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/g"o of eligible voters claim they will definitely vote; 26% give it a high chance; m

PAKISTAN

12% say they will definitely not vote; 9% are unsure. GILANI POLL/GALLUP

February 29, 2012

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan 53% of
eligible voters claim they will definitely vote;
26% give it a high chance; only 12% say they will

definitely not vote; 9% are unsure.

Click for details /

ﬁ% say they are motivated to vote because it is their right/responsibility; 31% fo%

on the power of their vote to change society: GILANI POLL/GALLUP PAKISTAN

March 01, 2012

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan 52% say
they are motivated to vote because it is their
right/responsibility; 31% focus on the power of
their vote to change society.

Click for details

ﬁfl% attribute non-voting to not being on the electoral rolls, the remaining attribute to

quality of candidates (28%) and different types of frustrations and despair about
political process (35%): GILANI POLL/GALLUP PAKISTAN

SN

March 02, 2012

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan 28%
attribute non-voting to not being on the electoral
rolls, the remaining attribute to quality of
candidates (28%) and different types of

frustrations and despair about political process

(35%).
\ Click for details

v

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy

makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shaft Gilani who pioneered the field of opinion in Pakistan and established Gallup
Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading
unuversities in Pakistan and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk)
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Most Pakistanis see Inflation (52%) and Unemployment (26%) as key problems at
national level; terrorism is seen as the third most important problem. GILANI
POLL/GALLUP PAKISTAN

Islamabad February 27, 2012 et

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan Most Pakistanis see Inflation
(52%) and Unemployment (26%) as key problems at

national level; terrorism is seen as the third most

important problem.

A nationally representative sample of men and women from across the four provinces was
asked “In your opinion, which is the most important problem of Pakistan at the moment?”
Responding to this 52% believe that inflation is the current biggest problem, 26% believe it
to be unemployment, 16% term it as terrorism while 3% believe that foreign threats is the
most important national problem. 1% believe that Kashmir is the most important national
problem and another 1% cite various other problems whereas 1% did not give a view.

Question: “In your opinion, which is the most important problem of Pakistan at the
moment?”

60%

52%

50%

40%

30%

26%

20%

16%

10%

3%

1% 1% 1%

0%
Inflation  Unemployment Terrorism  Foreign threat Kashmir Various Other Don't Know /
Problems No Response

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2695 men and women in rural and urban areas of all four provinces of the
country, during February 12 — February 18, 2012. Error margin is estimated to be
approximately * 2-3 per cent at 95% confidence level.

Continued............
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At the start of the election year, 83% of eligible voters claim they are registered to vote;
13% think they are not; 4% are unaware. GILANI POLL/GALLUP PAKISTAN
Islamabad February 28, 2012

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan at the start of the
election year, 83% of eligible voters claim they are
registered to vote; 13% think they are not; 4% are
unaware. The claimed figure in a survey conducted a

few months ago was slightly higher than this at 90%.

Apparently as interest in voter lists rises, awareness
about registration might become more precise.

A nationally representative sample of men and women from across the four provinces
was asked “Is your name present in the voter list at the moment, meaning are you
registered voter or not?” Responding to this 83% claim to be registered voters whereas
13% claim they are not registered. However 4% did not give a view.

Question: “Is your name present in the voter list at the moment, meaning are you registered
voter or not?”

___Don'tKnow /
No Response,
4%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

Among those who claim they are not registered, 40% give reasons which relate to lack of
motivation, while 52% relate to lack of opportunity; 8% give other miscellaneous reasons.

Reasons relating to lack of motivation: (40%):
Did not want to vote, 22%

Not important for me, 17%

No reason, 1%

Reasons relating to lack of opportunity: (52%)
Did not get time, 32%

No one came to house for registration, 12%

I have no idea how and where to register, 8%

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2695 men and women in rural and urban areas of all four provinces of the
country, during February 12 — February 18, 2012. Error margin is estimated to be
approximately * 2-3 per cent at 95% confidence level.
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53% of eligible voters claim they will definitely vote; 26% give it a high chance; only
12% say they will definitely not vote; 9% are unsure. GILANI POLL/GALLUP
PAKISTAN

Islamabad February 29, 2012

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan 53% of eligible voters
claim they will definitely vote; 26% give it a high
chance; only 12% say they will definitely not vote; 9%

are unsure.

