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Keep Updated 

Dear Reader, 

Gilani Research Team now brings to you a collecƟon of daily polls releases 

in  the  form of a weekly digest, which gives  you  the opportunity  to  read 

opinions of the Pakistani public on various socio‐poliƟcal issues. We hope it 

will be of interest to you and your readers. 

 

If you have any further quesƟons in this regard, please feel free to contact 

us. 

Ms. FaƟma Idrees 

Group Manager 

E‐mail: faƟma.idrees@gilanifoundaƟon.com 

54% Pakistanis believe there will be no change in Pakistan-India relations after 

the new government takes power in India.  
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51% Pakistanis say they trust the quality and integrity of Pakistani media; 

48% say they do not.  
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34% 22% 

34% Pakistanis say someone has  recently asked  them  for 
help in charity work.  

22% Pakistanis have  seen K‐Electric’s ad  “Switch off  karo 
rozgar on karo” on TV.    

Gilani Poll/Gallup Pakistan 

July 21, 2014 

Gilani Poll/Gallup Pakistan 

July 22, 2014 

According to a Gilani Research FoundaƟon Survey 

carried out by Gallup Pakistan, 34% Pakistanis say 

someone has recently asked them for help in char‐

ity work.  

CLICK FOR DETAILS » 

According to a Gilani Research FoundaƟon Sur‐

vey  carried out by Gallup Pakistan, 22% Paki‐

stanis have seen K‐Electric’s ad “Switch off ka‐

ro rozgar on karo” on TV. 

CLICK FOR DETAILS » 
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48% 

48% Pakistanis say they would tesƟfy in court if they were a 
witness to a crime.   

Gilani Poll/Gallup Pakistan 

July 23, 2014 

According to a Gilani Research FoundaƟon Sur‐

vey  carried out by Gallup Pakistan, 48% Paki‐

stanis  said  they would  tesƟfy  in  court  if  they 

were a witness to a crime.    

.    

CLICK FOR DETAILS » 

July 2014 
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July 24, 2014 

54% Pakistanis believe there will be no change in Pakistan‐
India  relaƟons aŌer  the new government  takes power  in 
India.  

According to a Gilani Research FoundaƟon Sur‐

vey  carried out by Gallup Pakistan, 54% Paki‐

stanis believe there will be no change  in Paki‐

stan‐India relaƟons aŌer the new government 

takes power  in  India. The poll was  conducted 

aŌer elecƟons but before BJP  formed govern‐

ment.  

54% 
CLICK FOR DETAILS » 
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51% 

51% Pakistanis say  they  trust  the quality and  integrity of Paki‐
stani media; 48% say they do not.  

Gilani Poll/Gallup Pakistan 

July 25, 2014 

According to a Gilani Research FoundaƟon Sur‐

vey carried out by Gallup Pakistan, 51% of Pa‐

kistanis said they trust the quality and integrity 

of Pakistani media; 48% said they do not. 

. 

CLICK FOR DETAILS » 
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34% Pakistanis say someone has recently asked them for 

help in charity work.  

Gilani Poll/Gallup Pakistan 

Islamabad— July 21, 2014 

 

 

According to a Gilani Research FoundaƟon Survey carried out by Gallup Pakistan, 34% 

Pakistanis say someone has recently asked them for help in charity work. 

 

A naƟonally representaƟve sample of adult men and women, across the four provinces 

was asked, “Recently has anyone asked for your help for any charity work?” 34% of the 

respondents said yes, while 66% of the respondents said they had not been asked for 

any help for charity work.  

 

The study was released by Gilani FoundaƟon and carried out by Gallup Pakistan,  the 

Pakistani affiliate of Gallup  InternaƟonal. The recent survey was carried out among a 

sample of 2693 men in rural and urban areas of all four provinces of the country, dur‐

ing May 26  ‐ June 02, 2014. Error margin  is esƟmated to be approximately ± 2‐3 per 

cent at 95% confidence level. 

