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Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of 
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Islamabad, June 7, 2010 
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, more than half 
of all Pakistanis (51%) say that they have cut down their expenditures to counter inflation,  27% 
state that they have started purchasing cheaper items, 21% say that they have tried earning 
additional income where as 1% gave no response. 
 
A nationally representative sample of men and women from across the country were asked the 
following question “In your opinion in the last three months has inflation increased, decreased or 
remained the same?” More than two thirds (77%) of the respondents believed that inflation has 
increased, 13% said that it has decreased while 10% were of the opinion that rate of inflation has 
remained unchanged over the past three months.  
 

“In your opinion in the last three months has inflation increased,  
decreased or remained the same?” 
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 

 
In a follow up question the respondents were asked “What steps have you taken to counter 
inflation?” Majority (51%) stated that they have cut down their expenditures to counter inflation, 
27% said that they have started purchasing cheaper items, 21% said that they have tried to bring 
additional incomes home while 1% gave no response.  
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2698 men 
and women in rural and urban areas of all four provinces of the country, during May 2010. Error 
margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
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 `ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈

̈́ Ǒ͈8 jƯ/ĉاؤر ر j˺  \m͌ا ̈́ Ǟ͈ˣɓ>ͅ êëbȫ ¡/ز اؤر͈ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ Ǒ/ن اؤر د /m b� lư 8ʈ ͇ :Aؤ ǘ̈́ ˒ 6 †Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ͉̈́ ُ ͅ ħ ͇ ͌ Ǒ͈ �͇ ͉Aʝ lǤ ؤاlŽ اhĎاد m͈ \mد j ر ͉ǣ ͅ د ̈́ ̈́ ̲Œ ș͉ǱŮ
lư /m/ǫ aȊچ  aȊ ر /¡ ^ ͌<و ͅ ͉ Ǖ̘̈́|͉ r͈ Ǘ̈́n͏    ۔͆¡

Pt ؛UŚ /`<ö م/ö è¿ Sśا<Z<| T ãلا   �ã ŏ/ز  ]ý>چ õ/وNĂ[:Ã ڈاôƮ ا ãşلا  O Š Š Šş ± T µ ġ Ù T µÆ ÆŠ Š Šȁ ş < éýö/Z QƮ O/ن ¿è راUȾ Q¿/� UÒ |>وےر Š Ţ UȾ U Š<ö 9ĥ  Ȝľ¿
؛ èư /ZO Š TÆ ş   ƬƖُاUŠ ںP1980     لاã  ôƮ۔ ڈاS ã/د ر  T éýö/Z 1Ĺ/ن   è¿T µ ľZÆ Š Š< Ň° ş ± Ţ Šãµ O Š   Massachusetts Institute of Technology (MIT) 

èư UŚ  Ud/Ê=Z è¿ ںPç Pçر Pƹ وف<ę  T  è  اور T  SŊƮ اور èư 6 ڈىZا U�O O OŠ Š Š Š Š Šر Ţ Šï| Ã ¿ Ĭ ĬŠ Ĺ Ĺ¿ ¿< TŢ] Lĩ şð ا
ٓ µèư è¿ èð UȾ ن/éýö/Z 1ĹO NŠ Š Š< Ţ Ţ Šã ۔  
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͏
ǘ̘̈́Ɠ ͌ ő

21% /m/ɭ ̄/  êC اañƙ k~>ƃ ا«/añƳ l�A: R§b@ kı  êĘ،  اؤر    l�  ͈ ͅ ͇w ͈ ͈͌ ͅ ̈́͆ ̈́ ̈́ ̈́ ٓ ő1% � ̈́ ۔/mد añ̚ b� k~b@ l͈اب  ͈ |̈́ ͇ ͏   
Ǒ  /̞ b@ وال> êë ĺ  اثa: b� 5ǭا�ñ` اؤر   A: ورá k~/m¹̂/ر ĺ ḥ  \ˏ͈ ͈8 �͉ ƃ͉ ͈ �̈́ ͈ ͅ ͆̈́ ̈́ Ǖͅ ̈́ǥƄ ͉

ͅ }͇/êC   ،' آپ  êĘ/»ا añƙ k~/ʙ  añƙ lǤ  `ñ� êǠ¸@ņ añƙ ل/Ǒ  lĲ̈́ ̈́ ͈ ͈ ͈͏
ǘ̘̈́Ɠ ̈́ ǥ͈̅Ɠ ͈ ͅ ͅ ͆ ͈ �̈́

a: añ̚ا؟ ˺hĎ /m lư k~bƩ jق   ، lư اbƩ͉ ͈ |̈́ ̈́ ͈ ͌ ͌
͏ ͌ ͌Ő ' ،    >mزا l´ k~/̄ ͏دؤ  ͏ |ͅ(77%)  añƙ k~/ʙ  êC  /̄  l� ادhĎا  ͈ ͏ ǘ̘̈́Ɠ ő ̈́ ̈́  êʔ � ،lư اbƩ êĘ/»اǑ͇ ͇ ͌ ͌ ̈́ Ǒ/ل    13%̈́  lĲ͈ �̈́

lư k~bƩ Wē، اؤر   ˺j ؤا  añƙ k~/ʙ  añƙ͌
͏ ͏͌ ͅ Ő ͈ ͈ǘ̘̈́Ɠ10% اa: añ̚ hĎ k~b@ añƙ k~/ʙق   añƙ ںbǝ  `ñ� êǠ¸@ņ êC /̄  l�  ͉ ͈ ͈|̈́ ̈́ ͏ ͏͈ ͈ǘ̘̈́Ɠ ̈́ ͈ǥ̅Ɠ ͅ ͅ ͆ ő     ۔̈́
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)     
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͏
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