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please feel free to contact us. \ Click for details /
Ms. Fatima Idrees
gm“l?l_Manager LRV Facebook
“att FOUNDATION
fatima.idrees@gilanifoundation

[ Cyberletter© for more on Gallup International see www.gallup-international.com. If for any reason you wish to unsubscribe please send an email to ]

Fathiya.Bangash@gallup.com.pk

Page 1



http://gallup.com.pk/Polls/261211.pdf
http://gallup.com.pk/Polls/271211.pdf
https://twitter.com/#!/GallupPak
http://galluppakistan.blogspot.com/
http://www.facebook.com/pages/Gallup-Pakistan/112923232073343

December 2011 Edition

CC\c\m AI/,,_\O

A year to thank,

Share and reinvent 30
C y be r' ette rGilani Weekly Poll 1980-2010

years

57% claim they will certainly vote in the next election, another 27% are ‘maym
voters. The rest are unsure or not keen to vote: GILANI POLL/GALLUP PAKISTAN
December 28, 2011

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan 57%
claim they will certainly vote in the next
election, another 27% are ‘may be’ voters. The
rest are unsure or not keen to vote.

Click for details /

ﬁws are divided on whether voting through postal ballots or via internet will incr%
voter turn-out. More than 50% are skeptical: GILANI POLL/GALLUP PAKISTAN

December 29, 2011

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan Views are divided on
whether voting through postal ballots or via
internet will increase voter turn-out. More than|
50% are skeptical.

ETH e oo el /

62% believe voter turn-out can rise if electoral candidates are better educated ah
competent: GILANI POLL/GALLUP PAKISTAN

December 30, 2011
. According to a Gilani Research Foundation Survey
§§ 8” i, carried out by Gallup Pakistan 62% believe voter|
Hop lneXpenenCEd "L turn-out can rise if electoral candidates are better

In elll en at_famg’isetrm‘ educated and competent.
e Change 3ol 5> Smart
ChansmancC()nfldent Click for details

\ v

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those

carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy
makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shaft Gilani who pioneered the field of opinion in Pakistan and established Gallup
Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading
unuversities in Pakistan and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk)
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90% in Pakistan claim they are registered voters: GILANI POLL/GALLUP
PAKISTAN
Islamabad December 26, 2011

|
According to a Gilani Research Foundation Survey carried out I‘ec IS‘teI.
by Gallup Pakistan 90% in Pakistan claim they are registered %
voters. It should be noted that the claims may not match : —
reality. But the survey findings do suggest that a very high ‘ ngagm
number of adults in Pakistan perceive themselves to be a t() \’ () I II
=

registered voter.

A nationally representative sample of men and women from across the four provinces was
asked “Is your vote registered?” Responding to this 90% think that their vote is
registered whereas 7% think that their vote is not registered. However 3% did not give a
view.

Question: “Is your vote registered?”

Yes, 90% No, 7%

Don’t know/
No Response,
3%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2726 men and women in rural and urban areas of all four provinces of the
country, during December 11 — December 17, 2011. Error margin is estimated to be
approximately * 2-3 per cent at 95% confidence level.
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Lack of interest (39%) and lack of time (35%) causes non registration of votes:
GILANI POLL/GALLUP PAKISTAN
Islamabad December 27, 2011

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan 10% of adults in
Pakistan perceive themselves to be eligible but not
registered to vote. Lack of interest (39%) and lack of
time (35%) are seen as major causes for non registration

of votes.

A nationally representative sample of men and women from across the four provinces
was asked “What is the major reason that your vote is not registered?” Responding to
this lack of interest (39%) and lack of time (35%) emerge as the two major reasons.
Other reasons mentioned are: Unfamiliarity with procedure to register (7%); change
of residence (6%); staying or working away from permanent home address (5%) and
other miscellaneous reasons (4%).

Question: “What is the major reason that your vote is not registered?”

45% 4
ao%] 39%
0,
35% | 35%
30% 1
25% 1
20% 1
15% 1
10% A 7%
(]
6% 5%
5% - > 4% 4%
0% A
Lack of Lack of time  Unfamiliarity =~ Change of Staying or Other Don't Know/
Interest with the residence  working away miscellaneous No Response
procedure to from reasons
register permanent

home address

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2726 men and women in rural and urban areas of all four provinces of the
country, during December 11 — December 17, 2011. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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57% claim they will certainly vote in the next election, another 27% are ‘may be’
voters. The rest are unsure or not keen to vote.: GILANI POLL/GALLUP PAKISTAN
Islamabad December 28, 2011

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan 57% claim they will
certainly vote in the next election, another 27%
are ‘may be’ voters. The rest are unsure or not keen

to vote.

