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48% Pakistanis Think The Standard Of TV Programs Has 
Deteriorated In The Past Few Months; Rural Residents & Low 
Income Pakistanis Are Most Strongly Of This Opinion: GILANI 
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Islamabad, May 3, 2011  
 
The results of a recent Gilani Poll conducted by Gallup Pakistan show that as many as 48% 
Pakistanis feel the standard of TV programs has been deteriorating in the last few months. A little 
over one fourth of Pakistanis (27%) feel the standard has improved while another one-fourth (24%) 
feel there hasn’t been any change. Rural residents and low-income Pakistanis are most strongly of 
the opinion that the standard of TV programs has been deteriorating. 
 
In the survey, a nationally representative sample of men and women from across the country were 
asked the following question, “In your view has the standard of TV programs improved, deteriorated 
or remained the same in the past few months?” While a significant 27% of the respondents said TV 
programs have improved in the last few months and another 24% felt there had not been any change 
in their standard, a majority of 48% said that the standard of TV programs had deteriorated in the 
past few months. 1% did not respond. 
 
A detailed analysis of the data reveals that the views of rural residents are more negative in this 
regard, with 54% rural residents saying that the standard of TV programs has deteriorated in the 
past few months as compared to only 37% urban residents who share this view. Furthermore, the 
data also reveals that while 55% respondents earning upto Rs.7000 a month feel that the standard 
of TV programs has fallen, only 31% of those earning more than Rs. 30,000 are of this opinion. On 
the contrary, 40% of those earning above Rs. 30,000 a month feel that the standard of TV programs 
has improved.   
A possible explanation for this division of views could be the higher access to cable television among urban 
viewers and those belonging to higher income categories as compared to rural viewers and Pakistanis belonging 
to lower income groups.  
 

“In your view has the standard of TV programs improved, deteriorated or remained the same in the 
past few months?” 
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Source: Gallup and Gilani Surveys 

 
 

 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International. The 
recent survey was carried out among a sample of 2774 men and women in rural and urban areas of all four provinces of the country, 
during April 2011. Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
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k~ḯ Ǒ͈8 /5 `ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈را l�͏ؤےa8 êƒ/ï  

b@bƏ̈́8   <9ع hɲ m?Ǒ͈/ اؤر  ̈́ wͅ ͈ ͈ Ɔ  
͉~k ؤی :Aؤ:Aام " 
͊ "  

 

j̖ اؤر ĭ_ اk~>ƃ ؤاlŽ اhĎاد 48% lư  /Ǒ؛ د  A: 7ΐȆ  kı ls ر/Ǒ k~ añƙ lÎh: ã ؤی :Aؤ:AاbƏں 5/   êǠ¸@ņ añƙ ل/Ǒ  lĲ ںbǝ͈ /Ǒ /m̈́ ̈́ ͊ٓ |͈ ͌ ͈ ͈ ͈ ͉8 ɖ � †͇ r̈́ ͉̄| ƍ ͉ ͈ ͈Ǽ͉ŉ ͅ ͆ ̈́ �̈́ ͅ ħ
añƳ jƕ/� دہ/mز lĲ l͈اس را� ͌ ͈ ͏8  k~ḯ Ǒ͈8ؤ/ĉ چaȊ ̈́ر r͈`ȓ ?m͆ r͈ Ǒ/ن̈́ /m 6ˑ ، †ͅħ ͉ Ǒ͈8   

iم اm/د،    ͇ا ٓ ¡03 jǣ͏ Ɨ  ، 2011

Z /ȹ lĲ ؤےa8 êǠƁ/� \mا lĲ  `ȓ ?mؤ/ĉ چaȊ k~i͇ ر @ ƌ ͈ ͈ ͆ r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8,  48% ǝ͈ /Ǒ /m�̈́ ͅ†ħ ͉ êǠ¸@ņ añƙ ل/Ǒ  lĲ ںbͅ ͆ ͈ ͈ �̈́>Ǒ̈́�͉ k~/̄ b� \m۔ اlư /Ǒ  A: 7ΐȆ  kı ls Ǒ/ر  ͏ ƃ/ہ k~ añƙ ؤی :Aؤ:AاbƏں 5/  ͊|ͅ ͉ ͈ ͈ ͈͌ ͉8 ɖ͇ r̈́ ̄| ƍ ͉ ͈

