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FROM THE EDITOR

Dear Reader,

Gilani Research Team now brings to you a collection of daily polls releases in the form of a
weekly digest, which gives you the opportunity to read opinions of the Pakistani public on
various socio-political issues. We hope it will be of interest to you and your readers.

If you have any further questions in this regard, please feel free to contact us.
Ms. Fatima Idrees

Group Manager

E-mail: fatima.idrees@gilanifoundation.com
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fatima.idree ilanifoundation.com A
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Pakistanis say in their household men are responsible Only 7% of Pakistanis think they are very impatient.

for grocery shopping. .

According to a Gilani Research Foundation According to a Gilani Research Foundation

Survey carried out by Gallup Pakistan, 70% Survey carried out by Gallup Pakistan, only

of Pakistanis say in their household men are 7% of Pakistanis think they are very impa-

responsible for grocery shopping. tient.

CLICK FOR DETAILS » CLICK FOR DETAILS »
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http://gallup.com.pk/Polls/04%20March%202013%20(PR).pdf
http://gallup.com.pk/Polls/26%20Feb%20%20(PR).pdf
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Lady of the family (54%) is the top most influencer for

Pakistanis claim that their family has access to and
conservation of electricity in the household, followed by

uses alternative dispute resolution mechanisms.
Man of the family (45%).

According to a Gilani Research Foundation According to a Gilani Research Foundation

Survey carried out by Gallup Pakistan, La- Survey carried out by Gallup Pakistan, 26%

dy of the family (54%) is the top most influ- of Pakistanis claim that their family has ac-

encer for conservation of electricity in the cess to and uses alternative dispute resolu-

household, followed by Man of the family tion mechanisms.

(45%).

CLICK FOR DETAILS » CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsi-
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http://gallup.com.pk/Polls/06%20March%202013%20(PR).pdf
http://gallup.com.pk/Polls/Daily%20poll%20-%20March%2007.pdf
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Pakistanis have heard/read about the Metro Bus; 77%
think it is a good initiative.

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, 72%
of Pakistanis have heard/read about the

Metro Bus; 77% think it is a good initiative.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsi-
bility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see web-
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http://gallup.com.pk/Polls/08%20March%202013%20(PR).pdf

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 70% of Paki-
stanis say in their household men are responsible

for grocery shopping.

A nationally representative sample of men and
women from across the four provinces was asked
“In some households, depending on the
country, different errands are carried out
sometimes by men and sometimes by wom-
en. In your household, who is responsible for
grocery shopping?” Responding to this, 70%

said men, 27% said women and 3% said other.

It is interesting to note that there is not much
difference in opinion between men and women

regarding who is responsible for grocery shop-

Gilani Poll/Gallup Pakistan
Islamabad - March 04, 2013

70% of Pakistanis say in their household men are responsible for grocery

shopping.

ping, as 72% of men think they are responsible
for grocery shopping and 67% of women also

think men are responsible for grocery shop-

ping.

The study was released by Gilani foundation
and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent
survey was carried out among a sample of
2677 men and women in rural and urban areas
of all four provinces of the country, during No-
vember 18, 2012 — November 25, 2012. Error
margin is estimated to be approximately + 2-3

per cent at 95% confidence level.

Other, 3%

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsi-
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According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, only

7% of Pakistanis think they are very impatient.

A nationally representative sample of men
and women from across the four provinces
was asked “How patient are you in your
personal life?” Responding to this, 47% said
they are somewhat patient, 45% said they are
extremely patient and 7% said they are very
impatient. However, 1% did not give a re-

sponse.

In terms of gender breakdown, 46% of men
think they are extremely patient, where as

43% of women think they are extremely pa-

tient. Only 8% of men think they are very im-
patient, and only 7% of women think they are

very impatient.

The study was released by Gilani foundation
and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The re-
cent survey was carried out among a sample
of 2677 men and women in rural and urban
areas of all four provinces of the country, dur-
ing November 18, 2012 — November 25,
2012. Error margin is estimated to be approxi-
mately + 2-3 per cent at 95% confidence

level.

Gilani Poll/Gallup Pakistan
Islamabad - March 05, 2013

Don't Know/No

_— Response, 1%

Not patient
atall, 7%

Somewhat
patient, 47%

Source: Gallup and Gilani Surveys

the Pakistani Affiliate of Gallup International Association

www.gallup.com.pk
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Others, 1%

According to a Gilani Research Foundation cal appliances in the house.

