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academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan
(www.gallup.com.pk)
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Poverty Among Nations: Nearly Half (46%) Hold Own Governments Responsible For
Poverty, While 24% Blame Richer Countries; A Minority (11%) Call It The Will of
God: GILANI POLL/GALLUP PAKISTAN
Islamabad July 18, 2011

The results of a Gilani Research Foundation survey
carried out by Gallup Pakistan indicated that nearly
half (46%) respondents blame poverty on the
governments of poor countries. 24% said the cause lay
in the injustice of rich countries when dealing with
their poorer counterparts.

In a survey, a nationally representative sample of men and women from across the
four provinces were asked the following question: “What is the main reason behind
the poverty of poor countries?” Majority (46%) blame poverty on the governments of
poor countries, while 24% say unjust treatment of poor countries by richer countries
is the reason. 15% respondents say lazy attitudes and incompetence of the people of
poor countries are to blame. Only 11% cite poverty as the will of God. 4% say they do
not know what causes poverty.

More respondents in rural areas (26%) were inclined to blame unjust treatment by
richer countries than respondents in urban areas (18%). The will of God was held to
be the reason behind poverty equally in both rural and urban areas.

“What is the main reason behind the poverty of  poor countries?” 

46%

24%

Poor Governments

Injustice of Rich Countries

4%

11%

15%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Don't Know

Will of God

Lazy Attitudes & Incompetence

Page 3

DisclaimerDisclaimer:: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%



July 2011 Edition

A year to thank.
Share and reinvent

1980-2010
Gilani Weekly Poll

A year to thank,
Share and reinvent

1980-2010

Continued…………

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2702 men and women in rural and urban areas of all four provinces of the
country, during 26 June – 2 July 2011. Error margin is estimated to be approximatelyy, g J J y g pp y
+ 2-3 per cent at 95% confidence level.
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68% Pakistanis Know About Mother’s Day & Father’s Day Celebrations; Majority
(58%) Find No Fault In Celebrating These Events: GILANI POLL/GALLUP
PAKISTAN
Islamabad July 19, 2011

The results of a Gilani Research Foundation survey
carried out by Gallup Pakistan indicated that 68%
Pakistanis have heard about Mother’s Day and
Father’s Day celebrations. Of these, majority 58%
find no fault in celebrating these events in Pakistan.

In a survey, a nationally representative sample of men and women from across the
four provinces were asked the following question: “Recently, Mother’s Day & Father’s
Day were celebrated all over the world, including Pakistan. Have you heard or read
about this?” 68% respondents had heard of these celebrations while 47% had read
about them.

“R l  M h ’  D  & F h ’  D   l b d ll  h  ld  i l di  “Recently, Mother’s Day & Father’s Day were celebrated all over the world, including 
Pakistan. Have you heard about or read about this?” 
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To those who had knowledge of these events, a follow up question was posed:
“Some people say such events are purely Western traditions and Muslims should
avoid celebrating them, while some see no harm if Muslims celebrate them too.g
Do you think they should be celebrated?” More than half (58%) found no fault
in celebrating these events in Pakistan, while 32% opposed it. 10% chose not to
respond. A higher proportion of rural (61%) than urban (53%) respondents
were in favor of celebrating these events in Pakistan.

“Among those aware of  Mother’s Day & Father’s Day, some people say such Among those aware of  Mother s Day & Father s Day, some people say such 
events are purely Western traditions and Muslims should avoid celebrating 

them, while some see no harm if  Muslims celebrate them too. Do you think they 
should be celebrated?”
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of  Gallup International. The recent survey was carried out among 
a sample of  2702 men and women in rural and urban areas of  all four provinces of  the 
country, during 26 June – 2 July 2011. Error margin is estimated to be approximately 
+ 2-3 per cent at 95% confidence level.
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The results of a Gilani Research Foundation survey

Hurt Pride: Pakistanis Feel Considerably Less Pride In Their Nation Compared To The
Time Of Pakistan’s 50th Anniversary: GILANI POLL/GALLUP PAKISTAN
Islamabad July 20, 2011

carried out by Gallup Pakistan indicated that the
proportion of Pakistanis who feel pride in their nation
has dropped drastically since the time of the country’s
50th anniversary.

