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According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan 95%
want uninterrupted gas supply for Domestic
Users. The figure drops for Industry (72%),
Public transport (55%) and Personal Cars
(51%).
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy
makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shaft Gilani who pioneered the field of opinion in Pakistan and established Gallup

Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading
unuversities in Pakistan and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk)
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52% favor continuation of the same profession as their own for the next generation;
44% want it to be different. GILANI POLL/GALLUP PAKISTAN
Islamabad January 17, 2012

According to a Gilani Research Foundation Survey carried out
by Gallup Pakistan 52% favor continuation of the same
profession as their own for the next generation; 44% want it to

be different.

4

A nationally representative sample of men and women from across the four provinces was
asked “What profession would you choose for your own children (imagine even if you don’t
have any children at the moment)?” Responding to this 52% claim that they would like to
choose their own profession for their kids too whereas 44% claim that they would like them
to choose a different profession. However 4% did not give a view.

Question: “What profession would you choose for your own children (imagine even if
you don’t have any children at the moment)?”

Don't Know /
No Response,

4%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2704 men and women in rural and urban areas of all four provinces of the
country, during November 13 — November 19, 2011. Error margin is estimated to be
approximately * 2-3 per cent at 95% confidence level.
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16% of Pakistanis claim they have frequent headaches; 60% suffer occasionally. Rise
in headaches during last two years. GILANI POLL/GALLUP PAKISTAN

Islamabad January 18, 2012

According to a Gilani Research Foundation Survey carried out
by Gallup Pakistan 16% of Pakistanis claim they suffer from
frequent headaches; 60% suffers occasionally. Rise in headaches

during last two years.

A nationally representative sample of men and women from across the four provinces was
asked “Do you often have headaches?” In response to this 16% said frequently, while 60%
complained of occasional headaches; 24% said they did not experience headaches.

Change during last two years:

There is a notable increase in occasional headaches during the last two years. They have
risen from 52% to 60%. Alongside those reporting ‘no headaches’ have declined from 34%
to 24%.

Question: “Do you often have headaches?”

Views in January 2009 Views in December 2011

Never

Never
24%

34%
Occasionally

Occasionally 60%

52%

Frequently
16%

Frequently
1%

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2729 men and women in rural and urban areas of all four provinces of the
country, during December 18 — 24, 2011. Error margin is estimated to be approximately +
2-3 per cent at 95% confidence level.
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95% want uninterrupted gas supply for Domestic Users. The figure drops for Industry
(72%), Public transport (55%) and Personal Cars (51%): GILANI POLL/GALLUP
PAKISTAN

Islamabad January 19, 2012

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan 95% want uninterrupted gas supply
for Domestic Users. The figure drops for Industry (72%),
Public transport (55%) and Personal Cars (51%).

A nationally representative sample of men and women from across the four provinces
was asked “In view of the recent gas shortage, do you favor or oppose interruption of
gas for Households, Industry, Personal cars and public transport?” Responding to this
95% believe that there should be uninterrupted supply of gas to households, 72%
believe industries should have uninterrupted gas supply, 55% favor continuous gas
supply for public transport whereas 51% favor for personal cars.

Question: “In view of the recent gas shortage, do you favor or oppose interruption of gas
for Households, Industry, Personal cars and public transport?” (respond separately for
each)

Households Industry

Don't Know /

topposed No Response

4% 4%
Don't Know /
No Response
1%
Public Transport
Personal Cars P
Don't Know /
Don't Know / No Response

No Response
6%

5%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
Continued............
Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2723 men and women in rural and urban areas of all four provinces of the
country, during January 0l — January 07, 2012. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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27% claim to celebrate New Year as a festival: GILANI POLL/GALLUP PAKISTAN
Islamabad January 20, 2012

out by Gallup Pakistan in December 27% claim to
celebrate New Year as a festival.

A nationally representative sample of men and women from across the four provinces was
asked “Some people celebrate New Year while some people do not. Do you celebrate New
Year like other traditional ceremonies?” Responding to this 27% claim that they celebrate
New Year eve like any other traditional ceremonies whereas 73% claim that they do not
celebrate New Year at all. There is a slight increase in number of people celebrating New
year eve; they have risen from 24% to 27%.

Question: “Some people celebrate New Year while some people do not. Do you
celebrate New Year like other traditional ceremonies?”

Views in 2011 Views in 2012

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2723 men and women in rural and urban areas of all four provinces of
the country, during January 01 — January 06, 2012. Error margin is estimated to be
approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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