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ECONOMY AND CONSUMER BEHAVIOR: Inflation 

  

26% Trying To Raise Income To Meet Inflationary Pressures, 
Most Others Struggling To Cope By Reducing Expenses And 
Switching To Cheaper Brands: GILANI POLL/GALLUP 
PAKISTAN 
 

Islamabad, April 12, 2011  
  

The results of a recent Gilani poll conducted 
by Gallup Pakistan show that 88% Pakistanis 
feel inflation has consistently been on the rise 
in the past three months. In attempts to offset 
the impact of inflation, 26% are trying to raise 
their income while most others (73%) are 
reducing expenses and switching to cheaper 
brands.  
 
A nationally representative sample of men and 
women from across the country were asked 
the following question: “In your view, has the 
rate of inflation increased, decreased or 
remained the same during the last three 
months?” Results show that an overwhelming 
majority of respondents (88%) feel that 
inflation has been increasing in the past three 
months while 8% think it has remained 
unchanged and only 4% think that it has 
decreased.   
No significant difference of opinion was seen 
in this regard among the data for different 
demographic categories of Pakistanis.   

 
“In your view, has the rate of inflation increased, 
decreased or remained the same during the last 
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Source: Gallup and Gilani Surveys  

the Pakistani affiliate of Gallup International Association 
(www.gallup-international.com; www.gallup.com.pk) 

In a follow-up question, respondents were 
asked, ‘What steps have you taken to 
overcome inflation?’, The results reveal that 
26% Pakistanis are attempting to offset the 
impact of rising prices by trying to raise their 
income. Among the remaining respondents, 
47% said they are trying to reduce their 
expenses while 26% are switching to cheaper 
brands and products. Interestingly, an 
analysis of the data shows that a slightly 
higher percentage of rural dwellers said that 
they are reducing their expenses and 
attempting to add to their income to deal with 
inflation as compared to urban residents. The 
percentage of urban residents who said they 
are using cheaper brands and products, on 
the other hand, was higher as compared to 
their rural counterparts.  

 
   “What steps have you taken to overcome 

inflation?” 
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The study was released by Gilani foundation and 
carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey 
was carried out among a sample of 2713 men and 
women in rural and urban areas of all four 
provinces of the country, during March 2011. Error 
margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level. 
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k~ḯ Ǒ͈8 /5 `ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈را l�͏ êƒ/ï 8aؤے  
7ȇ͈ اؤر «/رlĲ `ñğ رؤ�b@bƏ̈́8  ƍ lع ͈ Ǘ̈́ ͆ ͈ ɔ 

"k~/ʙ͏ ǘ̘̈́Ɠ" 
26% añƳ lưر A: R§ b@ kı lĜ /»ا añƙ k~>ƃ ا lǤ  lĲ l�A: ê˞  /ɭ  /5 k~ /ʙ   ͈ ͈͌ ͌ ͆ ̈́ ̈́ ̈́ ͏ٓ ž͈ ̈́ m͇ ͅ Ǝ ǘ̘̈́Ɠ، 26aǖŔا kě /m êʔ  ͈ ͆ ͅ

͇ Ǒ͇ �͇/�Aا� lǤ ͇ا ̈́ ̈́ �͉ añƙ ث ͈
Ǒ/ ء j˺Ő اؤر jǣ ا  ͈ ¤͆ ͅ ș§ /5ل/̂ɫ Δͅ¢a: lĲA: ͇jǣͅا ǋañƳ lưر A: /Ǒ bǝں 5/ ¡/   ͈ ͌ ͌ ̈́Ɔ ͅ ˼Ǟ͈ĝͅ8  k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈ن/Ǒ /m 6ˑ ، †ͅħ ͉ Ǒ͈8  

 
iم اm/د،    ͇ا ٓ ¡12 ^ A:اm͈ ͉  ، 2011    

Z/ȹ lĲ ؤےa8 êǠƁ/� \mا lĲ  `ȓ ?mؤ/ĉ چaȊ k~i͇ ر @ ƌ ͈ ͈ ͆ r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8 ،88% lĲ ںbǝ͈  /Ǒ  /m   �̈́ †ͅħ ͉

 lư اbƩ êĘ /»ا ^  añƙ k~ /ʙ   añƙ ہ /ƃ ̀ ñ� êǠ  ̧a: añƙ ل/Ǒ͌ ͌ ̈́ ̈́ ɭͅ ͅÿȆ ͅƉ ͈ ͈ ͈͏
ǘ̘̈́Ɠ ͈ ͅ ͆ ͈ k~ /Ǒ %26    ۔́̈�  /m ̈́ †ͅħ ͉  

A: R§b@ kı lĜ /»ا añƙ k~>ƃ ا  lǤ  lĲ lǤ  ĺ ا ثA:ا lĲ k~ /ʙ  ͆ ̈́ ̈́ ͈
̈́ ͏ٓ ž͈ ǥ̈́ ͊˩ �̈́ ͆ ǘ̘̈́ƓañƳ lưر ͈ ͌ ͌، 

