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Military (24%) and natural resources (23%) take a back seat to

scientific excellence (38%), good governance (37%) and

economy (31%): GILANI POLL/GALLUP PAKISTAN

August 22, 2011

" ) According to Pakistanis the factors most
e :;‘);ﬁi‘ln:‘;u’"?g“h"‘l-‘ d“"i“gq‘_‘?;,‘ilu 8. 2. contributing to the power of a nation
: \ Y 2 include scientific excellence (38%), good
/R governance (37%), economy (37%)
ii“; . followed by military (24%) and natural

| ;; resources (23%).
\ /

Dear Reader,

Gilani Research

Team now brings

to you a collection of daily 59% favor English language training alongside religious subjects;
polllsdre{;ases in }:h‘;l folrm of a 31% oppose: GILANI POLL/GALLUP PAKISTAN

weekly digest, which gives you

the opportunity to read Aug ust 23, 2011

opinions of the Pakistani

public on various socio- The results of a Gilani Research
Foundation survey carried out by
Gallup Pakistan indicated that 59%

of Pakistanis favor English language

political issues.

We hope it will be of interest
to you and your readers.
training in Madrassahs (religious

schools) alongside religious subjects.J

If you have any further

questions in this regard, please

lick for details

feel free to contact us.

Ms. Fatima Idrees
Group Manager

Ms. Fathiya Bangash

Phone: +92-51-2655630 GILANI RESEARCH
Research Executive FOUNDATION Facebook
E-mail: s -
chiya.Bangash@gallup.com.py | f | | (= |
-
Cyberletter© for more on Gallup International see www.gallup-international.com. If for any reason you wish to unsubscribe please send an email to
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Advertising
Break

(5“0 of TV viewers watch TV advertisements with high or modest interest: GILANI

August 24, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that 65% of
TV viewers take high or modest interest in watching

)

TV advertisements.

E;lick for detailé

@0 of Pakistanis oppose the periodic shut down of CNG sale; 48% fear CNG will be
completely discontinued in next five years: GILANI POLL/GALLUP PAKISTAN

August 25, 2011

Majority (81%) of Pakistanis oppose the periodic shut
down of CNG sale by government. 48% fear that the
provision of CNG will be completely discontinued in

)

the next five years.

E;lick for detailé

Claims to pray five times a

| RADMADAN '

Aubaralk

during the holy month: GILANI POLL/GALLUP PAKISTAN

day double during Ramadan; 78% say they pray regul:&
August 26, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that 78% of
Pakistanis claim that they pray regularly during the holy
month. 47% claim they pray almost five times a day even

/

during the rest of the year.

E;lick for detailé

Disclaimer: Gallup Pakistan is not related to Gallup Inc.
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

headquartered in Washington D.C. USA. We require that our surveys be credited fully

Gilani Research Foundation is a not for profit public service project to provide social science research to students
academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilant Research Foundation is headed by Dr.
established Gallup Pakistan in 1980. Current Dr. Gilant, who hold a PhD from the Massachusetts Institute of
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan

(www.gallup.com.pk)

Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and
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Military (24%) and natural resources (23%) take a back seat to scientific excellence
(38%), good governance (37%) and economy (31%): GILANI POLL/GALLUP
PAKISTAN

Islamabad August 22, 2011

The results of a Gilani Research Foundation survey % &
carried out by Gallup Pakistan indicated that according & : E &

to Pakistanis the factors most contributing to the power : e _:} ® »
of a nation include scientific excellence (38%), good R = A y
governance (37%), economy (37%) followed by military ey . g
(24%) and natural resources (23%). L \

In a survey, a nationally representative sample of men and women from across the
four provinces were asked the following question: “In your view what are the factors
contributing to the power of a nation in today’s world?” The respondents were given
the choice of multiple responses. The survey results show that 38% of the Pakistanis
are of the opinion that scientific excellence contributes to the power of nation
followed by good governance (37%), economy (31%), military (24%) and natural
resources (23%). However, rather small percentages of Pakistanis seemed to think
that a good educational system (19%), multinational corporations (16%), strong
foundational structure of the country (16%) and good relations with western world
(12%) contribute to the power of a nation. 1% did not know and/or chose not to
respond.

“In your view what are the factors contributing to the power of a nation in today’s
world?”

Scientific Excellence 38%

Good Governance 37%

Economy 31%
Mty e

Natural resources | 23%
Educational System | 19%
Multinational Corporations | 16%
Foundational structure 16%

Relations with Western world 12%

Don’'tknow/No response = 1%

T T T T T T T 1

0% 5% 10% 15% 20% 25% 30% 35%  40%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2574 men and women in rural and urban areas of all four provinces of the
country, during July 31 — Aug 1 2011. Error margin is estimated to be approximately
+ 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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59% favor English language training alongside religious subjects; 31% oppose: GILANI
POLL/GALLUP PAKISTAN
Islamabad August 23, 2011

The results of a Gilani Research Foundation survey
carried out by Gallup Pakistan indicated that 59% of
Pakistanis favor English language training in
Madrassahs (religious schools) alongside religious
subjects.

il lﬂ

In a survey, a nationally representative sample of men and women from across the

four provinces were asked the following question: “Some people believe that English
language should be taught in Madrassahs (religious schools) alongside religious
subjects while others say that English language should not be taught. What is your
viewpoint?” The survey results show that 59% of Pakistanis hold the opinion that
English language should be taught alongside religious subjects in Madrassahs, while
31% oppose the training of English language. 9% responded that they do not know
and 1% gave no response.