Survey carried out by Gallup Pakistan, Lady of However, for AC (39%) and Mobile Phones

. o/ .
the family (54%) is the top most influencer for (61%), it is the case that men are ranked top

conservation of electricity in the household, . . Co . .
most in playing a significant role in reduction of

followed by Man of the family (45%). their usage

A nationally representative sample of men and Conducted for USAID Power Distribution

women from across the four provinces was Programme. Influencer
asked “Who in your opinion can play major EMen HWomen
. . The study was released by Gilani foundation
role towards electricity conservation at 81% 79%

and carried out by Gallup Pakistan, the Pakistani
home?” Responding to this, Lady of the family

) . affiliate of Gallup International. The recent sur-
(54%) is the top most influencer for conserva-

vey was carried out among a sample of 1050
tion of electricity in the household, followed by

) ) men and women in rural and urban areas of all
Man of the family (45%). This may be due to

four provinces of the country, during November,
the fact that women tend to take care of the

Bulband Tube  Fans Cooler AC Refrigerator WaterPump ~ Washing v Electric Iron Mobile Phone Electric oven/

. X 2012 EI’I’OI’ marg|n |S eSt'mated tO be appI’OXI- lights machine Heater/
house predominantly and hence are more like- Geyser

mately + 3 per cent at 95% confidence level.

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

ly to have an influence on the usage of electri-




According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, 26% of
Pakistanis claim that their family has access
to and uses alternative dispute resolution

mechanisms.

A nationally representative sample of men
and women from across the four provinces
was asked “Often between families/
communities, disputes are settled
through Jirga or through some informal
dispute resolution mechanisms. Do you
or any members of your household par-

ticipate in such forms of dispute resolu-

tion mechanisms?” Responding to this,
73% said no and 26% said yes. However, 1%

did not give a response.

The study was released by Gilani foundation
and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The re-
cent survey was carried out among a sample
of 2732 men and women in rural and urban
areas of all four provinces of the country, dur-
ing January 27, 2013 — February 03, 2013.
Error margin is estimated to be approximately

+ 2-3 per cent at 95% confidence level.

Gilani Poll/Gallup Pakistan
Islamabad - March 07, 2013

Don't Know/No

Response, 1% _\

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk




According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan, 72% of Pakistanis
have heard/read about the Metro Bus; 77% think it

is a good initiative.

A nationally representative sample of men and
women from across the four provinces was asked
“Recently, the Punjab Government has
launched the Metro Bus Service in Lahore.
Have you heard or read about it?” Responding

to this, 72% said yes and 28% said no.

The respondents who had heard/read about the
Metro Bus were then asked “Some people think
it is a good initiative, while others think it is a

not a good initiative and is a waste of money.

Gilani Poll/Gallup Pakistan
Islamabad - March 08, 2013

72% of Pakistanis have heard/read about the Metro Bus; 77% think it is a

good initiative.

What is your opinion on this?” Responding to
this, 77% said they think it is a good initiative and
18% said they think it is not a good initiative. How-

ever, 5% did not give a response.

The study was released by Gilani foundation and
carried out by Gallup Pakistan, the Pakistani affili-
ate of Gallup International. The recent survey was
carried out among a sample of 2677 men and
women in rural and urban areas of all four provinc-
es of the country, during November 18, 2012 — No-
vember 25, 2012. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence

level.

Don't Know,/No
Response, 5%

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsi-
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site: www.gallup-international.com



Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected
by copyright. By accessing the Report
you agree that this is solely for personal
use. Any distribution, use, photocopy of
the Report is barred . The buyer of the
Report must not reproduce, frame (by
whatever means), link to or otherwise use
any of the material on the site without first
obtaining the written permission of Gallup
Pakistan.

Gallup Pakistan is not related to Gallup
Inc. headquartered in Washington D.C.
USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gal-
lup or Gallup Poll). We disclaim any re-
sponsibility for surveys pertaining to Paki-
stani public opinion except those carried
out by Gallup Pakistan, the Pakistani affili-
ate of Gallup International Association.
For details on Gallup International Associ-
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR
ANY DAMAGES WHATSOEVE (INCLUDING,
WITHOUT LIMITATION, DAMAGES FO
LOSS OF PROFITS, BUSINESS INTERRUP-
TION) ARISING OUT OF THE USE OF OR
INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge
and agree that any reliance upon, or use of

any information made available through
this Report shall be entirely at your own
risk. Subject to any implied terms which
cannot be excluded by law, Gallup Paki-
stan and its related entities (including any
directors, officers, employees and agents)
shall not be liable for any loss or damage,
whether direct or indirect, and however
caused, to any person arising from the use
of (or reliance upon) information provided
on and made available through this Re-
port.




