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IN THIS ISSUE FROM THE EDITOR

96% Pakistani households using mobile money services say their main finan- | ., reader

Clal aCthlty 1S maklng non-remittance Pa}’ments- Gilani Research Team now brings to you a collection of daily polls releases

in the form of a weekly digest, which gives you the opportunity to read
6 opinions of the Pakistani public on various socio-political issues. We hope it

will be of interest to you and your readers.

43% Pakistani households spent their cash savings in face of negative eco-

nomic shocks. If you have any further questions in this regard, please feel free to contact

us.

Ms. Fatima Idrees

67% Pakistanis believe it is important to incorporate changes in the way | "' &

E-mail: fatima.idrees@gilanifoundation.com

Election Commission of Pakistan functions.
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45% Pakistanis say there is a high chance an incident will take place if anyone

in their neighborhood has to walk for a mile or two at nlght Please send all correspondence to:
K
fatima.idrees@gilanifoundation.com eep Updated
12
49% Pakistanis say they or people in their neighborhood have very little trust n
in the police.
Cyberletter © For more on Gallup International see www.gallup-international.com. If
for any reason you wish to unsubscribe please send an email to
fatima.idrees@gilanifoundation.com
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan
July 7, 2014

96% Pakistani households using mobile money services

say their main financial activity is making non-remittance
payments.

According to a research study released by Inter-
media USA for which Gallup Pakistan conducted
fieldwork, 96% Pakistani households using mobile
money services say their main financial activity is

making non-remittance payments.

CLICK FOR DETAILS »

YRR GILANI CYBERLETTER

Gilani Poll/Gallup Pakistan
July 8, 2014

43% Pakistani households spent their cash savings in face

of negative economic shocks.

According to a research study released by In-
termedia USA for which Gallup Pakistan con-
ducted fieldwork, 43% Pakistani households
spent their cash savings in face of negative

economic shocks.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan Gilani Poll/Gallup Pakistan
July 9, 2014 July 10, 2014

67% Pakistanis believe it is important to incorporate chang-

45% Pakistanis say there is a high chance an incident will
es in the way Election Commission of Pakistan functions.

take place if anyone in their neighborhood has to walk for

a mile or two at night.

According to a Gilani Research Foundation Sur- According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 67% Paki- vey carried out by Gallup Pakistan, 45% Paki-

stanis believe it is important to incorporate stanis say there is a high chance an incident

changes in the way Election Commission of will take place if anyone in their neighborhood

Pakistan functions. has to walk for a mile or two at night.

CLICK FOR DETAILS »

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan
July 11, 2014

49% Pakistanis say they or people in their neighborhood
have very little trust in the police.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 49% Paki-
stanis say they or people in their neighbor-

hood have very little trust in the police.

49%

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Gilani Poll/Gallup Pakistan
Islamabad— July 7, 2014

1196% Pakistani households using mobile money services

say their main financial activity is making non-remittance

payments.

14

B Households With Mobile Money Users B Households With No Mobile Money Users

Saved Money

Sent Remittances
Received Remmitances
Sent Non-Remittance
Payments
Recelved Non-
Remmitance Pavmmts-

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

According to a research study released by Intermedia USA for which Gallup Pa-
kistan conducted fieldwork, 96% Pakistani households using mobile money ser-

vices say their main financial activity is making non-remittance payments.

A nationally representative sample of households not using mobile money,
from across the four provinces was asked, “Please tell us, out of the following
what financial activities do you engage in?” Responding to this, 9% said they
send remittances, 8% said they received remittances whereas 94% said they
sent non-remittance payments. Only 10% of the respondents said they engaged

in receiving non-remittance payments and 39% said they saved money.

When the same question was asked to the mobile money using population,
21% said they sent remittances, 13% said they received remittances and 96%
said they sent non-remittance payments. 10% of the respondents mentioned

they received non-remittance payments and 46% said they saved money.

The study was conducted by Intermedia USA and carried out by Gallup Paki-
stan, the Pakistani affiliate of Gallup International. The recent survey was car-
ried out among a sample of 4,940 households in rural and urban areas of all
four provinces of the country, during May to September 2012. Error margin is
estimated to be approximately £2-3 per cent at 95% confidence level. The
data has been accessed by Gallup Pakistan from the wesite http://

www.intermedia.org/.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Affliated with Gallup Infemational

Pakssatan's Foremost Social Research Lab

967 PAKISTANI HOUSEHOLDS USING MOBILE MONEY
SERVICES SAY THEIR MAIN FINANCIAL ACTIVITY IS
MAKING NON REMITTANCE PAYMENTS
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According to a research study released by Intermedia USA for which Gallup Pakistan conducted
fieldwork, 43% Pakistani households spent their cash savings in face of negative economic

shocks.

A nationally representative sample of households using mobile money, from across the four
provinces was asked, “Please tell us, have you experienced an economic shock in the past six

months?” In answer, 28% of the households said yes whereas 72% said no.

Furthermore, a representative sample of households that experienced economic shock in the
past six months was asked, “How did you respond to the economic shock?” Responding to this,
43% those experiencing negative shocks said they spent their cash savings to deal with the situ-
ation, 28% decreased other expenditures whereas 14% said they borrowed money from
friends, family and other sources. 11% said they responded by decreasing their expenditure on
food whereas 8% said they prayed. Of those who experienced a positive economic turn, 33%

said they responded to the change by increasing saving or expenditures.

