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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, half of all 
Pakistanis (50%) believe that poor people of our society respect their parents more whereas only 
10% claim that rich people give more respect to their parents. However a significant (40%) are of 
the opinion that being poor or rich makes no difference with regards to respecting parents.  
 
A nationally representative sample of men and women from across the country were asked “Some 
people believe that poor people of our society respect their parents more, some believe that rich 
people have more respect for their parents, whereas others say that in our society respecting 
parents has nothing to do with poverty or wealth. What is your view point?” Fifty percent (50%) 
said that poor people respect their parents more, 40% believe that respecting parents has nothing 
to do with your financial standing, whereas 10% believe that rich people give more respect to their 
parents.  
 
The findings of the survey reveal that while a proportionately higher percentage of ruralites 
believe that parents are given more respect by poor people (54%), a comparatively higher 
percentage of urbanites believe that being poor or rich has nothing to do with respecting parents 
(45%). It is also seen that a proportionately higher percentage of people above 50 years of age 
(57%) are of the opinion that poor people respect their parents more.  
 
 

“Some people believe that poor people of our society respect their parents more, some believe that 
rich people have more respect for their parents, whereas others say that in our society 

 respecting parents has nothing to do with poverty or wealth. What is your view point?”  

Poor people respect 
parents more 50%

No difference 40%

Rich people respect 
parents more 10%

 
Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2723 men 
and women in rural and urban areas of all four provinces of the country, during April 2010. Error 
margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 



 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

For more survey data on social and other issues see website www.gallup.com.pk  
 
For any queries please contact: 
Ms. Saadia Khalid      Phone:   +92-51-2655630 
Assistant Manager (Research)     E-mail: saadia.khalid@gallup.com.pk 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  



 

  

 `ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8 jƯ/ĉاؤر ر j˺  \m͌ا ̈́ Ǟ͈ˣɓ>ͅ êëbȫ ¡/ز اؤر͈ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ Ǒ/ن اؤر د /m b� lư 8ʈ ͇ :Aؤ ǘ̈́ ˒ 6 †Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ͉̈́ ُ ͅ ħ ͇ ͌ Ǒ͈ �͇ ͉Aʝ lǤ ؤاlŽ اhĎاد m͈ \mد j ر ͉ǣ ͅ د ̈́ ̈́ ̲Œ ș͉ǱŮ

lư /m/ǫ aȊچ  aȊ ر /¡ ^ ͌<و ͅ ͉ Ǖ̘̈́|͉ r͈ Ǘ̈́n͏    ۔͆¡
T ãلا   �ã ŏ/ز  ]ý>چ õ/وNĂ[:Ã ڈاôö ا ±ãلا  T µ ġ Ù T µÆ ÆŠ Š Šȁ ş < Š Š Z<| O>اè¿ Sś ®/م UŚ /`<ö؛ éýö/Z Qö Pt/ن ¿è راUȾ Q¿/� UÒ |>وےر OŠ ŠŢ ş ş UȾ U Š<ö 9ĥ  Ȝľ¿

؛ èư /ZO Š TÆ ş   ƬƖُاUŠ ںP1980     لاã  ôö۔ ڈاS ã/د ر  T éýö/Z 1Ĺ/ن   è¿T µ ľZÆ Š Š< Ň° ş ± Ţ Šãµ O Š   Massachusetts Institute of Technology (MIT) 

Pçں Pçر Pƹ وف<ę  T  è  اور T  SŊö اور èư 6 ڈىZا U�Š Š Š Šï| Ã ¿ Ĭ ĬŠ Ĺ Ĺ¿ ¿< O Š TŢ]èư UŚ  Ud/Ê=Z è¿ O OŠ Šر Ţ Lĩ şð ا
ٓèư è¿ èð UȾ ن/éýö/Z 1Ĺ  O NŠ Š Š< Ţ Ţ Šãµ ۔  

 
 
 