 26aǖŔا êʔ͈ ͆ Ǒ͇�͇ (73%)A: _ĭ  ا �/ ثAا� lǤ ͇  ا ̈́ ̈́ �͉ >mA� ء/Ǒ jǣ ا ͈ lĲ اؤر  ͈̈́ ¤͆ ͅ ș§ lĲ k~/ʙ  A: ͏
ǘ̘̈́Ɠ

A: R§b@ kı lǤ رlư jƯ۔  ĺ اثA:͌ا ͌ ͆ ̈́ ǿ͉9͇ ͆    
  /m¹̂/ ر ĺ ḥ  \ˏ  añƙ ؤے a8͈ ͆ }͇ ƃ ͈k~ͅ êë ĺ ا ثa: b� 5ǭ ا�ñ` اؤر   A:و رá ͈ ̈́ � ͈ ͅ ̈́ ̈́ Ǖͅ ̈́ǥƄ ͉  

 ، êC /Ǒ  /̞  b@ وا ل>͈ 8 �͉ Ǒ/ل  ƃ `ñ� ls añƙ/ ہ " ͉  lĲ اپ /Ǒ͈ ͅ ̞͉Ǽ ͉9 ͈ ͈ ͈�̈́ 8ٓ êĘ /»ا añƙ k~ /ʙ  añƙ̈́ ̈́ ͈ ͈͏
ǘ̘̈́Ɠ

  añ̚ ˺hĎ k~ b@ /m lư k~ bƩ jق   ، lư اbƩ͈ |̈́ ̈́ ͏ ͏
͈ ͌ ͌͌ ͌Ő/m͈ا     " ؟ٓ

 26aǖŔی اa:  7̆  \mا êC añƳ lưر  A:  aƢ /Õ êë :9  /Ǒ͈ ͆ ͇ |͇ ͈ ͈ ͌ ͌ ͌ ̈́ ͈
͏ ȑو س(88%)6̈́ͅ  êë  ȋǱƇ ͈  

lư jƯھ ر a: ̂  k~ /ʙ  añƙ ہ /ƃ ̀ ñ� ls êC lư k~ A: ͌ ͌͌ ͇ ȅ˕ȅƉ ͏ ͅ
ǘ̘̈́Ɠ ͈ ͈ ͅ ̞͉Ǽ ͉9، êʔ  Ǒ͇�͇8%  añƙ ل/Ǒ  lĲ   ͈ ͈ �̈́

añ̚ ا~  kˡ >Ǒ   k~ b@ añƙ ͏اس ͏ٓ ͈ |̈́ m͈ ͇ 6ͅ ˺j ا ~lư k ۔k4% ۔:a ف  ͈  añƙ k~/ʙ   êC /̄  l�  ͌
͏ ͏ٓ Ő ͈ ǘ̘̈́Ɠ ő ̈́    

 añ̚ lǤ ؤا bŶں kı اراء k~ b@ añƙ ؤا hĎ <9ق  bĕ iں  añƙ ر ˭h اؤر   ، k~>ƃ ا Y˚͈ |̈́ ̈́ ̈́ ͏ ͈̈́ ͈ٓ ٓ̈́ Ʊ͌ ͅ ï ü ͅǑǮ̈́Ƈ
Ǒ/ ۔  /̞ ͈د 8 ʱ�͈    

 " S è¿  /į ا�/ Pƫ Qõا UŚ ؛   è¿ ہ /¿ è` U  è¿  ل/ã  UȾ اپ /ãĽ O O N Oö Š Š Š ŠT x öÑ ľƑÁ ǔņ ŢŐZŢ Š Š
ٓ

 /Zا  èƑƖ ق<õ  Pƻ /Z UŚ  PƫŠ Š
ٓ O Š T TÑ Ñ؟"  
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Source: Gallup and Gilani Surveys  

the Pakistani affiliate of Gallup International Association 
(www.gallup-international.com; www.gallup.com.pk) 

 ،êC /Ǒ  /̞ b@ añƙ وال> >mhƈ \mا lĲ  ؤےa8͈ ͈ ͈8 �͉ ͉ ͈"/ʙ  l� اپǘ̘̈́Ɠ
̈́ ٓk~͏ l�A: ê˞ /ɭ  /5 ̈́ m͇ ͅ Ǝ

añƳ lǤ؟ Ǒ/ اĉ<اƃ/ث   lǤ  lĲ͈ ͌ ͏ œ žͅ ͈ 8 ͈"،    êC  lư /m bƩ aƢ /Õ ĺ ث /mاb�͌ ͅ ͌ ͇͌ ̈́ ͇26%   k~/Ǒ  /m  ̈́ ͅ†ħ ͉
jǣ  a:ͅ ǋ ͇  R§ b@  kı lĜ /»ا añƙ k~>ƃ ا jǣ lǤ  ا   lĲ l�A: ê˞  /ɭ bǝں 5/   k~ bƩ ͆ ̈́ ̈́ ͈ ̈́ ͏ٓ ̈́ ͅ�͉ ž͈ ̈́ m͇ ͅ Ǝ ˼Ǟ͈ĝͅ ͌
lưرA:͌  ۔añƳ͈ ͌  ĺ añƙ ںbľ bŶ kě /m͈ ͅ

