
 
 
 
Gilani Research Foundation is a not for profit public service project to provide social 
science research to students academia, policy makers and concerned citizens in 
Pakistan and across the globe. 

 
Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of 
opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. Gilani, 
who holds a PhD from the Massachusetts Institute of Technology (MIT) and has taught at 
leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan.  

 
The Trend Of Watching Films On TV Channels Has Increased 
While On Other Electronic Devices Has Decreased In The 
Past Few Years: GILANI POLL/GALLUP PAKISTAN 

 
Islamabad, March 24, 2011  
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, the trend of 
watching films on VCR, DVD player etc. is being replaced by watching them on television and 
cable channels since 2007.  
 
A nationally representative sample of men and women from across the country were asked the 
following question: “How do you usually watch films?” In 2011 42% watch films on TV/cable 
channels and 10% through other electronics, corresponding figures in 2007 were 33% and 19% 
respectively. The non-viewers and cinema goers have remained constant.  
 
A detailed analysis of the recent survey revealed that relatively more urbanites (58%) watch films 
on TV/cable channels compared to the rural dwellers (34%). Majority of non-viewers comprise of 
ruralites (54%) rather than urbanites (29%). 
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In a follow up question, nationally representative sample of men and women from across the 
country were asked the following question: “Which films do you like to watch the most?” In 2011 
24% watch Pakistani films, 69% Indian and 6% English. The comparable figures in 2007 were: 
18% Pakistani, 76% Indian and 5% English.  
 
A detailed study of the recent data showed that comparatively more ruralites (30%) are fond of 
Pakistani movies as compared to their urban counter parts (16%).  
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2718 men 
and women in rural and urban areas of all four provinces of the country, during February 2011. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
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 `ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈

̈́ Ǒ͈8 j�i ˺j اؤر   \mاĉ̈́ Ǟ͈ˣɓ>ͅ êëbȫ ¡/ز اؤر͈ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ Ǒ/ن اؤر د /m b� lư 8ʈ ͇ :Aؤ ǘ̈́ ˒ 6 †Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ͉̈́ ُ ͅ ħ ͇ ͌ Ǒ͈ �͇ ͉Aʝ lǤ ؤاlŽ اhĎاد m͈ \mد j ر ͉ǣ ͅ د ̈́ ̈́ ̲Œ ș͉ǱŮ
lư /m/ǫ aȊچ  aȊ ر /¡ ^ ͌<و ͅ ͉ Ǖ̘̈́|͉ r͈ Ǘ̈́n͏     ۔͆¡

]ý>چ õ/و ãŠلا  ر T µÆ Šوے<| UȾ Q¿/� UÒرا è¿ ن/éýö/Z Qö Pt ؛UŚ /`<ö م/® è¿ Sśا<Z<| T ãلا   �ã ŏ/ز  NĂ[:ÃO ڈاôö ا OŠ Š ŠŢ ş ş ± T µ ġ ÙÆ Š Š ȁ ş < UȾ U Š<ö 9ĥ  Ȝľ¿
؛ èư /ZO Š TÆ ş   ƬƖُاUŠ ںP1980     لاã  ôö۔ ڈاS ã/د ر  T éýö/Z 1Ĺ/ن   è¿T µ ľZÆ Š Š< Ň° ş ± Ţ Šãµ O Š   Massachusetts Institute of Technology (MIT) 

 SŊö اور èư 6 ڈىZا U�ĬĹ¿ O Š Š TŢ]èư UŚ  Ud/Ê=Z è¿ ںPç Pçر Pƹ وف<ę  T  è  اور TO OŠ Š Š Š Šر Ţ ï| Ã ¿ ĬŠ Ĺ¿< Lĩ şð ا
ٓèư è¿ èð UȾ ن/éýö/Z 1Ĺ  O NŠ Š Š< Ţ Ţ Šãµ ۔  

 

 añ˾  ĺ W> Aʝذرا ǫ/ن añƙ ا«/bƩ êĘا lưاؤر د lĲ lǤر ˾añ د  A: a˔  ^  añƙ ںbŶ/¡  >Ǒ  êǠ¸@ņ͈ ͈˜ ˜̈́ ̈́ĉ ĉ͏ m͈ ͌ ͌ ̈́ ̈́ ͈ ͈�͇ ̈́ ̲ʱ�͈ ǔ͉ ̈́Ǒ ǔ͈�͉ Ǒ͇ ͈Ň ̈́ͅ �͉ ͆
lư k~ا j˺  añƙ lǤ ͌د

