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Opinions About Solutions To Poverty: More Work Opportunities, Higher Wages And
Free Education Preferred By 66% Over Charity (32% ) GILANI POLL/GALLUP

PAKISTAN

May 25, 2011

Two third of Pakistanis believe the solution to increasing
wealth disparity between rich and poor in the country lies in
economic uplift of the poor through improved employment
opportunities (33%), higher wages (19%) and free education
(14%). Only one third (32%) feel that charity based solutions

can reduce this gap.
Click for detaild

/More Than Two Thirds (70% ) Think Official Permits And Licenses Can Only Be Acqu@
Through Bribe Or a Source GILANI POLL/GALLUP PAKISTAN
May 26, 2011

According to the results of a recent Gilani Poll conducted by Gallup
Pakistan, more than two third Pakistanis (70%) think that Permits
and Licenses can only be acquired through bribing an official or by
using a personal contact. Less than one fourth (21%) feel that this

- ‘ is not so.
\ E;lick for detailé /

K More than Two Third Pakistanis (67%) Claim To Be Easy-Going In Nature; 28% S:m
They Get Worried Easily: GILANI POLL/GALLUP PAKISTAN
May 27, 2011

According to the results of a recent Gilani Poll conducted by
Gallup Pakistan, more than two third Pakistanis (67%) claim to
be easy-going in nature while 28% feel that they get stressed and

worried easily.

!;lick for detailé J

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students
academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilant Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan

(www.gallup.com.pk)
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61% Turn To Family Members To Seek Advice Regarding Important Decisions; Nearly
One Fourth (23%) Choose Not To Take Anyone’s Advice: GILANI POLL/GALLUP
PAKISTAN

Islamabad May 23, 2011 mc!

The results of a recent Gilani Poll conducted by Gallup '
Pakistan show that as many as 61% Pakistanis turn to their v
family members when they need advice before making an '
important decision. Among the remaining, a significant 23% Y "

do not take advice from anyone and make their decisions

completely independently while 15% turn to friends, " the rightsteps
religious leaders and other options. totake

In the survey, a nationally representative sample of men and women from across the
country were asked the following question, “There are times when one has to make
important decisions. Who do you turn to for advice at such times?” Results show that an
overwhelming 61% of the respondents said they choose to take the advice of their
family members while 23% said they do not take anyone’s advice and make their
decision independently. 8% respondents said they turn to their friends for
suggestions, 4% seek advice from religious leaders while 3% do Istakhara to help them
in making the decision. 1% did not respond.

“There are times when one has to make tmportant decisions. Who do you turn to for
advice at such times?”
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Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2703 men and women in rural and urban areas of all four provinces of the
country, during November 2010. Error margin is estimated to be approximately + 2-3
per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup i iation see website: www.qallup-international.com
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What Is Most Important In Life: Health, Wealth, Education Or Family? Majority
Claims To Consider Health And Family More Important Than Wealth GILANI
POLL/GALLUP PAKISTAN
Islamabad May 24, 2011

The results of a recent Gilani Poll conducted by Gallup
Pakistan show that an overwhelming majority of Pakistanis
(82%) say they consider their health and family to be more
important than wealth which is considered most important

by only 8%. The priorities displayed by these results,

however, may not match the public’s actual behavior.

In the survey, a nationally representative sample of men and women from across the
country were asked the following question, “For some people, health is more important
than wealth while some consider wealth more important. What is most important for you?”
Results show that an overwhelming 61% of the respondents said they consider health
to be most important while another 21% said family is most important for them.
Only 8% said wealth is their top priority in life while another 8% said so about
education. 2% did not respond.

These results show that a vast majority claims that if circumstances force a choice,
they choose health over wealth. These attitudes may or may not be borne out by their
actual behavior in life.

“For some people, health is more important than wealth while some consider wealth
more important. What is most important for you?”
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Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup i jation see website: w llup-international.com
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2746 men and women in rural and urban areas of all four provinces of the
country, during April 2010. Error margin is estimated to be approximately + 2-3 per cent
at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup i iation see website: llup-inter com
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Opinions About Solutions To Poverty: More Work Opportunities, Higher Wages And Free
Education Preferred By 66% Over Charity (32% ): GILANI POLL/GALLUP PAKISTAN
Islamabad May 25, 2011

The results of a recent Gilani Poll conducted by Gallup
Pakistan show that two third Pakistanis believe the solution
to increasing wealth disparity between rich and poor in the
country lies in economic uplift of the poor through improved
employment opportunities (33%), higher wages (19%) and
free education (14%). Only one third (32%) feel that charity

based solutions can reduce this gap.