A nationally representative sample of men and women from across the four provinces
was asked “What are the chances that you will or will not vote in the upcoming
elections?” Responding to this 53% claim that they will definitely cast a vote in the
coming elections, 26% claim that there is a high chance that they will vote whereas
12% claim that they will not vote. However 9% did not give a view.

Question: “What are the chances that you will or will not vote in the upcoming
elections?”

60%

53%

50%

40%

30% 26%

20%

12%

9%
10%

0%

Will Definitely vote High chance to Will not vote Don't Know / No
vote Response

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2695 men and women in rural and urban areas of all four provinces of the
country, during February 12 — February 18, 2012. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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52% say they are motivated to vote because it is their right/responsibility; 31% focus on
the power of their vote to change society. GILANI POLL/GALLUP PAKISTAN

Islamabad March 01, 2012
=,

According to a Gilani Research Foundation Survey carried out S

by Gallup Pakistan 52% say they are motivated to vote because |

it is their right/responsibility; 31% focus on the power of their :voTE
vote to change society. *

A nationally representative sample of men and women from across the four provinces was
asked “*“You confirmed that you intend to vote, what is the primary reason that motivates
you to vote?” Responding to this 28% claim that they want to vote because it is their
right, 24% want to vote because they take it as their responsibility, 17% claim that they
will vote for a better future for Pakistan, 8% claim that their vote will do good, 6% think
their vote will bring change and another 8% want to vote to make to make their favorite
party win. 3% claim that they have always voted, 2 % claim they will vote because their
friends and family advised them to and 1% said that there is no important reason.

However 3% did not give a view.

%% % %

It is notable that 52% of the respondents focus on voting as a right or responsibility; 31%
focus on the power of their vote to bring changes in society. The remaining give other

more personal reasons.

uestion: “You confirme at you intend to vote, what is the primary reason tha
ti “Y fi d that you intend t t hat is th imary that
motivates you to vote?” (Give only one reason)
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Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2695 men and women in rural and urban areas of all four provinces of
the country, during February 12 — February 18, 2012. Error margin is estimated to be
approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Majority (55%) rates financial issues as the most acute personal problem in their life;

fewer mention family matters (12%) or threats to life and property (10% ); while 20%
say they face no personal problem. GILANI POLL/GALLUP PAKISTAN

Islamabad March 02, 2012

According to a Gilani Research Foundation Survey carried out by
Gallup Pakistan 28% attribute non-voting to not being on the
electoral rolls, the remaining attribute to quality of candidates (28%)
and different types of frustrations and despair about political process

(35%).

A nationally representative sample of men and women from across the four provinces was asked
“There is a general perception that youth of Pakistan does not cast their vote. In your opinion,
what is the major reason for youth not casting their vote?” Responding to this 28% claim that
since their name is not present in the voting list so they cannot vote, 17% believe that every
candidate is alike and there is no difference among them, 11% claim that youth have no
information about the candidates, 12% believe that youth is busy with their own lives and have
no time to vote, 11% claim that youth believes their vote will not make any difference, 6% claim
that youth have no interest in politics or politicians and do not want to vote to express their
rebellion and another 6% believe that allegations of politicians on each other during election
campaign demotivates the youth. However 9% did not give a view.

Further analysis shows that 28% attribute non-voting to not being on the electoral rolls, the
28%) and different types of frustrations and despair

—

remaining attribute to quality of candidates
about political process (35%

~

Question: “There is a general perception that youth of Pakistan does not cast their

g&te. In your opinion, what is the major reason for vouth not casting their vote?”
o 28%

28% 35%
25%
20%
15% 12%
11% < ’ 11%
10% ..’?f."'/ /r, ?" 9%
/ / / 6% 6%
5% / / / 7 7
o | NN S A o S o %
Name not Every No Busy with Their vote will No interest in Allegations of Don't Know /
presentin  candidate is information their lives and not make any politicsor  politicians on No Response
voting list alike about have no time difference politicians each other /No Specific
candidates Reason

Source: Gallup and Gilani Surveys

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.cocr:'n.plto q
ontinued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2695 men and women in rural and urban areas of all four provinces of
the country, during February 12 — February 18, 2012. Error margin is estimated to be
approximately T 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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