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IN THIS ISSUE FROM THE EDITOR

Dear Reader,

A significant majority of Pakistanis (75%) say that they watch cable, dish or

Gilani Research Team now brings to you a collection of daily polls releases

Satelhte channels. in the form of a weekly digest, which gives you the opportunity to read

6 opinions of the Pakistani public on various socio-political issues. We hope it

will be of interest to you and your readers.

A significant majority (79%) of Pakistanis do not have a computer in their

If you have any further questions in this regard, please feel free to contact
house. us.

Ms. Fatima Idrees

Group Manager

E-mail: fatima.idrees@gilanifoundation.com

Two out of three Pakistanis (67%) claim to have a personal mobile phone.
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A significant majority (92%) of Pakistanis who use the internet claim to also

Please send all correspondence to:
. . . K Updated
use social media websites. fatima.idrees@gilanifoundation.com S s
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Cyberletter © For more on Gallup International see www.gallup-international.com. If

Only 13% adult (18+) Pakistanis claim to use the internet; of these, majority

(54%) use it from their mobile phones.

14 for any reason you wish to unsubscribe please send an email to

fatima.idrees@gilanifoundation.com



ISl GILANI CYBERLETTER
OPINION POLLS - HIGHLIGHTS

Gilani Research Foundation (GRF Poll)
June 27, 2016

Gilani Research Foundation (GRF Poll)
June 28, 2016

A significant majority of Pakistanis (75%) say that they
watch cable, dish or satellite channels.

A significant majority (79%) of Pakistanis do not have a
computer in their house.

According to a Gilani Research Foundation According to a Gilani Research Foundation

Survey carried out by Gallup Pakistan, 75% Survey carried out by Gallup Pakistan, 79%

respondents watch cable, dish or satellite of Pakistanis said that they do not have a

channels. computer in their house.

CLICK FOR DETAILS »

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://gallup.com.pk/wp-content/uploads/2016/06/27-June-2016-English1.pdf
http://gallup.com.pk/wp-content/uploads/2016/06/28-June-2016-English1.pdf
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OPINION POLLS - HIGHLIGHTS

Gilani Research Foundation (GRF Poll) Gilani Research Foundation (GRF Poll)

June 29, 2016 June 30, 2016

Two out of three Pakistanis (67%) claim to have a personal
mobile phone.

A significant majority (92%) of Pakistanis who use the in-

ternet claim to also use social media websites.

According to a Gilani Research Foundation Sur- According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, two out of vey carried out by Gallup Pakistan, A significant

three Pakistanis (67%) claim to have a person- majority (92%) of Pakistanis who use the inter-

al mobile phone. net use social media websites such as Face-

book, Twitter, etc.

CLICK FOR DETAILS »

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://gallup.com.pk/wp-content/uploads/2016/06/29-June-2016-English1.pdf
http://gallup.com.pk/wp-content/uploads/2016/06/30-June-2016-English1.pdf

ISl GILANI CYBERLETTER

OPINION POLLS - HIGHLIGHTS

Gilani Research Foundation (GRF Poll)

July o1, 2016

Only 13% adult (18+) Pakistanis claim to use the internet;

of these, majority (54%) use it from their mobile phones.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, only 13%
Pakistanis use the internet, and a majority
(54%) of the people who use the internet do

so from their mobile phones.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com


http://gallup.com.pk/wp-content/uploads/2016/07/1-July-2016-English1.pdf

Gilani Research Foundation (GRF Poll)
Islamabad— June 27, 2016

Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup

International Association www.gallup-international.com; www.gallup.com.pk,
www.gilanifoundation.com)

According to a Gilani Research Foundation Survey carried out by Gallup Paki-

stan, 75% respondents watch cable, dish or satellite channels.

A nationally representative sample of men and women from across the four
provinces was asked, “Do you watch cable/ dish/ satellite channels sometimes,
even if you don’t have a cable/ dish/ satellite connection at you own home?” In
response to this question, 75% respondents said that they watch cable, dish or
satellite channels, while 25% said that they never watch cable, dish or satellite

channels.

The study was released by Gilani Research Foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 5588 men and women in rural and urban areas
of all four provinces of the country, during January 20 — May 31, 2016. Error

margin is estimated to be approximately + 2-3 per cent at 95% confidence level.


http://www.gallup-international.com
http://www.gallup.com.pk
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A SIGNIFICANT MAJORITY OF PAKISTANIS (757.]) WATCH
CABLE, DISH OR SATELLITE CHANNELS.

Do you watch cable/ dish/ satellite channels sometimes, even if you don't have a
cable/ dish/ satellite connection at you own home?
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According to a Gilani Research Foundation Survey carried out by Gallup
Pakistan, 79% of Pakistanis said that they do not have a computer in

their house.

A nationally representative sample of men and women from across the
four provinces was asked, “Do you have a computer in your house?” In
response to this question, 79% respondents said that they did not have
a computer at their house, while 21% said that they did have a comput-

er at their house.

The study was released by Gilani Research Foundation and carried out
by Gallup Pakistan, the Pakistani affiliate of Gallup International. The
recent survey was carried out among a sample of 5588 men and
women in rural and urban areas of all four provinces of the country,
during January 20 — May 31, 2016. Error margin is estimated to be ap-
proximately * 2-3 per cent at 95% confidence level.

