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ﬁaying inside (37%) and covering head when outside (25%) are seen as mh\

lifestyle adjustments during the summers in Pakistan. People also adjust their food
habits: GILANI POLL/GALLUP PAKISTAN
June 27, 2012

TRy

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, Staying

inside (37%) and covering head when outside
(25%) are seen as major lifestyle adjustments
during the summers in Pakistan. People also
adjust their food habits.

Click for details /

/le and Air Coolers are major sources to cool homes during hot summers in Paki%
58% cite fans while 19% cite air coolers as their principal means to cope with heat:
GILANI POLL/GALLUP PAKISTAN

June 28, 2012
According to a Gilani Research Foundation

® Survey carried out by Gallup Pakistan, fans and

air coolers are major sources to cool homes
during hot summers in Pakistan. 58% cite fans
while 19% cite air coolers as their principal
means to cope with heat.

Click for details /

9% of Pakistanis use clay pitchers to get cold water for drinking. Most others Q
refrigerators (57%) or water coolers (27%): GILANI POLL/GALLUP PAKISTAN
June 29, 2012

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan, 9%
of Pakistanis use clay pitchers to get cold
water for drinking. Most others wuse
refrigerators (57%) or water coolers (27%).

Click for details /

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully

as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilant who pioneered the field of opinion in Pakistan and established Gallup Pakistan in
1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading universities in Pakistan
and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk)
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73% of Pakistanis Justify Protest Rallies to pursue their demands; 22% justify
damaging Public Property. GILANI POLL/GALLUP PAKISTAN
Islamabad June 25, 2012

According to a Gilani Research Foundation Survey carried out ‘
by Gallup Pakistan, 73% of Pakistanis justify protest rallies as a '
legitimate way to pursue their demands. Among them 60%
consider them to be legitimate while the remaining 13% consider
them necessary but not legitimate. Only 27% consider them to
be illegitimate.

A nationally representative sample of men and women from across the four provinces
was “In your opinion, are protest rallies just or unjust and is it legitimate to destroy
public property during such rallies?” Responding to this, 60% claim that protest rallies
are just to pursue their demands, 27% claim that such rallies are unjust whereas 13%
claim that rallies are unjust but necessary to pursue their demands.

It is quite alarming that, according to the same survey, 22% justify damaging of public
property to pursue their demands. Among them 9% consider such actions to be
legitimate while the remaining 13% consider it illegitimate but necessary.

COMPARATIVE ATTITUDES:

The justification of Protest Rallies and damage to public properties for pursuing
demands has notably risen during the last two years. In a similar poll conducted two
years ago in February 2009, the justification of Protest Rallies was 64% which rose to
73%. The justification of damage to public property was 9% which rose to 22%.

Question: “In your opinion, are protest rallies just or unjust and is it legitimate to
destroy public property during such rallies?”

DK/ NR 1%
lllegitimate but necessary

13%

lllegitimate

Legitimate

(February) 2009 (June) 2012
Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

Justification Of Justification Of

PUBLIC PROTEST DAMAGE TO PUBLIC PROPERTY
73%
22%

64%

2012 2009 2012

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2689 men and women in rural and urban areas of all four provinces of the
country, during June 03, 2012 — June 09, 2012. Error margin is estimated to be
approximately £ 2-3 per cent at 95% confidence level.

Continued............
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62% of Pakistanis believe Summers in this region are getting warmer; 16% believe they

are getting cooler; 22% feel no difference. GILANI POLL/GALLUP PAKISTAN
Islamabad June 26, 2012

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan, 62% of Pakistanis believe summers
in this region are getting warmer; 16% believe they are
getting cooler; 22% feel no difference.

A nationally representative sample of men and women from across the four provinces was
asked “In your opinion, from the past some time has the intensity of heat in your area
increased, decreased or has there been no difference?” Responding to this, 62% believe
that intensity of heat in their area has increased, 16% believe that it decreased whereas

21% believe that there has been no difference in the intensity of heat from the past some
time.

