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CHANGING LIFESTYLES & HABITS 

Use of Railways 
 

This multi-part series deals with the use of the Railway System in Pakistan. The series addresses issues such as: “Do 
you travel by train?”, “How frequently and for what purpose?”, “Feedback on the train travel experience.” Each part 
deals with a separate issue. 

 
More Pakistanis Travel by Train For Social Reasons (56%) 
Than For Business and Work Purposes (27%): GILANI 
POLL/GALLUP PAKISTAN 

 
Islamabad, July 8, 2011  
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, only 27% people say 
they travel by train for business, work and educational purposes whereas a considerable majority (56%) 
use trains for recreational traveling, family gatherings and social occasions.  
 
In a survey, a nationally representative sample of men and women from across the four provinces were 
asked the following question: “For what purpose do you usually travel by train?” From the 21% of 
Pakistanis who travel by train, the following pattern emerges. Nearly half (56%) travel by railways for 
social gatherings and family reunions, while 19% use the system for business purposes. A minor 
percentage of respondents (9%) use trains to visit relatives, followed by some (8%) who use trains to 
reach offices or educational institutes. A mere 2% stated other purposes for using trains, while 15% did 
not know or chose not to respond. 
 
The findings of the survey suggest that recreation is the most popular reason behind train journeys, with 
a higher popularity (55%) in rural areas than in urban (37%).  However, using railways specifically to 
visit relatives was more frequently chosen by urban respondents than rural, among those who travel.  

 
“For what purpose do you usually travel by train?” 
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the Pakistani affiliate of Gallup International Association 
(www.gallup-international.com; www.gallup.com.pk) 

 
The survey was also conducted via telephone interviews with nationally representative samples of rail 
passengers living in the European Union. The results obtained were largely similar to results from 
Pakistan. Close to 23% respondents in the EU use railways for business, work and educational purposes, 
while 77% use railways for leisure and social reasons.  
 
 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International. 
The recent survey was carried out among a sample of 2683 men and women in rural and urban areas of all four provinces of the 
country, during 19 June - 25 June 2011. Error margin is estimated to be approximately + 2-3 per cent at 95% confidence 
level. 
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  k̈́~iǑ͈8 چaȊr͈5/ ر `ȓ͆r͈?m̈́ؤ/ĉ̈́ راl͏� ؤےa8 êƒ/ï 

  ï/داث اؤر hÚ jͅǣž>m͇زِ زb@̈́bƏ8  kŃ>m̈́ع
  "5/ ا¢ɫΔ̂ͅ/ل رb˛m͈ے"

 26͈a͆ǖŔا kı ںb ͈ǝ�̈́/ ͅǑ†ħ/m͉ >»/ɭͅƎ ری/m͇ث    (%27)5/م اؤر 5/رؤ/Ɲ͋b�͇ؤ kͅ~a8͆/ɓƍl͏�/ǫ͇9͇ kı(56%)  5/ڑی ^m͈ر l͈Ǥž  lĲ
  añ͈Ƴ͌ lͅ�A: hɲ̈́¬ /5۔ 

  k̈́~iǑ͈8`ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ن ر/ ͅǑ†ħ/m͉ 6ˑǑ͈8،  
  2011 ،  لا~b�͇k͏ 8ا¡iم اm͇ٓ/د،   

 

Z͇@/ȹƌlĲ ؤےa8 êǠ͈Ɓ/� \m͈ا lĲ  `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ر k̈́~iǑ͈8,  فa:27%   l̈́� ںbľbŶ   ؤہ êC  /̄ő 5/م اؤرañ͈Ƴ͌ lͅ�A: hɲ̈́¬ /5 5/ڑی ^m͈ر l͈Ǥž lĲ >»/ɭͅƎ ری/m͇5/رؤ  êʔǑ͇�͇  ، 26͈a͆ǖŔاہ اb�̈́ hÚ/�̈́
(56%)  < ͈9 hɲ̈́wͅ ؤہ êC /̄ő l̈́� k̈́~ا>m̈́/�̈́ êC /ȅǗ͈�͇: hɲ̈́¬ /5 ̂ m͈ر l͈Ǥž lĲ ارb̐|ͅ kͅ~a8͆/ɓƍ ،ث/Ǒ͇6͈hɲͅwͅ۔añ͈Ƴ͌ lͅ�A    

