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Shopping In Ramadan: 41% Go For Shopping In The 
Afternoon In Ramadan: GILANI POLL/GALLUP PAKISTAN 
 
Islamabad, September 8, 2010  
 
According to a Gilani Research Foundation survey carried out by Gallup Pakistan, most of all 
Pakistanis (41%) go for shopping in the afternoon, 29% go to the bazaar in the morning, 21% after 
Iftari while 6% go to the market after the Taraweeh prayer.  
 
A nationally representative sample of men and women from across the country were asked the 
following question: “In Ramadan people go for shopping at different times of the day. Mostly in your 
house when do your family members go to the bazaar?” Forty one percent (41%) go to the market 
in the afternoon followed by 29% who go for shopping in the morning, 21% after Iftari and 6% go 
to the bazaar after the Taraweeh prayer. 3% said they don’t know.  
 
The findings of the survey reveal no significant difference in opinion of people from across various 
demographics. 
 

“In Ramadan people go for shopping at different times of the day. Mostly in your 
 house when do your family members go to the bazaar?” 
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Source: Gilani Poll conducted by Gallup Pakistan, 

the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk) 
 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 2579 men 
and women in rural and urban areas of all four provinces of the country, during August 2010. 
Error margin is estimated to be approximately + 2-3 per cent at 95% confidence level. 
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 



 
   

 `ȓ ?mؤ/ĉ چaȊ k~i͆ ر r͈ ̈́ ̈́ r͈
̈́ Ǒ͈8 jƯ/ĉاؤر ر j˺  \m͌ا ̈́ Ǟ͈ˣɓ>ͅ êëbȫ ¡/ز اؤر͈ ȑورؤں،  Ǒ/ء،  دا  lĲ ḥ  /Ǒ Ǒ/ن اؤر د /m b� lư 8ʈ ͇ :Aؤ ǘ̈́ ˒ 6 †Ɨ ͆ r̈́ ͇ Õ }͇ ͈ ͉̈́ ُ ͅ ħ ͇ ͌ Ǒ͈ �͇ ͉Aʝ lǤ ؤاlŽ اhĎاد m͈ \mد j ر ͉ǣ ͅ د ̈́ ̈́ ̲Œ ș͉ǱŮ
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ٓèư è¿ èð UȾ ن/éýö/Z 1Ĺ  O NŠ Š Š< Ţ Ţ Šãµ ۔  
 

 41% œ̉ ȟ/ن añƙ دؤ ͉|اhĎاد ر ͈ ̈́Ɗ ̈́añƳ l�A: اری>mA� 2Čؤ lĲ  ͈ ͌ ͅ ͈ ̈́ ͅ8  
  k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈ن/Ǒ /m 6ˑ ، †ͅħ ͉ Ǒ͈8  

iم اm/د،   ͇ا ٓ ¡8 aǖ˽͇ ͅǞµ  ، 2010  
 

 k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈Z /ȹ lĲ ؤےa8 êǠƁ/� \mا lĲ  ͇ @ ƌ ͈ ͈  k~/Ǒ /m aǖŔا ̈́ ͅ†ħ ͉ ͆(41%) ،añƳ l�A: اری>mA� 2Čؤ lĲ œ̉ ȟ/ن añƙ دؤ ͈ر ͈͌ ͅ ͈ ̈́ ͅ |͉ ̈́Ɗ29% <Ǖ  Ï͇
،añƳ l�A: اری>mA� añƙ͈ ͈͌ ͅ ͈ ̈́21% êʔ �،añƳ l�/� lǤ  lĲ اری>mA� >ɓ  lĲ ر/ȹ Ǒ͇ ا ͇ ͈ ͌ ͅ ͇ ž͈ ͈ ̈́ >͇ Ē̈́6%  ۔añƳ l�A: اری>mA� >ɓ  lĲ <9 ͈ :Aاؤ ͌ ͅ ͈ ̈́ >͇ ͈ ͅ  

 añƙ ؤےa8͈ اؤر `ñا�b� 5ǭ  A: ورá k~/m¹̂/ر l ́ḥ  \ˏ� ͈ ͅ ͆̈́ ̈́ Ǖͅ ̈́ǥƄ ͉
ͅ
͈ }͇ ƃ/Ǒ  /̞ b@ وال> êë l´  اثa:͈ 8 �͉ ͉ ͈ ˚Y اؤĉ/ث  '،̈́ ˚Y اhĎاد   añƙ lǤ  lĲ ن/ȟ ͅر ͅ ͅǑ Ǒ ̅̈́ ̈́Ǯ ǮƇ Ƈ̈́ ͈ ̈́ ǥ͈ Ɠ ̈́Ɗ

 l�A: اری>mA� 2Čؤ Qħ A: ورá م/ï ادhĎا lĲ lا�ḥ  lĲ ۔ اپañƳ l�A: اری>mA� añƙͅ ̈́ ͈ͅ ͈̈́ ̈́ͅ ͉ ̈́ Ť ٓ ͈ ͈ añƳ؟͈͌ lĲ œ̉ ؤ2Č ̈́اhĎاد  41%͌ ȟ/ن añƙ دؤ ͅر |͉ ͈ ̈́Ɗ
،añƳ l�A: اری>mA�͈ ͌ ͅ ͈ ̈́29%،añƳ l�A: اری>mA� añƙ <Ǖ  ͈ ͈͌ ͅ ͈ ̈́ Ï͇21%اری>mA� >ɓ  lĲ ر/ȹ ͈ ا ̈́ >͇ Ē̈́ êʔ �،añƳ l�/� lǤ  lĲ Ǒ͇ ͇ ͈ ͌ ͅ ͇ ž͈6%  >ɓ  lĲ <9 ͇< :Aاؤ ͈ ͅ
mA�͈<اری :añƳ l�A۔ ͌ ͅ ͈ ̈́ 3% l� ادhĎا ̈́ ̈́ /Ǒ  añ̚ ̄/ر  jȗ͈ را�l 5/ ا 8 ͈ |̈́ å̈́ ͏ ħ۔ 

  
ḥا�lĲ l اhĎاد ï/م áور :Qħ A ؤmA� 2Č<اری  ٓ  lĲ ۔ اپañƳ l�A: اری>mA� añƙ ث/ĉاؤ Y˚ ˚Y اhĎاد   añƙ lǤ  lĲ ن/ȟ ͈ ر ͈̈́ ̈́ͅ ͉ ̈́ ̈́̈́ ͅŤ ٓ ͈ ͈ ͈͌ ͅ ͅ ͅǑ Ǒ ̅̈́ ̈́Ǯ ǮƇ Ƈ ̈́ ǥ͈ Ɠ ̈́Ɗ
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    Source: Gilani Poll conducted by Gallup Pakistan, 
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)          
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  lĲ دی/mی اœ̉ ͇اؤر  ٓ b�͈ا�hƈ  ĺ `ñد اؤر  5792 ͆± ͅ ̈́7ȇ Ĺ2010 bƩ >ɭا  añƙ ͌ ͅ ɞǛ̈́Ɨ Ǒ/۔ ا͈ Ǹ ʇ/ن 5/  lĲ jɋ̈́ǔ͈˩̈́9ͅ ا Ɗ ˘ï̈́ ورá k~/mر/̂ ¹ͅ ͈ ͆ɲ  A:  ͅ wͅ ͉  /Ǒ hً ͇ 6͈ %3-2+ /Ǒ  /m/ʙ   ͈ ͈8 ű   lư͌۔
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