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FROM THE EDITOR

Dear Reader,

Gilani Research Team now brings to you a collection of daily polls releases
in the form of a weekly digest, which gives you the opportunity to read
opinions of the Pakistani public on various socio-political issues. We hope it

will be of interest to you and your readers.

If you have any further questions in this regard, please feel free to contact

us.
Ms. Fatima Idrees

Group Manager

E-mail: fatima.idrees@gilanifoundation.com

Please send all correspondence to:
Keep Updated
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for any reason you wish to unsubscribe please send an email to

fatima.idrees@gilanifoundation.com



OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan
August 18, 2014

51% Pakistanis are in favour of projects started by the

American government in collaboration with the Pakistani
government to control the energy crisis.

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan, 51% Pakistanis are
in favour of projects started by the American gov-
ernment in collaboration with the Pakistani gov-

ernment to control the energy crisis.

CLICK FOR DETAILS »

L) GILANI CYBERLETTER

Gilani Poll/Gallup Pakistan
August 19, 2014

75% Pakistanis have watched/heard the “Pak Pak Pakistan,
Saaf Saaf Pakistan, Safeguard Pakistan” advertisement.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 75% Paki-
stanis have watched/heard the “Pak pak Paki-
stan, saaf saaf Pakistan, safeguard Pakistan”

advertisement.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan
August 20, 2014

57% Pakistanis believe that the amount of tax in the coun-

try is more than necessary; 25% think it is satisfactory.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 57% Paki-
stanis believe that the amount of tax in the
country is more than necessary; 25% think it is

satisfactory.

CLICK FOR DETAILS »

Gilani Poll/Gallup Pakistan

August 21, 2014

49% mobile phone users, who received SMSs the previous

day, claim to receive SMS advertisements frequently.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 49% mobile
phone users, who received SMSs the previous
day, claim to receive SMS advertisements fre-

quently.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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OPINION POLLS - HIGHLIGHTS

Gilani Poll/Gallup Pakistan

August 22, 2014

72% of Pakistani mobile phone users say they read SMS

sent to them from an unknown number.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 72% of Pa-
kistani mobile phone users say they read SMS

sent to them from an unknown number.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Gilani Poll/Gallup Pakistan

Islamabad— August 18, 2014
51% Pakistanis are in favour of projects started by the Ameri-
can government in collaboration with the Pakistani govern-

ment to control the energy crisis.

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 51%
Pakistanis are in favour of projects started by the American government in collabora-
tion with the Pakistani government to control the energy crisis.

Neither in favor
nor against

A nationally representative sample of adult men and women, from across the four
25%

provinces was asked, “Nowadays the American government in collaboration with the
Pakistani government has started multiple projects to counter the energy crisis and
these projects have helped control the crisis. Are you in favour of or are against the
projects initiated by the American government in accordance with the Pakistani gov-
ernment?” 51% of the respondents said they were in favour of such projects, 25% were
neither in favour of nor against such projects, and 24% said they were against these

projects.

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the

Source: Gallup and Gilani Surveys Pakistani affiliate of Gallup International. The recent survey was carried out among a
the Pakistani Affiliate of Gallup International Association

sample of 2705 men in rural and urban areas of all four provinces of the country, dur-
www.gallup.com.pk

ing June 09 — June 16, 2014. Error margin is estimated to be approximately + 2-3 per
cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Gilani Poll/Gallup Pakistan
Islamabad - August 19, 2014

75% Pakistanis have watched/heard the “Pak Pak Pakistan,

Saaf Saaf Pakistan, Safeguard Pakistan” advertisement.

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan,

75% Pakistanis have watched/heard the “Pak pak Pakistan, saaf saaf Pakistan, No response
1%

safeguard Pakistan” advertisement.

A nationally representative sample of adult men and women, from across the
four provinces was asked, “Please tell us that have you had a chance of watching
or listening to the advertisement “Pak pak Pakistan, saaf saaf Pakistan, safeguard
Pakistan” or not?” Responding to this, 75% Pakistanis said they had watched or
listened to the advertisement while 24% said they had not and 1% did not re-

spond.

The study was released by Gilani Foundation and carried out by Gallup Pakistan,

the Pakistani affiliate of Gallup International. The recent survey was carried out

among a sample of 2705 men in rural and urban areas of all four provinces of the

Source: Gallup and Gilani Surveys
country, during June 09 — June 16, 2014. Error margin is estimated to be approxi- the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

mately + 2-3 per cent at 95% confidence level.

