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According to a Gilani Research Foundation survey carried out by Gallup Pakistan, majority (82%) 
of all Pakistanis believe their country will not sink but swim out stronger from the tragedy of 
floods while only 9% have a pessimistic approach. 9% did not give any response. 
 
In a survey, a nationally representative sample of men and women from across the country were 
asked the following question: “In your view, how will Pakistan face up to the damages caused by 
recent flood: Very Successfully, Successfully, Poorly or Very Poorly?” Thirty percent (30%) seemed 
to be very hopeful about the country dealing with the disastrous situation and 52% are quite 
optimistic. However 7% did not appear to have high hopes and 2% were very pessimistic. 9% gave 
no response. 
 
The self image to face up successfully to the tragedy was higher in the rural areas (where most 
devastation took place): 88% of rural and 80% of urban Pakistanis held this view. 
 

“In your view, how will Pakistan face up to the damages caused by recent flood:  
Very Successfully, Successfully, Poorly or Very Poorly?” 
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Source: Gallup & Gilani Poll, August 29-September 4, 2010 
Sample size: ~ 2700; Representative of Rural and Urban Pakistan 
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Source: Gallup & Gilani Poll, August 29-September 4, 2010 
Sample size: ~ 2700; Representative of Rural and Urban Pakistan 

 
 
The study was released by Gilani foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a scientific sample of 
more than 2700 men and women across the rural and urban areas of all the four provinces, 
conducted during August 29 – September 4, 2010. Error margin is estimated to be approximately 
+ 2-3 per cent at 95% confidence level.  
 

Gallup Pakistan proposes that its poll results be attributed as Gilani Poll conducted by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. This is to distinguish our polls from polls on Pakistan sometimes released by other 
organizations not part of Gallup International Association (www.gallup-international.com) and referred to by the same title. 
Also please see necessary Disclaimer on our website (www.gallup.com.pk). Gallup Pakistan takes responsibility for only its 
own polls on Pakistan. 

 
For more survey data on social and other issues see website www.gallup.com.pk  
For any queries please contact: 
Ms. Hira Hasan     Phone:   +92-51-2655630 
Assistant Manager (Research)                  E-mail: hira.hasan@gallup.com.pk 
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  k~ḯ Ǒ͈8`ȓ ?mؤ/ĉ چaȊ ͆ر r͈ ̈́ ̈́ r͈ن/Ǒ /m 6ˑ ، †ͅħ ͉ Ǒ͈8  
 

 
 

 
iم اm/د،    ͇ا ٓ ¡09 aǖ˽͇ ͅǞµ  ، 2010 
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Sample size: ~ 2700; Representative of Rural and Urban Pakistan 
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