“Some people believe that English language should be taught in Madrassahs (religious
schools) alongside religious subjects while others say that English language should not
be taught. What is your viewpoint?”

English should be taught 59%
English should not be | 31%
taught
Don’t know 9%
No Response 1%
0% 10% 20% 30% 40% 50% 60% 70%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2574 men and women in rural and urban areas of all four provinces of the
country, during July 31 — Aug 1, 2011. Error margin is estimated to be approximately
+ 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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65% of TV viewers watch TV advertisements with high or modest interest: GILANI

POLL/GALLUP PAKISTAN
Islamabad August 24, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that 65% of TV
viewers take high or modest interest in watching TV
advertisements.

Advertising
Break

In a survey a nationally representative sample of men and women from across the

country were asked the following question: “How much interest do you take in

watching advertisements on Television?” The findings of the survey reveled that 23%
respondents stated that they take high interest, while 42% said that they take
moderate interest. 32% people said that they do not take any interest in watching

advertisements on Television and 3% gave other responses.

“How much interest do you take in watching advertisements on Television?”

Nointerestat all | 32%
Highinterest 23%
Otherresponses 3%
0% 10% 20% 30% 40% 50% 60% 70%
Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk
Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2624 men and women in rural and urban areas of all four provinces of the
country, during July 31 — Aug 1, 2011. Error margin is estimated to be approximately
+ 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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81% of Pakistanis oppose the periodic shut down of CNG sale; 48% fear CNG will be
completely discontinued in next five years: GILANI POLL/GALLUP PAKISTAN
Islamabad August 25, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan indicate that a clear
majority (81%) of Pakistanis oppose the periodic shut
down of CNG sale by government. 48% fear that the
provision of CNG will be completely discontinued in the
next five years.

In a survey a nationally representative sample of men and women from across the
four provinces were asked the following question: “Do you support or oppose the
decision of government to shut down CNG sale for two and half days every week?” A
majority (81%) of the respondents opposed the periodic shut down of CNG sale by
government, while only 8% supported this decision. 11% of the respondents did not
know.

“Do you support or oppose the decision of government to shut down CNG sale for two
and half days every week?”

Oppose _ 81%

Support | 8%

Don’'tknow _ 11%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any
responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see
website: www.gallup-international.com
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Continued............

In a related survey, a nationally representative sample of men and women from across
the four provinces were asked the following question: In your view, is there a
possibility that in the next five years the provision of CNG will be discontinued
throughout the country? 12% responded that there is a greater possibility that the
provision of CNG will be discontinued in the next five years, while 36% said that
there is somewhat little possibility. 35% of the Pakistanis held the view that the
provision of CNG will not be discontinued and 17% did not know.

“In your view, is there a possibility that in the next five years the provision of CNG
will be discontinued throughout the country?”

Alot 12%
some what 36%
Notatall | 35%
Dortknow - | '
T T T T T T T T 1
0% 5% 10% 15% 20% 25% 30% 35% 40%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2624 men and women in rural and urban areas of all four provinces of
the country, during July 31-August 1, 2011. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:

www.gallup-international.com
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Claims to pray five times a day double during Ramadan; 78% say they pray regularly

during the holy month: GILANI POLL/GALLUP PAKISTAN
Islamabad August 26, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that 78% of
Pakistanis claim that they pray regularly during the holy
month. 47% claim they pray almost five times a day even
during the rest of the year.

The data should be interpreted with the caution that in some cases the responses may
reflect a desired rather than actual behavior, which may be different from what is
reported in this opinion survey.

In a survey a nationally representative sample of men and women from across the
four provinces were asked the following question: “How many prayers you offer in a
day during Ramadan?” 78% of the respondents said that they pray five times a day
during Ramadan, 7% said four times a day while 6% said that they pray three times a
day during this holy month.

There is no gender difference observed in the responses. However the claim to pray
five times a day during Ramadan is higher in rural areas than in urban areas.

“How many prayers do you offer in a day during Ramadan?”

78%
80% -
60% -
40% -
20% - 1% 2% 6% % 1% 4% 1%
oy V- - ar ’ - diFr = .
(e T T T T T T T T
one Two Three Four Five More None Don't
than Five know

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any
responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com
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In a related question, when asked to compare it with their praying practices during
the rest of the year many were quick to admit a less regular schedule. The
respondents were asked the following question: “How many prayers do you offer in
days other than Ramadan?” 47% of the respondents stated that they pray regularly
five times a day, 9% said four times a day and 14% said that they offer three prayers

in a day.
“How many prayers do you offer in days other than Ramadan?”
47%
50% -
40%
30% -
14%
20% {  10%  10% ’ 9% 20
0,

Sy F I K
0% -+ T T T T T 1 T r'

One Three Five None

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2694 men and women in rural and urban areas of all four provinces of the
country, during August 14-August 20, 2011. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for

surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup see website: v.gallup-international.com
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