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Packaged Biscuits Appear To Be More Popular (65%) Than 
The Bakery Biscuits (26%): GILANI POLL/GALLUP 
PAKISTAN 
 
Islamabad, February 11, 2011  
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, almost two 
third of all Pakistanis (65%) say that they mostly use packaged biscuits in their households. More 
than half (54%) of all Pakistanis claim to like sweet biscuits while 22% like saltish ones.  
 
In a survey, a nationally representative sample of men and women from across the country were 
asked the following question: “Mostly what type of biscuits are used in your household?” Sixty five 
percent (65%) said that packed biscuits are eaten in their household as opposed to 26% who said 
that bakery biscuits are used. 8% said that they don’t eat biscuits and 1% gave no response. 
 
A detailed analysis of the survey showed that relatively more ruralites eat (31%) bakery biscuits 
as compared to their urban counterparts (17%).  
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the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
In a follow up question, a nationally representative sample of men and women from across the 
country were asked the following question: “What kind of biscuits do you like?” Fifty four percent 
(54%) preferred sweet biscuits, followed by 22% who like saltish ones, 11% with cream and 9% 
with nuts. 2% gave other responses and 2% gave no response. 
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Source: Gallup and Gilani Surveys  
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 



 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2738 men 
and women in rural and urban areas of all four provinces of the country, during January 2011. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
 
For any queries please contact: 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
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 `ñا�b� 5ǭ  A: ورá k~/m¹̂/ر ĺ ḥ  \ˏ  añƙ ؤےa8͈ ͅ ͆̈́ ̈́ Ǖͅ ̈́ǥƄ ͉

ͅ
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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Source: Gilani Poll conducted by Gallup Pakistan, 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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