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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, 31% are fond 
of beef, 33% are inclined towards mutton and 34% like chicken. This is a notable change from 25 
years ago: In 1986, a similar Gallup and Gilani poll had found that 51% preferred mutton, 34% 
liked beef while chicken was popular among 14% only. 
 
In two different surveys, a nationally representative sample of men and women from across the 
country were asked the following question: “Which meat do you like the most?” In 2010 33% prefer 
mutton, 31% beef, and 34% chicken. 2% have given no response. The comparable figures in 
response to the same question in 1986 were: 51% were fond of mutton, 34% preferred beef and 
only 14% liked chicken. 1% gave no response.  
 
The change is mostly from mutton to chicken. There is not much change in the status of beef. 
The popularity of chicken has risen from 14% 25 years ago to 34% in 2010. By the same account 
the popularity of mutton has declined from 51% to 33%. It may be noted that preference is both 
in terms of what is liked and what is used. The two aspects get blended into each other when 
consumers are asked this type of question. 
 
A detailed analysis of the recent data shows that the popularity of chicken is slightly higher 
among urbanites (39%) than ruralites (32%) and among women (39%) than men (30%). 
 
 

 “Which meat do you like the most?” 
 

 
 

Source: 30 Years of Gallup and Gilani Surveys (1980-2010) 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2708 men 
and women in rural and urban areas of all four provinces of the country, during August 2010. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
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Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
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̈́ Ǒ͈8 jƯ/ĉاؤر ر j˺  \m͌ا ̈́ Ǟ͈ˣɓ>ͅ êëbȫ ¡/ز اؤر͈ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ Ǒ/ن اؤر د /m b� lư 8ʈ ͇ :Aؤ ǘ̈́ ˒ 6 †Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ͉̈́ ُ ͅ ħ ͇ ͌ Ǒ͈ �͇ ͉Aʝ lǤ ؤاlŽ اhĎاد m͈ \mد j ر ͉ǣ ͅ د ̈́ ̈́ ̲Œ ș͉ǱŮ
lư /m/ǫ͆¡<و aȊچ  aȊ ر /¡ ^͌ ͅ ͉Ǖ̘̈́|͉ r͈ Ǘ̈́n͏۔  
  

Z<| T>اè¿ Sś ®/م UŚ /`<ö؛ éýö/Z Qö Pt/ن ¿è راUȾ Q¿/� UÒ |>وے ãلا   �ã ŏ/ز  ]ý>چ õ/وNĂ[:Ã ڈاôö ا ãOلا  OŠ Š Š ŠŢ ş ş ± T µ ġ Ù T µÆ ÆŠ Š Šȁ ş < UȾ U ر Š<ö 9ĥ  Ȝľ¿
؛ èư /ZO Š TÆ ş   ƬƖُاUŠ ںP1980     لاã  ôö۔ ڈاS ã/د ر  T éýö/Z 1Ĺ/ن   è¿T µ ľZÆ Š Š< Ň° ş ± Ţ Šãµ O Š   Massachusetts Institute of Technology (MIT) 

èư UŚ  Ud/Ê=Z è¿ ںPç Pçر Pƹ وف<ę  T  è  اور T  SŊö اور èư 6 ڈىZا U�O O OŠ Š Š Š Š Šر Ţ Šï| Ã ¿ Ĭ ĬŠ Ĺ Ĺ¿ ¿< TŢ] Lĩ şð ا
ٓèư è¿ èð UȾ ن/éýö/Z 1Ĺ  O NŠ Š Š< Ţ Ţ Šãµ ۔  

 
 

lư اbƩ êĘ/»7̆ ا  añƙ 7Ǔ bǝ  kı 7£bľ lĲ jāhƈ añƙ ںbŶ/¡ QǗ  êǠ¸@ņ͌ ͌ ̈́ ̈́ |͇ ͈ ͈͈ ž ͇ ʁͅƎ ͆ ̈́ ͈ 9͉Ǭ ͉ ͅ ͆ 8 
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ḻ l�A: >Ǒ۔   /m/̞  7£bľ}ͅ ͅ ̈́†r͉ ̈́ Œ ͆    
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Source: Gilani Poll conducted by Gallup Pakistan, 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)           
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