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Keep Updated 

Dear Reader, 

Gilani Research Team now brings to you a collection of daily polls releases 

in the form of a weekly digest, which gives you the opportunity to read 

opinions of the Pakistani public on various socio-political issues. We hope it 

will be of interest to you and your readers. 

 

If you have any further questions in this regard, please feel free to contact 

us. 

Ms. Fatima Idrees 

Group Manager 

E-mail: fatima.idrees@gilanifoundation.com 
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OPINION POLLS - HIGHLIGHTS 

50% 35% 

Half of the Pakistani population believes that Pakistan is 

most likely to win the Cricket World Cup.  

Public opinion divided over the effectiveness of teaching 

female teachers to use weapons for security of schools 

and students.  

Gilani Research Foundation (GRF Poll) 

March 16, 2015 

Gilani Research Foundation (GRF Poll) 

March 17, 2015 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan, 50% Pakistanis said 

that Pakistan is most likely to win the World Cup.  

CLICK FOR DETAILS » 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 35% Paki-

stanis feel that teaching female teachers to use 

weapons will not make any difference to secu-

rity of schools and students.  

CLICK FOR DETAILS » 

March 2015 

http://www.gallup.com.pk/Polls/160315.pdf
http://www.gallup.com.pk/Polls/170315.pdf
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OPINION POLLS - HIGHLIGHTS 

61% 

WIN/Gallup International’s Global Survey Shows Three in 

Five Willing to Fight for Their Country. 

Gilani Research Foundation (GRF Poll) 

March 18,  2015 

A global survey from WIN/Gallup Internation-

al, the world’s leading association in market 

research and polling shows that 61% of those 

polled across 64 countries would be willing to 

fight for their country, while 27% would not . 

CLICK FOR DETAILS » 

March 2015 

Gilani Research Foundation (GRF Poll) 

March 19, 2015 

Majority Pakistanis have heard about Dubai.  

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 72% Paki-

stanis said they have heard about Dubai; 25% 

said they have not.  

72% 

CLICK FOR DETAILS » 

http://www.gallup.com.pk/Polls/180315.pdf
http://www.gallup.com.pk/Polls/190315.pdf
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OPINION POLLS - HIGHLIGHTS 

33% 

33% of those Pakistanis who have heard about Dubai said 

they know more about Dubai’s products than its other as-

pects.  

Gilani Research Foundation (GRF Poll) 

March 20, 2015 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 33% of 

those Pakistanis who have heard about Dubai 

said they know more about Dubai’s products; 

30% know more about the economic/financial 

situation.  

CLICK FOR DETAILS » 

March 2015 

http://www.gallup.com.pk/Polls/200315.pdf
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“ 
Half of the Pakistani population believes that Pakistan is most 

likely to win the Cricket World Cup.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad— March 16, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 50% Pakistanis said 

that Pakistan is most likely to win the World Cup.  

 

A nationally representative sample of adult men and women, from across the four provinces was 

asked, “In your opinion, which one team is most likely to win the Cricket World Cup?” In response to 

this question, 50% respondents said Pakistan is most likely to win the World Cup, 13% said Australia is 

most likey to win, 10% said South Africa is most likely to win, 9% said New Zealand is most likely to 

win and 9% believe that India is most likely to win. 2% respondents think that West Indies is the team 

most likely to win the Cricket World Cup, 2% believe England is most likely to win, 1% believe Bangla-

desh is most likely to win, 1% believe Zimbabwe has the most chance of winning, while 1% believe Sri 

Lanka is most likely to win and 2% did not respond. 

 

This question has also been asked during previous World Cups and the historical data suggests that 

the Pakistani public has usually named Pakistan as the team most likely to win past World Cups. In 

1999, 51% respondents thought Pakistan was most likely to win. In 2003, 58% respondents said Aus-

tralia was most likely to win (the question was asked after Pakistan had been knocked out of the tour-

nament). In 2007, only 30% respondents said Pakistan was most likely to win, but this percentage was 

still higher than those respondents naming any other team. In 2011, 71% respondents said Pakistan 

was most likely to win.     

