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' ‘ew ovemor s a9 4 / 82% Of Pakistani Males Claim To Go To The Mosque\
At Least Once A Week

January 24, 2011

A recent Gilani poll conducted by Gallup
Pakistan shows that 82% of Muslim males
of Pakistan claim to go to the mosque at
least once a week, the remaining claim to
go less frequently. Considering the social
desirability of attending the mosque, the
claimed attendance could include a certain

element of exaggeration.
lick for detaild

Dear Reader,

Gilani Research
Team now brings
to you a collection of daily polls
releases in the form of a weekly
digest, which gives you the
opportunity to read opinions of the
Pakistani public on various socio-
political issues.

We hope it will be of interest to you
and your readers.

/ 72% Get Their Clothes Stitched Where As 25% Stitch Theh
If you have any further questions in ) Own Clothes

this regard, please feel free to
contact us. January 25, 2011

Ms. Fatima Idrees

A recent Gilani poll conducted by Gallup Pakistan
Group Manager

shows that almost three fourth of all Pakistanis
(72%) claim to get their clothes stitched. 25% say
they stitch their own clothes and 3% buy ready

made clothes.
lick for detaild /

Ms. Aleena Aziz

Phone: +92-51-2655630
Research Executive

E-mail: aleena.aziz@gallup.com.pk
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2655632
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Most Pakistanis Are Not Good At Remembering Birthdays
January 26, 2011

A recent Gilani poll conducted by Gallup Pakistan shows that most of all
Pakistanis (55%) do not remember their own birthdays, only 45% do. Similarly
most (71%) do not remember the birthdays of their friends and family while only
28% claim to do so. j
Click for detaild

Inflation Is Seen As Top Most Problem In Popular Opinion (55%) \
January 27, 2011

A recent Gilani poll conducted by Gallup Pakistan shows that more than half
(55%) of all Pakistanis consider inflation to be the major problem faced by
Pakistan followed by terrorism (21%) and unemployment (16%).

Majority (62%) Is Indifferent On The Appointment Of New Governor\
January 28, 2011

A recent Gilani poll conducted by Gallup Pakistan shows that almost two
third of all Pakistanis (62%) are indifferent on the appointment of the new
Governor of Punjab, followed by 23% who are happy and 14% who are sad

A on the appointment.
el LClick for detaild j

Gilani Research Foundation is a not for profit public service project to provide social science research to students
academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. ljaz Shafi Gilani who pioneered the field of opinion in Pakistan and
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology
(MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan
(www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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82% Of Pakistani Males Claim To Go To The Mosque At Least Once A Week:
GILANI POLL/GALLUP PAKISTAN

Islamabad January 24, 2011

According to a Gilani Research Foundation
survey carried out by Gallup Pakistan, 82% of
Muslim males of Pakistan claim to go to the
mosque at least once a week, the remaining
claim to go less frequently. Considering the
social desirability of attending the mosque, the
claimed attendance could include a certain
element of exaggeration.

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “How often do you go to the
mosque in your locality?” Eighty two (82%) claimed that they went to the
mosque at least once a week, 14% said they went less frequently, and 4% gave
other responses.

“How often do you go to the mosque in your locality?”
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Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com Continued............
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Continued............

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 1378 men in rural and urban areas of all four
provinces of the country, during October 2010. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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72% Get Their Clothes Stitched Where As 25% Stitch Their Own Clothes :GILANI
POLL/GALLUP PAKISTAN
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Islamabad January 25, 2011

25% say they stitch their own clothes and 3% buy ready

made clothes.
. MBI

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “Some people wear readymade
clothes, others get them stitched or stitch themselves. How are your clothes
mostly made?” Seventy two percent (72%) claimed to get their clothes stitched,
25% said they stitch their own clothes and 3% sated they wear ready made
garments.

A detailed analysis of the data reveals that more females (39%) stitch their
clothes as compared to their male counter parts (12%). On the other hand
relatively more males (83%) get their clothes made by others than the females
(59%).

“Some people wear readymade clothes, others get them stitched or stitch
their own clothes. How e your clothes mostly made?”

Stitch own clothes
25%

Get clothes
stitched
72%

Wear ready made
clothes
3%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2641 men and women in rural and urban areas
of all four provinces of the country, during December 2010. Error margin is
estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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Most Pakistanis Are Not Good At Remembering Birthdays: GILANI
POLL/GALLUP PAKISTAN

Islamabad January 26, 2011

According to a Gilani Research Foundation
survey carried out by Gallup Pakistan, most of
all Pakistanis (55%) do not remember their own
birthdays, only 45% do. Similarly most (71%) do
not remember the birthdays of their friends and
family while only 28% claim to do so.

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “Do you usually remember your
own birthday?” Forty five percent (45%) replied in affirmative while 55% said
they do not remember their own birthday.

“Do you usually remember your own birthday?”

Yes

45%
No

55%

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)

In a follow up question, a nationally representative sample of men and women
from across the country were asked the following question:” Do you mostly
remember the birthdays of your friends and relatives or not?” Seventy one
percent (71%) stated that they usually don’t remember the birthdays of their
friends and family where as 28% said that they do. 1% gave no response.

A detailed analysis of the data showed that urbanites are better at
remembering birthdays than their rural counterparts.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com Continued............
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Continued............

“Do you mostly remember the birthdays of your friends and relatives or not?”

No response

/ 5

U Yes
28%

71%

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2738 men and women in rural and urban areas
of all four provinces of the country, during January 2011. Error margin is
estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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Inflation Is Seen As Top Most Problem In Popular Opinion (55%): GILANI
POLL/GALLUP PAKISTAN

Islamabad January 27, 2011

According to a Gilani Research Foundation survey
carried out by Gallup Pakistan, more than half (55%) of
all Pakistanis consider inflation to be the major
problem faced by Pakistan followed by terrorism (21%)
and unemployment (16%).

F

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “In your opinion which is the
biggest problem currently faced by Pakistan?” Fifty five percent (55%)
considered inflation to be the biggest issue currently faced by Pakistan, followed
by terrorism (21%) and unemployment (16%). 8% gave other responses.

A detailed analysis of the survey showed that relatively more urbanites (59%)
considered inflation to be the current major issue of the country as compared to
its rural counterparts (53%).

“In your opinion which is the biggest problem currently faced by Pakistan?”
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Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani
public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey
was carried out among a sample of 2754 men and women in rural and urban
areas of all four provinces of the country, during January 2011. Error margin
is estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani
public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com
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Majority (62%) Is Indifferent On The Appointment Of New Governor: GILANI
POLL/GALLUP PAKISTAN

Islamabad January 28, 2011

According to a Gilani Research Foundation
survey carried out by Gallup Pakistan, almost
two third of all Pakistanis (62%) are indifferent
on the appointment of the new Governor of
Punjab, followed by 23% who appreciate this
decision and 14% who are critical of it.

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “Recently after the death of
Governor of Punjab Salman Taseer, Latif Khosa has been appointed as the new
Governor. What are your sentiments on hearing this news?” Sixty two percent
(62%) said that the appointment of the new Governor of Punjab made no
difference to them, 23% were pleased with this news and 14% were critical of it.
1% gave no response.

A detailed analysis of the data showed that relatively more urbanites (22%) were
critical of this news as compared to their rural counterparts (10%).

“Recently after the death of Governor of Punjab Salman Taseer, Latif Khosa has
been appointed as the new Governor. What are your sentiments on hearing this
news?”

Critical
14%

Indifferent
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I 62%
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1%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2738 men and women in rural and urban areas
of all four provinces of the country, during January 2011. Error margin is
estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani
public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com
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