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65% Claim That Women Select The Brands Of Grocery Items 
For Their Household: GILANI POLL/GALLUP PAKISTAN 
 
Islamabad, October 1, 2010  
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, even though in 
most cases the purchase is made by men, almost two third of all Pakistanis (65%) claim that the 
brands of grocery items are selected by the females in the household while 27% claim that it is 
men who make this decision in their household.   
 
In a survey, a nationally representative sample of men and women from across the country were 
asked the following question: “Who makes the buying decision for brands of grocery items in your 
household?” Twenty seven percent (27%) said that males select the brands of the grocery items as 
opposed to 65% who mentioned that women make such decisions in their household. 5% believed 
that children influence the decisions while 1% were of the opinion that buying decisions were 
influenced by shopkeepers and friends/relatives each. 1% gave other responses. 
 
It is interesting to notice that relatively more males (31%) as compared to females (22%) state that 
the brands of grocery items are selected by men in their household. On the other hand 
comparatively more females (72%) than males (59%) say that brand selection is done by women at 
their homes. 
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2604 men 
and women in rural and urban areas of all four provinces of the country, during September 2010. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
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مرد خواتين بچے دکاندار رشتہ دار ديگر
 

Source: Gilani Poll conducted by Gallup Pakistan, 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)  
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