A nationally representative sample of men and women from across the four provinces was
asked “Will you vote in the upcoming elections or not?” Responding to this 57% claim
that they will definitely cast vote in the upcoming elections, 27% claim that they might
cast a vote whereas 7% claim that they might not cast a vote and 4% claim thay will not
cast a vote at all. However 5% did not give a view.

Question: “Will you vote in the upcoming elections or not?”

I mayvote, 27%

/—I may not vote, 7%

——Will definitely not vote, 4%

\Don't Know/No Response,

. - 5%
Will Definitely cast a vote,

57%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2726 men and women in rural and urban areas of all four provinces of
the country, during December 11 — December 17, 2011. Error margin is estimated to
be approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Views are divided on whether voting through postal ballots or via internet will increase

voter turn-out. More than 50% are skeptical: GILANI POLL/GALLUP PAKISTAN
Islamabad December 29, 2011

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan views are
divided on whether voting through postal ballots
or via internet will increase voter turn-out. More
than 50% are skeptical.

A nationally representative sample of men and women from across the four provinces was
asked “Imagine that there’s a facility to vote via internet. In your opinion will the voter
turn-out increase or will there be no difference?” Responding to this 38% believe that the
vote bank will increase with the facility to vote via internet whereas 51% believe it will
make no difference. However 11% did not give a view.

Question: “Imagine that there’s a facility to vote via internet. In your opinion will the voter
turn-out increase or will there be no difference?”

Don't
Know/ No
Response,
No 11%
Difference,

51%

Voter turn-

— out will
Increase,

38%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............
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Continued............

In a related survey, a nationally representative sample of men and women from across
the four provinces was asked: “Imagine that there’s a facility to vote through postal
ballot. In your opinion will the voter turn-out increase or will there be no difference?
Responding to this 30% believe that the vote bank will increase with the facility to
vote through post whereas 55% believe it will make no difference. However 15% did
not give a view.

Question: “Imagine that there’s a facility to vote through postal ballot. In your opinion
will the voter turn-out increase or will there be no difference?”

Don't
No Know/ No
Difference /Respoonse,
559 15%

Voter turn-
\ out will
Increase,
30%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2726 men and women in rural and urban areas of all four provinces of
the country, during December 11 — December 17, 2011. Error margin is estimated to
be approximately &= 2-3 per cent at 95% confidence level.

Continued............
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62% believe voter turn-out can rise if electoral candidates are better educated and

competent: GILANI POLL/GALLUP PAKISTAN

e
Islamabad December 30, 2011 g, 8B
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SES
carried out by Gallup Pakistan 62% believe voter mmwemCh et (000 égés art”
turn-out can rise if electoral candidates are better Sincere ange liberal £ 3
educated and competent. CharismaticConfident

nationally representative sample of men and women from across the four provinces was
A nationally rep tat ple of d f the four p

asked “In your opinion, if more skilled/better educated and competent candidates take
part in election, will the voter turn-out increase or will it make no difference?”

Responding to this 62% believe that more people will vote whereas 30% believe that it
will make no difference. However 8% did not give a view.

Question: “In your opinion, if more skilled/better educated and competent candidates
take part in election, will the voter turn-out increase or will it make no difference?”

ke

Don't Know
/No
Response
8%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

In a related survey, a nationally representative sample of men and women from across
the four provinces was asked: “In your opinion, if leaders talk more about the
problems faced by the public and there’s a hope that these problems will get solved,
will the voter turn-out increase or will there be no difference?” Responding to this
55% believe that the voter turn-out will increase whereas 35% believe it will make no
difference. However 10% did not give a view.

Continued............
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Continued............

Question: “In your opinion, if leaders talk more about the problems faced by the public
and there’s a hope that these problems will get solved, will the voter turn-out increase
or will there be no difference?”

Don't Know
/No
Response
10%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2726 men and women in rural and urban areas of all four provinces of
the country, during December 11 — December 17, 2011. Error margin is estimated to
be approximately = 2-3 per cent at 95% confidence level.

Page 12



December 2011 Edition

A year to thank,

Share ‘dlld reinvent

C Yy berletter Gilani Weekly Poll 1980-2010

December 2011 Edition: Weekly Cyberletter Pakistan December 2011

Produced by: Gallup Pakistan Jointly with Gilani Research Foundation

Please send all correspondence to:
Cyberletter Editorial Team,

Email: cyberletter@gallup.com.pk

Join us on Facebook Blog @ and

Twitter

6\6b1‘3 tj,; é}

A year to thank,
share and reinvent ’
Gallup & Gilani: 1980-2010

years ‘
‘Q oQ

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that
our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for
surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate
of Gallup International Association. For details on Gallup International Association see website: www.gallup-

international.com

Page 13


http://www.facebook.com/pages/Gallup-Pakistan/112923232073343
http://www.facebook.com/pages/Gallup-Pakistan/112923232073343
http://galluppakistan.blogspot.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
https://twitter.com/#!/GallupPak