͏ ٓ Ő ͈ ̈́ ̲ʱ�͈ 8 
  k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈ن/Ǒ /m 6ˑ ، †ͅħ ͉ Ǒ͈8  

mم اi ͇ا ٓ   ƃ  ، 2011/رچ 24/د،   ¡
 

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈Z /ȹ lĲ ؤےa8 êǠƁ/� \mا lĲ  ͇ @ ƌ ͈ ͈,  2007  l� ^  ^  êʦ  kı lǤ ˾añ د  A: ار  اؤر ڈی ؤی ڈی j³ ؤی ĺ̈́ ̈́Ǒ Ǒǔ͈ ǔ ��͉ Ň͇ ͈ �͇ ̈́ ̲ʱ ͈ ͈ ˜ĉ̈́ ͉ ُ ٓ

  lư kż lŽ͌۔ 
 `ñا�b� 5ǭ  A: ورá k~/m¹̂/ر l´ ḥ  \ˏ  añƙ ؤےa8͈ ͅ ͆̈́ ̈́ Ǖͅ ̈́ǥƄ ͉

ͅ
͈ }͇ ƃ Ǒؤ͈  /̞ b@ وال> êë l´  اثa:  ͈ 8 �͉ ͉ ͈ �̈́ ،êC /"/ï añƙ ḥ  lĲ ͈اپ Ť ٓ l´ حhÚ Qħ añ˾  A: ورá ͈م ˜ĉ̈́ ͉

j̰ ͈�/~añƳ k؟ ʱ�͈د ͌ ͅ ͇" ،  2011 añƙ͈42% ادhĎ̈́ا ^Ǒ͇ǔ͈Ňa˔  ̈́Ǒ ǔ͈�͉ êʔ �،añƳ lǤ ˜_ د  A: Ǒ͇ ͇ ͈ ͌ ͅ ̲ʱ�͈ ĉ̈́ ͉10% Aʝ lǤ د  lĲ lǤ ˜_ د  m͈ ž͈ ̲̈́ ʱ�͈ ĉ̈́W> ɫ̂/ل :añƳ l�A۔ ͏ذرا ͈ ا ͌ ͅ Δͅ¢
2007 lǤ  añƙœ͈ ͈lǤ͏ť حa8 êë  2Čاس ؤ Z /ȹ  lĲ ؤےa8  \mا lȘ ͆ ا ͈ ͅ ͇ @ ƌ ͈ ͈r  33%ُ19ؤرا%  /̂ǩ lǤ ؤاlŽ اؤر  ˜_ êë د j̰۔   ̈́ ͈̈́ǥ¢ ̲ʱ�͈ ̈́

̈́ ͅĉ }añƙ͈ lǤ ˜_ د  ̈́ ̲ʱ�͈ ĉ̈́
a: añ̚ا̈́ؤاlŽ اhĎاد  a8 kı͉ح hĎ k~b@ añƙق  ͈ |̈́ ̈́ ͏ ͈     ۔͆

h ͇ǰ  kˡ  lĲ ؤےa89ͅ ͈Ǒ8ɴ̈́ wͅl�͈ اد>ɓ lǤ ؤاbŶں kı زm/دہ  bĕiں añƙ ر œ̉ی   êC lư اbƩ مb˛  ĺ >ͅ ͈ ̈́ Ʊ͌ ͈ ͅ ï ±͆ ͌ ͌ ɓƍ(58%) ^  Ǒ͇ ǔ͈Ňa˔  ̈́Ǒ ǔ͈�͉ êʔ � ، añƳ lǤ ˜_ د  A: Ǒ͇ ͇ ͈ ͌ ͅ ̲ʱ�͈ ĉ̈́ ͉
bĕiں añƙ اس a8 kıح   j̖ ͆د ͈ ͅ ï |͈34% 26aǖŔا kı ںbŶؤا lǤ ˜_ êë د lư͈۔  ͆ ̈́ ̲ʱ�͈ ̈́ ĉ̈́ ͌(54%)  Z  /5˛ɓ>ͅ añƙ ںbĕi œ̉ی   êʔ � ،lư ĺ ںbĕi  j̖ ͈ د ͅ ͅï ï±͆ Ǒ͇ ͇ ͌ |͈

    lư͌۔%29͆اس a8 kıح 
"S ö èĻ@ �>ح �U د  <Z رPƷ م/� è¿ <ņ  UȾ اپŇ Zī Š O OŠ ŠĹõ Ţ ¶ èư /rO ؟ ٓ Š Tc ş"  
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
  



 

añƙ ؤےa8͈  `ñا�b� 5ǭ  A: ورá k~/m¹̂/ر l´ ḥ  \ˏ͈ ͅ ͆̈́ ̈́ Ǖͅ ̈́ǥƄ ͉
ͅ
͈ }͇ ƃؤĺ  اثa:  ̈́ �>mhƈ ͈Ǒ  /̞ b@ وال> êë ͈ 8 �͉ ͉ ͈ ،êC /" اپ A: ورá م/ïٓ ͉ l´ دہ <وق/mز añ˾  jȗ b@͆ ͈ ͈ ˜ĉ̈́ r̈́