͇47% l�A: _ĭ ا �/ثAا�  lǤ ̄/ êC  ؤہ  ا  l�  ̈́ ͇̈́ ̈́ ̈́ �͉ ő
añƳ lưر A: R§ b@ kı͈ ͌ ͌ ͆،  êʔ  Ǒ͇ ɫ̂/ل  26%͇� Ǒ/ء ا jǣ ا   Δͅ¢ ͈ ¤͆ ͅ ș§añƳ lưر A:͈ ͌      ۔͌

j̖ ا m/ دی 5/ زm/ دہ :aا  añƙ ls /ɭ د  lĲ  دی /m ی اœ̉   êC lư êë  ث /m 6ȇ ͇د ͈ ͇ ͇ ͇ٓ ٓ|͈ ͈ m͇ ͅ Ǝ ±͆ ͌ ͈ Ǳ͉Ů
 k~>ƃ اؤر  ا j˺  añƙ ا �/ ثAا� lǤ êȮ̈́ ا ٓ Ő ͈ ͇ ̈́ ̈́ �͉ añƙ͌  ا«/ A: R§ b@  kı lĜ رlư /Ɲ۔ اس � ͋ ͆ ̈́ ̈́ ͈

lǤ ؤاbŶں  5/ bĕ iں añƙ ر œ̉ی   ،Qʌ  A: lĲ̈́ Ʊ͌ ͈ ͅ ï ±͆ ï Ǒ/ء   ͇ jǣ ا  /Ǒ  5£ /Ǒ ͈ زm/ دہ :aا  ͈¤͆ ǔ 6ͅ ͅș§ ً ͇Ȇr̈́ ̈́ ͅ ͇
ɫ̂/ل :A  رlư /Ɲ ۔  ͌ا ͋ Δͅ¢ 

؟" èư U ا©9ا¿/ت /ã  U UȾ UŠ<ö QĹ /ĥ  /ö /į  UŠ اپO Š ŋ æ Áö ºŠ ö TŠ şZ ȍ Ñ ľƑ
ٓ"  
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اسѧѧѧѧѧѧѧѧѧتعمال 

جѧѧѧواب نہيѧѧѧں ديѧѧѧѧا   

Urban

Rural

  

 
`ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈

̈́ Ǒ͈85  ĺ د>ƃ kı ن/Ǒ /m 6ˑ  \ˏ  ĺ ^ aǖ6 ا�ˑ a8 êǠƁ/� /†ͅħؤے  ͉ ͈ ͈Ǒ Ǒ8 8ȅǗ̈́Ƅ Ǒ̈́†͆Ǘ͈n̈́ ͊ ̈́ ͈
  lĲ دی/mی اœ̉ j̖ اؤر  Ǒ/ن lĲ �/رؤں @b@bں kı د /m ؤےa8 êë ۔/Ǒ  /Ǒ͇ ͉ ͈ ͈ٓ ±͆ |͈ ͇ ͉ †ͅ 8 8ħ ̀  hƈد اؤر  2718͈ ñا�b�͈ ͅ ̈́

ĺرچ/ƃ2011  ا۔bƩ >ɭ  añƙ ͌ ͅ ɞǛ̈́Ɨ ͈/Ǒ Ǹ ʇ/ن 5/  lĲ jɋ̈́ǔ͈˩̈́9ͅ ا Ɗ ˘ï̈́ ورá k~/m¹̂ͅ/ر ͈ ͆  /Ǒ hɲ  A:  ً
͇ 6͈ ͅ wͅ ͉ %3-2+ /m/ʙ   ͈ ű

lư /Ǒ͌ ͈   ۔8

aǖˤ ͈:QrA ر m͈ ͈ ͉ (also emailed*/faxed separately) PRESS RELEASE

* Those who need a soft copy may please consult email or consult at http://www.gallup.com.pk/weekly_polls.php 
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Gilani Research Foundation is a not for profit public service project to 
provide social science research to students academia, policy makers and 
concerned citizens in Pakistan and across the globe. 
 
Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field 
of opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. 
Gilani, who holds a PhD from the Massachusetts Institute of Technology (MIT) and 
has taught at leading universities in Pakistan and abroad, is Chairman of Gallup 
Pakistan. 
 
If you have any further questions regarding this poll, please feel free to contact us.  
 
Best Regards,  
 
 

 
 
 
Ms. Fatima Idrees                 Ms. Sadaf Hasnain 
Project Manager                 Research Executive 
Phone: +92-51-2655630            Phone: +92-51-2655630 
E-mail: isb@gallup.com.pk          E-mail: sadaf.hasnain@gallup.com.pk  
  
 
Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in 
Washington D.C. USA. We require that our surveys be credited fully as Gallup 
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys 
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International Association. For details on Gallup 
International Association see website: www.gallup-international.com 
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