 >mزا ã  ĺ͏ Ǽ͉ŉ(27%) :ؤA: ؤی k~ añƙ ل/Ǒ  lĲ ادhĎا ͉
͊
͈ ͈ �̈́ ̈́ k~/̄ b� \mا >mhƈ êʔ ،lư اbƩ aǖ̙ Ǒ/ر  A͏اbƏں 5/  |ͅ ͉ ͈ ͈ ͈Ǒ͇ �͇ ͌ ͌ |͇ͅ ɖƍ(24%)  añ̚  kˡ >Ǒ  k~b@ añƙ ر/Ǒ  lĲ ںbƏاA:ؤA:  añƙ ل/Ǒ  lĲ ͈ |̈́ m͈ ͇ 6ͅ ɖ �͏

͈ ͈͈ ͈ƍ ͉ ̈́
Ǒ/ر �Aاب bƩا lư۔  j̖ اhĎاد اؤر ĭ_ اk~>ƃ ؤاlŽ اhĎاد اس m/ث lĲ زm/دہ �/k~ êC añƳ jƕ ؤی :Aؤ:AاbƏں 5/  ͌ا~k۔د ͌ ̈́ ͈ ͈ ͇ɖƍ ͉

͊ ̈́ ͏͈ ͌ ̈́ ̈́ٓ ٓ|͈    
 A: ورá k~/m¹̂/ر ĺ ḥ  \ˏ  añƙ ؤےa8̈́ǥƄ ͉

ͅ
͈ ͆ }͇ ƃ ͈ `ñا�b� 5ǭ͈ ͅ ̈́ ̈́ ǕͅؤǑ  /̞ b@ وال> êë ĺ  اثa:  ͈ 8 �͉ ͉ ͈ ̈́ �/êC ،  اbƩ aǖ̙  ،lư اbƩ ابA� ر/Ǒ k~ añƙ lÎh: ã ؤی :Aؤ:AاbƏں 5/   êǠ¸@ņ añƙ ل/Ǒ  lĲ ͌اپ |͇ ͌ͅ ͌ ̈́ ͈ ͈ɖ �ƍ ͉

͊ ͈ ͈Ǽ͉ŉ ͅ ͆ ̈́ ٓ
a: añ̚ا؟ hĎ k~b@ /m lư͉ق  ͈ |̈́ ̈́ ͏ ͈ ̄/~k  ا 27% ͌ b� \mا >mhƈ êʔ ،lư اbƩ aǖ̙ Ǒ/ر  Ǒ/ل k~ añƙ ؤی :Aؤ:AاbƏں 5/   lĲ ادhĎ͏ا ͊|ͅ ͉ ͈ ͈ ͈ ͈͇ ͈Ǒ �͇ ͌ ͌ |͇ͅ ɖ �ƍ ͉ ̈́ ̈́

(24%) :  añƙ ل/Ǒ  lĲ ͉ ͈ ͈ �̈́ kˡ >Ǒ  k~b@ añƙ ر/Ǒ  lĲ ںbƏاA:ؤAm͈ ͇ 6ͅ ɖ͏
͈ ͈ ƍ

 26aǖŔا `ʓ añ͈̚ ا~k۔ ͆ Ǒ͈ŭ ͏ ٓ ͈ lư /Ǒ۔ 48%)(́̈|  A: 7ΐȆ  kı ls Ǒ/ر  k~ êC lư jǣ ؤی :Aؤ:AاbƏں 5/   êë͌ ͉ ͈͌ ͈8 ɖ͇ r̈́ ̄| ƍ ͉
͊ ͅ ̲Ǽ͇ˬ® añ̚ دm/۔   1%͈ ͈ اhĎاد �b� k~b@ lاب  ͈ |̈́ ͇ ͏ ̈́ ̈́  

ɓ<اد  lǤ ؤاbŶں kı زm/دہ  bĕiں añƙ ر  j̖ ˛bم bƩا êC lư د  ĺ l�h ͇ǰ  kˡ  lĲ ؤےa8>ͅ ͈ ̈́ Ʊ͌ ͈ ͅ ï |͈ ͌ ͌ ɓƍ ͈ 9ͅ ͈Ǒ8ɴ̈́ wͅ)54% (ل/Ǒ  lĲ͈ bĕiں ́̈� œ̉ی   êʔ ،lư اbƩ ابA� ر/Ǒ ͅ k~ añƙ ؤی :Aؤ:AاbƏں 5/  ï ±͆ ͇ ͈Ǒ �͇ ͌ ͌ ̈́ ͈ ɖƍ ͉
͊

añƙ͆ اس a8 kıح  lǤ ؤاlŽ اhĎاد lư͌   Rs. 7000ĺ añƙ۔اhÚ  j³ح37%͈ ͈ êë/Ɲ/ƃ kı \m اk~>ƃ ر ̈́ ̈́ ̲Œ
̈́ ٓ ̈́ ͋ ͅ55%  êʔ  ،lư اbƩ ابA� ر/Ǒ Ǒ/ل k~ añƙ ؤی :Aؤ:AاbƏں 5/   lĲ͇ ͈Ǒ�͇ ͌ ͌ ̈́ ͈ ͈ɖ �ƍ ͉

