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IN THIS ISSUE FROM THE EDITOR

71% Pakistanis say a high ranked government official would not be given a
challan if he violated traffic rules.

Dear Reader,

Gilani Research Team now brings to you a collection of daily polls releases
in the form of a weekly digest, which gives you the opportunity to read
6 opinions of the Pakistani public on various socio-political issues. We hope it

will be of interest to you and your readers.

89% Pakistani households use a mobile phone.

If you have any further questions in this regard, please feel free to contact

us.
8 .
Ms. Fatima Idrees
Only 5% of Pakistani households use mobile money. croupManager
E-mail: fatima.idrees@gilanifoundation.com
10

89% of households with mobile money use Telenor’s mobile money service.

Please send all correspondence to:

L. I . Keep Updated
fatima.idrees@gilanifoundation.com

12

83% Pakistani households using mobile money use over-the-counter mobile n n »
Mmoney Services.

Cyberletter © For more on Gallup International see www.gallup-international.com. If
for any reason you wish to unsubscribe please send an email to

fatima.idrees@gilanifoundation.com
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MY GILANI CYBERLETTER
OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan Gilani Poll/Gallup Pakistan
June 30, 2014 July 1, 2014

71% Pakistanis say a high ranked government official 89% Pakistani households use a mobile phone.
would not be given a challan if he violated traffic rules.

According to a Gilani Research Foundation Survey According to a research study released by In-

carried out by Gallup Pakistan, 71% Pakistanis say termedia USA for which Gallup Pakistan con-

a high ranked government official would not be ducted fieldwork, 89% Pakistani households

given a challan if he violated traffic rules. use a mobile phone.

CLICK FOR DETAILS »

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://www.gallup.com.pk/Polls/300614.pdf�
http://www.gallup.com.pk/Polls/010714.pdf�
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan Gilani Poll/Gallup Pakistan
July 2, 2014 July 3, 2014

Only 5% of Pakistani households use mobile money. 89% of households with mobile money use Telenor’s mo-

bile money service.

According to a research study released by In- According to a research study released by In-

termedia USA for which Gallup Pakistan con- termedia USA for which Gallup Pakistan con-

ducted fieldwork, only 5% of Pakistani house- ducted fieldwork, 89% of households with mo-

holds use mobile money. bile money use Telenor’s mobile money ser-

vice.

CLICK FOR DETAILS »

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://www.gallup.com.pk/Polls/020714.pdf�
http://www.gallup.com.pk/Polls/030714.pdf�

MY GILANI CYBERLETTER

OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan
July 4, 2014

83% Pakistani households using mobile money use over-the-

counter mobile money services.

According to a research study released by In-
termedia USA for which Gallup Pakistan con-
ducted fieldwork, 83% Pakistani households
using mobile money use over-the-counter mo-

bile money services.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://www.gallup.com.pk/Polls/040714.pdf�

Gilani Poll/Gallup Pakistan
Islamabad— June 30, 2014

DK/NR, 3%
I

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 71%
Pakistanis say a high ranked government official would not be given a challan if he vio-

lated traffic rules.

A nationally representative sample of adult men and women, from across the four
provinces was asked, “Mr Saeed is a high ranked government official. One day, while
driving he violated traffic rules due to which an accident could have occurred. A police
constable stopped his car. Mr Saeed mentioned his rank to the officer. In your opinion,
would the constable give him a challan or not?” Responding to this, 26% said yes and

71% said no. 3% did not respond.

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2548 men in rural and urban areas of all four provinces of the country, dur-
ing Apr 21, 2014 — Apr 28, 2014. Error margin is estimated to be approximately + 2-3

per cent at 95% confidence level.



OPINION POLL
GALLUP SOCIETY | Equality Under Law

A K I S T A N

OFFICIAL WOULD NOT BE GIVEN A CHALLAN IF HE
VIOLATED TRAFFIC RULES

3% DK/NR

26% Pakistanis say that
police will give challan to
a high ranked govt official

71% Pakistanis say that
police will not give challan
to a high ranked govt
official
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SOURCE: GALLUP AND GILAN| SURVEYS SAMPLE SIZE: 2548



Gilani Poll/Gallup Pakistan
Islamabad - July 1, 2014

89% Pakistani households use a mobile phone.

According to a research study released by Intermedia USA for which Gallup Pakistan con-

ducted fieldwork, 89% Pakistani households use a mobile phone.

A nationally representative sample of households, from across the four provinces was
asked, “Please tell us, do you use a mobile phone?” In response, 89% Pakistani households

said they used a mobile phone whereas 11% said no.

