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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, one of the major 
problems for the customers in Pakistan, is not availability of goods but what they perceive as high 
prices and low quality: while 62% claim they easily find goods they need in the market, two thirds 
(76%) claim to feel ‘pressure on the purse’ by having to spend more than what their budgets allow; 
similarly 60% perceive the quality of these goods as inferior.  
 
A nationally representative sample of men and women from across the country were asked “When ever 
you go to purchase something (like eatables or clothes etc.) are you able to find something of your choice 
easily or not?” Sixty two percent (62%) said yes, where as 38% complained they do not easily find the 
stuff they need. A slightly higher percentage of respondents from ‘Under 30’ age group said availability 
of goods they need is not an issue for them.  
 
 

“When ever you go to purchase something (like eatables or clothes etc.)  
are you able to find something of your choice easily or not?” 

 

 

Yes 62% No 38%

 
 

Source: Gilani Poll conducted by Gallup Pakistan, 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

 
 
To find out if people are able to buy important things like clothes and eatables within their budgets, 
the respondents were asked “Do you find these things within your budget or do you have to spend more 
money to buy them?” A majority (76%) said they have to spend more where as 23% claimed they do not 
have to spend more than their budget to buy the things they need. One percent (1%) of the 
respondents gave no response. 

 
 
 
 

 
 



“Do you find these things within your budget or do you have  
to spend more money to buy them?”   
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
 
In a follow up question the respondents were asked to comment about the quality of goods available in 
the markets. Sixty percent (60%) said the quality is not good, while 39% expressed their satisfaction 
with the quality and 1% gave no response.  
 
Almost equal percentage of respondents across various demographics expressed their concern for high 
prices and low quality, however a proportionately higher percentage of respondents from Sindh 
complained about having to spend more than their means in order to buy basic necessities of life like 
clothes or eatables.  
 
 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani affiliate 
of Gallup International. The latest survey was carried out among a sample of approximately 2500 men 
and women in rural and urban areas of all four provinces of the country, during September 2009. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 
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