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Opinion Poll
ECONOMY
Price Hike during Recent Years (Part 2)

According to a recent national poll by Gallup Pakistan an average of 90% believe that all essential items have seen high
price hikes during the last 5 years. The respondents were then asked to rank the one item which hit them the most. In
this Petrol / CNG topped the list, followed by Electricity, Cooking Oil and Wheat flour as the top 4 items. This series will
report on the details for each: Part 1 on Petrol / CNG; Part 2 on Electricity; Part 3 on Cooking Oil and Part 4 on Wheat
flour.

90% BELIEVE THAT PRICE HIKE OF ELECTRICITY HAS BEEN VERY HIGH.
18% RANK RISE IN THE PRICE OF ELECTRICITY AS THEIR PRINCIPAL
PAIN. OTEHRS PROVIDE A DIFFERENT LIST. GILANI POLL/GALLUP

PAKISTAN
Islamabad, June 15, 2012

According to a  Gilani Research
Foundation Survey carried out by Gallup
Pakistan, 90% believe that price hike of
Electricity has been very high. Furthermore,
18% rank it as the item whose price hike has
affected them the most from among a list of
items which included Petrol/CNG, Wheat
flour, Cooking Oil, Milk and other food items.

A nationally representative sample of
men and women from across the four
provinces was “Please tell us whether the
Price hike in the following items has been
very high, somewhat high or not high at all
during the last five years?” Responding to
this, 90% believe that the price hike in
electricity bill has been very high, 6% believe
that it is somewhat high whereas 2% believe
that there has been no price hike in electricity
bill at all. However, 2% did not give a view.

Question: “Please tell us whether the Price
hike in the following items has been very
high, somewhat high or not high at all
during the last five years?” (The respondents
were given a list which included Meat, Flour,
Vegetables, Ghee, Milk, Children’s School fee,
Electricity bill, gas bill and phone bill)

PERCEPTIONS ABOUT THE LEVEL OF PRICE HIKE OF
ELECTRICITY DURING LAST 5 YEARS
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Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association

(www.gallup-international.com; www.gallup.com.pk)

In a follow up question, the respondents
were asked, “What thing was it that you had
the most hardship with by its increased
prices? And what is the second and third
most?” Responding to this 18% believe that
the price hike of electricity has affected them
the most, 81% consider other things while 1%
did not give a view.

Question: “What thing was it that you had
the most hardship with by its increased
prices? And what is the second and third
most?”

PERCEPTIONS ABOUT WHICH PRICE HIKE HAS
PERSONALLY HIT YOU THE MOST

81%

18%

Electricity All others Don't know / No Response

Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association

(www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation
and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The
recent survey was carried out among a
sample of 2672 men and women in rural and
urban areas of all four provinces of the
country, during May 27, 2012 - June 02,
2012. Error margin is estimated to be
approximately * 2-3 per cent at 95%
confidence level.



http://www.gallup-international.com/
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http://www.gallup-international.com/
http://www.gallup.com.pk/

PR ESS REL EAS E ):*',J U‘J’4 (also emailed /faxed separately)

©

s o LK Pt G

"W":cﬁr
(r:’;: wa) 3ol J U?'d LA

-4.‘!:,44‘4.‘5/_/u“ufd/u”/u"uyxétwfg‘dbiUrt‘/‘/QO%
A ‘}nuﬁvhé.u/w"’é.z_,ug"u/’d/d;ﬂ/L:/‘18%

Sa S BT Wiy oo ol o

JC;';/» e g"/q_ Ao _véu!y <2y u:"J
JWI J€ennls 18% Lt e L 1 g f e

819 G Jniflr = 3 Lol gt Ui S F wbic o

el Ll U e et s Lo

WAL T 16t

Sop lSTesly e 25, s S (S0l 3 S I
s 2t (S sl e jugs e Siy

e peh L Lt b (e 2y L i

81%

18%

1%

ol sl S L3 U sa / Ol pslae

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk)

Aol Fp e b ity Gy
st e ok £ gl . e sn Jubd
2012 2 02 (' 5 27 < % ulsp 2672 L 5T 54
W +2-3% L5 b QL F 6 g L (F s

=V

e d sl
U%Jd‘%g@/d tﬂy/

20125 15 u[,TrLM

0% (b L s Jo Ml L 36 g G
w5 o bl e Ji £ e,
TGS /U H118% S it ilel g7
G0 S o S S o pl oo F KO

-u;z;ﬂ;e»gé.ulu:u;gd/fuygé_w

PSS S S I (- S Y Py
bt Je LT ey i
Snens S S Gumtian 22 8
JU I itz 90% i L Iy ! ‘w:q)g
6% ,lﬂ)uladgwwu?gd/fwumég:ﬁf
U S ot i L1296 o e 535 U Lo
U A I 2%l e e st FL
a3 S oSt el pe gt aa e dls £ T
s S S oSl 558 S oS sl e

oS e 8§ ) SIS S
(@ NREHE S SN SRETENY RF WA

Wyt i SE bz

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association
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Gilani Research Foundation is a not for profit public service project to
provide social science research to students, academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. I[jaz Shafi Gilani who pioneered the field
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr.
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup
Pakistan.

If you have any further questions regarding this poll, please feel free to contact us.

Best Regards,

Ms. Fatima Idrees
Phone: +92-51-2655630
E-mail: fatima.idrees@gilanifoundation.com

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in
Washington D.C. USA. We require that our surveys be credited fully as Gallup
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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