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Dear Reader, 

 

Gilani Research 

Team now brings 

 to you a collection of daily 

polls releases in the form of a 

weekly digest, which gives 

you the opportunity to read 

opinions of the Pakistani 

public on various socio-

political issues.  

 

We hope it will be of interest 

to you and your readers.  

If you have any further 

questions in this regard, 

please feel free to contact us. 
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www.galluppakistan.blogspot.com 

According to a Gilani Research 

Foundation Survey carried out by 

Gallup Pakistan 67% of women and 

56% of men in Pakistan believe a 

working woman secures better 

prospects to live comfortably in old 

age.  

Click for details 
 

 

 

 

67% of women and 56% of men in Pakistan believe a working 

woman secures better prospects to live comfortably in old age: 

GILANI POLL/GALLUP PAKISTAN 

February 06, 2012 

Opinion Polls Released during 

February 06th, 2012 – February 10th, 2012 

Facebook Blog Twitter 

57% of Pakistani trust that ballot box (government through 

elections) can deliver good government; however 33% put 

greater trust in street revolution; 10% are unsure: GILANI 

POLL/GALLUP PAKISTAN 

February 07, 2012 
According to a Gilani Research 

Foundation Survey carried out by 

Gallup Pakistan 57% of  Pakistani 

trust that ballot box (government 

through elections) can deliver good 

government; however 33% put 

greater trust in street revolution; 

10% are unsure. 

Click for details 

http://gallup.com.pk/Polls/060212.pdf
http://gallup.com.pk/Polls/070212.pdf


Page 2 

 

Gilani Weekly Poll 

A year to thank, 

Share and reinvent 

1980-2012 

According to a Gilani Research Foundation 

Survey carried out by Gallup Pakistan 17% of  

Pakistanis claim they use commercial laundry 

shops („Dhobi‟), mostly (8%) or sometimes 

(9%).  

Click for details 

 

 

 

17% of Pakistanis claim they use commercial laundry shops („Dhobi‟), mostly (8%) 

or sometimes (9%): GILANI POLL/GALLUP PAKISTAN 

 February 08, 2012 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully 

as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those 

carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see 

website: www.gallup-international.com  

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy 

makers and concerned citizens in Pakistan and across the globe. 

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and established Gallup 

Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading 

universities in Pakistan and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk) 

 

77% of Pakistanis claim their family custom is to marry within the extended family: 

GILANI POLL/GALLUP PAKISTAN 

February 09, 2012 

According to a Gilani Research Foundation 

Survey carried out by Gallup Pakistan 77% 

of  Pakistanis claim their family custom is to 

marry within the extended family. 

 

Click for details 

 

Majority (70%) of Pakistanis prefer that marriages should be within the extended 

family whereas 29% disagree: GILANI POLL/GALLUP PAKISTAN 

February 10, 2012 

According to a Gilani Research Foundation 

Survey carried out by Gallup Pakistan majority 

(70%) of  Pakistanis prefer that marriages should 

be within the extended family whereas 29% 

disagree. 

 

Click for details 
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According to a Gilani Research Foundation Survey carried out by 

Gallup Pakistan 67% of  women and 56% of  men in Pakistan believe 

a working woman secures better prospects to live comfortably in old 

age.  

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

67% of  women and 56% of  men in Pakistan believe a working woman secures better 

prospects to live comfortably in old age. GILANI POLL/GALLUP PAKISTAN. GILANI 

POLL/GALLUP PAKISTAN 

Islamabad February 06, 2012 

 

Continued………… 

A nationally representative sample of  men and women from across the four provinces was 

asked “Some people think that if  the women are doing job or business then their old age 

can be comfortable whereas some people think that this is a wrong idea. What is your 

opinion?” Responding to 61% believe that working women have better chances to live 

comfortably in their old age whereas 39% believe it to be a wrong idea.  

 

 

Question: “Some people think that if  the women are doing job or business then their 

old age can comfortable whereas some people think that this is a wrong idea. What is 

your opinion?” 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

February 2012 Edition 
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There is a notable difference in the response to this question by gender. Among women 

those saying working women seem to have better prospects is 67% while 33% disagree. 