Dis- claimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that
our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup

International Association. For details on Gallup International Association see website: www.gallup-international.com



75% Pakistanis have watched/heard the “Pak Pak
Pakistan, Saaft Saat Pakistan, Sateguard Pakistan”

No 24%

Yes75%

“Please tell us that have you had a chance of watching or listening to the advertisement “Pak pak
Pakistan, saaf saaf Pakistan, safeguard Pakistan” or not?"

l'iﬂ /GallupPak Source: Gallup and Gilani Surveys Sample Size: 1000



Gilani Poll/Gallup Pakistan
Islamabad - August 20, 2014

57% Pakistanis believe that the amount of tax in the coun-

try is more than necessary; 25% think it is satisfactory.

4% |\

Satisfactory
25%

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We
require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim

any responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 57%
Pakistanis believe that the amount of tax in the country is more than necessary; 25%

think it is satisfactory.

A nationally representative sample of adult men and women, from across the four prov-
inces was asked, “In your opinion, is the amount of tax in country is more than necessary,
is less or is satisfactory?” Responding to this, 57% Pakistanis said the amount of taxes was
more than necessary, 25% think it was satisfactory and 14% think it is less than necessary.

4% did not respond.

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent survey was carried out among a sample
of 2705 men in rural and urban areas of all four provinces of the country, during June 09
—June 16, 2014. Error margin is estimated to be approximately + 2-3 per cent at 95% con-

fidence level.



57% Pakistanis believe that the amount of tax in the
country is more than necessary; 25% think it is
satistactory:.
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“In your opinion, is the amount of tax in country is more than necessary, is less or is satisfactory?

KT /GallupPak Source: Gallup and Gilani Surveys Sample Size: 2705



According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 49% mo-
bile phone users, who received SMSs the previous day, claim to receive SMS advertisements

frequently.

A nationally representative sample of adult men and women who owned mobile phones,
from across the four provinces was asked, “Yesterday, how many SMS did you receive that
were related to any advertisement?” Responding to this, 51% Pakistanis said they had not
gotten any text messages related to advertisements the previous day. 40% Pakistanis had
received less than 5 SMSs related to advertisements, 8% had received 6-10 SMSs and only

1% had received 11-20 of these SMSs.

The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent survey was carried out among a sample of
1564 men in rural and urban areas of all four provinces of the country, during June 02 — June
09, 2014. Error margin is estimated to be approximately £ 2-3 per cent at 95% confidence

level.

Gilani Poll/Gallup Pakistan
Islamabad - August 21, 2014

49% mobile phone users, who received SMSs the previous

day, claim to receive SMS advertisements frequently.

11-205MS
1% |

Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
www.gallup.com.pk

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA.

We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani

affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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49% mobile phone users claim to receive SMS
advertisements frequently.

O <5 6-10 n-20
Advertisement Advertisement Advertisement Advertisement
SMSs SMSs SMSs SMSs

“Yesterday, how many SMS did you receive that were related to any advertisement?”

Source: Gallup and Gilani Surveys Sample Size: 2655



Gilani Poll/Gallup Pakistan
Islamabad - August 22, 2014

72% of Pakistani mobile phone users say they read SMS

sent to them from an unknown number.

DK/NR

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 72% of
Pakistani mobile phone users Pakistanis say they read SMS sent to them from an unknown

number.

A nationally representative sample of adult men and women who owned mobile phones-
sample of adult men and women, from across the four provinces was asked, “How often

do you read an SMS sent to you from an unknown number?” 46% Pakistanis said they

sometimes read messages sent to them by unknown numbers, 26% always read such

messages and 27% never read such messages. 1% of those asked did not respond.

Sometimes
. . . . . . 46%
The study was released by Gilani Foundation and carried out by Gallup Pakistan, the Paki-
stani affiliate of Gallup International. The recent survey was carried out among a sample
of 1564 1679 men in rural and urban areas of all four provinces of the country, during Source: Gallup and Gilani Surveys
the Pakistani Affiliate of Gallup International Association
June 02 — June 09, 2014. Error margin is estimated to be approximately * 2-3 per cent at www.gallup.com.pk

95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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72% Pakistanis say they read SMS sent to them
from an unknown number.

sometimes always never
read the message read such read such
messages messages

“How often do yvou read an SMS sent to you from an unknown number?”

Source: Gallup and Gilani Surveys Sample Size: 2655



Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
website:

national Association see

www.gallup-international.com

fatima.idress@gilanifoundation.com

Join us to stay updated
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.
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