 

July 2014 

Source: Gallup and Gilani Surveys 
the Pakistani Affiliate of Gallup International Association 

www.gallup.com.pk  
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22% Pakistanis have seen K-Electric’s ad “Switch off karo 

rozgar on karo” on TV.    

Gilani Poll/Gallup Pakistan 

Islamabad - July 22, 2014 

According  to a Gilani Research FoundaƟon Survey carried out by Gallup Pakistan, 22% Paki‐

stanis have seen K‐Electric’s ad “Switch off karo rozgar on karo” on TV. 

A naƟonally representaƟve sample of adult men and women, from across the four provinces 

was asked, “Nowadays there  is a parƟcular adverƟsement being broadcasted on different TV 

channels  that  goes  something  like  this:  “Switch  off  karo  rozgar  on  karo.”  Did  you  by  any 

chance watch this adverƟsement?” Responding to this, 22% said they had seen the adverƟse‐

ment while 78% of the respondents had not seen the adverƟsement.  

Following up to the previous quesƟon, 47% of the respondents who had seen the adverƟse‐

ment said that they knew which company’s adverƟsement  it was; 52% said they did not, 1% 

did not respond. A representaƟve sample of those who said they knew the name of the com‐

pany was asked, “(If yes then) Please tell us the name of the company?” Responding to this, 

59% gave the correct answer (KE Energy ConservaƟon Drive) and 27% gave the wrong answer. 

14% did not respond.  

The study was released by Gilani FoundaƟon and carried out by Gallup Pakistan, the Pakistani 

affiliate of Gallup  InternaƟonal. The  recent survey was carried out among a sample of 2663 

men  in  rural and urban areas of all  four provinces of  the country, during  June 23‐  June 30, 

2014. Error margin is esƟmated to be approximately ± 2‐3 per cent at 95% confidence level. 

 

July 2014 

Source: Gallup and Gilani Surveys 
the Pakistani Affiliate of Gallup International Association 

www.gallup.com.pk  
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48% Pakistanis say they would testify in court if they were a 

witness to a crime.   

Gilani Poll/Gallup Pakistan 

Islamabad - July 23, 2014 

 

According  to  a Gilani Research  FoundaƟon  Survey  carried out by Gallup Pakistan, 48% 

Pakistanis said they would tesƟfy in court if they were a witness to a crime.    

 

A naƟonally representaƟve sample of adult men and women, from across the four prov‐

inces was asked, “Suppose, that if you saw a crime in progress, and your tesƟmony could 

give someone  jusƟce,  then would you  tesƟfy  in court?” Responding  to  this, 48% of  the 

respondents said they would tesƟfy in court and 33% said no. 19% of the respondent did 

not respond.  

 

The study was released by Gilani FoundaƟon and carried out by Gallup Pakistan, the Paki‐

stani affiliate of Gallup InternaƟonal. The recent survey was carried out among a sample 

of 2663 men in rural and urban areas of all four provinces of the country, during June 23 ‐ 

June 30, 2014. Error margin is esƟmated to be approximately ± 2‐3 per cent at 95% confi‐

dence level. 

July 2014 

 
Source: Gallup and Gilani Surveys 

the Pakistani Affiliate of Gallup International Association 
www.gallup.com.pk  
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54% Pakistanis believe there will be no change in Pakistan-

India relations after the new government takes power in In-

dia.  

Gilani Poll/Gallup Pakistan 

Islamabad - July 24, 2014 

According to a Gilani Research FoundaƟon Survey carried out by Gallup Pakistan, 54% Pakistanis 

believe there will be no change in Pakistan‐India relaƟons aŌer the new government takes pow‐

er in India. The poll was conducted aŌer elecƟons but before BJP formed government.  

A naƟonally representaƟve sample of adult men and women, from across the four provinces was 

asked, “Recently, elecƟons were held in India in which BJP’s candidate Narendra Modi won and 

soon will become the Prime Minister of India. Have you heard/read anything about this?” 63% of 

the respondents had heard or read about the elecƟons  in  India while 36% had not.   1% of the 

respondents did not respond.  

