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From The Editor 

www.galluppakistan.blogspot.com 

According to a Gilani Research 

Foundation Survey carried out by 

Gallup Pakistan, family and friends are 

the major (74%) motivators to quit 

smoking; followed by medical 

practitioners and health workers (26%). 

 

Click for details 
 

 

 

 

Family and Friends are the major (74%) motivators to quit 

smoking; followed by medical practitioners and health workers 

(26%): GILANI POLL/GALLUP PAKISTAN 

               June 11, 2012 

Opinion Polls Released during 

June 11th, 2012 – June 15th, 2012 

Facebook Blog Twitter 

NEAR CONSENSUS AMONG PAKISTANIS THAT SMOKING IS 

DANGEROUS FOR HEALTH; 88% of the entire population 

considers it very dangerous. Among smokers themselves 79% 

consider it very dangerous: GILANI POLL/GALLUP PAKISTAN 

June 12, 2012 

According to a Gilani Research 

Foundation Survey carried out by Gallup 

Pakistan, near consensus among 

Pakistanis that smoking is dangerous for 

health; 88% of the entire population 

considers it very dangerous. Among 

smokers themselves 79% consider it very 

dangerous. 

Click for details 

 

http://gallup.com.pk/Polls/110612.pdf
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According to a Gilani Research Foundation 

Survey carried out by Gallup Pakistan, 

majority of  Pakistanis view themselves to be 

either in the middle, neither conventional nor 

unconventional (32%) or moderately 

conventional (31%).  

Click for details 

 

 

 

Majority of Pakistanis view themselves to be either in the middle, neither conventional 

nor unconventional (32%) or moderately conventional (31%). Relatively fewer claim 

to be on the extreme ends of being very unconventional (4%) or very conventional 

(21%):  GILANI POLL/GALLUP PAKISTAN 

             June 13, 2012 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully 

as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those 

carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see 

website: www.gallup-international.com  

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy makers and 

concerned citizens in Pakistan and across the globe. 

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and established Gallup Pakistan in 

1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading universities in Pakistan 

and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk) 

 

Price Hike in Petrol / Gas has been very high. Furthermore, 28% ranked it as the item 

whose price hike affected them the most: GILANI POLL/GALLUP PAKISTAN 

       June 14, 2012 

According to a Gilani Research Foundation 

Survey carried out by Gallup Pakistan, price 

hike in Petrol / Gas has been very high. 

Furthermore, 28% ranked it as the item whose 

price hike affected them the most. 

 

Click for details 
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90% believe that price hike of electricity has been very high. 18% rank rise in the price 

of electricity as their principal pain. Others provide a different list: GILANI 

POLL/GALLUP PAKISTAN 

           June 15, 2012 

According to a Gilani Research Foundation 

Survey carried out by Gallup Pakistan, 90% 

believe that price hike of  Electricity has been 

very high. Furthermore, 18% rank it as the 

item whose price hike has affected them the 

most. 

 

Click for details 

http://www.gallup-international.com/
http://www.gallup-international.com/
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http://gallup.com.pk/Polls/140612.pdf
http://gallup.com.pk/Polls/150612.pdf
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According to a Gilani Research Foundation Survey carried 

out by Gallup Pakistan, family and friends are the major 

(74%) motivators to quit smoking; followed by medical 

practitioners and health workers (26%). 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Family and Friends are the major (74%) motivators to quit smoking; followed by 

medical practitioners and health workers (26%). GILANI POLL/GALLUP PAKISTAN 

Islamabad June 11, 2012 

 

Continued………… 

A nationally representative sample of  smokers who had at some point tried to quit 

smoking, was asked “Who helped you to quit smoking?” Responding to this, 74% claim 

that their friends and family tried to help them in quitting smoking whereas 26% claim 

that some doctor, nurse or health worker helped them to quit this habit. 

 

Question: “Who helped you to quit smoking?” (Asked from those who attempted to 

quit (although unsuccessfully to quit smoking)) 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

June 2012 Edition 

http://www.gallup-international.com/
http://www.gallup-international.com/
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2644 men and women in rural and urban areas of  all four provinces of  the 

country, during May 13, 2012 – May 19, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level. 

Continued………… 

June 2012 Edition 

Continued………… 
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According to a Gilani Research Foundation Survey carried 

out by Gallup Pakistan, near consensus among Pakistanis 

that smoking is dangerous for health; 88% of  the entire 

population considers it very dangerous. Among smokers 

themselves 79% consider it very dangerous. 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

NEAR CONSENSUS AMONG PAKISTANIS THAT SMOKING IS DANGEROUS FOR 

HEALTH; 88% of  the entire population considers it very dangerous. Among smokers 

themselves 79% consider it very dangerous. GILANI POLL/GALLUP PAKISTAN 

Islamabad June 12, 2012 

 

Continued………… 

A nationally representative sample of  men and women from across the four provinces was 

asked “In your opinion, to what extent smoking is hazardous to health or is it not 

hazardous?” Responding to this, 88% believe that smoking is very dangerous to health, 

9% believe that smoking is somewhat dangerous whereas 1% believe that it is not 

dangerous at all. However, 2% did not give a view. 