Gilani Research Foundation (GRF Poll)
Islamabad - June 28, 2016

Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup Inter-
national Association www.gallup-international.com; www.gallup.com.pk,

www.gilanifoundation.com)



http://www.gallup-international.com
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A SIGNIFICANT MAJORITY (797.) OF PAKISTANIS DO NOT
HAVE A COMPUTER IN THEIR HOUSE.

Do you have a computer in your house?

79%
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According to a Gilani Research Foundation Survey carried out by Gallup Pa-
kistan, two out of three Pakistanis (67%) claim to have a personal mobile

phone.

A nationally representative sample of men and women from across the four
provinces were asked, “Do you have a personal mobile phone?” In response
to this question, 67% respondents said that they did have a personal mobile

phone, while 33% said that they did not have a personal mobile phone.

The study was released by Gilani Research Foundation and carried out by
Gallup Pakistan, the Pakistani affiliate of Gallup International. The recent
survey was carried out among a sample of 5588 men and women in rural
and urban areas of all four provinces of the country, during January 20 —
May 31, 2016. Error margin is estimated to be approximately + 2-3 per cent

at 95% confidence level.

Gilani Research Foundation (GRF Poll)

Islamabad - June 29, 2016

Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International
Association: www.qgallup-international.com; www.gallup.com.pk,
www.gilanifoundation.com)


http://www.gallup-international.com
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TWO OUT OF THREE PAKISTANIS (677.) CLAIM TO HAVE A
PERSONAL MOBILE PHONE.

Do you have a personal mobile phone?

33% 67%

NO NES
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According to a Gilani Research Foundation Survey carried out by Gallup Paki-
stan, A significant majority (92%) of Pakistanis who use the internet use social

media websites such as Facebook, Twitter, etc.

A nationally representative sample of men and women from across the four
provinces, who use the internet were asked, “Do you use any social media web-
sites like Facebook, Twitter, etc.?” In response to this question, 92% said that
they use social media websites such as Facebook and Twitter, while only 8%
said no.

According to the gender breakdown, more men use social media compared to
women. 94.2% men said that they used social media, while 5.8% said that they
did not. Likewise, 87.9% women said that they used social media, while 12.10%
said that they did not.

The study was released by Gilani Research Foundation and carried out by Gal-
lup Pakistan, the Pakistani affiliate of Gallup International. The recent survey
was carried out among a sample of 862 men and women in rural and urban
areas of all four provinces of the country, during January 20 — May 31, 2016.
Error margin is estimated to be approximately + 2-3 per cent at 95% confi-
dence level.

Gilani Research Foundation (GRF Poll)

Islamabad - June 30, 2016

No
8%

es
92%

Gender Breakdown

H Male HBFemale

94.20% 87 90%

Yes No

Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International

Association www.gallup-international.com; www.gallup.com.pk,
www.gilanifoundation.com)
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A SIGNIFICANT MAJORITY [(927.) OF PAKISTANIS WHO USE
WEEB!ShHEgNET CLAIM TO ALSO USE SOCIAL MEDIA

Do you use any social media websites like Facebook, Twitter, etc.

8%
NO

INFORMATION TECHNOLOGY | COMPUTER/INTERNET
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According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, only
13% Pakistanis use the internet, and a majority (54%) of the people who use the inter-
net do so from their mobile phones.

A nationally representative sample of adult men and women from across the four
provinces was asked, “Do you use internet?” In response to this question, 13% said yes
while 87% said no.

Respondents who said that they use the internet were further asked, “Where do you
use the internet?” In response to this question, 58% said that they use it in their
homes, 54% said they use it on their mobile phones, 5% said they use it in their offices,
1% said they use it in internet/cyber cafes, and another 1% said they use it in their ed-
ucational institutions.

Commentary by Gallup Pakistan: Use of internet in Pakistan is among the lowest in the
world and fares low even in South Asia. However, with the recent introduction of 3G
internet technology which makes internet available on mobile phones, Gallup Pakistan
Media Research team has seen almost a 3% rise from last year (13% in 2016, vs. 10% in
early 2015). The 3% increase roughly translates to about 3 million additional users in
this year alone, which point towards a healthy trend.

The study was released by Gilani Research Foundation and carried out by Gallup Paki-
stan, the Pakistani affiliate of Gallup International. The recent survey was carried out
among a sample of 5588 men and women in rural and urban areas of all four provinces
of the country, during January 20 — May 31, 2015. Error margin is estimated to be ap-
proximately + 2-3 per cent at 95% confidence level.

Gilani Research Foundation (GRF Poll)
Islamabad - July o1, 2016

Yes

58%

5%

54%

1%

1%

Home Office

Source: Gilani Research Foundation Poll (GRF Poll)

Mobile Phone Internet/Cyber
Café

Educational
Instituition

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International
Association www.gallup-international.com; www.gallup.com.pk,

www.gilanifoundation.com)
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ONLY 13% ADULT (18+) PAKISTANIS CLAIM TO
USE THE INTERNET; OF THESE, MAJORITY
(b496) USE. I'T' FROM THEIR MOBILE PHONES.

Do you use internet?

87%
No
Where do you use the internet?
r ]
L 54%
I
Home Office Mobile Internet Educational
Phone Cafe Institutions

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE: 5588 G A L L U P
Mationally Representative Sample covering both urban rural respondents across Pakistan's four provinces. P A K I S T A N




Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
website:

national Association see

www.gallup-international.com

fatima.idress@gilanifoundation.com

Join us to stay updated
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com



