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CHANGING LIFESTYLES & HABITS 
Use of Mobile Phones 

 

This multi part series deals with the use of mobile phones in Pakistan. It addresses issues such as 
customer satisfaction and reasons for dissatisfaction among users.  

2 in every 3 Pakistanis claim to own a mobile phone: GILANI 
POLL/GALLUP PAKISTAN 

 
Islamabad, August 5, 2011  
 
The results of a Gilani Research Foundation survey carried out by Gallup Pakistan indicated that a 
majority (63%) of Pakistanis claim to have access to a mobile phone while 37% said that they did 
not.  
 
In a survey, a nationally representative sample of men and women from across the four provinces 
were asked the following question: “Do you own a mobile phone?” The findings of the survey 
revealed that a majority of 63% of Pakistanis claimed to have access to a mobile phone. Only 37% 
did not claim to own a mobile.  
 
In the urban areas more than 70% claimed to own a mobile phone. Even in the rural areas the 
percentage exceeds 50%. Nearly half (52%) of the lower layer of the income ladder claimed to have 
access to a mobile. This trend rises to 63% for the middle income group and 74% or more for the 
upper middle and higher income groups.    
 
Furthermore, a significant gender variance was also noted since 80% of men and 41% of women 
claimed to have access to a mobile phone.   
                                                       

“Do you own a mobile phone?” 
                     

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Gallup and Gilani Surveys 
the Pakistani affiliate of Gallup International Association 

(www.gallup-international.com; www.gallup.com.pk) 
 
 
 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani affiliate of Gallup 
International. The recent survey was carried out among a sample of 2574 men and women in rural and urban areas of all four 
provinces of the country, during 10 July- 16 July 2011. Error margin is estimated to be approximately + 2-3 per cent 
at 95% confidence level. 
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k̈́~iǑ͈8 /5 `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈را رl͏�  êƒ/ï8aؤے  
bƏعb@̈́8  "داث/ï اؤر kŃ>m̈́زِ زhÚ jͅǣž>m͇" 

 " b̈́ĕ ^m͏/m͇bƏن  5/ ا¢ɫΔ̂ͅ/ل "        
/bǝ͈�̈́ں  ͅǑ†ħ/m͉ دؤ l´ añ͈ƙ `ñ͈�ͅ aƢ͌l͌ư /Ǒ̈́̇ő /5 l͌ư نb̈́ĕ ^m͏/m͇bƏ  kͅ~ذا /Ǒ̈́   êC  8 اُن m͉ lĲ/س ا6͉

 k̈́~iǑ͈8`ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ن ر/ ͅǑ†ħ/m͉ 6ˑǑ͈8،  
 

  2011 ،  ا7ȇĹ 05ا¡iم اm͇ٓ/د، 

  `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ر k̈́~iǑ͈8  ، Z͇@/ȹƌ lĲ ؤےa8 êǠ͈Ɓ/� \m͈ا lĲ  êʔǑ͇�͇ ،l͌ư نb̈́ĕ ^m͏/m͇bƏ kͅ~ذا /Ǒ̈́ êC /̄ő l̈́� 26͈a اُن m͉ lĲ/س ا6͉ ͆ǖŔا kı ںbǝ͈�̈́/ ͅǑ†ħ/m͉37%  
l͌ư añ͈̚|̈́ نb̈́ĕ ^m͏/m͇bƏ س/m͉ lĲ۔      

b�̈́ 5ǭ̈́Ǖͅ ا  ̈́ǥƄ A:͉و رá kͅ~ /m͈¹͆̂/ ر ĺ ḥ}͇ \ˏƃ añ͈ƙ ؤے a8 ، êC /Ǒ͈8 /̞�͉ b͉@ وا ل> êë͈ l´ ا ثa:̈́ؤ� `ñ͈�ͅ"l͌ư نb̈́ĕ ^m͏/m͇bƏ kͅ~س ذا/m͉ lĲ آپ  /Ǒ͈8؟"  ،  
 26͈a ͆ǖŔا êC اbƩ͌ مb˛ɓƍ ĺ :9͏ / ͅǑ 6̈́ lĲ ؤےa8(63%)    bƏ kͅ~س ذا/m͉ l̈́Ǥ�͉ êC /̄ő اُن m͉ lĲ/س �b̈́ĕ  ^m͏/m͇êʔǑ͇�͇ ،37%    l̈́ن l̈́�bƩ͌ 5/ د@bیٰ  l̈́�/Ǒ͈8 ا

