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A majority of Pakistani urbanites believe the religion has an increasing
influence on people: Gallup Pakistan Survey

Islamabad: February 9, 2007

According to results of Gallup Pakistan’s latest survey on ‘Religion’, most people believe that the
influence of religion is increasing on people over the past few years.

When asked if the influence of religion on people is increasing in Pakistan, a little less than half
(44%) responded in the affirmative as compared to 24% who opined that its influence on people
is decreasing. While, 29% think there has been no change in the influence of religion and 3% did
not give a response to the question.

During the survey, respondents were asked whether they think various practices are acceptable in
the light of religion. There is considerable consensus on issues related to attributing divinity to
mortals; a clear majority believes such practices are wrong. For example, kissing or bowing at
graves of elders or to think they are not required to fulfill obligatory religious practices. In the
same way, more or less all individuals believe the religious importance of alms and charity is
correct but there is sharp division of opinion on various other issues. There is equal consent as
well as opposition concerning Urs and Qawwalis. Neatly two-thirds believe making concrete
graves is a wrongful act and one-third thinks it is ok to do so. 57% of the respondents believe
giving offerings (Nazr Niyaz) in the memory of their elders is acceptable whereas 43% opine that
this is not the case.
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This survey was conducted by Gallup Pakistan, affiliated with Gallup International, on a sample
of over 1000 respondents in the urban areas of all four provinces of Pakistan. This sample was
statistically selected across all ages, income groups and educational levels. The error margin for a
sample of this kind is estimated to be + 5% at a 95% confidence level.
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