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According to the results of a recent Gilani
Poll conducted by Gallup Pakistan, 66% 
Pakistanis feel that offering a public 
official extra money to ensure that one’s 
work gets done qualifies as bribery. While 
71% see the bribe acceptor’s behavior to be 
objectionable, only 52% consider the 
behavior of the person offering the bribe 
unacceptable.
Click for details

Paying Public Officials To Get One’s Work Done; 66% 
Consider It Bribe; Bribe Taker’s Behavior Is Considered More 

Objectionable Than That Of The Bribe Giver
May 9, 2011

Opinion Polls Released during
May 9th, 2011– May 13th, 2011

Facebook Blog Twitter

‘Ghee’ Loses Out To Oil During The Last Ten Years; 
Households Using Just Oil Have Risen From 12% to 29%; 

62% Feel Oil Is The Better Health Option
May 10, 2011

According to the results of a recent Gilani Poll 
conducted by Gallup Pakistan, the popularity of 
‘Ghee’ for household cooking has declined in the 
past decade with only 38% households now using 
just ‘Ghee’ as compared to 55% who did so in the 
year 2000. In comparison, the percentage of 
households using only Oil for their cooking has 
increased from 12% to 29% since then. 
Furthermore, 62% Pakistanis feel that cooking 
food in Oil is better for their health. 
Click for details

http://www.gallup.com.pk/Polls/09-05-11.pdf
http://www.gallup.com.pk/Polls/10-05-11.pdf
http://twitter.com/#!/GallupPak
http://twitter.com/#!/GallupPak
http://www.facebook.com/pages/Gallup-Pakistan/112923232073343
http://www.facebook.com/pages/Gallup-Pakistan/112923232073343
http://galluppakistan.blogspot.com/
http://galluppakistan.blogspot.com/


Page 2

May 2011 Edition

Gilani Weekly Poll

A year to thank.
Share and reinvent

1980-2010

Gilani Research Foundation is a not for profit public service project to provide social science research to students 
academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and 
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of 
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan 
(www.gallup.com.pk)

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully 
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those 
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see 
website: www.gallup-international.com

According to the results of a recent Gilani Poll conducted by Gallup 
Pakistan, 56% car owners in Pakistan claim that they always drive 
carefully. Among these careful drivers, 69% say that they are most 
cautious about staying within the speed limit and maintaining a safe 
distance with other vehicles. 
Click for details

56% Car Owners Claim They Always Drive Carefully; Age Makes A Difference, Fewer In 
Older Age Group Claim To Be Safe Drivers 

May 12, 2011

According to the results of a recent Gilani Poll conducted by Gallup 
Pakistan, 46% Pakistanis got the chance to watch the recently 
concluded One Day Cricket Series between Pakistan and West 
Indies. Among these cricket fans, an overwhelming majority of 94% 
feel the Pakistani team’s performance was good or very good.
Click for details

46% Pakistanis Watched The One Day Cricket Series Between Pakistan And West Indies; 
Cricket Fans Nearly Unanimous In Appreciating Team’s Performance

May 13, 2011

The results of a recent Gilani Poll conducted by Gallup Pakistan 
show that views about the influence of religion in Pakistani society 
are titled slightly in favor of the view that this influence is on the 
rise; 43% Pakistanis think the role of religion in our society is 
increasing while 35% feel it is decreasing and a significant 21% feel 
there has been no change.
Click for details

43% Feel That The Influence Of Religion In Pakistani Society Is On The Rise While 35% 
Disagree

May 11, 2011

http://www.gallup.com.pk/Polls/11-05-11%20religion.pdf
http://www.gallup.com.pk/Polls/12-05-11.pdf
http://www.gallup.com.pk/Polls/13-05-11.pdf
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Paying Public Officials To Get One’s Work Done; 66% Consider It Bribe; Bribe Taker’s 
Behavior Is Considered More Objectionable Than That Of The Bribe Giver: GILANI 
POLL/GALLUP PAKISTAN

Islamabad May 9, 2011

In the survey, a nationally representative sample of men and women from across the 
country were presented with the following situation, “Suppose you have a friend who 
is a shopkeeper who goes to a government office to get a license. The clerk tells him 
the work requires a lot of time and effort. In response to this your friend gives him 
some money as a result of which the clerk issues the license.” Respondents were then 
asked whether they considered the behavior of the clerk and the shopkeeper to be 
acceptable and whether the amount paid constituted a bribe or not. Results show 
that 66% respondents thought the amount offered to the clerk qualified as bribe while 
19% thought it did not, 12% did not know and 3% did not answer. 

71% found the public official’s behavior objectionable while 12% said it was 
acceptable, 12% did not know and 5% did not respond. Views about the shopkeeper’s 
behavior, on the other hand, were more sympathetic because although 52% 
considered his act wrong, as many as 31% thought it was acceptable while 11% did 
not know and 5% did not respond.