 

Question: “In your opinion, to what extent smoking is hazardous to health or is it not 

hazardous?” 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

June 2012 Edition 
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Continued………… 

June 2012 Edition 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2644 men and women in rural and urban areas of  all four provinces of  the 

country, during May 13, 2012 – May 19, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level. 
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According to a Gilani Research Foundation Survey carried 

out by Gallup Pakistan, majority of  Pakistanis view 

themselves to be either in the middle, neither conventional 

nor unconventional (32%) or moderately conventional 

(31%). Relatively fewer claim to be on the extreme ends of  

being very unconventional (4%) or vey conventional 

(21%). 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Majority of  Pakistanis view themselves to be either in the middle, neither conventional 

nor unconventional (32%) or moderately conventional (31%). Relatively fewer claim 

to be on the extreme ends of  being very unconventional (4%) or very conventional 

(21%). GILANI POLL/GALLUP PAKISTAN 

Islamabad June 13, 2012 

 

Continued………… 

A nationally representative sample of  men and women from across the four provinces 

was asked “What is your opinion about yourself  that are you conventional or 

unconventional in everyday issues? Meaning do you follow customs and traditions or do 

you adapt to new things and fashions. Are you?” Responding to this, 21% claim that 

they are very conventional, 31% claim that they are moderately conventional, 32% 

claim that they are neither conventional nor unconventional, 9% claim to be 

moderately unconventional whereas 4% claim to be very unconventional. However, 3% 

did not give a view. 

 

Question: “What is your opinion about yourself  that are you conventional or 

unconventional in everyday issues? Meaning do you follow customs and traditions or 

do you adapt to new things and fashions. Are you?” 

June 2012 Edition 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

http://www.gallup-international.com/
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  
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June 2012 Edition 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2670 men and women in rural and urban areas of  all four provinces of  the 

country, during May 20, 2012 – May 26, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level.  

http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
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A nationally representative sample of  men and women from across the four provinces 

was asked “What thing was it that you had the most hardship with by its increased 

prices? And what is the second and third most?” Responding to this, 28% believe that 

the price hike of  Petrol affected them the most, 71% believe that price of  other items 

increased the most whereas 1% did not give a view. 

 
Question: “What thing was it that you had the most hardship with by its increased 

prices? And what is the second and third most?” 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan, price hike in Petrol / 

Gas has been very high. Furthermore, 28% ranked it as 

the item whose price hike affected them the most. 

Price Hike in Petrol / Gas has been very high. Furthermore, 28% ranked it as the item 

whose price hike affected them the most. GILANI POLL/GALLUP PAKISTAN 

Islamabad June 14, 2012 

June 2012 Edition 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/
http://www.gallup-international.com/


Page 10 

 

A year to thank. 

Share and reinvent 

1980-2010 

Gilani Weekly Poll 

A year to thank, 

Share and reinvent 

1980-2012 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among a 

sample of  2672 men and women in rural and urban areas of  all four provinces of  the 

country, during May 27, 2012 – June 02, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level. 

June 2012 Edition 
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A nationally representative sample of  men and women from across the four provinces 

was asked “Please tell us whether the Price hike in the following items has been very 

high, somewhat high or not high at all during the last five years?” Responding to this, 

90% believe that the price hike in electricity bill has been very high, 6% believe that it 

is somewhat high whereas 2% believe that there has been no price hike in electricity 

bill at all. However, 2% did not give a view. 

 
Question: “Please tell us whether the Price hike in the following items has been very 

high, somewhat high or not high at all during the last five years?”  
 

(The respondents were given a list which included Meat, Flour, Vegetables, Ghee, Milk, 
Children’s School fee, Electricity bill, gas bill and phone bill) 

 

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan, 90% believe that price 

hike of  Electricity has been very high. Furthermore, 

18% rank it as the item whose price hike has affected 

them the most from among a list of  items which 

included Petrol/CNG, Wheat flour, Cooking Oil, Milk and 

other food items. 

Continued………… 

90% believe that price hike of  electricity has been very high. 18% rank rise in the price 

of  electricity as their principal pain. Others provide a different list. GILANI 

POLL/GALLUP PAKISTAN 

Islamabad June 15, 2012 

June 2012 Edition 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility 

for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: 

www.gallup-international.com  

Continued………… 

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 

Pakistani affiliate of  Gallup International. The recent survey was carried out among 

a sample of  2672 men and women in rural and urban areas of  all four provinces of  

the country, during May 27, 2012 – June 02, 2012. Error margin is estimated to be 

approximately ± 2-3 per cent at 95% confidence level.  

June 2012 Edition 

Source: Gallup and Gilani Surveys 

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

In a follow up question, the respondents were asked, “What thing was it that you had 

the most hardship with by its increased prices? And what is the second and third most?” 

Responding to this 18% believe that the price hike of  electricity has affected them the 

most, 81% consider other things while 1% did not give a view. 

 
Question: “What thing was it that you had the most hardship with by its increased 

prices? And what is the second and third most?” 

http://www.gallup-international.com/
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that 

our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for 

surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate 

of Gallup International Association. For details on Gallup International Association see website: www.gallup-
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