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29% Use Henna For Their Hair Care: GILANI POLL/GALLUP 
PAKISTAN 
 
Islamabad, August 3, 2010  
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, oil turns out to 
be the most commonly used hair care product used by 89%, followed by soap (68%), shampoo 
(55%) and henna (29%). 
 
A nationally representative sample of men and women from across the country were asked the 
following question: “Which of the following products do you use to take care of your hair?” Eighty 
nine percent (89%) treated their hair with oil, 68% used soap for them, 55% shampooed their hair 
and henna was applied by 29% on the hair. Other least common hair products turned out to be 
egg and yogurt used by 10% each, hair colour (8%) and Gel (3%). 
 
A detailed analysis of data shows that proportionately a higher percentage of ruralites (91%) use 
oil to pamper their hair as compared to their urban counterparts (84%). Usage of soap in the 
urban areas is very low (45%) as compared to rural regions (81%) and shampoo on the other hand 
is consumed more by urbanites (46%) than ruralites (70%). Shampoo turns out to be more 
popular in females while soap is used by more males. 
 

“Which of the following products do you use to take care of your hair?” 
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2698 men 
and women in rural and urban areas of all four provinces of the country, during July 2010. Error 
margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 



 
Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
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  k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈ن/Ǒ /m 6ˑ ، †ͅħ ͉ Ǒ͈8  

iم اm/د،    ͇ا ٓ   Ĺȇ7  ، 2010ا 03¡
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)             
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