Question: “In your opinion, from the past some time has the intensity of heat in your
area increased, decreased or has there been no difference?”

No Difference,
22%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2671 men and women in rural and urban areas of all four provinces of the
country, during June 10, 2012 — June 16, 2012. Error margin is estimated to be
approximately * 2-3 per cent at 95% confidence level.
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Staying inside (37%) and covering head when outside (25%) are seen as major lifestyle
adjustments during the summers in Pakistan. People also adjust their food habits.
GILANI POLL/GALLUP PAKISTAN
Islamabad June 27, 2012

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan, Staying inside (37%) and covering
head when outside (25%) are seen as major lifestyle

adjustments during the summers in Pakistan. People also
adjust their food habits.

A nationally representative sample of men and women from across the four provinces
was asked “What do you and your family do to protect yourself from heat during
summers?” Responding to this, 29% claim that they take cold food items, 37% claim
they stay inside, 25% claim to cover their heads before going out whereas 8% claim
that they do nothing about the heat. However 1% did not give a view. It should be
noted that according to local tradition some foods are seen as cold in their effect
(suitable for summers) and others are seen as hot in their effect.

Question: “What do you and your family do to protect yourself from heat during
summers?”

Cover heads
before going
out, 25%

Nothing, 8%

“\_Don't Know /
No Response,
Stay inside, 1%

37%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2671 men and women in rural and urban areas of all four provinces of the
country, during June 10, 2012 — June 16, 2012. Error margin is estimated to be
approximately * 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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Fans and Air Coolers are major sources to cool homes during hot summers in Pakistan.
58% cite fans while 19% cite air coolers as their principal means to cope with heat.
GILANI POLL/GALLUP PAKISTAN

Islamabad June 28, 2012

According to a Gilani Research Foundation Survey carried out
by Gallup Pakistan, fans and air coolers are major sources to
cool homes during hot summers in Pakistan. 58% cite fans while
19% cite air coolers as their principal means to cope with heat.

:.J

0
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i

A nationally representative sample of men and women from across the four provinces
was asked “What do you do normally to keep your house cool during summers?”
Responding to this, 48% claim that they only use fan, 14% claim to use air
conditioner, 19% use cooler, 10% claim to use additional fans to cool their houses
whereas 6% use water to cool their houses. However, 3% do nothing about it. It
should be noted that electricity breakdowns and load-shedding are very painful
because fans and coolers are major sources of coping with summer heat.

Question: “What thing was it that you had the most hardship with by its increased
prices? And what is the second and third most?”

Additional
Cooler, 19% _fans, 10%

Water, 6%

\Nothing, 3%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2671 men and women in rural and urban areas of all four provinces of the
country, during June 10, 2012 — June 16, 2012. Error margin is estimated to be
approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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9% of Pakistanis use clay pitchers to get cold water for drinking. Most others use

refrigerators (57%) or water coolers (27%). GILANI POLL/GALLUP PAKISTAN
Islamabad June 29, 2012

According to a Gilani Research Foundation Survey carried
out by Gallup Pakistan, 9% of Pakistanis use clay pitchers
to get cold water for drinking. Most others use refrigerators
(57%) or water coolers (27%).

A nationally representative sample of men and women from across the four provinces
was asked “Where do you usually keep your drinking water for cooling during
summers?” Responding to this, 57% claim to use refrigerators, 27% use water cooler,

9% claim to use (clay) pitcher, 4% claim to use an electric water cooler whereas 3% do
not drink cold water.

Question: “Where do you usually keep your drinking water for cooling during
summers?”

Water Cooler,
27%

(Clay) Pitcher, Electric Water

s / Cooler, 4%
\ Do not drink

cold water, 3%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2671 men and women in rural and urban areas of all four provinces of
the country, during June 10, 2012 — June 16, 2012. Error margin is estimated to be
approximately = 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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