 `ñ͈�ͅاb�̈́ 5ǭ̈́Ǖͅ ̈́ǥƄ A͉: ورá kͅ~/m͈¹͆̂/ر ĺ ḥ}͇ \ˏƃ añ͈ƙ ؤےa8ؤ  ͈Ǒ8 /̞ �͉b͉@ وال> êë͈ ĺ  اثa:̈́� ،êC / 'añ͈Ƴ͌ lͅ�A: hɲ̈́¬ lɦ>͈ ̀ lĲ ذر ú͈A:͊ ĺ >ȟɴͅƎ Qħ a͆ǖŔ21  ،'؟ آپ ا%    ĺ añ͈ƙ ںbǝ͈�̈́/ ͅǑ†ħ/m͉ 5/ڑی ^m͈ر b�͇
YȪs̈́ ً/Ǒ͇6͈hĎͅ añ͈Ƴ͌ lͅ�A: hɲ̈́¬ /5)56%(  <9͈ hɲ̈́wͅ ث/Ɲ͋b�͇ؤ kͅ~a8͆/ɓƍ 5/ڑیاؤر ^m͈ر l͈Ǥž lĲ añ͈Ƴ͌ lͅ�A: hɲ̈́¬ /5  êʔǑ͇�͇ ،19%   ،añ͈Ƴ͌ lͅ�A: ل/̂ɫΔͅ¢ا l͈Ǥž lĲ >»/ɭͅƎ ری/m͇58/رؤ%   j˺Ǟ͈ˣɓ>ͅ ؤں اؤرaͅǖĞ̈́د l̈́Ǥ�͉ ا

 TǲƇ ۔añ͈Ƴ͌ lͅ�A: l͈Ǥž  lĲ l̈́�/�͇ añ͈ƙ ںbƩ͌/ʙ̈ ̂ 5/ڑی añ͈Ƴ͌ lͅ�A: hɲ̈́¬ /5   %2در m͈ر l͈Ǥž lĲ >»/ɭͅƎ ےa8۔دؤ  êʔǑ͇�͇ 15%     lʗ¡  / ͅǑ6͇ êë̈́ ê�͇ؤ k͏~b@  /m͈د añ͈̚|̈́ ابb�͇ l̈́� ںb̐|̈́ا /m͈۔    
 ɴ̈́ wͅ lĲ ؤےa8 hɲ̈́¬ /5 5/ڑی ^m͈ر l͈Ǥž lĲ < ͈9 hɲ̈́wͅ êC اbƩ͌ مb˛ɓƍ ĺ ےa:͏/�͇ kˡ ͈Ǒ8 یœ̉±͆دی/m͇ٓ37(ا%(   7ΐ͇Ȇr̈́ kıj̖|͈دی  د/m͇ٓا)55%(   l´ دارؤں êǠͅ ̧͆ añ͈ƙ زm͈/دہ bǝ͇ʁͅƎل l͌ư۔ ƪ͌/mͅ_ ر

l͈Ǥž رm͈^ 5/ڑی a8͆ kı hɲ̈́¬ añ͈ƙح  lĲ l̈́Ǥˣƃj̖|͈7  دΐ͇Ȇr̈́ kı  5/ن>Ǒ̈́Ơ͌>m͇اb�͇یœ̉±͆  ۔l͌ư kͅ~/�͇ k͏~/m͉ دہ/m͈ز añ͈ƙ  5/ن>Ǒ̈́Ơ͌>m͇اb�͇    
͈<b͈@ lɦر~a8 \m͈ `ñ͈�̈́b͈@ k͉ؤےاhÚ j³ز 5/ ا ɹ͈̈́ǜˣǑ͈وm̈́\ اaǖ͊�̈́ؤ@lĲ b͈ ذر 6͊  añ͈ƙ/Ǒ͈8 /Ǒ͈8 lĲA: 5ǭ̈́Ǖͅ ̈́ǥƄ A:͉ ورá kͅ~/m͈¹͆̂/ر b@ ؤںhĎ̈́/ȅƉ lĲ 5/ڑی ^m͈ر lŽؤا l̈́ǤƱ͌ b˛ɓƍ :9͏م l͏�bƩ͌ ؤہ زm͈/دہ ͅ:b�͇ A ۔ ر / ͅǑ 6̈́