Among men the figures are 56% who agree and 43% who disagree.  

Continued………… 

February 2012 Edition 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2725 men and women in rural and urban areas of  all four provinces of  the 

country, during January 15 – January 21, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level.  

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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According to a Gilani Research Foundation Survey carried out 

by Gallup Pakistan 57% of  Pakistani trust that ballot box 

(government through elections) can deliver good government; 

however 33% put greater trust in street revolution; 10% are 

unsure. 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

57% of  Pakistani trust that ballot box (government through elections) can deliver good 

government; however 33% put greater trust in street revolution; 10% are unsure. 

GILANI POLL/GALLUP PAKISTAN 

Islamabad February 07, 2012 

 

Continued………… 

A nationally representative sample of  men and women from across the four provinces 

was asked “In your view can good government come through elections or that good 

government can come through revolutionary action on the streets?” Responding to this 

57% believe that good government can come through elections whereas 33% believe 

that good government can only come through revolutionary action on streets. However 

10% did not give a view. 

 

Question: “In your view can good government come through elections or that good 

government can come through revolutionary action on the streets?” 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

February 2012 Edition 

http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/


Page 6 

 

Gilani Weekly Poll 

A year to thank, 

Share and reinvent 

1980-2012 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2725 men and women in rural and urban areas of  all four provinces of  the 

country, during January 15 – January 21, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level.  

Continued………… 

February 2012 Edition 
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

A nationally representative sample of  men and women from across the four provinces 

was asked “For laundry at your home, does the clothes are washed at home or is there 

a laundryman/dhobi?” Responding to this, mostly 8% claim to use commercial 

laundry shops, 9% claim both that is washing at home and using laundry shops. 

However 83% claim to was laundry at home.  

 
 
Question: “For laundry at your home, does the clothes are washed at home or is there a 

laundryman/dhobi?”  

  

 

 

 

  

 

  

  

 

 

  

  

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

17% of  Pakistanis claim they use commercial laundry shops („Dhobi‟), mostly (8%) or 

sometimes (9%). GILANI POLL/GALLUP PAKISTAN 

Islamabad February 01, 2012 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan 17% of  Pakistanis claim 

they use commercial laundry shops („Dhobi‟), mostly 

(8%) or sometimes (9%).  

February 2012 Edition 
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2725 men and women in rural and urban areas of  all four provinces of  the 

country, during January 15 – January 21, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level. 

 

February 2012 Edition 
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A nationally representative sample of  men and women from across the four provinces was 

asked “In your family, is there a trend of  marrying within the family or outside the 

family?” Responding to this 77% claim that there is a trend in their family to marry 

within an extended family whereas 22% claim that their family has a trend of  marrying 

outside their family. However 1% did not give a view. 

 
Question: “In your family, is there a trend of marrying within the family or outside 

the family?” 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan 77% of  Pakistanis claim 

their family custom is to marry within the extended 

family. 

77% of  Pakistanis claim their family custom is to marry within the extended family. 

GILANI POLL/GALLUP PAKISTAN 

Islamabad February 09, 2012 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

February 2012 Edition 
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Continued………… 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among 

a sample of  2725 men and women in rural and urban areas of  all four provinces of  

the country, during January 15 – January 21, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level. 
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A nationally representative sample of  men and women from across the four provinces was 

asked “In your opinion, should the marriages be within family or outside the family?” 

Responding to this 70% believe that the marriage should be within the family whereas 

29% believe that marriages should be outside the family. However 1% did not give a view. 

 
Question: “In your opinion, should the marriages be within family or outside the 

family?” 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

According to a Gilani Research Foundation Survey carried out by 

Gallup Pakistan majority (70%) of  Pakistanis prefer that 

marriages should be within the extended family whereas 29% 

disagree. 

Majority (70%) of  Pakistanis prefer that marriages should be within the extended 

family whereas 29% disagree. GILANI POLL/GALLUP PAKISTAN 

Islamabad February 10, 2012 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

February 2012 Edition 
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Continued………… 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among 

a sample of  2725 men and women in rural and urban areas of  all four provinces of  

the country, during January 15 – January 21, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level.  
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