Furthermore, respondents were asked, “Will the relaƟons between Pak‐ India  improve, worsen 

or will there be no change aŌer the new government in India comes to power?” Responding to 

this, 21% said relaƟons will improve while 23% said they will worsen. 54% said there will be no 

change and 2% people did not respond. 

The study was  released by Gilani FoundaƟon and carried out by Gallup Pakistan,  the Pakistani 

affiliate of Gallup InternaƟonal. The recent survey was carried out among a sample of 2693 men 

in rural and urban areas of all four provinces of the country, during May 26 ‐ June 02, 2014. Error 

margin is esƟmated to be approximately ± 2‐3 per cent at 95% confidence level. 

 

July 2014 

Source: Gallup and Gilani Surveys 
the Pakistani Affiliate of Gallup International Association 

www.gallup.com.pk  
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51% Pakistanis say they trust the quality and integrity of 

Pakistani media; 48% say they do not.  

Gilani Poll/Gallup Pakistan 

Islamabad - July 25, 2014 

 

According  to a Gilani Research FoundaƟon Survey carried out by Gallup Pakistan, 51% of 

Pakistanis said they trust the quality and integrity of Pakistani media; 48% said they do not. 

 

A naƟonally representaƟve sample of adult men and women, from across the four provinc‐

es was asked, “Do you trust the quality and  integrity of the Pakistani media?” 51% of the 

respondents answered yes while 48% said they do not trust the quality and integrity of the 

media. 1% of the people did not respond. 

 

The study was released by Gilani FoundaƟon and carried out by Gallup Pakistan, the Paki‐

stani affiliate of Gallup InternaƟonal. The recent survey was carried out among a sample of 

2693 men  in rural and urban areas of all  four provinces of  the country, during May 26 – 

June 02, 2014. Error margin is esƟmated to be approximately ± 2‐3 per cent at 95% confi‐

dence level. 

July 2014 
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IN  NO  EVENT  SHALL  Gallup  Pakistan  OR  ITS 
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM‐
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI‐
TATION, DAMAGES  FO  LOSS OF  PROFITS, BUSI‐
NESS  INTERRUPTION) ARISING OUT OF THE USE 
OF OR INABILITY TO USE THE MATERIALS. 

 

As a user of this report, you acknowledge 

and agree  that any  reliance upon, or use of 
any informaƟon made available through this 
Report  shall  be  enƟrely  at  your  own  risk. 
Subject  to  any  implied  terms which  cannot 
be excluded by  law, Gallup Pakistan and  its 
related  enƟƟes  (including  any  directors, 
officers, employees and agents) shall not be 
liable for any loss or damage, whether direct 
or indirect, and however caused, to any per‐
son arising from the use of (or reliance upon) 
informaƟon provided on and made available 
through this Report. 

Legal Information & Disclaimer 
Copyright 

The Report and its content are protected by 
copyright.  By  accessing  the  Report  you 
agree  that  this  is  solely  for  personal  use. 
Any distribuƟon, use, photocopy of the Re‐
port  is  barred  .  The  buyer  of  the  Report 
must  not  reproduce,  frame  (by  whatever 
means), link to or otherwise use any of the 
material on  the site without first obtaining 
the wriƩen permission of Gallup Pakistan. 

 

 

Disclaimer 

Gallup Pakistan is not related to Gallup Inc. 
headquartered in Washington D.C. USA. We 
require that our surveys be credited fully as 
Gallup Pakistan  (not Gallup or Gallup Poll). 
We  disclaim  any  responsibility  for  surveys 
pertaining  to  Pakistani  public  opinion  ex‐
cept  those  carried  out  by Gallup  Pakistan, 
the Pakistani affiliate of Gallup InternaƟon‐
al AssociaƟon.  For  details  on Gallup  Inter‐
naƟonal  AssociaƟon  see  website: 
www.gallup‐internaƟonal.com 

 

July 2014 Edition:  

Produced by: Gallup Pakistan jointly with Gilani Research Foundation 

Please send all correspondence to: 
Email: fatima.idress@gilanifoundation.com 

  

Join us to stay updated 
 



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