 ĺ :9͏ / ͅǑ 6̈́ k̈́~/ ͅǑ†ħ/m͉ lͅǤˣ�͇  lͅǤˣƃ lĲ `ñ͈�̈́b͈@ k͉~رb͈@ ۔ḻͅ}23%  Ǟ͈ˣɓ>ͅ ری 5/م اؤر/m͇ل 5/رؤ/̂ɫΔͅ¢5/ڑی 5/ ا ^m͈5/ن ر>Ǒ̈́Ơ͌>m͇اb�͇ êʔǑ͇�͇ añ͈Ƴ͌ lͅ�A: l͈Ǥž lĲ >»/ɭͅƎ j˺77%   ل/̂ɫΔͅ¢5/ڑی 5/ ا ^m͈ر
añ͈Ƴ͌ lͅ�A: l͈Ǥž۔ lĲ >»/ɭͅƎ kͅ~a8͆/ɓƍ 9͈> اؤر hɲ̈́wͅ    

UȵŠZ آپ ' UȾ Nذر ŠZ<f U� 9ąĦȍ @ö <úöا O Šèư Ud<ö <ġȀ؟'  
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Source: Gallup and Gilani Surveys  

the Pakistani affiliate of Gallup International Association 
(www.gallup-international.com; www.gallup.com.pk) 

  
 

kı ںb@͇b@ رؤں/�͉ lĲ ن/ ͅǑ†ħ/m͉ ؤےa8 êë͈ ۔/Ǒ͈8 /Ǒ͈8 ĺ د>ƃ kı ن/ ͅǑ†ħ/m͉ 6ˑǑ͈8 \ˏȅǗ̈́Ƅ ĺ ^Ǒ̈́†͆Ǘ͈n̈́aǖ͊�̈́6 اˑǑ͈8 ؤےa8 êǠ͈Ɓ/� /5 `ȓ͆r͈?m̈́ؤ/ĉ̈́ چaȊr͈ر k̈́~iǑ͈8   lĲ دی/m͇ٓی اœ̉±͆ اؤر j̖|͈د اؤر    2683دhƈĺ `ñ͈�ͅاb�̈́  
/ b�͇ 2011ن 52-19  ̈́Ǒ ǔ͈˩̈́Ǹ9ͅ /5 ن/ʇƊا lĲ jɋ˘ï̈́ ا۔bƩ͌ >ɭͅɞǛ̈́Ɨ añ͈ƙ ورá kͅ~/m͈¹͆̂/ر   ً/Ǒ͇6͈hɲͅwͅ A:͉  3%-2+  ۔l͌ư /Ǒ͈8 /m͈/ʙű 
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Gilani Research Foundation is a not for profit public service project to 
provide social science research to students academia, policy makers and 
concerned citizens in Pakistan and across the globe. 
 
Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field 
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. 
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and 
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup 
Pakistan. 
 
If you have any further questions regarding this poll, please feel free to contact us.  
 
Best Regards,  
 
 

 
 
 
Ms. Fatima Idrees                 Ms. Sadaf Hasnain 
Project Manager                 Research Executive 
Phone: +92-51-2655630            Phone: +92-51-2655630 
E-mail: isb@gallup.com.pk          E-mail: sadaf.hasnain@gallup.com.pk  
  
 
Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in 
Washington D.C. USA. We require that our surveys be credited fully as Gallup 
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys 
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International Association. For details on Gallup 
International Association see website: www.gallup-international.com 
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