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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, almost half of 
all Pakistanis (49%) claim to own a wrist watch, most of whom (52%) wears it sometimes. This is 
a notable change from 10 years back: In 2000, a similar Gallup and Gilani poll had found that 
73% of Pakistanis had a wrist watch, most of whom (41%) wore it almost daily.  
 
In two different surveys, a nationally representative sample of men and women from across the 
country were asked the following question: “Do you own a wrist watch?” In 2010 49% claim that 
they own a wrist watch as compared to 51% who say that they don’t own one. The comparable 
figures in response to the same question in 2000 were: 73% said that they have a wrist watch 
while 27% stated that they don’t.  
 
The findings of the recent survey reveal that relatively more males (56%) claim that they own a 
wrist watch as compared to the females (41%).  
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Source: 10 Years of Gallup and Gilani Surveys (2000-2010) 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
In a follow up question, a nationally representative sample of men and women from across the 
country were asked the following question: “If yes, how often do you wear it?” In 2010 12% say 
that they wear it almost all the time, 36% claim that they wear the wrist watch almost daily where 
as 52% wear it sometimes. The comparable figures in response to the same question in 2000 
were: 26% stated that they wear it almost all the time, 41% wore the wrist watch almost daily 
where as 32% wore it sometimes.   
 
A detailed analysis of the recent data also shows that more females (63%) wear the wrist watches 
sometimes as compared to the males (44%).  
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Source: 10 Years of Gallup and Gilani Surveys (2000-2010) 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 

 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2710 men 
and women in rural and urban areas of all four provinces of the country, during September 2010. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 

  

  



 
   

 `ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8 jƯ/ĉاؤر ر j˺  \m͌ا ̈́ Ǟ͈ˣɓ>ͅ êëbȫ ¡/ز اؤر͈ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ Ǒ/ن اؤر د /m b� lư 8ʈ ͇ :Aؤ ǘ̈́ ˒ 6 †Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ͉̈́ ُ ͅ ħ ͇ ͌ Ǒ͈ �͇ ͉Aʝ m͈lǤد j ر ͉ǣ ̈́ د ̲Œ ș͉ǱŮ \m ادhĎا lŽؤا ͅ ̈́
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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،añƳ lǤ ͈̒` :A ر ͌ ͅ ̲Œ añƳ lǤ، اؤر  36%͉|  êëرؤزا ĺا ͈ ͌ ͅ ̈́ǥ̅|͉ añƳ lǤ۔  ¡/ل 52%̈́ ̞/ر   j̰  l´ا ͈ ͌ ͇ͅ ̈́ǥ̅|͉ ͇Ǣœ Ǣœ ِ  2000  6ˑ  \mا lĲ حhÚ j³ا lǤ  lǤ  añƙ Ǒ͈8 ͈ ͏ ť œ͈ ͈
ȹ  lĲ ؤےa8 k~iƌ ̈́ Ǒ͈8  2Čاس ؤ Z /ͅ ُ
͇ @ 26% ،ḻ lǤ ḥی   2Čؤ aƢادhĎا}ͅ ͅ ̈́ǥ̅|͉ Ť ͅ ͌ ̈́ êʔ �Ǒ͇ ḻ lǤ، اؤر   41% ͇ ḥی   êëرؤزا}ͅ ͅ ̈́ǥ̅|͉ Ť ̈́32% lǤ ̞/ر   j̰  ĺا ͅ ̈́ǥ̅|͉ ͇Ǣ͇œ Ǣœ

   {ḻͅ۔
  



 

 l´ :9 /Ǒ  lĲ ؤےa8 êǠƁ/�͏ ͅ6̈́ ͈ kı  `ñا�b� 2Čاس ؤ êC lư اbƩ مb˛  ͈ ͅ ̈́ ͅ ͌ ͌ ɓƍاد ز>ɓ ͅ<m/دہ  ḥی(63%)͈  Ť ر/̞  j̰  Ǣ͇œ Ǣ͇œjǣ  ͅ ̈́ǥ̅|͉añƳ ͈ ͌،  kı اس añƙ دؤںhƈ êʔ �͈ Ǒ͇ ͇
  lư͌۔a8͆44%ح 
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Source: Gilani Poll conducted by Gallup Pakistan, 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
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