In the survey, a nationally representative sample of men and women from across the
country were asked the following question, “In your view, what is the best way to reduce
the gap between rich and poor in Pakistan?” Results show that 32% of the respondents
were in favor of charity based solutions to wealth disparity in the country, with 18%
supporting a better Zakat system, 7% calling for the helping the needy and another
7% saying that this can be done through civil society organizations. A majority of
66%, on the other hand, feel that solutions based on economic growth will be effective
in reducing the wealth disparity in the country; 33% support improved employment
opportunities, 19% call for higher wages while 14% feel that free education can help
in this regard.

A closer look at the data reveals that there are significant differences of opinion
between low income respondents (up to Rs.7000 a month) and relatively high income
respondents (above Rs. 30,000 a month). While 11% in the lower income group call
for helping the needy, only 3% in the higher income group support this method. On
the other hand, 28% respondents earning more than Rs. 30,000 a month feel that
increasing the wages of workers will decrease the gap between rich and poor while
only 18% respondents earning less than Rs. 7000 a month share this opinion.

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup i jation see website: w llup-international.com
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“In your view, what is the best way to reduce the gap between rich and poor in Pakistan?”
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Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2746 men and women in rural and urban areas of all four provinces of the
country, during April 2010. Error margin is estimated to be approximately + 2-3 per
cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup i iation see website: llup-international.com
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More Than Two Thirds (70%) Think Official Permits And Licenses Can Only Be
Acquired Through Bribe Or ‘Source’: GILANI POLL/GALLUP PAKISTAN
Islamabad May 26, 2011

According to the results of a recent Gilani Poll conducted
by Gallup Pakistan, more than two third Pakistanis
(70%) think that Permits and Licenses can only be
acquired through bribing an official or by using a personal
contact. Less than one fourth (21%) feel that this is not
s0.

In the survey, a nationally representative sample of men and women from across the
country were asked if they agreed or disagreed with the following statement, “Do you
agree or disagree with the following statement: Permits and Licenses can be acquired only
through bribe or ‘source’.” Results show that as many as 70% respondents said they
agree with this statement while 21% said they disagree. 9% did not respond.

A detailed analysis of the data reveals that relatively well-off respondents (earning
over Rs. 30,000 a month) appear to be more skeptical about the issuing of Permits
and Licenses in the country with 75% saying that these can be acquired only through
bribing an official or through a personal contact. On the other hand, 62% low income
respondents (earning upto Rs. 7000 a month) shared this opinion.

“Do you agree or disagree with the following statement: Permits and Licenses can be
acquired only through bribe or ‘source’™

Agree, 710%

S

Don’t Know,
9%

Disagree, 21%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gauup or Gauup Poll) we dlsclalm any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup see website: www.qallup-interr
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Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2746 men and women in rural and urban areas of all four provinces of the
country, during April 2010. Error margin is estimated to be approximately + 2-3 per
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More than Two Third Pakistanis (67%) Claim To Be Easy-Going In Nature; 28% Say
They Get Worried Easily: GILANI POLL/GALLUP PAKISTAN
Islamabad May 27, 2011

According to the results of a recent Gilani Poll
conducted by Gallup Pakistan, more than two third
Pakistanis (67%) claim to be easy-going in nature while
28% feel that they get stressed and worried easily

In the survey, a nationally representative sample of men and women from across the
country were asked the following question, “Do you get worried easily or are you easy-
going about life?” Results show that as many as 67% respondents said they take life as
it comes to them and do not get unduly stressed. On the other hand, 28% respondents
said that they get worried easily and are not easy-going about life.

A detailed analysis of the data shows that rural residents claim to be more easy-
going as compared to urban residents; where 70% rural residents said they do not get
worried easily, only 59% urban residents said so about themselves.

“Do you get worried easily or are you easy-going about life?”

Don’t Know, 5%

Easy Going, 67%

Worried Easily,
28%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2746 men and women in rural and urban areas of all four provinces of the
country, during November 2010. Error margin is estimated to be approximately + 2-3
per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gauup or Gauup Poll) we dlsclalm any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup see website: www.qallup-interr
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