͊ ̈́Rs. 

lǤ ؤاlŽ اhĎاد a8 êë añƙح :30,000 ͆ ĺ زاm< اk~>ƃ ر ͈ ͈ ̈́ ̈́ ̲Œ
̈́ ٓ lǤ ؤاbŶں a31%  añƙف ͏ aƢ QǗار ĺ زاm< اk~>ƃ ر   Qʌ A: lĲ ۔ اسlư͈ ̈́ ̲Œ

̈́ ٓ ͏ ͌ ͈ nͅ ï ͇ Ǒ/ل k~ añƙ ؤی :Aؤ:AاbƏں 5/ 40%͌  lĲ ͉
͊ ͈ ͈ �̈́

bƩ aǖ̙ا lư۔  Ǒ͌/ر    ͌ |͇ͅ ͈ ɖƍ  
j̖ اؤ m 2ŭb̐\ زm/دہ ر¡/~êC b� lư  k د  kı ^ bǝ͈ں اؤر زm/دہ اk~>ƃ ؤاlŽ اhĎاد m lĲ/س  œ̉  êC lư jǣ bƩ êë êؤ� \mا kı فi ͈|اس را�añƙ l ا ͇ ͌͌ ͌

͏ ̈́
͈ ͉ ͈ ͈ͅ ± Ǒ͇ ǔ͈Ň ̈́ ٓ �͏ ±͆ ͅ ʷº ͈ ͇ ͅǑ�̈́ ͈ ͉ر ĭ_ اk~>ƃ ؤاlŽ اhĎاد m lĲ/س ͏ ̈́ ̈́ ٓ

lư añ͌̚۔ ͈ |̈́  
 'lĲ ؤیآپ k~ añƙ ہ/ƃ ã  êǠ¸@ņ añƙ ل/Ǒ  ͊ ͈ ͈Ǽ͉ŉ ͅ ͆ ͈ �̈́/m lư اbƩ aǖ̙  ،lư اbƩ ابA� ر/Ǒ ͈ :Aؤ:Aام 5/  ͈͌ ͌͌ |͇ ͌ͅ ̈́ ɖƍ ͉k~b@ ͏ا؟a: añ̚ ͉ hĎق  ͈ |̈́ ̈́'  
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 Source: Gallup and Gilani Surveys  

  

`ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8 ؤےa8 êǠƁ/� /5 ͈  lĲ دی/mی اœ̉ j̖ اؤر  Ǒ/ن lĲ �/رؤں @b@bں kı د /m ؤےa8 êë ۔/Ǒ  /Ǒ  ĺ د>ƃ kı ن/Ǒ /m 6ˑ  \ˏ  ĺ ^ aǖ6 ا�ˑ͇ ͉ ͈ ͈ ͉ٓ ±͆ |͈ ͇ ͉ ͅ ͅ† 8 8 †ħ ħ͈ ͈ ͈Ǒ Ƅ Ǒ8 8ȅǗ̈́ Ǒ̈́†͆Ǘ͈n̈́ ͊ b�͈ا�hƈ ĺ `ñد اؤر  2774̈́ ͅ ̈́^ A:اm͈ bƩ >ɭا۔  2011͉  añƙ ͌ ͅ ɞǛ̈́Ɨ ͈ lĲ jɋ˘ï̈́

/Ǒ Ǹ ʇ/ن 5/  ǔ͈˩̈́9̈́ͅا Ɗ ورá k~/m¹̂ͅ/ر ͈ ͆  /Ǒ hɲ  A:  ً
͇ 6͈ ͅ wͅ lư /Ǒ۔+%3-2 ͉  /m/ʙ   ͌ ͈ ͈8 ű  
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Gilani Research Foundation is a not for profit public service project to 
provide social science research to students academia, policy makers and 
concerned citizens in Pakistan and across the globe. 
 
Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field 
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. 
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and 
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup 
Pakistan. 
 
If you have any further questions regarding this poll, please feel free to contact us.  
 
Best Regards,  
 
 

 
 
 
Ms. Fatima Idrees                 Ms. Sadaf Hasnain 
Project Manager                 Research Executive 
Phone: +92-51-2655630            Phone: +92-51-2655630 
E-mail: isb@gallup.com.pk          E-mail: sadaf.hasnain@gallup.com.pk  
  
 
Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in 
Washington D.C. USA. We require that our surveys be credited fully as Gallup 
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys 
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International Association. For details on Gallup 
International Association see website: www.gallup-international.com 
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