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Paki-

stani affiliate of Gallup International. The recent survey was carried out among a sample of 1379 men 

and women in rural and urban areas of all four provinces of the country, during February 09 - Febru-

ary 16, 2015. Error margin is estimated to be approximately ± 2-3 per cent at 95% confidence level. 

March 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup 
International Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 

Historical Data – Teams considered most likely to win past World Cups 

http://www.gallup-international.com
http://www.gallup.com.pk
file:///C:/Users/amal/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/81ZIWTB4/Daily%20Polls/Word/Press%20Release/2014/AppData/Local/Microsoft/Windows/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR
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“ Public opinion divided over the effectiveness of teaching female 

teachers to use weapons for security of schools and students.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - March  17, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 35% 

Pakistanis feel that teaching female teachers to use weapons will not make any difference 

to security of schools and students.  

 

A nationally representative sample of adult men and women, from across the four prov-

inces was asked, “Recently, after the Peshawar tragedy, female teachers in Peshawar 

schools are being taught to use weapons. Do you feel that giving teachers weapons will 

improve the security situation for schools and students, worsen it, or will it make no 

difference?” In response to this question, 29% respondents said that teaching female 

teachers to use weapons will improve the security situation for schools and students, 33% 

respondents said that it will worsen the security situation, while 35% believe it will make 

no difference and 3% did not respond.   

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, 

the Pakistani affiliate of Gallup International. The recent survey was carried out among a 

sample of 1379 men and women in rural and urban areas of all four provinces of the 

country, during February 09 - February 16, 2015. Error margin is estimated to be approxi-

mately ± 2-3 per cent at 95% confidence level. 

March 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup Inter-
national Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 

http://www.gallup-international.com
http://www.gallup.com.pk
file:///C:/Users/amal/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/81ZIWTB4/Daily%20Polls/Word/Press%20Release/2014/AppData/Local/Microsoft/Windows/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR
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“ WIN/Gallup International’s Global Survey Shows Three in 

Five Willing to Fight for Their Country 

“ Gilani Research Foundation (GRF Poll) 

Islamabad— March 18, 2015 

A global survey from WIN/Gallup International, the world’s leading association in market research and polling shows that 61% of those polled across 64 countries would be 

willing to fight for their country, while 27% would not.   

 

However, there are significant differences by region.  Willingness to fight is highest in the M.E.N.A. region (83%) while it is lowest in Western Europe (25%).  A history of those 

countries in recent conflict provides an interesting comparison.  The Japanese (11%) are the least likely of 64 countries polled to be willing to fight for their country.  Results 

from Germany are similar – 18% willing to fight.  By comparison these numbers are considerably lower than in the UK (27%) and France (29%). A majority (52%) of women 

surveyed across the globe said they would be willing to fight (vs. 67%) among men. Those aged 18-34 years (66%) are the most willing.  Of the variety of religious denomina-

tions covered in the survey we see those Muslims (78%) are most willing to fight for their country. 

 

Jean-Marc Leger, President of WIN/Gallup International Association, said: “One hundred years on from the start of the First Great War we find that 61% of the world’s citizens 

are willing to fight for their country.   However, the true story is in the regional comparison and in a time of such turmoil in the Middle East it is noticeable that willingness to 

fight is highest in the MENA region.” 

 

PAKISTAN 

Pakistan ranks significantly high in the ranking of countries where people are very willing to fight for their country. It ranks as the third most willing country in this regard, fall-

ing behind Fiji and Morocco only, with an overwhelming 89% people saying they will fight for their country of need be. 

 

Methodology: 

The WIN/Gallup International Survey is an annual tradition initiated by and designed under the chairmanship of Dr. George Gallup in 1977. It is conducted every year since 

then. This year it was carried out by the WIN/Gallup International Association in 64 countries around the world.  

