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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, 39% of all 
Pakistanis across the country believed that if an Egypt like popular movement is brought about in 
Pakistan like in Egypt, television  will play the most important role in it, followed by those who 
believe newspaper (19%), internet (12%) and mobile phone (9%) will do so.   
 
In a survey, a nationally representative sample of men and women from across the country were 
asked the following question: “Nowadays it is being heard that that internet has played an 
important role in bringing about popular change in Egypt. Suppose there was a popular movement 
in Pakistan, which of the following media will play the most significant role?” Thirty nine percent 
(39%) chose Television for such a scenario, 19% newspaper, 12% internet and 9% mobile phone. 
7% said none of these will play any role to help bring about a change in Pakistan. 14% gave no 
response.  
 
A detailed analysis of the data revealed that relatively more ruralites believed that newspaper 
would play an important role in this aspect where as comparatively more urban dwellers were in 
favour of mobile phone and internet. The survey also suggested that with age the belief that 
television would help to bring about a change increased and internet decreased. There was also a 
variation in opinion between genders. Proportionately more males considered Television to have a 
greater tendency to help bring about a change while relatively more females held a similar opinion 
about newspaper.   
 

“Nowadays it is being heard that that internet has played an important role in 
 bringing about popular change in Egypt. Suppose there is a popular movement in Pakistan, which 

of the following media will play the most significant role?” 
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Source: Gallup and Gilani Surveys  
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

 
 
 
 



 
 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2737 men 
and women in rural and urban areas of all four provinces of the country, during March 2011. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