The study was conducted by Intermedia USA and carried out by Gallup Pakistan, the Pakistani
affiliate of Gallup International. The recent survey was carried out among a sample of 4940
households in rural and urban areas of all four provinces of the country, during May to Septem-
ber 2012. Error margin is estimated to be approximately +2-3 per cent at 95% confidence level.

The data has been accessed by Gallup Pakistan from the website http://www.intermedia.org/.

Gilani Poll/Gallup Pakistan
Islamabad - July 8, 2014

II 43% Pakistani households spent their cash savings in face

of negative economic shocks.

77

spend Cash Decreased Other Borrowed Decreased
Savings Expenditures Money From Expenditure on
Family, Friends Food
and Other
Sources

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



G A L L U P OPINION POLL

P A K I S TAN ECONOMY | Personal Finance

Afflliated with Gallup Intemational

Paksstan's Foremost Social Research Lab

4375 PAKISTANI HOUSEHOLDS SPENT THEIR CASH
SAVINGS IN FACE OF NEGATIVE ECONOMIC SHOCKS

28% EXPERIENCED AN ECONOMIC SHOCK IN THE PAST SIX MONTHS

28% YES

72°% NO
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Gilani Poll/Gallup Pakistan
Islamabad - July 9, 2014

67% Pakistanis believe it is important to incorporate

changes in the way Election Commission of Pakistan func-

T

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 67%
Pakistanis believe it is important to incorporate changes in the way Election Commission

of Pakistan functions.
DK/NR, 17%

A nationally representative sample of adult men and women, across the four provinces
was asked, “Please tell us how important is it to incorporate changes in the way Election
Commission of Pakistan functions?” Responding to this, 33% said very important, 34%

said somewhat important and 16% said not important at all. 17% did not respond.

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent survey was carried out among a sample

of 2679 men in rural and urban areas of all four provinces of the country, during May 19,

Source: Gallup and Gilani Surveys

the Pakistani Affiliate of Gallup International Association 2014 - May 26, 2014. Error margin is estimated to be approximately + 2-3 per cent at 95%
www.gallup.com.pk

confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



OPINION POLL

GOVERNANCE | Elections

67%c PAKISTANIS BELIEVE IT IS IMPORTANT TO
INCORPORATE CHANGES IN THE WAY ELECTION
COMMISSION OF PAKISTAN FUNCTIONS
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Gilani Poll/Gallup Pakistan
I ( Islamabad - July 10, 2014
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5% Pakistanis say there is a high chance an incident will

take place if anyone in their neighborhood has to walk for a

mile or two at night. ,,

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 45% Pakistan-

is say there is a high chance an incident will take place if anyone in their neighborhood has to
Not At All,

13%

walk for a mile or two at night.

A nationally representative sample of adult men and women, across the four provinces was
asked, “If anyone in your neighborhood has to walk for a mile or two at night, then what are
the chances that a bad incident will take place?” Responding to this, 45% said a high chance,

42% said very little chance and 13% said no chance at all.

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Pakistani

affiliate of Gallup International. The recent survey was carried out among a sample of 2679 men

in rural and urban areas of all four provinces of the country, during May 19, 2014 - May 26, Source: Gallup and Gilani Surveys
o . . ] the Pakistani Affiliate of Gallup International Association
2014. Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



OPINION POLL
GALLUP SOCIETY | Safety

P A KI S T AN

Paksstan’s Foremost Social Research Lab

45% PAKISTANIS SAY THERE IS A HIGH CHANCE AN INCIDENT
WILL TAKE PLACE IF ANYONE IN THEIR NEIGHBORHOOD HAS TO
WALK FOR A MILE OR TWO AT NIGHT

13% 42% 45%
Not At All Very Little A High
Chance Chance

If anyone in your neighborhood has to walk for a mile or two at night, then
what are the chances that a bad incident will take place?

Ei i GallupPak Source: Gallup and Gilani Surveys Sample Size: 2679



Gilani Poll/Gallup Pakistan

Islamabad - July 11, 2014
0 (l 49% Pakistanis say they or people in their neighborhood

have very little trust in the police. ,,

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 49% Pakistanis

say they or people in their neighborhood have very little trust in the police.

A nationally representative sample of adult men and women, across the four provinces was

asked, “Please tell us to what extent do you or the people in your neighborhood trust the local

police?” Responding to this, 27% said a lot, 49% said very little and 24% said not at all. Very Little, 49%

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Pakistani affil-
iate of Gallup International. The recent survey was carried out among a sample of 2679 men in
rural and urban areas of all four provinces of the country, during May 19, 2014 - May 26, 2014.
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level.
Source: Gallup and Gilani Surveys

the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



OPINION POLL
PGAAK ILSLTl/’\ E SOCIAL BEHAVIOUR | Trust in Police

Affliated with Gallup International

Pakistan's Foremost Social Research Lab

4975 PAKISTANIS SAY THEY OR PEOPLE IN THEIR
NEIGHBORHOOD HAVE VERY LITTLE TRUST IN THE POLICE

oy
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24% 49% 27%
Not At All Very Little A Lot

what extent do you or the people in your neighborhood trust the
local police?

ro
n Wiy Ga"urJPak Source: Gallup and Gilani Surveys Sample Size: 2679



Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
website:

national Association see

www.gallup-international.com

fatima.idress@gilanifoundation.com

Join us to stay updated
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.




