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Gilani Research Foundation is a not for profit public service project to provide
social science research to students, academia, policy makers and concerned
citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. [jaz Shafi Gilani who pioneered the field of
opinion polling in Pakistan and established Gallup Pakistan in 1980. Currently Dr. Gilani,
who holds a PhD from the Massachusetts Institute of Technology (MIT) and has taught at
leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan.

Majority Believes Tea Has A More Refreshing Effect Than
Coffee: GILANI POLL/GALLUP PAKISTAN

Islamabad, June 3, 2010

According to a Gilani Research Foundation survey carried out by Gallup Pakistan, more than two
thirds of all Pakistanis (71%) claim that tea refreshes the mind while only 6% believes that coffee
is more refreshing. A significant 18% finds none of these two beverages refreshing where as 5%
gave no response.

A nationally representative sample of men and women from across the country were asked “Do
you usually drink tea or coffee?” Eighty six (86%) said they usually drink tea, only 5% claimed to
take coffee, while 8% said they don’t drink either of them. The remaining 1% gave no response.

“Do you usually drink tea or coffee?”

Coffee 5%

Tea

86% None 8%

NR 1%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

In a follow up question the respondents were asked “Some people believe that tea refreshes the
mind while others say coffee is more refreshing. What is your opinion?” Seventy one percent (71%)
are of the opinion that tea refreshes their mind while 6% said that coffee is more refreshing. A
significant 18% find none of these two beverages refreshing where as 5% gave no response.

“Some people believe that tea refreshes the mind while others say coffee is more refreshing.
What is your opinion?”

Coffee 6%

None 18%

Tea NR 5%
1%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)



The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani
affiliate of Gallup International. The recent survey was carried out among a sample of 2698 men
and women in rural and urban areas of all four provinces of the country, during May 2010. Error
margin is estimated to be approximately + 2-3 per cent at 95% confidence level.

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title.
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its
own polls on Pakistan.

For more survey data on social and other issues see website www.gallup.com.pk

For any queries please contact:
Ms. Saadia Khalid Phone: +92-51-2655630
Assistant Manager (Research) E-mail: saadia.khalid@gallup.com.pk
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the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

C‘m)@)’v&)bbc.‘cj%db/wdyLﬁ,@«q.f@m)@f@b@%i.qu.d?(u)ju”f" .@(%gﬁ/ S

Lic Unailiinltbe 2 I Ll e nws e ol & LISl b b L o

S LI Sl b b L 18% sl o ln ulirobitb e 2 G SE K 6r o

b sl o e W

sl ialiglo a 22 38 e Jls L ol by, by pley e 22 LelSa s K85l oo
t3bba aie byl b AL SobysStlo pdls £ O

Coffee 6%

None 18%

Tea NR 5%
1%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)



J)Juifwzlaéuf‘/(;y, -U/U/a,)»JuW/Jvd/‘a,J)/'Jc_s/ Jb(ﬁmb C/’Jf L},U/
e U 2-3% 168, (L WP K B L B s 2010 Sunp e 85 s 2581 L ol 4

e & oSl S Sce i Jrspil WS s & o W S 2y £l S BIE S oleSb IS
2 $L L pb gl e ol § alsl e GBS sl i S s 2 S 8L 0 b £
§ e i e b o Bl 2y 385, e 315 S ol e ) S 0y SV o S s lal §
sl o oSl LIS 1Se e, (www.gallup-international.com) s (Www.gallup.com.pK) sl s g5lay <

IV IR SRS I YOS

www.gallup.com.pk _ U/C”“‘—JL/ -0 Sk LL._«L}’”,VJ”A{_ ._,Wr)/mlgtr
S e g LS bl

Ms. Saadia Khalid Phone: +92-51-2655630
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