 

A total of 62,398 persons were interviewed globally. In each country a representative sample of around 1000 men and women was interviewed either face to face (30 coun-

tries; n=32258), via telephone (12 countries; n=9784) or online (22 countries; n=20356). Details are attached. The field work was conducted during September 2014 - Decem-

ber 2014. The margin of error for the survey is between 2.14 and 4.45 +3-5% at 95% confidence level. The global average has been computed according to the share of the 

covered adult population of the surveyed countries. 

March 2015 
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“ Majority Pakistanis have heard about Dubai.  

“ 

Gilani Research Foundation (GRF Poll) 

Islamabad - March 19, 2015 

 

 

 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 72% Pakistan-

is said they have heard about Dubai; 25% said they have not.  

 

A nationally representative sample of adult men and women, from across the four provinces 

was asked, “Have you heard about Dubai?” In response to this question, 72% respondents said 

they have heard about Dubai, while 25% respondents said they have not heard about Dubai 

and 3% respondents did not respond. 

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of Gallup International. The recent survey was carried out among a sample of 

1379 men and women in rural and urban areas of all four provinces of the country, during Feb-

ruary 09 - February 16, 2015. Error margin is estimated to be approximately ± 2-3 per cent at 

95% confidence level. 

March 2015 

 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 
Association: www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 

http://www.gallup-international.com
http://www.gallup.com.pk
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“ 33% of those Pakistanis who have heard about Dubai said they 

know more about Dubai’s products than its other aspects.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - March 20, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 

33% of those Pakistanis who have heard about Dubai said they know more about 

Dubai’s products; 30% know more about the economic/financial situation.  

 

A nationally representative sample of adult men and women who have heard about 

Dubai, from across the four provinces was asked, “Which of the following aspects of 

Dubai do you know more about?” In response to this question, 33% respondents 

said they know more about Dubai’s products, 30% respondents know more about 

the economic/financial situation,  21% know more about lifestyle and ideology, while 

20% said they know more about Dubai’s culture, arts and history and 18% know 

more about Dubai as a welfare state. 14% respondents claimed to know more about 

Dubai’s sports, 12% said they know more about its politics and foreign policy, 11% 

know more about the world’s tallest building (Burj Khalifa) in Dubai, 9% know more 

about human rights, 3% know more about tax, 3% know more about demographics, 

1% know more about discrimination, and 1% named other aspects they know more 

about.  

 

The study was released by Gilani Research Foundation and carried out by Gallup Pa-

kistan, the Pakistani affiliate of Gallup International. The recent survey was carried 

out among a sample of 1000 men and women in rural and urban areas of all four 

provinces of the country, during February 09 - February 16, 2015. Error margin is 

estimated to be approximately ± 2-3 per cent at 95% confidence level. 

March 2015 
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IN NO EVENT SHALL Gallup Pakistan OR ITS 

AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-

AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-

TATION, DAMAGES FO LOSS OF PROFITS, BUSI-

NESS INTERRUPTION) ARISING OUT OF THE USE 

OF OR INABILITY TO USE THE MATERIALS. 

 

As a user of this report, you acknowledge 

and agree that any reliance upon, or use of 

any information made available through this 

Report shall be entirely at your own risk. 

Subject to any implied terms which cannot 

be excluded by law, Gallup Pakistan and its 

related entities (including any directors, 

officers, employees and agents) shall not be 

liable for any loss or damage, whether direct 

or indirect, and however caused, to any per-

son arising from the use of (or reliance upon) 

information provided on and made available 

through this Report. 

Legal Information & Disclaimer 

Copyright 

The Report and its content are protected by 

copyright. By accessing the Report you 

agree that this is solely for personal use. 

Any distribution, use, photocopy of the Re-

port is barred . The buyer of the Report 

must not reproduce, frame (by whatever 

means), link to or otherwise use any of the 

material on the site without first obtaining 

the written permission of Gallup Pakistan. 
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