añƳ l�A: >Ǒ  /Ǒ ͈د ͌ ͅ ̈́ ̈́† ̡r͉ ʱ�͈2011  ،" ؟ Z /ȹ  lĲ ؤےa8 lǤ  lǤ  añƙ͇ @ ƌ ͏ ť œ͈ ͈ 24%  añƳ l�A: >Ǒ  /Ǒ ˜_ د  k~/Ǒ /m ادhĎ͈ا ͌ ͅ ̈́ ̈́† ̡ †r͉ ħʱ�͈ ĉ̈́ ̈́ ͅ ͉ k~/Ǒ،اؤر 69%،  ̈́ Ǒ<ؤ  ̈́ ͅ¤ Ơ͌̈́6% 
 _˜ a:Aʝی  ĉ̈́ا ͈ m̈́l�A: >Ǒ  /Ǒ ͅد ̈́ ̈́† ̡r͉ ʱ�͈ ۔añƳ ͈ ͌2007  lǤ  añƙœ͈ ͈lǤ͏ťlȘ Z اس ؤr jƯ͌  2Č͈ ا /ȹ  lĲ ؤےa8  ͅ ͇ @ ƌ18% د _˜  k~/Ǒ /m ادhĎاĉ̈́ ̈́ ͅ†ħ ͉ ̈́ l�A: >Ǒ  /Ǒͅ ̈́ ̈́† ̡r͉ ʱ�͈

ḻͅ} ،76% ،k~/Ǒ Ǒ̈́<ؤ ͅ¤ Ơ͌̈́  5اؤر% _˜ a:Aʝی  ĉ̈́  ا ͈ m̈́ḻ l�A:  >Ǒ  /Ǒ ͅ{د ͅ ̈́ ̈́† ̡r͉ ʱ�͈ ۔    
ɓ<اد  lǤ ؤاbŶں kı زm/دہ  bĕiں añƙ ر  j̖ ˛bم bƩا êC lư د  l´ ےh ͇ǰ  kˡ  lĲ ؤےa8>ͅ ͈ ̈́ Ʊ͌ ͈ ͅ ï |͈ ɓ͌ ͌ ƍ 9ͅ ͈Ǒ8ɴ̈́ wͅ(30%)  یœ̉  êʔ � ، añƳ lǤ ˜_ د  k~/Ǒ /m±͆ Ǒ͇ ͇ ͈ ͌ ͅ ̲ʱ�͈ ĉ̈́ ̈́ ͅ†ħ ͉

bĕi͆ں añƙ اس a8 kıح  ͈ ͅ ï16% ۔lư͌    
" S Pƻ اپ <Z رPƷ م/�þÄ

ٓ
Ţ؟ èư Ud<ö 9ľý[ /ľ Z/دہ �Pق �U د  èĻO OŠ Ţ Šņī ŠZ Š ز Ĺõ  "  
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)       
 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈\ˏ  ĺ ^ aǖ6 ا�ˑ a8 êǠƁ/� /5 ȅǗ̈́Ƅؤے  Ǒ̈́†͆Ǘ͈n̈́ ͊ ̈́ Ǒ͈8 ͈  j̖ Ǒ/ن lĲ �/رؤں @b@bں kı د /m ؤےa8 êë ۔/Ǒ  /Ǒ  ĺ د>ƃ kı ن/Ǒ /m 6ˑ|͈ ͇ ͉ ͅ ͅ† 8 8 †ħ ħ͉ ͈ ͈ ͉͈ Ǒ͈8

  lĲ دی/mی اœ̉ ͇اؤر  ٓ ̀ hƈ ĺد اؤر  ±͆1827 ñا�b�͈ ͅ bǝ̈́ر̈́ bƩ >ɭ 2011ی͇�  añƙ ͌ ͅ ɞǛ̈́Ɨ Ǒ/۔ ا͈ Ǹ ʇ/ن 5/  lĲ jɋ̈́ǔ͈˩̈́9ͅ ا Ɗ ˘ï̈́ ورá k~/m¹̂ͅ/ر ͈ ͆  /Ǒ hɲ  A:  ً
͇ 6͈ ͅ wͅ lư /Ǒ۔+%3-2 ͉  /m/ʙ   ͌ ͈ ͈8 ű 

 
  

éýö/Z 1Ĺ/ن UȾ |>وے   JĹ  U� LľĂã ôÃ1 اĹ  2ŏ  UȾ NĂ[:Ãو/õ لاã  Pƻ وے<| UȾ اس Qö UŚ ارش;Ư T éýö/Z 1ĹŢ/ن  ŢŠ Š Šã ýľ ã ãµ µ µ¿ ±Š ŠÃ ` T µ< Š Æ
UÒ/r /ã  <ĂÄ /Z <Z<ŏ   <Z رPƷ UȾş Š ö `Š ŢŠ Qö UŚ ر۔  QZ وا�7  ŠCĚZş è¿ ن/éýö/Z او©/ت O Š Ţ Uا CĚZû Š[ ş UȾ م/Ã S~ا U� 0Ã/r T şاداروں  ±Vb/| وے<| 
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