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Gilani Research Foundation is a not for profit public service project to provide social
science research to students academia, policy makers and concerned citizens in
Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. [jaz Shafi Gilani who pioneered the field of
opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. Gilani,
who holds a PhD from the Massachusetts Institute of Technology (MIT) and has taught at
leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan.

Majority Believes Indecency Has Increased On TV
Programmes And Most Programmes Cannot Be Watched
With The Family: GILANI POLL/GALLUP PAKISTAN

Islamabad, March 2, 2011

According to a Gilani Research Foundation survey carried out by Gallup Pakistan, a majority
(56%) of Pakistanis from across the country perceives that indecency on TV has increased in
years. The proportion which holds this perception has risen from 10 years ago as in the year
2000 the comparable figure was 41%.

A nationally representative sample of men and women from across the country were asked the
following question: “Some people have objections regarding the increasing indecency on the
television programmes as compared to before. In your opinion has indecency on the television
programmes increased or decreased?” Fifty six percent (56%) believed indecency has increased on
television programmes as opposed to 16% who believe it has decreased. 25% said it has remained
the same whereas 3% gave no response. In 2000 41% believed obscenity to have increased, 34%
thought it had remained the same and 17% said it had decreased. 8% gave no response.

It is interesting to note that the recent survey revealed that relatively more males (60%) as
compared to the females (52%) are of the opinion that indecency has increased in television
programmes than before.

“Some people have objections regarding the increasing indecency on the television
programmes as compared to before. In your opinion has indecency on
the television programmes increased or decreased?”
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the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)




In a follow up question, a nationally representative sample of men and women from across the
country were asked the following question: “How often do you feel that some programmes on
television are inappropriate to be watched with the family?” Sixty nine percent (69%) said such
situations arise frequently or at least sometimes as opposed to 13% who said it never happens.
Ten years ago in the year 2000, those who said that such situation never arises were 35%.

“How often do you feel that some programmes on television are
inappropriate to be watched with the family?”
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Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani
affiliate of Gallup International. The recent survey was carried out among a sample of 2631 men
and women in rural and urban areas of all four provinces of the country, during February 2011.
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level.

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title.
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its
own polls on Pakistan.

For more survey data on social and other issues see website www.gallup.com.pk

For any queries please contact:
Ms. Hira Hasan Phone: +92-51-2655630
Assistant Manager (Research) E-mail: hira.hasan@gallup.com.pk
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the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)



5% d/uif Uk Z uk‘/'g;,s/ - -gqfau Juk‘/z_“/&(ﬁ,d) = J;“H/” .%(,L,“/é_}/ b (JJ‘}C)G & L}l!-;'/
e LB 23% L G F K g L EF s 22011 G g alsp2631 £ ool 5l

e & oSl S She m Jrs il S cos £ s W S £l S I8 S oSl IS
s L L bl e il S oll e SSb wbyl w8 o pdliw 2 S b s )b L
ST RSPV IO { PR PR SR Y\ DTS PSRN Y K5 L P90 R N, QESPIE
210,00t Sb IS S8 ) (www.gallup-international.com) | (www.gallup.com.pk) il s gylay 1 £

-4)\;MSKL)ﬂ4\Jﬁ

www.gallup.com.pk_u/@i./ < bk < L T (’j"‘y < .:«ln":’fw' 5%
:u/,bﬂ/a.wé,ié_fd'rgwwsd/guf

Ms. Hira Hasan Phone: +92-51-2655630
Assistant Manager (Research) E-mail: hira.hasan@gallup.com.pk