A gender breakdown revealed that 56% of males have or can borrow a mobile phone while

38% females said the same.

The study was conducted by Intermedia USA and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent survey was carried out among a sample of
4,940 households in rural and urban areas of all four provinces of the country, during May

to September 2012. Error margin is estimated to be approximately +2-3 per cent at 95%

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

confidence level. The data has been accessed by Gallup Pakistan from the website http://

www.intermedia.org/.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We
require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affili-

ate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



OPINION POLL

Pakistani
h Household use a
mobile phone

o

A gender breakdown revealed
that 56% of males have or can
borrow a mobile phone while
38% females said the same.
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Gilani Poll/Gallup Pakistan
Islamabad - July 2, 2014

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

According to a research study by released by Intermedia USA for which Gallup Pakistan

conducted fieldwork, only 5% of Pakistani households use mobile money.

A nationally representative sample of households, from across the four provinces was
asked, “Please tell us, do you or anyone in your household use mobile money?” In re-

sponse, 5% said yes and 95% said no.

The study was conducted by Intermedia USA and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent survey was carried out among a sample
of 4,940 households in rural and urban areas of all four provinces of the country, during
May to September 2012. Error margin is estimated to be approximately +2-3 per cent at
95% confidence level. The data has been accessed by Gallup Pakistan from the website

http://www.intermedia.org/.
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According to a research study released by Intermedia USA for which Gallup Pakistan conduct-

ed fieldwork, 89% of households with mobile money use Telenor’s mobile money service.

A nationally representative sample of households using mobile money, from across the four
provinces was asked, “Please tell us, what mobile money service you use?” Answering to this,
89% said Telenor, 7% said UBL and 3% mentioned that they use mobile money services of

more than two providers. 1% named Ufone and only 0.4% said MCB.

The study was conducted by Intermedia USA and carried out by Gallup Pakistan, the Pakistani
affiliate of Gallup International. The recent survey was carried out among a sample of 4,940
households in rural and urban areas of all four provinces of the country, during May to Sep-
tember 2012. Error margin is estimated to be approximately £2-3 per cent at 95% confidence
level. The data has been accessed by Gallup Pakistan from the website http://

www.intermedia.org/.

Gilani Poll/Gallup Pakistan
Islamabad - July 3, 2014

fore Than Two
Providers, 3%

Ufone, 1%
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Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk
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Pakistan's Foremost Social Research Lab

89%. OF HOUSEHOLDS WITH MOBILE MONEY USE
TELENOR'S MOBILE MONEY SERVICE

0.40% use MCB

19 use Ufone

7% use UBL

89% use Telenor

nu Source: Gallup and Gilani Surveys Sample: 4940 Households



According to a research study released by Intermedia USA for which Gallup Pakistan conducted
fieldwork, 83% Pakistani households using mobile money use over-the-counter mobile money
services.

A nationally representative sample of households using mobile money, from across the four
provinces was asked, “Please tell us, do you use over the counter services?” Responding to this,
83% said yes and 17% said no.

Over the counter users were further asked, “Where do you get information about mobile money
service?” In response, 69% said television, 20% said other people, 7% said newspapers, 3% said
bill boards and 1% mentioned radio.

The study was conducted by Intermedia USA and carried out by Gallup Pakistan, the Pakistani
affiliate of Gallup International. The recent survey was carried out among a sample of 4940
households in rural and urban areas of all four provinces of the country, during May to Septem-
ber 2012. Error margin is estimated to be approximately +2-3 per cent at 95% confidence level.
The data has been accessed by Gallup Pakistan from the website http://www.intermedia.org/.

Gilani Poll/Gallup Pakistan
Islamabad - July 4, 2014

83% Pakistani households using mobile money use over-

the-counter mobile money services.

Billboards, 3% Radio, 1%
~ |

~

Newspapers, 7%

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C.

USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Paki-

stani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Pakistan's Foremost Social Research Lab

1796
Do not.use
over the counter services

83%
Use over the counter
services

OVER THE COUNTER USERS WERE FURTHER ASKED. “"WHERE DO YOU GET INFORMATION
ABOUT MOBILE MONEY SERVICE?

69% 20% 77 3% 1%
TV Recommendation Newspaper Billboard Radio
from someone

nm Source: Gallup and Gilani Survevys Sample: 4940 Households



Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
website:

national Association see

www.gallup-international.com

fatima.idress@gilanifoundation.com

Join us to stay updated
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.