     b̈́ĕ ^m͏/m͇bƏن ́̈|l͌ư añ͈̚۔
  

  añ͈ƙ ںbͅĕiï یœ̉±͆70%  ĺ /m͇bƏ kͅ~ذا l̈́� >m͏5/ زا l̈́�bƩ͌ نb̈́ĕ ^m͏b@د /Ǒ͈8 ٰح   ۔یa8͆ êë͈ j̰}͇ añ͈ƙ ںbͅĕiï j̖|͈د êC \mͅ ۔    %50͈|̄/ںj̰}ͅ >m͏زا ĺ
 lŽؤا l̈́Ǥ̲Œ lͅʀ͇ǜé اk̈́~>ƃٓ ؤاlŽ درl̈́�/Ǒ͈Ɔ  ۔ ذا~b̈́ĕ ^m͏/m͇bƏ kͅن رbƩ͌ /̞Œا b�͇  06͈hĎͅ lĲ YȪs̈́ ĺ añ͈ƙ(52%)    l̈́�l͌ưاǑ̈́Ơ͌>m͇<5/نĭ_ اZ˛ɓ>ͅ ĺ k̈́~>ƃٓ  ر

 lĲ  ھa:͇  ن/ǫ�͇ر êë͈ añ͈ƙ63%   l͌ư ،  اؤر lŽؤا k̈́~>ƃٓدہ ا/m͈ز   A: ھa:͇ >m͈hƈ êë͈ añ͈ƙ lͅʀ͇ǜé74%   l͌ư /mͅ/�͇ /m͈/m͉۔  
  

 kı دؤںhƈ ،l͌ư /mͅ/�͇ /m͈/m͉ قhĎ̈́ añ͈ƙ حa8͆ kı ںbŶؤا l̈́Ǥ̲Œ b˛ɓƍ >m͈hƈ l´ :9͏م ǫŮ jȗǗ̈́�͇ êC l͌ư /mͅbƩ͌/ظ ´b̈́ĕ ^m͏/m͇bƏ j̰}͇ lن ر / ͅǑ �a8͆(80%)    l̈́ح  ͇:aی6̈́
  ۔b̈́ĕ ^m͏/m͇bƏ41%   l͌ưن رbƩ͌ /̞Œا b�̈́ êʔǑ͇�͇ ،l͌ưاañ͈ƙ `ñ͈�ͅ  اس a8͆ kıح  

   
/Pƺ LÎن UŚ؟" şZPÂ Tc /س ذا ŢZ UȾ آپ  / Šãö" 

نہيں  
37% ہاں 

63%

 
Source: Gallup and Gilani Surveys 

the Pakistani affiliate of Gallup International Association 
(www.gallup-international.com; www.gallup.com.pk)          

  kı ںb@͇b@ رؤں/�͉ lĲ ن/ ͅǑ†ħ/m͉ ؤےa8 êë͈ ۔/Ǒ͈8 /Ǒ͈8 ĺ د>ƃ kı ن/ ͅǑ†ħ/m͉ 6ˑǑ͈8 \ˏȅǗ̈́Ƅ ĺ ^Ǒ̈́†͆Ǘ͈n̈́aǖ͊�̈́6 اˑǑ͈8 ؤےa8 êǠ͈Ɓ/� /5 `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ر k̈́~iǑ͈8   lĲ دی/m͇ٓی اœ̉±͆ اؤر j̖|͈د
/  b�͇2011لا~b�͇ ĺ  k͏~16   k͏لا  b�̈́ 10اhƈĺ `ñ͈�ͅد اؤر    5742 ̈́Ǒ ǔ͈˩̈́Ǹ9ͅ /5 ن/ʇƊا lĲ jɋ˘ï̈́ ا۔bƩ͌ >ɭͅɞǛ̈́Ɨ añ͈ƙ ورá kͅ~/m͈¹͆̂/ر    ً/Ǒ͇ 6͈hɲͅwͅ A:͉ 3%-2+  ۔l͌ư /Ǒ͈8 /m͈/ʙű 
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Gilani Research Foundation is a not for profit public service project to 
provide social science research to students, academia, policy makers and 
concerned citizens in Pakistan and across the globe. 
 
Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field 
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. 
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and 
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup 
Pakistan. 
 
If you have any further questions regarding this poll, please feel free to contact us.  
 
Best Regards,  
 
 

 
 
 
Ms. Fatima Idrees                 Ms. Sadaf Hasnain 
Project Manager                 Research Executive 
Phone: +92-51-2655630            Phone: +92-51-2655630 
E-mail: isb@gallup.com.pk          E-mail: sadaf.hasnain@gallup.com.pk  
  
 
Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in 
Washington D.C. USA. We require that our surveys be credited fully as Gallup 
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys 
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International Association. For details on Gallup 
International Association see website: www.gallup-international.com 
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