ͅؤاú>ū` 5/ ا�aǖام؛ ͈50%  /5 `ú>ūگ ؤاbŶ 06h: Z /ȹ  lĲ͈ ͈ ̈́ ͇ @ ƌز،añƳ l�A: امaǖدہ ا�/m͈ ͌ ͅ ͅ ͈10%  lĲ 
aǖƘا Z /ȹ͈ ͇ @ ƌ  ز ،añƳ l�A: امaǖدہ ا�/m͈ ͌ ͅ ͅ ͈40% /ma: añ̚ ĺ jǣ ا�aǖام hĎ añƙق  h: /m یaǖƘا Z /ȹ  lĲͅ ͉ ͈ |̈́ ̈́ ͈ ͅ ͇ �͈ ̈́ ͈ ͈ ͇ @ ƌ 8  

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈، 8ن/Ǒ /m 6ˑ†ͅħ ͉ Ǒ͈  
  

iم اm/د،  ͇ا ٓ ¡05  jǣ͏ Ɨ  ، 2010  
 

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈Z /ȹ lĲ ؤےa8 êǠƁ/� \mا lĲ  ͇ @ ƌ ͈ bǝ͈ں ͈ /Ǒ /m  YȪ  ،�̈́ ͅ†ħ ͉ s̈́ (50%)  lǤ êɼ ا  06h: /5 \ˏ Ǒ/ل Ƶ añƙ̂/رے   lĲ̈́ �͉ ͇ͅ ǜé ͈ ̈́ ƃ ͌ ͈ ͈ �̈́
 êʔ � ،añƳ l�A: امaǖدہ ا�/m5/ ز `ú>ūؤاǑ͇ ͇ ͈ ͌ ͅ ͅ ͈ lǤ ؤاú>ū` 5/ ا�aǖام ز 10%͈ Ǒ/ل êC lư اbŶ aǖƘگ ا ͅاhĎاد 5/   ͈ ̈́ �͉ ͈ ͌ ͈ �̈́ ɓ<اد ̈́ êʔ اa: \mی  � ،añƳ l�A: دہ/m>ͅ ͇ ͇͈ ͈Ǒ ͇ ͈ ͌ ͅ

lư añ̚ ۔ (40%)  Z  k~b@ l´ امaǖا� lĲ `ú>ū5/ ؤا jǣ h: /m ی aǖƘا Z /ȹ  lĲ ͌ ͈ |̈́ ˛ @ɓ>ͅ ͏ ͅ ͈ ͇ �͈ ̈́ ͈ ͈ ͇ ƌ   
Ǒ  /̞ b@ وال> êë l´  اثa: b� 5ǭا�ñ` اؤر   A: ورá k~/m¹̂/ر l´ ḥ  \ˏ͈ ͈8 �͉ ƃ͉ ͈ �̈́ ͈ ͅ ͆̈́ ̈́ Ǖͅ ̈́ǥƄ ͉

ͅ }͇/êC  ،" êɼ  06h: /5 ےa8 /ɓ Ǒ/ل Ƶ êC lư̂/ رے  bľ bŶ Tɚͅں 5/  ǜ͇é ͈ ̈́ ͆ ƍ ͌ ͌ ͈ �̈́ >͇
 kı `ú>ū ؤا lǤ ͈ا ̈́ Ǒ/ل Ƶ añƙ̂/ رے ͉�  lĲ Tɚ lǤ ؤاkı `ú>ū زm/دہ :hث :lư /m A اؤ ر  êɼ ا  aǖƘا añƙ ل/Ǒ  lĲ Tɚ ͌زm/ دہ :hث :lư /m A۔  ͈ ͈͈ ͈ ͈ ͈̈́ ̈́� �͇ ͇> >͌ ͌ͅ ͈ͅ ̈́ �͉ ͇ͅ ǜé ͈

