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Opinion Poll
SOCIAL BEHAVIOURS
Grocery Shopping

76% Pakistanis use plastic bags to carry their groceries from the
market; 52% buy groceries from the neighbourhood shops. GILANI

POLL/GALLUP PAKISTAN
Islamabad, Jan 27, 2014

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 76% Pakistanis use
plastic bags to carry their groceries from the market; 52% buy groceries from the neighbourhood shops.

A nationally representative sample of men and women, from across the four provinces was asked
“Generally, to get groceries or other items from the market, which of the following item is used in your
household?”” Responding to this, 76% said they use plastic bags while 17% used cloth bags. 4% claimed to use
paper bags followed by only 3% who used a basket.

Question: “Generally, to get groceries or other items from the market, which of the

following item is used in your household?”
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Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)

People were further asked: “Where do you normally buy the groceries?” In answer, 52% said the
neighbourhood market along with 31% who claimed to shop from the shops in the main market. 13% used utility
stores while 4% went to the weekly/economical bazaars.

Question: “Where do you normally buy the groceries?”
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Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Pakistani affiliate of Gallup
International. The recent survey was carried out among a sample of 2604 men and women in rural and urban areas
of all four provinces of the country, during January 13, 2013 — Jan 20, 2014. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.



http://www.gallup-international.com/
http://www.gallup.com.pk/
file:///C:/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR/English/October/Undecided%20PR/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Documents/Documents/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/Documents/Daily%20Polls/www.gilanifoundation.com
http://www.gallup-international.com/
http://www.gallup.com.pk/
file:///C:/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR/English/October/Undecided%20PR/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/English/Daily%20Polls/Word%20PR/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Documents/Documents/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/Documents/Daily%20Polls/www.gilanifoundation.com

@ PRESS RELEASE K.LJ u:,j4 (also emailed /faxed separately)
= s obd L) (Jaﬁﬁ@,:'.zél}f
Py 8/36»‘" P
"(5/'4]' JL.))""
5200 2 IS G 2bebyd LI by o M ‘}b«@ 76%
-u“‘lz.;g]")fd.u%(f&
c)t”'g '-,;*%( J456 5 t}l&'/
2014‘d/ﬁ27‘,g7rw|
ISPyl b L e o I 36 T6% (b Ly bl L P (0
- J_,f‘] Y UK’ é)y|52%:u~

“L

LLU%;J')Yéf/‘JQ{»”rbuf/LuT"aJ/“U/%gJ‘rza.Uj’]fn/gféubd“ypa./&au:;;/
.&@ﬂéééi_ﬂl»/ < g s J/:;_ L6 JBeanln 76% e Ll ) e Jﬂ J(a‘?"'[.g.(,’/“&
Kok L L0 Vo o S K A% Gt 3T S IF 6 S e Lo 31 17%. IS IE ()L

SN Lty 3% el gt 3 S 50

se a3 Yobolspuan il oyl §E

3%,&5)595‘\

17% Mg § 4551//
4% AU K kK
Source: Gallup and Gilani Surveys

the Pakistani affiliate of Gallup International Association
www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)

S b{(u{xﬂzl,b’. 52%, Sl et Lap e YW by ;,,T“ )/“Ufli”g};y = el
o S KoL 310% G $E113%. o g6 Sy b Lol HI31% B0 s by o s S &
Y P D= ) -y P Y r(a

nfﬁlxj&uuj@)}rb‘bjﬂ%",“

76% , Sy Shdly

4%, 515U 5lg e

13%, :%95'-4.545%

Ube> KL 25

31%, —w 52%, —wBg> S o

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com

Sl &= Juif b L QWZL:)/ - -.L;/(‘U/c_ju Juh‘/’z (e ﬁ;' %C_a/ o€ i g L}lgf

>
<

e Ul8523% L, QL T K A L & e 201457 2002013 £ 57 13 f553,2604 L 5]



http://www.gallup-international.com/
http://www.gallup.com.pk/
file:///C:/Documents%20and%20Settings/feroz.GALLUP/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Application%20Data/Microsoft/Application%20Data/Microsoft/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Application%20Data/Microsoft/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Application%20Data/Microsoft/Documents/Documents/Documents/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Documents/Documents/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/Documents/Daily%20Polls/www.gilanifoundation.com
http://www.gallup-international.com/
http://www.gallup.com.pk/
file:///C:/Documents%20and%20Settings/feroz.GALLUP/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Application%20Data/Microsoft/Application%20Data/Microsoft/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Application%20Data/Microsoft/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Local%20Settings/Temporary%20Internet%20Files/Content.IE5/Application%20Data/Microsoft/Documents/Documents/Documents/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/Documents/Documents/Documents/Documents/Daily%20Polls/Documents/Documents/Documents/Documents/Documents/Daily%20Polls/www.gilanifoundation.com

@ Opinion Poll from Gallup Pakistan

The Pakistani Affiliate of Gallup International GiLANIRESEARCH
FOUNDATION

Monday, January 27 2014
(3 Pages including this and Urdu version)

Gilani Research Foundation is a not for profit public service project to
provide social science research to students, academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. ljaz Shafi Gilani who pioneered the field
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr.
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup
Pakistan.

If you have any further questions regarding this poll, please feel free to contact us.

Best Regards,

Ms. Fatima Idrees
Phone: +92-51-2655630
E-mail: fatima.idrees@gilanifoundation.com

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in
Washington D.C. USA. We require that our surveys be credited fully as Gallup
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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