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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, nearly half of 
all Pakistanis (51%) drink water after treating or cleansing it. This is a notable change from 24 
years back: In 1987, a similar Gallup and Gilani poll had found that 23% used treated or 
cleansed water for drinking. 
 
According to the 2010 survey, those who used treated or cleansed water before drinking used the 
following methods: boiling 24%, filtering 21%, using disinfectants 4% and using mineral water 
2%.  
 
A comparative analysis of the change since 1987shows a notable shift in urban areas where the 
habit of treating water has risen from 23% to 45%. However the figure for rural Pakistan has 
remained largely unchanged since 1987at 69% using untreated water for drinking.  
 

“How do you treat water to make it suitable for drinking?” 
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2719 men 
and women in rural and urban areas of all four provinces of the country, during October 2010. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 

  



 
  

 `ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8 jƯ/ĉاؤر ر j˺  \m͌ا ̈́ Ǟ͈ˣɓ>ͅ Ǒ/ن اؤ͈ /m b� lư 8ʈ A: †ͅħؤ ͉ ͇ ͌ Ǒ͈ �͇ êëbȫ ¡/ز اؤر͉ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ ͇ر د ǘ̈́ ˒ 6Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ̈́ ُAʝ lǤ ؤاlŽ اhĎاد m͈ \mد j ر ͉ǣ ͅ د ̈́ ̈́ ̲Œ ș͉ǱŮ

lư /m/ǫ aȊچ  aȊ ر /¡ ^ ͌<و ͅ ͉ Ǖ̘̈́|͉ r͈ Ǘ̈́n͏     ۔͆¡
Z<| T>اè¿ Sś ®/م UŚ /`<ö؛ éýö/Z Qö Pt/ن ¿è راUȾ Q¿/� UÒ |>وے ãلا   �ã ŏ/ز  ]ý>چ õ/وNĂ[:Ã ڈاôö ا ãOلا  OŠ Š Š ŠŢ ş ş ± T µ ġ Ù T µÆ ÆŠ Š Šȁ ş < UȾ U ر Š<ö 9ĥ  Ȝľ¿

؛ èư /ZO Š TÆ ş   ƬƖُاUŠ ںP1980     لاã  ôö۔ ڈاS ã/د ر  T éýö/Z 1Ĺ/ن   è¿T µ ľZÆ Š Š< Ň° ş ± Ţ Šãµ O Š   Massachusetts Institute of Technology (MIT) 
èư UŚ  Ud/Ê=Z è¿ ںPç Pçر Pƹ وف<ę  T  è  اور T  SŊö اور èư 6 ڈىZا U�O O OŠ Š Š Š Š Šر Ţ Šï| Ã ¿ Ĭ ĬŠ Ĺ Ĺ¿ ¿< TŢ] Lĩ şð ا

ٓèư è¿ èð UȾ ن/éýö/Z 1Ĺ  O NŠ Š Š< Ţ Ţ Šãµ ۔  
 

l�/Ǒ 5/ رؤاج  ^ /ĉ lĲ lǤ  b@ k~/m̈́ ̈́ 6͇ m͇ ͅ ̈́ ǥ͈ ͉n
̈́
͉ 8 êǠ¸@ņͅ ͆ 24  añƙ حa8 kı l�A: ف/» b@ k~/m lĲ lǤ  añƙ ںbŶ/¡͈ ͈͆ ̈́ ̈́

͉ ̈́ ǥ͈ ͉n
23%    l´51% lư اbƩ êĘ/»ا   ͌ ͌ ̈́ ̈́ 8 

  k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈ن/Ǒ /m 6ˑ ، †ͅħ ͉ Ǒ͈8  
iم اm/د،    ͇ا ٓ ¡18 A:bǝ ͇ا ͅ œ  ، 2010  

 

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈Z /ȹ lĲ ؤےa8 êǠƁ/� \mا lĲ  ͇ @ ƌ ͈ ͈06hĎ lĲ YȪ  ،͈ ͅ s̈́(51%) A: ف/» b@ k~/m lĲ lǤ  k~/Ǒ /m ̈́ ̈́
͉ ͉̈́ ǥ͈ ͉n ͅ†ħ ۔añƳ lǤ  lĲ ͈ ͌ ͅ ǥ͈ ͉n

lư kˡ۔ >Ǒ  jÍ/� êë añƙ ںbŶ/¡ QǗ b� êǠ¸@ņ͌ m͈ ͇ 6ͅ ̈́ ͈ ͈ ͈ n͇ ͉ ͅ ͆  1987   2Čا<و  Z /ȹ lĲ ؤےa8 k~i  6ˑ  \mا lǤ  lǤ  añƙͅ ُ ͇ @ ƌ
̈́ Ǒ͈8 Ǒ͈8 ͈ ͏ ť œ͈ ̈́   اhĎاد  k~/m  «/ف  23%͈

͉ ̈́

ḻ lǤ؟  lĲ A:}ͅ ͅ ǥ͈ ͉n   
2010añƳ l�A: ل/̂ɫ lʀ ا hÚ ^ añƳ lǤ، ؤہ درج ذ  lĲ A: ف/» k~/m b� ادhĎؤہ ا Z /ȹ  lĲ ؤےa8 lǤ  lǤ  añƙ  ͈ ͈ ͈͌ ͌ͅ Δͅ¢ ͅ ͈w m͈ ͅ ͏ǥ͈ ť œ͉n

