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polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. Gilani, who holds a
PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading universities
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Criteria of a Good Car; 61% Say a Good Car Gives Good
Mileage, 27%06 Believe Availability of Many Different Features
Makes a Car a Good Buy: GILANI POLL/GALLUP PAKISTAN

Islamabad, April 15, 2010

According to a Gilani Research Foundation survey carried out by Gallup Pakistan, more than half
of all Pakistanis (61%) say that a good car is the one which is fuel efficient whereas 27% claim
luxury cars with many different features and facilities available in them are good cars in their
view. The remaining 12% of the respondents were unsure about their opinion.

A nationally representative sample of men and women from across the country were asked “Some
people believe that a good car is the one which has a lot of different features and other facilities
such as popular name, guaranteed parts, safety measures and etc, whereas others believe that a
good car is the one which uses less gas and gives good mileage. What is your viewpoint?” Twenty
seven percent (27%) claimed to believe that a car with various features and facilities is a good car,
while 61% believe that it is important for a good car to use less gas and give good mileage in
return. The remaining 12% of the respondents were unable to give a response about cars.

“Some people believe that a good car is the one which has a lot of different features and other
facilities such as popular name, guaranteed parts, safety measures and etc, whereas others believe
that a good car is the one which uses less gas and gives good mileage. What is your viewpoint?”

Unsure 12%

Use less Gas
61%
Many Features 27%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani
affiliate of Gallup International. The recent survey was carried out among a sample of 2756 men
and women in rural and urban areas of all four provinces of the country, during March 2010.
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level.

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title.
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its
own polls on Pakistan.

For more survey data on social and other issues see website www.gallup.com.pk

For any queries please contact:
Ms. Saadia Khalid Phone: +92-51-2655630
Assistant Manager (Research) E-mail: saadia.khalid@gallup.com.pk
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Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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