In a survey, a nationally representative sample of men and women from across the
four provinces were asked the following question: “How proud do you feel about
calling yourself a Pakistani?” 62% said they are very proud to be Pakistani, whereas
24% said they were somewhat proud. 8% felt no pride in being Pakistani while 5%
said they were ashamed.sa d t ey we e as a ed.

National pride is still high but has seen a significant decline over the last decade. In
1998, a year after Pakistan’s 50th anniversary, a nationally representative sample of
men and women from across the four provinces were asked the following question:
“How proud do you feel about calling yourself a Pakistani?” 79% said they felt very
proud – a proportion significantly higher than the response in 2011. Back then only
7% said they felt no pride or were ashamed to be Pakistani; the figure has now risen
to 13%.

Commentary:
Many commentators on this situation have counseled that it is time for Pakistan to
wake up and recapture the lost sense of self-confidence and patriotism.
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“How proud do you feel about calling yourself  a Pakistani?” 
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The study was released by Gilani foundation and carried out by Gallup Pakistan the

Proud Somewhat Not Proud Ashamed NR

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2702 men and women in rural and urban areas of all four provinces of the
country, during 26 June – 2 July 2011. Error margin is estimated to be approximately
+ 2-3 per cent at 95% confidence level.

Page 8

DisclaimerDisclaimer:: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com



July 2011 Edition

A year to thank.
Share and reinvent

1980-2010

Gilani Weekly Poll

A year to thank,
Share and reinvent

1980-2010

Only 38% Pakistanis Eat In Restaurants At Least Once A Year; Eating Out More
Common Amongst Urban Residents (44%) Than Rural (33%): GILANI
POLL/GALLUP PAKISTAN
Islamabad July 21, 2011

The results of a Gilani Research Foundation survey
carried out by Gallup Pakistan indicated that only 38%
Pakistanis eat out in restaurants at least once a year.
Dining out is more common amongst urban residents
(44%) than rural (33%).

In a survey, a nationally representative sample of men and women from across the
four provinces were asked the following question: “How often do you eat out in
restaurants?” Nearly a third (36%) says they never dine out, while 25% say they dine
out occasionally. Of the 38% who said they dine out regularly, 6% go to restaurants
at least once a year 6% go once in six months 10% eat out once every threeat least once a year, 6% go once in six months, 10% eat out once every three
months, while 16% eat out at least once a month.

The trend for eating out in restaurants was higher among urban respondents than
rural. 44% urban respondents eat out in restaurants on a regular basis, while only
33% rural respondents do the same.

During data interpretation, it may be helpful to consider that the total respondents
include low-income groups who dine at low-cost eateries.
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“How often do you eat out in restaurants?”

1%DK/NR

6%

6%

10%Once in Three Months

Once In Six Months

Once A Year

36%

25%

16%

Never

Occasionally

Once A Month

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2702 men and women in rural and urban areas of all four provinces of
the country, during 3 July – 9 July 2011. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.
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Summer Drinks: 41% Pakistanis Prefer Soft Drinks While Traditional Lassi Is A Close
Second (35%): GILANI POLL/GALLUP PAKISTAN
Islamabad July 22, 2011

The results of a Gilani Research Foundation survey
carried out by Gallup Pakistan indicated that subject to

In a s r e a nationall representati e sample of men and omen from across the

carried out by Gallup Pakistan indicated that subject to
availability, majority (41%) Pakistanis choose carbonated
soft drinks – generally known as ‘colas’ – to quench their
thirst in the summer. The traditional yogurt drink ‘lassi’
comes second and is preferred by 35%.

In a survey, a nationally representative sample of men and women from across the
four provinces were asked the following question: “With the advent of
summer, consumption of different drinks increases. Which drinks do you like in the
summer?” Majority (41%) claimed to prefer the ‘cola’ soft drinks during the summer
months, while the traditional yogurt drink ‘lassi’ was a close second (35%).
Furthermore, 30% like squashes while 24% prefer lemonade. Milk shake is preferred
by 24% and only 14% like to drink packed juices to quench their thirst in the summerby 24% and only 14% like to drink packed juices to quench their thirst in the summer
heat. Several respondents chose more than one type of drink as their summer favorite.

“With the advent of  summer, consumption of  different drinks increases. 
Which drinks do you like in the summer?”

(Total can add up to more than 100%)
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2807 men and women in rural and urban areas of all four provinces of the
country, during 3 July – 9 July 2011. Error margin is estimated to be approximately +
2-3 per cent at 95% confidence level.
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