̈́
͉ ͇ ̈́ ͇ @ ƌ ͈ 8 /Ǒ /mا ̈́ ŭ ͇

ُ
24%   /Ǒ /̞   ،̈́ 6̈́ �͉

21%  ،  /mA: ل/̂ɫ ̈́دؤا 5/ ا Δͅ¢4%  jǣ  \Ǒ  añƙ ^ b@ اؤر  ،̈́ ɧ>͈ ͈ 6͉ ͈ mͅ ͇(Mineral Water)     2% ۔      
bĕiں l´  2010  añƙ͈  b@ k~/m añƙ ¡/ل 1987  ¡/ل   œ̉̈́ی  

͉ ͈ ͅ ï ±͆lǤ  lĲ A: ف/»̈́ ǥ͈ ͉n lư k~ا kˡ >Ǒ ͌ a8 kıح m/̂� añƙ/ں 
͏ ٓ m͈ ͇ 6ͅ ͈ ̈́ ͈ ͆ b�͇êC  23% l´  45%  

b@ añƙ ںbĕi  j̖ êʔ د � ،lư͈ ͅ ï |͈ Ǒ͇ ͇ ͌k~͏ یa: ͇۔jǣ  k~/m añ̚  kˡ >Ǒ  ͏ ť ͏ ͉ ͈ |̈́ m͈ ͇ 6ͅ  
     

ò U/ف èư Ud<ö ؟'   Pƻ /Z UȾ U Oاپ  Š û ŁŠãö TÆ Ţ Šã ŢZ
ٓ "
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

  



 

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈\ˏ  ĺ ^ aǖ6 ا�ˑ a8 êǠƁ/� /5 ȅǗ̈́Ƅؤے  Ǒ̈́†͆Ǘ͈n̈́ ͊ ̈́ Ǒ͈8 ͈  j̖ Ǒ/ن lĲ �/رؤں @b@bں kı د /m ؤےa8 êë ۔/Ǒ  /Ǒ  ĺ د>ƃ kı ن/Ǒ /m 6ˑ|͈ ͇ ͉ ͅ ͅ† 8 8 †ħ ħ͉ ͈ ͈ ͉͈ Ǒ͈8
Ĳ دی/mی اœ̉ ͇اؤر  ٓ ±͆  l 2719   د اؤرhƈĺ ̀ ñا�b�͈ ͅ ̈́ A:bǝ ͇ا ͅ œ2010 bƩ >ɭ  añƙ ͌ ͅ ɞǛ̈́Ɨ Ǒ/۔ ا͈ Ǹ ʇ/ن 5/  lĲ jɋ̈́ǔ͈˩̈́9ͅ ا Ɗ ˘ï̈́ ورá k~/m¹̂ͅ/ر ͈ ͆  /Ǒ hɲ  A:  ً

͇ 6͈ ͅ wͅ lư /Ǒ۔+%3-2 ͉  /m/ʙ   ͌ ͈ ͈8 ű 
    

  

éýö/Z 1Ĺ/ن UȾ |>وے   JĹ  U� LľĂã ôÃ1 اĹ  2ŏ  UȾ NĂ[:Ãو/õ لاã  Pƻ وے<| UȾ اس Qö UŚ ارش;Ư T éýö/Z 1ĹŢ/ن  ŢŠ Š Šã ýľ ã ãµ µ µ¿ ±Š ŠÃ ` T µ< Š Æ
 <Z<ŏ   <Z رPƷ UȾŠ ` ŢUÒ/r /ã  <ĂÄ /Zş Š ö Š Qö UŚ ر۔  QZ وا�7  ŠCĚZş è¿ ن/éýö/Z او©/ت O Š Ţ Uا CĚZû Š[ ş UȾ م/Ã S~ا U� 0Ã/r T şاداروں  ±Vb/| وے<| 

 UŚ /r T  2Ù/ا� TTc ş ± LľĂã اrلاQƱÃ وہ± ôÃ1 اĹ  Š Ã< ŠãµNĂ[Pÿ[Š Š UȾ  لاتã  9Z>¿ è¿ رے/Z اس /Z<Ƒ U۔ Z>اے  èƑ ر  I  Pƻ U� Š ą ìĢ T Ɩ ę`Tǻ Š şO OŠ Šş şÆ ÑÁ ĸņ°
3ã /| 0Z ĻŘ UŠ/رى  Î Š و Šæº )pk.com.gallup.www(  اور ) com.international-gallup.www (  ف اور<ò ن/éýö/Z 1Ĺ ZŢ> رPtع OZ<ö۔ ŢŠãµ Š ş

òŁ>ف اU |>وے ®/ ذ¿Q دار UŚ۔ ŢZ  
 

 
 >mhƈ Z  l´  ث/ïb@bƏ Aʝ j�/̂¹ɓƍ اؤر د ͈ ˛ɓǛͅƗ ̈́ m͈ l´ 8Ǔ ر�bع :aúA۔ ͇ Ƶ lǤ̂/ری ؤ06 ¡/  lĲ ث/ƃb˛͈ ͇ ͈ �͏ ͈ ͌ ž͈pk.com.gallup.www  

aúA: êɈ lǤ ان ´l را  lĲ l�A: وال> /m 7�/»ؤ kı aǖ� jȗ͈ u͇ ž͈ ̈́ ͈ ̈́ ͈ ͉ ħ8  
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