These figures indicate that a significant section of the public (31%) does not consider 
the act of offering extra payment to a public official to be objectionable if they are 
doing it due to a lack of any other options.    

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

According to the results of a recent Gilani Poll 
conducted by Gallup Pakistan, 66% Pakistanis 
feel that offering a public official extra money to 
ensure that one’s work gets done qualifies as 
bribery. While 71% see the bribe acceptor’s 
behavior to be objectionable, only 52% consider 
the behavior of the person offering the bribe 
unacceptable.
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BRIBE TAKING BECOMES LESS ACCEPTABLE: Unacceptability rises from 54 
percent to 71 percent:

A comparison with the results of a similar survey conducted in 2008 shows that while 
the percentage of people considering the money offered to be bribe has remained 
unchanged (66%), the percentage of people finding the officer’s behavior 
unacceptable has increased from 54% to 71% and those finding it acceptable have 
decreased from 16% to 12%. The percentage of people finding the shopkeeper’s 
behavior objectionable, however, has not changed much; while those who object to 
the act of giving bribe(even to facilitate a fair task) increased from 46% to 
52%,acceptability also increased from 27% to 31% during the last three years.

“Suppose you have a friend who is a shopkeeper who goes to a government office to get a 
license. The clerk tells him the work requires a lot of time and effort. In response to this 

your friend gives him some money as a result of which the clerk issues the license. Based on 
this situation, what are your views about the following?”

Is it Bribe?

The Officer’s Behavior

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Yes, 66%

Don’t Know, 12%

NR, 3%

No, 19%

NR, 5%

Don’t Know, 12%

Acceptable, 12%

Unacceptable, 71%

Continued…………
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The Shopkeeper’s Behavior

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2774 men and women in rural and urban areas of all four provinces of the 
country, during April 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Unacceptable, 
52%

Acceptable, 31%

NR, 5%

Don’ t Know, 11%

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)
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‘Ghee’ Loses Out To Oil During The Last Ten Years; Households Using Just Oil Have 
Risen From 12% to 29%; 62% Feel Oil Is The Better Health Option: GILANI 
POLL/GALLUP PAKISTAN

Islamabad May 10, 2011

In the survey, a nationally representative sample of men and women from across the 
country were asked the following question, “What is used for cooking in your house, 
Oil or ‘Ghee’?” Results show that 38% respondents said only ‘Ghee’ is used in their 
house, 29% said only Oil while 32% said both ‘Ghee’ and Oil are used in their 
household. 

A comparison with the results of a similar survey conducted in the year 2000 shows 
that the popularity of ‘Ghee’ for household cooking purposes has fallen in the last 
decade; where 55% households used only ‘Ghee’ in 2000, only 38% are doing so now. 
In comparison, those using only Oil have risen from 12% to 29% in this time. 

“What is used for cooking in your house, Oil or ‘Ghee’?”

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

According to the results of a recent Gilani Poll conducted by 
Gallup Pakistan, the popularity of ‘Ghee’ for household cooking 
has declined in the past decade with only 38% households now 
using just ‘Ghee’ as compared to 55% who did so in the year 2000. 
In comparison, the percentage of households using only Oil for 
their cooking has increased from 12% to 29% since then. 
Furthermore, 62% Pakistanis feel that cooking food in Oil is 
better for their health. 

1%

55%

32%

12%

1%

32%
38%

29%

0

10

20

30

40

50

60

Oil Ghee Both No Response

2000

2011



Page 7

May 2011 Edition

A year to thank.
Share and reinvent

1980-2010

Gilani Weekly Poll

A year to thank.
Share and reinvent

1980-2010

Respondents were further asked, ‘In your view, what is better for health, Oil or 
‘Ghee’?’ The responses to this question show that 62% Pakistanis consider Oil to be 
better for health as compared to ‘Ghee’. A significant 36%, however, think cooking 
food in ‘Ghee’ is better for their health. 

As one would expect, the percentage of rural residents who feel that ‘Ghee’ is the 
healthier option (42%) is much higher than the percentage of urban residents who are 
of this opinion (26%). Almost three fourths of all urban respondents (73%), on the 
other hand, feel that Oil is better for health while only 57% rural respondents agree 
with them.

‘In your view, what is better for health, Oil or ‘Ghee’?’

