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42 percent of Pakistan’s urban population dissatisfied with the
2007-08 Fiscal Budget: Gallup Pakistan Survey

Dated: June 29, 2007

After the announcement of 2007-08 Budget on 8" June, Gallup Pakistan conducted a
survey to evaluate the reaction of the general population with regards to the current
budget. Even though the general public may not understand the finer points and all the
implications of the budget , their opinion is a reflection of their view on the overall
direction of the economic decision making .It may be not be a highly informed view, yet
significant.

The results of the survey revealed that majority (42%) of Pakistan’s urban population
expressed ‘dissatisfaction” with the new budget; on the contrary only 14 % of the urban
respondents said that they were ‘satisfied’ with the new budget whereas 33% of the
urbanites claimed that they were ‘neither satisfied nor dissatisfied’. Further 11% of the
urbanites either gave no comment or said that they did not know about this issue.

The survey also revealed that 52% of the total urban population claimed to have
watched the State Minister of Finance deliver his speech on the 2007-08 Budget on the
television directly or its excerpts in various news programs while 4 % of the respondents
said that they that heard it on the radio. 42% of the respondents said that they did not
hear or watch the State Ministers’ speech on the fiscal budget where as 2% of the
individuals either said that they did not know about this subject or gave no response.

Respondents were also asked to give their views on how the current budget would affect
their cost of living in terms of the change in the prices of consumer goods. In response to
this, 57% of the individuals claimed that they believed that the cost of consumer goods
will increase, 6% of the respondents believed that there will be a reduction in the cost of
consumer goods, 24% of the urbanites think that there will be no change in the
commodity prices where as 9 % of the individuals said that they were not sure /uncertain
about whether there will be an increase or decrease in the price levels. Further 4 % of
the individuals either refrained from giving an answer or said that they did not know.

This survey by Gallup Pakistan, an affiliate of Gallup International, was conducted on a
sample of over 1100 nationwide urban respondents across all four provinces of
Pakistan. This sample was statistically selected across all ages, income groups and
educational levels. The error margin for a sample of this kind is estimated to be + 5% at
a 95% confidence level.
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