Ǒ/ را�lư l؟  kı ۔ا پ/m/� /m /m añ̚ l´ jǣ ؤا h: kı `ú>ūث :hĎ k~ b@ añƙ l� Aق  h: ی اؤرaǖƘا añƙ ےa8/ɓ͌ ͏ ͈̈́ ͈ ͉8 ٓ ͅ ͇ ͈ |̈́ ̈́ ͏ ͈ ͈͈ ͇ �͈ ̈́ ͈ ͆ ƍ "، 50%  ادhĎ̈́ا Z /ȹ  lĲ͇ @ ƌ
5 `ú>ūؤا lǤ ͈:bŶ 06hگ  ا ̈́ �͉ ͈ m͈/دہ ا�aǖام :añƳ l�A،ز/ ̈́ ͌ ͅ ͅ ͈ 40% ĺ 7Ǔ  j³/ɓ Ǒ/ل añƙ ؤاlĲ `ú>ū ا�aǖام 5/   lĲ͈ ͆ǥǒ͈� ͆ ƍ ͅ ͈ ͈ ͈ �̈́k~b@ ͏،lư añ̚  Z  ͌ ͈ |̈́ ˛ɓ>ͅ  êʔ �Ǒ͇ ͇

10% lĲ /5 `ú>ūؤا lǤ Ǒ͈/ل añƙ اbŶ aǖƘگ ا ̈́ �͉ ͈ ͈ ͈ m͈/دہ ا�aǖام :añƳ l�A۔ز  ́̈� ͌ ͅ ͅ ͈     
 êC lư اbƩ مb˛  ĺ ؤےa8͌ ͌ ɓƍ kı ںbĕi  j̖ ͅد ï ɓ<اد ز͈| ͅ<m/دہ  ͈(54%)  /5 `ú>ūگ ؤاbŶ 06h: añƙ ل/Ǒ  lĲ͈ ͈ ̈́ ͈ ͈ m͈êʔز́̈� � ،añƳ l�A: امaǖدہ ا�/Ǒ͇ ͇ ͈ ͌ ͅ œ̉ی ͅ  ±͆

 kı ںbĕiͅ ï26aǖŔ͈ا ͆ (45%)  j³/ɓ  añƙ ل/Ǒ  lĲ͆ ƍ ͈ ͈ lǤͅ 5/ ؤاlĲ `ú>ū ا�aǖام ã}/¡ lĲ رُ́̈� ͅ ͈ ͇�ͅ k~b@ ͏lư añ̚  Z͌ ͈ |̈́ ˛ɓ>ͅ añƙ lǤ j̰ د  êë añƙ ؤےa8 ͈۔ ͈̈́ ̲ʱ�͈ }͇ ͈
 ĺ س ¡/ل/ǫ  êC lư /m͉ا ͉9 ͌ ͈ ٓ>m͏زا kı ادhĎا lĲ h˭  ̈́ üدہ/mاد  ͈ز>ɓ  >ͅ(57%)  5 `ú>ūگ ؤاbŶ 06h: êC añƳ ق  A: ث/m ͈اس ͈ ̈́ ͈ ͌ ɹ̈́ǜͅƗ ͉ m͈/دہ ا�aǖام :añƳ l�Aز/ ͇ ͌ ͅ ͅ  ۔͈

     

 

Z/ دہ Ù<ت UŚ /` <ö۔ "  T  NZ9º وا Uا Qĥ  0Z<  /® ے<� /ę ã/ل ĻŘ Qö UŚ/ رے  Pǆ P¯ CĚZŠں ®/  Šز ± Ł Ţ şZ şȐ� Š ¿ Š x  Uا Qĥ  è¿ا è¿ ل/ã  UȾ CĚZŁ Ţ şZ şȐ�< Š ŠO Š x
è¿ ے<�/ę ã/ل ¿ĻŘ è/ رے   UȾ CĚZ او ر UŚ /` <ö ت>Ù دہ/Z  T  NZ9ºواO OŠ Š¿ Š x ş Š Šز ± <ö ت>Ù T  NZ9º وا U� Så ى اور  > è¿ا ± Š ş ŠZ < Š ق<õ  Pƻ è¿ U Š TÑ O Š

r /Z /Z èƑş/`/۔ Š Ţ O Š Ɩ ؟UŚ UÒرا /ã  T Šا پ  ö ±
ٓ'  

