subject to any implied terms which cannot be excluded by law, Gallup Pakistan and its related entities (including any directors, officers, employees and agents) shall not be
liable for any loss or damage, whether direct or indirect, and however caused, to any person arising from the use of (or reliance upon) information provided on and made
available through this Report,

Any more details please contact

Fatima Idrees
Group Manager
Gallup Pakistan

Phone: 2655630 GALLUP

Email: isb@gallup.com.pk

World Leaders in Marketing Research & Consultancy

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that
our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for
surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate
of Gallup International Association. For details on Gallup International Association see
www.gallup-international.com: website
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