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2774 men and women in rural and urban areas of all four provinces of the 
country, during April 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)
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Ghee, 36%
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43% Feel That The Influence Of Religion In Pakistani Society Is On The Rise While 
35% Disagree: GILANI POLL/GALLUP PAKISTAN

Islamabad May 11, 2011

In the survey, a nationally representative sample of men and women from across the 
country were asked which of the following statements they agreed with, the first 
being: “In your view, is the influence of religion on Pakistani society increasing or 
decreasing?” Results show that although the public is divided over the issue, those 
who feel the influence of religion in Pakistani society is increasing (43%) have a slight 
edge over those who think it is decreasing (35%). The remaining 21% feel that there 
has been no significant change in the influence of religion in our society. 1% did not 
respond.

A comparison with the results of a similar survey conducted two years ago shows that 
the public was relatively more evenly divided in 2009, with 34% people saying the 
influence of religion is increasing, 35% saying it is decreasing and 29% saying there 
has not been a significant change. 2% had not given any response. This comparison 
indicates that 8% people who were previously saying that there has been no change in 
the influence of religion in Pakistani society are now saying that there has been an 
increase while the percentage of those who think this influence is decreasing has 
remained unchanged (35%).

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

The results of a recent Gilani Poll 
conducted by Gallup Pakistan show that 
views about the influence of religion in 
Pakistani society are titled slightly in 
favor of the view that this influence is on 
the rise; 43% Pakistanis think the role of 
religion in our society is increasing while 
35% feel it is decreasing and a significant 
21% feel there has been no change.
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“In your view, is the influence of religion on Pakistani society increasing or decreasing?”

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2774 men and women in rural and urban areas of all four provinces of the 
country, during April 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)
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In the survey, a nationally representative sample of men and women from across the 
country who said they owned cars were asked the following question, “How often do 
you drive carefully?” Results show that 56% of the car owning respondents said they 
always drive carefully while 33% said they do so sometimes, 6% they never drive 
carefully and another 5% did not know or did not respond. 

Interestingly, the results reveal that younger respondents claimed to be more careful 
while driving as compared to older respondents; where 70% respondents under 30 years 
of age said they always drive carefully, only 48% of those above 50 years gave this 
response. On the other hand, while 23% of those under 30 years of age said they drive 
carefully only sometimes, as many as 44% respondents above 50 years gave this 
response.

“How often do you drive carefully?”

56% Car Owners Claim They Always Drive Carefully; Age Makes A Difference, Fewer In 
Older Age Group Claim To Be Safe Drivers: GILANI POLL/GALLUP PAKISTAN

Islamabad May 12, 2011

According to the results of a recent Gilani Poll 
conducted by Gallup Pakistan, 56% car owners in 
Pakistan claim that they always drive carefully. 
Among these careful drivers, 69% say that they are 
most cautious about staying within the speed limit 
and maintaining a safe distance with other vehicles. 

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public 
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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Continued…………
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Respondents who claimed to be careful drivers all the time or part of the time were 
further asked what they were most cautious about when driving. Responses to this 
question show that 37% careful drivers are most cautious about staying within the 
speed limit while 32% take the most care to maintain a safe distance with other 
vehicles. Among the remaining, 12% said they are most careful about avoiding 
overtaking, not changing lanes (10%) and obeying traffic signals (8%). 1% said they 
are cautious about all of these things while driving. 

‘Which of the following are you most cautious about when driving?’

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2774 men and women in rural and urban areas of all four provinces of the 
country, during April 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………
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In the survey, a nationally representative sample of men and women from across the 
country were asked the following question, “Did you get a chance to watch the Pak-
West Indies One Day Cricket Series?” Results show that 46% of the respondents had 
watched the Series while 54% had not.  

A closer look at the results shows that a proportionately higher percentage of males 
(58%) and the respondents belonging to the young age group (50%) had watched the 
cricket matches between Pakistan and West Indies as compared to females (32%) and 
older respondents (43%).

“Did you get a chance to watch the Pak-West Indies One Day Cricket Series?”

Respondents who said they did get a chance to watch the matches between Pakistan 
and West Indies were further asked, ‘In your opinion, how was the Pakistani Cricket 
Team’s performance?’ Responses to this question show that 40% think the team’s 
performance was very good while another 54% think it was good. Only 4% people 
think the team performed badly and 1% think it did very badly. 1% did not respond.

46% Pakistanis Watched The One Day Cricket Series Between Pakistan And West 
Indies; Cricket Fans Nearly Unanimous In Appreciating Team’s Performance: GILANI 
POLL/GALLUP PAKISTAN

Islamabad May 13, 2011

According to the results of a recent Gilani Poll 
conducted by Gallup Pakistan, 46% Pakistanis got the 
chance to watch the recently concluded One Day 
Cricket Series between Pakistan and West Indies. 
Among these cricket fans, an overwhelming majority of 
94% feel the Pakistani team’s performance was good or 
very good.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public 
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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‘In your opinion, how was the Pakistani Cricket team’s performance?’

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2774 men and women in rural and urban areas of all four provinces of the 
country, during April 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………
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