غريب زيادہ احترام کرتے ہيں    
50%

کوئی فرق نہيں  
40%

امير زيادہ احترام کرتے ہيں    
10%

 
Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
     



 

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈\ˏ  ĺ ^ aǖ6 ا�ˑ a8 êǠƁ/� /5 ȅǗ̈́Ƅؤے  Ǒ̈́†͆Ǘ͈n̈́ ͊ ̈́ Ǒ͈8 ͈  j̖ Ǒ/ن lĲ �/رؤں @b@bں kı د /m ؤےa8 êë ۔/Ǒ  /Ǒ  ĺ د>ƃ kı ن/Ǒ /m 6ˑ|͈ ͇ ͉ ͅ ͅ† 8 8 †ħ ħ͉ ͈ ͈ ͉͈ Ǒ͈8
  lĲ دی/mی اœ̉ ͇اؤر  ٓ ̀ hƈ  ĺد اؤ7232 ͆± ñا�b�  ͈ر ͅ ̈́^ A:اm͈ ͉2010 bƩ >ɭ  añƙ ͌ ͅ ɞǛ̈́Ɨ Ǒ/ا͈ Ǹ ʇ/ن 5/  lĲ jɋ ا ǔ͈˩̈́9̈́ͅ۔  Ɗ ˘ï̈́ ورá k~/m¹̂ͅ/ر ͈ ͆  /Ǒ hɲ  A:  ً

͇ 6͈ ͅ wͅ lư /Ǒ۔+%3-2 ͉  /m/ʙ   ͌ ͈ ͈8 ű 
     

  

éýö/Z 1Ĺ/ن UȾ |>وے   JĹ  U� LľĂã ôÃ1 اĹ  2ŏ  UȾ NĂ[:Ãو/õ لاã  Pƻ وے<| UȾ اس Qö UŚ ارش;Ư T éýö/Z 1ĹŢ/ن  ŢŠ Š Šã ýľ ã ãµ µ µ¿ ±Š ŠÃ ` T µ< Š Æ
UÒ/r /ã  <ĂÄ /Z <Z<ŏ   <Z رPƷ UȾş Š ö `Š ŢŠ Qö UŚ ر۔  QZ وا�7  ŠCĚZş è¿ ن/éýö/Z او©/ت O Š Ţ Uا CĚZû Š[ ş UȾ م/Ã S~ا U� 0Ã/r T şاداروں  ±Vb/| وے<| 

 UŚ /r T  2Ù/ا� TTc ş ± LľĂã اrلاQƱÃ وہ± ôÃ1 اĹ  Š Ã< ŠãµNĂ[Pÿ[Š Š UȾ  لاتã  9Z>¿ è¿ رے/Z اس /Z<Ƒ U۔ Z>اے  èƑ ر  I  Pƻ U� Š ą ìĢ T Ɩ ę`Tǻ Š şO OŠ Šş şÆ ÑÁ ĸņ°
3ã /| 0Z ĻŘ UŠ/رى  Î Š و Šæº )pk.com.gallup.www(  اور ) com.international-gallup.www (  ف اور<ò ن/éýö/Z 1Ĺ ZŢ> رPtع OZ<ö۔ ŢŠãµ Š ş

òŁ>ف اU |>وے ®/ ذ¿Q دار UŚ۔ ŢZ  
 

̂Ƶ lǤ  lĲ ث/ƃb˛  >mhƈ Z  l´  ث/ïb@bƏ Aʝ j�/̂¹͌ اؤر د ž͈ ɓƍ ͈ ˛ɓǛͅƗ ̈́ m͈ l´ 8Ǔ ر�bع :aúA۔ ͇ ͈/ری ؤ06 ¡/ ͇ ͈ �͏ ͈pk.com.gallup.www  
aúA: êɈ lǤ ان ´l را  lĲ l�A: وال> /m 7�/»ؤ kı aǖ� jȗ͈ u͇ ž͈ ̈́ ͈ ̈́ ͈ ͉ ħ8  
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